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Q1. The fundamental purpose of advertising is to _________. 
        ​जा�हरातीचा  ​मलूभतू  ​हेत ू ​�हणजे  ___________. 

A. Inform customers/ ​�ाहकांना  ​मा�हती  ​देणे  

B. Make profit/ ​नफा  ​कम�वणे  

C. Make sales/ ​�व��  ​करणे   

D. persuade consumers/ ​�ाहकांना  ​पटवणे  ​��न 
 
Q2. ​________________ advertising is also known as retail advertising.  

         ________________ ​जा�हरातींना  ​�करकोळ  ​जा�हरात�हणनू  ​देखील  ​ओळखले  ​जात े.  

A. regional/  ​�ादे�शक  

B. national/ ​रा���य  

C. trade/ ​�यापार  

D. local/ ​�था�नक 

Q3. ​_____________ refers to the number and spread message outlets provided by the media 

vehicle. When the media vehicle provides large coverage.  

         _____________ ​�हणजे  ​मा�यम  ​वाहनाने  ​मो�या  ​�माणात  ​क�हरेज  ​�दान  ​करत े ​त�ेहा  ​मा�यम 

वाहना�वारे  ​�दान  ​केलेल�  ​सं�या  ​आ�ण  ​�सार  ​सदेंश  ​पाठवत े.  

A. Gross Rating Points/ ​एकूण  ​रे�टगं  ​पॉइं�स  

B. TRP/ ​ट�आरपी  

C. Coverage/ ​क�हरेज   

D. Media buying/ ​मी�डया  ​खरेद�  ​��न 

Q4. ​A new approach to mobile content advertising is the use of ______________.  

    मोबाइल  ​साम�ी  ​जा�हरात  ​कर�याचा  ​एक  ​नवीन  ​��ट�कोन  ​�हणजे  ______________ ​चा  ​वापर .  

A. SMS/ ​एसएमएस  

B. Idle screen/ ​�नि��य  ​���न   

C. Viral Marketing/ ​�हायरल  ​माक� �टगं  

D. Broadcast Messaging/ ​�ॉडका�ट  ​सदेंशन 

Q5. The 2nd A in DAGMAR stands for “Defining Advertising Goals for Measured __________ 

Results.”  

डीएजीएमएआर  ​मधील  ​��वतीय  ​ए  ​�हणजे  "​मोज�या  ​गेले�या  __________ ​�नकालांसाठ�  ​जा�हरात  ​ल�यांची 
�या�या  ​करणे ." 

A. Appropriate/  ​यो�य  

B. Accumulated/ ​जमा   



C. Advertising/ ​जा�हरात  

D. Achievable/ ​�ा�य  ​��न 

Q6. ​A ______________  is the force for the satisfaction of which a customer purchases some goods 

and services.  

एक  ______________ ​एक  ​समाधान  ​आहे  ​�या�या  ​समाधानासाठ�  ​�ाहक  ​काह�  ​व�त ू ​आ�ण  ​सेवा  ​खरेद�  ​करतो . 
 

A. **Buying motive/  ​हेत ू ​�वकत  ​घेणे  

B. Consumer's psychology/ ​�ाहकांचे  ​मानसशा��  

C. Desire/ ​इ�छा  

D. Demand/ ​मागणी 

Q7. ​____________is a working sketched plan showing the size, positions and colour weight values 

of the different elements that make up the complete advertisement.  

____________ ​ह�  ​संपणू�  ​काय�प�  ​तयार  ​करणा� या  ​वेगवेग�या  ​घटकांचे  ​आकार , ​पो�झश�स  ​आ�ण  ​रंगाचे  ​वजन 

म�ूय  ​दश��वणार�  ​एक  ​काय�रत  ​रेखाटन  ​योजना  ​आहे .  

A. Ad copy/ ​अ ॅड  ​कॉपी   

B. Layout/ ​लेआउट  

C. Editorial/ ​संपादक�य   

D. Illustration/ ​�प�ट�करण 

Q8. At the stage of __________ the account executive invites the managing director of the client 

company to attend a meeting at which the scheme is presented in report form with a presentation 

of ideas in rough visual form. 

__________ ​�या  ​ट��यावर  ​खात े ​काय�कार�  ​�ाहकां�या  ​कंपनी�या  ​�यव�थापक�य  ​सचंालकांना  ​बठैक�स 

उपि�थत  ​राह�याचे  ​आम�ंण  ​देतात  ​�याम�ये  ​योजना  ​अहवाला�या  ​�व�पात  ​क�पनां�या  ​सादर�करणासह  ​��य 

�व�पात  ​सादर  ​केल�  ​जात े.  

A. Initial briefing/  ​आरं�भक  ​�ी�फंग  

B. Contact report stage/  ​संपक�   ​अहवाल  ​ट�पा  

C. Presentation to Client/  ​�ाहकाला  ​सादर�करण  

D. Proposition/ ​��ताव 

Q9. When an advertiser leaves one advertising agency, and shifts to another, this practice is termed 

as _____________. 

जे�हा  ​एखादा  ​जा�हरातदार  ​एक  ​जा�हरात  ​एज�सी  ​सोडतो  ​आ�ण  ​दसु� याकड े ​जातो  ​त�ेहा  ​ह�  ​�था  _____________ 

.  

A. competition advertising/ ​�पधा�  ​जा�हरात  

B. rival advertising/ ​��त�पध�  ​जा�हरात  

C. contract termination/ ​कराराची  ​समा�ती  

D. **client turnover/ ​�ाहकांची  ​उलाढाल 



Q10. ​Waste in advertising refers to the ___________________. 

    जा�हरातीतील  ​कचरा  ​�हणजे  ___________________. 

A. unnecessary expenditure/ ​अनाव�यक  ​खच�   

B. use of wrong platform/  ​चकु��या  ​�यासपीठाचा  ​वापर  ​करणे  

C. lack of media planning/ ​मी�डया  ​�नयोजनाचा  ​अभाव   

D. failure of the advertisement or campaign to achieve its desired objectives/ ​जा�हरात  ​�कंवा 
मो�हमेत  ​अपयशी  ​ठरणे . 

 


