SAMPLE MCQ

Q1. is the process of estimating future sales.

____ & fasardrer [ashrean sigrar ufskar 3.

Sales future opinion/ HTaT 7 fashr

Test marketing results/ =maofy faqure fAeTer
Sales forecast/ fashr=rm 3eTer

Expert opinion/ d=1Td #d.
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Q2. when a specific person or enterprise is the only supplier of a particular commaodity.

StegT e faferse serdt fohar veausst Shae faRise aedar Raeer e,

Monopoly market/ FFIGIRT ST
Oligopoly/ 3iTferandrelr

Duopoly/ Z3TdTelr

None of the above/ aXTerdehT ShTTeT aiTar

SO w>

Q3. known as the customer, that different from the competition.

AqMgeh FgUTA BTl SO ¢ EqefueT 39res 3me.

Leadership/ @cfca
Vulnerability/ 31gI&T
Differentiation/ HiaTTa
Competition/ Tt

Sow>

Q4. The van rolls on its journey to other areas known as

el GET FaraTd el i #guf 3@l St

A.  Wheels of the bus/ S&=T Trh
B. Cameraon bus/ SgFEY FaRT
C. Video on wheels/ Tmariaadier fegfaan
D. Video on bus/ s&aTefer fegfzam
Q5. is a key marketing tools in services.

Jaraey & AU Agccar ATy 3R,

Price/ fhed
Demand/ FTTOY
Sales/ fashr
Competition/ TTeIT

Sow>

Q6. is an importance of Marketing to business firms.

g oHqande AT [AUUE #gecd 3Te.

To face market competition/ STSTRTcTel TUefelT ITAR STOATHTST
Reasonable price/ artaY fohad

Employment Generation/ Js19TR RT3

Higher standard of living/ 3= SiaeTHTeT
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Q7. New technologies can be used very effectively to counter inflation and recession.

HABTITS 30T HET ATHAT FROITATS! a1 dHATATT aTIR 3T FHTAITOT Shell S5 QTehail.

A.  Macro Environment/ Fepr gaTaor

B. Micro Environment/ #Tshl 9ATaToT

C. Technological Environment/ d==TeT 9aTa<oT
D. Economic Environment/ 3TTi%es TaiTaToT

Q8. Product positioning is an important concept due to following point

el Toig e Scdreare [&ch € veh Hgcare HehodsiT 3178,
A. Develops brand image/ 55 9faaT AT
B. Lowers price/ fhard selt ac
C. Decrease Market Share/ #The A3 &Y T
D. None of the above/ a{IeTdehT FIETET ATGT
Qo. is referred as marketing communication mix.

AT Hrgfasheret fAew FgulsT wefdid 3.

Promotion Mix/ ¥ e
Marketing Mix/ fagoret faerer

Product Mix/ 3cdresT fAera

None of the above/ aXTertdehT ShTeTer aiTar

SO w>

Q10. is the desired profit margin is added to the direct cost to obtain a price

gt fhAd e auarard! sRod fhadia de T Siiger Srar

Full cost pricing/ 9T féatd

Direct cost pricing/ &€ fhadi=h fFaa
Competitive pricing/ TTeiTcHe fharc
Going rate pricing/ STTOTR & fhad
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