SAMPLE MCQ

Q1.programmers have generated employment opportunities and improved the income and consumption levels
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A.  Marketing/ Td9uTt

B. Co-operative Markets/ GghRISTSTRUS
C. Employment Schemes / TSTRTRATSTAT
D. Banking facilities/ Sfaargfaer

Q2.a firm organizes separate research department sufficient freedom should be given to the departments to carry out research
activities.

Ueh B TIdT AT fFHTeT 3maforg ad TRersIT 1 auIqraTST AT TaTa=Y o) Sra.

A. Marketing research department/ faqoTer FaiversT fasmar

B. Freedom to research department/ T2iersT fasTaTTer Tarcd=a

C. Separate research department/ TaTdcd TeNerT fasimer

D. Centralized research department/ SheTehel HRiTeraT farstmar
Q3. Marketing Research has to deal with __issues.

faquret wemer=Ten He il G olTaTd]

A. Easy/ @rear

B. Complex/ f&erse/ Sifeer

C. old/s=ar

D. Same/ sTdleT

Q4. Marketing research deals with marketand ..............

ATRETT RE< Arhe 30T ...
A. Organization/ §E2T
B. Consumers/ 3Tgsh
C. Employee/ &aamy
D. Government/ G{shX

Q5. Desk research is employed to collect

TMosT FTITHTE 3Teh HRATHT Tl T,

Primary data/ ITf&e Ser
Secondary data/ §ZI#H SeT
Sample size/ sTH=AT 3TehIT
Questionnaire data/ T=TTdell ST
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Q6. At Which stage the Marketing Research problem must be understood and defined properly?
VT TR {90 HRITETT FHAEAT A9 TehX HHSTT HOT JTTUT G 0T ITaeTeh 3HTg?

A. Developing Research design/ TRiTeIeT IT=1T [qeh e 0T
B. Determining Data Requirements/ 3T ATdTehclT feAT2elcT Ul
C. Understanding Research Problem/ SRITere HHEAT HHSI HUY.
D. Fixing Source of data/ 3eTo fhfFger @

Q7. Marketing research is ------ types of research.

uore genye - AT YhR 37T d.

Pure/ A

Basic/ HelHd
Applied/ 39Tafr
Social/ GrATGTH
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Q8. Marketing research is a ------- function in an organization.

TuoTe gevere § Hueadre Ueh - F AR,

A. Staff/ TeTh

B. Line/ ollSoT

C. Main stream/ AT ydTg

D. Study of logistics./ SgRITEA AMEAITFIATH.

Q9. Marketing Research uses------------ Methods

ER LGRS\ 0 s E— JgdT aTaelT ST
A. Scientific/ 3Tfeleh

B. Simple /@mefy

C. Straight/ &

D. Academic/ gr&Ifors

Q10. Marketing research is used to learn more about--------

-------- Tt 31fereh SO BUATATS) faquTe HRilere Shel ST,

A. Consumer/ 398iardT

B. Market/ STaIRYS

C. Consumer and market for decision making/ 3ITg<h g SToIR fawas Aot guarard
D. government policy/ QTHEHTI ENROT



