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Q1. Which of the following assumption of chamberlin’s model is not

correct?

FALAT=AT HISAAT TeleAdenl 0T Toid aias ATal?

A. The price of factor of production is given / STITEAT=AT HEHTH
foha faerelT 31,

B. Profit maximization is an important objective of a firm / 9%T
ATEA § SANTHEIA U Agadul Se1¢ g

C. There is free entry and exit / STSITXTd {<h Saer 70T <6 A3
T

D. Barriers to entry / Y9919 AT

Q2. The shape of ATC, AVCand MC is ........... shaped.

TXET UHT @9 )ATC), I daoar @= )AVC) 7 HH1d @5 )MC)
DINC T ) | ) pee— Sl

A. T shaped / T 3R]

B. L shaped / L PRIl

C. V shaped / V H[DORIHI

D. U shaped / U H[Dd Rl

Q3. Banks uses ..... of companies before granting loan to them.

Q4.

FIITAT ST QUATTAT SHT FTATH oo FATILATA.
A. Financial statement / fafxra faazora=rs

B. Saving account / I=d @Td

C. Bank account of members / T % @Tq

D. Share price / 93+t AT

Accordingto ............c.eene. , capital structure should be based on
the time and business cycle, opportunities available, and demand
of different kind of securities.



..................... T ATedad TAAT 9 A0 AGHT =5k, IqAsel FefT
artor faferer SRt ITasia=ar IRTofias e AT« gal.

A. Flexibility principle / dafddl ded

B. Timing principle/ a&= &

C. Control principle / = T

D. Risk principle / STr&t® a

Q5. Advertisement, packaging and different design is responsible for ...

LGRS - R s — , TeRforT ofrfor fafare ReATe STaTasre oea .

Q6.

Q7.

A. Product homogeneity TafS==T %] /
B. Product differentiation / a=q farsfaaror

C. Share of market / ATSITIHT AT

D. Consumer income / ST9TFITH Icad

is the difference between the price which the
consumer is willing to pay and the price which he actually pays.

s G| - I L | B R LR B FoE O E DR
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A. Consumer’s Satisfaction / STHTFITH HHTLTH

B. Consumer’s Desire / STHIFIATAT T

C. Consumer’s Surplus / STATFATAT I

D. Consumer’s profit / STHATFATH HATITIF

Higher the difference between higher will be the
monopoly power.

JTIT FAT  (Fh) SdeT STed ddel HAherdl

9TThT STTEr 3T .

A. Price of a Product and Total Cost / a&q=T FhHa ATTor TR =

B. Average Cost and Marginal Cost / << &= 3Tor ff|q &=

C. Price of a Product and Marginal Cost / a=g=t faaa sfor T
E]

D. Total Cost and Average Cost / T &= 3TTor 3 @




Q8.

Q9.

Q10.

On the , preferences are assumed to be defined
over all potential addresses of commodities.

, TAEQH |9 AT TATaY Tl TCATOT Hr

Teid &¥el ST,

A. Service Side / Ha=aT ITSA
B. Consumer Side / STHTFATAT AT

C. Commodity Side / F&T=AT AT
D. Labourer Side / TTH&T=AT AT

There are many between address and discrete
choice models.
o1 ator forer e fArgiar=ar s e,

A. Differentiations / f¥r=rar

B. Contradictions / far&mame
C. Conflicts / @=re

D. Similarities / FHTAAT

Price discrimination leads to of income from the
consumers in low elasticity markets to the consumers in high
elasticity markets.

[OWa e HHT A AU FEITAT ISt e
Afdw AGToh HEOT SFEUTAT IS ATghihe IcaaTH (AT)
g Id / Fal.

A. Resale / TR

B. Recharge / 79T

C. Redistribution / qATEd<or

D. Redevelopment / TATaTe




