SAMPLE QUESTION PAPER
MARKETING STRATEGIES AND PLAN

Ql. A marketing strategy is designed to achieve objectives.
3T Arew FHOIrATS AU SEYT JIR de SATdTd.
(A) Production/3cdTcsT
(B) Marketing/fa9oreT
(C)  Distribution/fdeRoT
(D)  Sales/fashr

Q2. A marketing is a written assessment of the current market place.

RO e ¥ WA STARISY FE HeiTA I,
(A)  Plan/3rSteTr

(B)  Strategy/sT@ud

(C)  Policy/eiRoT

(D)  Design/3Rr@sT

Q3. ... is the bundle of benefits that customers expect from product and services.

............ € & 10T Falehgel ATeehieal NATET IFeledT BRIl H 3HHAT.
(A) Customer point/age fdig

(B) Customer satisfaction /3ITgeh HHTETT

(C) Customer value /3Tgsh Hed

(D)  Customer delight/3Tge 37T<ic

Q4. Industries can be classified on the basis of ............

(A)  Cost structure /@< =T

(B)  Entry and exit barriers / 9aer 3nfor faetHa 359
(C)  Both A&B/ 37 30T & Glear

(D)  None of the above /alIerdehr STETeT =iTer



Q5.

Qs.

Q7.

Qas.

In

(A)
(B)
(C)

(D)

stage the product is under development process.
o aEq faehr ishdd 3.
Maturity /qofea
Development /g€T 37oT farenre
Growth /dare

Decline /gg3or

Cost plus pricing is also known as

gd ALY A% Aede Ao fFAd U cdie 3@l .

(A)
(B)
(C)

(D)

(A)
(B)
(C)

(D)

(A)
(B)
(C)

(D)

Mark up pricing / ®Teh 319 fHadT
Dual pricing / ggdr fhaa

Base pricing /3TTae(d fhara
Marginal pricing /&#d fFad

is one of the components of Integrated Marketing Communication

g1 Uahf3d fAUuld TR U g 3.
Sales Promotion/fashl gt
Recruitment of Employees/ Faarl T
Attrition/ AT T

Downsizing/&FaRY &aTd FI0T

is an example of technological tool used in marketing.

€ Teh difeh AL 3601 3 § fAuuedmed aroel S
Blogging/salifatar
Exhibition/9&eTeT
Carriage/a@m TS

ROI/3TIT.31. 37T,



Qs.

Socially responsible marketing provides financial benefit to company in the form of

HIATSS STaeery 9o & &asirelr U 3MTVF BIET &3

(A)
(B)
(C)

(D)

(C)

(D)

Free samples/ A1k AHqA
Tax Evasion/&R Jehdor
Test Marketing/@maofr faqorer

Tax cut/ & HAT O

.......... is the sum of lifetime values of all customers.

.......... FEUIST | ATGheAT 3MMalde Hedrdr s,

Customer value/dIgesh Hed
customer relationship/3Ige TG

Customer equity/aITgs STFacr

Customer preference /g 9T



