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DECLARATION OF REVALUATION MARKS OF INDIVIDUAL SUBJECTS
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lflg EXAMINATION SUBJECTS SIEST I':\Q/:?\?AT_SUQ\I':I:II-SFI\QI
1 [BMM (Sem-V) (CBSGS) (75:25) |Advertising : Brand Building 1037257 31
2 |BMM (Sem-V) (CBSGS) (75:25) |Advertising : Consumer Behaviour 1037259 42
3 |BMM (Sem-V) (CBSGS) (75:25) |Advertising : Brand Building 1037303 14
4 |BMM (Sem-V) (CBSGS) (75:25) |Advertising : Brand Building 1037339 18
5 |BMM (Sem-V) (CBSGS) (75:25) |Advertising : Brand Building 1037356 52
6 |BMM (Sem-V) (CBSGS) (75:25) |Advertising : Brand Building 1037416 16
7 |BMM (Sem-V) (CBSGS) (75:25) |Advertising : Brand Building 1037450 24
8 |BMM (Sem-V) (CBSGS) (75:25) |Advertising : Brand Building 1037454 22
9 |BMM (Sem-V) (CBSGS) (75:25) |Advertising : Brand Building 1037458 35
10 |BMM (Sem-V) (CBSGS) (75:25) |Advertising : Brand Building 1037535 47
11 [BMM (Sem-V) (CBSGS) (75:25) |Advertising : Brand Building 1037540 17
12 |BMM (Sem-V) (CBSGS) (75:25) |Advertising : Copywriting 1037540 30
13 [BMM (Sem-V) (CBSGS) (75:25) |Advertising : Brand Building 1037563 35
14 |BMM (Sem-V) (CBSGS) (75:25) |Advertising : Brand Building 1037583 30
15 [BMM (Sem-V) (CBSGS) (75:25) |Advertising : Brand Building 1037606 22
16 |BMM (Sem-V) (CBSGS) (75:25) |Advertising : Brand Building 1037622 16
17 |BMM (Sem-V) (CBSGS) (75:25) |Advertising : Brand Building 1037624 14
18 |BMM (Sem-V) (CBSGS) (75:25) [Advertising : Consumer Behaviour 1037628 21
19 |BMM (Sem-V) (CBSGS) (75:25) |Advertising : Brand Building 1037642 18
20 |BMM (Sem-V) (CBSGS) (75:25) |Advertising : Consumer Behaviour 1037647 34
21 |BMM (Sem-V) (CBSGS) (75:25) |Advertising : Brand Building 1037658 15
22 |BMM (Sem-V) (CBSGS) (75:25) |Advertising : Consumer Behaviour 1037665 17
23 |BMM (Sem-V) (CBSGS) (75:25) |Advertising : Consumer Behaviour 1037677 30
24 |BMM (Sem-V) (CBSGS) (75:25) |Advertising : Brand Building 1037708 30
25 |BMM (Sem-V) (CBSGS) (75:25) |Advertising : Brand Building 1037866 19
26 |BMM (Sem-V) (CBSGS) (75:25) |Advertising : Brand Building 1037876 21
27 |BMM (Sem-V) (CBSGS) (75:25) |Advertising : Brand Building 1037879 15
28 |BMM (Sem-V) (CBSGS) (75:25) |Advertising : Brand Building 1037888 1
29 |BMM (Sem-V) (CBSGS) (75:25) |Advertising : Brand Building 1037927 16
30 |BMM (Sem-V) (CBSGS) (75:25) |Advertising : Brand Building 1037933 30
31 |BMM (Sem-V) (CBSGS) (75:25) |Advertising : Brand Building 1037936 36
32 |BMM (Sem-V) (CBSGS) (75:25) |Advertising : Brand Building 1037937 13
33 |BMM (Sem-V) (CBSGS) (75:25) |Advertising : Brand Building 1037943 10




So | EXAMINATION SUBJECTS o I ovtiah
34 |BMM (Sem-V) (CBSGS) (75:25) |Advertising : Brand Building 1037954 15
35 |BMM (Sem-V) (CBSGS) (75:25) |Advertising : Brand Building 1037965 18
36 |BMM (Sem-V) (CBSGS) (75:25) |Advertising : Brand Building 1037966 23
37 |BMM (Sem-V) (CBSGS) (75:25) |Advertising : Brand Building 1037972 30
38 |BMM (Sem-V) (CBSGS) (75:25) |Advertising : Brand Building 1037993 15
39 |BMM (Sem-V) (CBSGS) (75:25) |Advertising : Brand Building 1037997 30
40 [BMM (Sem-V) (CBSGS) (75:25) |Advertising : Brand Building 1038003 18
41 |BMM (Sem-V) (CBSGS) (75:25) |Advertising : Brand Building 1038027 22
42 [BMM (Sem-V) (CBSGS) (75:25) |Advertising : Brand Building 1038064 30
43 |BMM (Sem-V) (CBSGS) (75:25) |Advertising : Brand Building 1038104 22
44 [BMM (Sem-V) (CBSGS) (75:25) |Advertising : Brand Building 1038293 18
45 |BMM (Sem-V) (CBSGS) (75:25) |Advertising : Brand Building 1038379 38
46 [BMM (Sem-V) (CBSGS) (75:25) |Advertising : Brand Building 1038380 30
47 |BMM (Sem-V) (CBSGS) (75:25) |Advertising : Brand Building 1038387 35
48 [BMM (Sem-V) (CBSGS) (75:25) |Advertising : Brand Building 1038392 16
49 |BMM (Sem-V) (CBSGS) (75:25) |Advertising : Brand Building 1038562 23
50 |BMM (Sem-V) (CBSGS) (75:25) |Advertising : Brand Building 1038657 21
51 |BMM (Sem-V) (CBSGS) (75:25) |Advertising : Brand Building 1038701 0
52 |BMM (Sem-V) (CBSGS) (75:25) |Advertising : Brand Building 1038753 30
53 |BMM (Sem-V) (CBSGS) (75:25) |Advertising : Brand Building 1038864 30
54 |BMM (Sem-V) (CBSGS) (75:25) |Advertising : Brand Building 1038952 13
55 |BMM (Sem-V) (CBSGS) (75:25) |Advertising : Brand Building 1038972 15
56 |BMM (Sem-V) (CBSGS) (75:25) |Advertising : Brand Building 1039024 30
57 |BMM (Sem-V) (CBSGS) (75:25) |Advertising : Brand Building 1039048 30
58 |BMM (Sem-V) (CBSGS) (75:25) |Advertising : Brand Building 1039061 30
59 |BMM (Sem-V) (CBSGS) (75:25) |Advertising : Brand Building 1039064 30
60 |BMM (Sem-V) (CBSGS) (75:25) |Advertising : Brand Building 1039079 30
61 |BMM (Sem-V) (CBSGS) (75:25) |Advertising : Brand Building 1039226 30
62 |BMM (Sem-V) (CBSGS) (75:25) |Advertising : Brand Building 1039231 30
63 |BMM (Sem-V) (CBSGS) (75:25) |Advertising : Brand Building 1039262 19
64 |BMM (Sem-V) (CBSGS) (75:25) |Advertising : Brand Building 1039317 37
65 |BMM (Sem-V) (CBSGS) (75:25) |Advertising : Brand Building 1039394 14
66 |BMM (Sem-V) (CBSGS) (75:25) |Advertising : Brand Building 1039424 20
67 |BMM (Sem-V) (CBSGS) (75:25) |Advertising : Brand Building 1039455 19
68 |BMM (Sem-V) (CBSGS) (75:25) |Advertising : Brand Building 1039617 30




So | EXAMINATION SUBJECTS o I ovtiah
69 |BMM (Sem-V) (CBSGS) (75:25) |Advertising : Consumer Behaviour 1039720 30
70 |BMM (Sem-V) (CBSGS) (75:25) |Advertising : Consumer Behaviour 1039751 32
71 |BMM (Sem-V) (CBSGS) (75:25) |Advertising : Brand Building 1040197 22
72 |BMM (Sem-V) (CBSGS) (75:25) |Advertising : Brand Building 1040203 18
73 |BMM (Sem-V) (CBSGS) (75:25) |Advertising : Brand Building 1040205 30
74 |BMM (Sem-V) (CBSGS) (75:25) |Advertising : Brand Building 1040212 30
75 |BMM (Sem-V) (CBSGS) (75:25) |Advertising : Brand Building 1040248 15
76 |BMM (Sem-V) (CBSGS) (75:25) |Advertising : Brand Building 1040256 24
77 |BMM (Sem-V) (CBSGS) (75:25) |Advertising : Brand Building 1040290 30
78 |BMM (Sem-V) (CBSGS) (75:25) |Advertising : Brand Building 1040329 20
79 |BMM (Sem-V) (CBSGS) (75:25) |Advertising : Brand Building 1040388 30
80 |BMM (Sem-V) (CBSGS) (75:25) |Advertising : Brand Building 1040404 22
81 |BMM (Sem-V) (CBSGS) (75:25) |Advertising : Brand Building 1040476 22
82 |BMM (Sem-V) (CBSGS) (75:25) |Advertising : Brand Building 1040504 33
83 |BMM (Sem-V) (CBSGS) (75:25) |Advertising : Consumer Behaviour 1040794 30
84 |BMM (Sem-V) (CBSGS) (75:25) |Advertising : Brand Building 1040916 18
85 |BMM (Sem-V) (CBSGS) (75:25) |Advertising : Brand Building 1040968 19
86 |BMM (Sem-V) (CBSGS) (75:25) |Advertising : Brand Building 1041158 30
87 |BMM (Sem-V) (CBSGS) (75:25) |Advertising : Brand Building 1041297 30
88 |BMM (Sem-V) (CBSGS) (75:25) |Advertising : Brand Building 1041319 30
89 |BMM (Sem-V) (CBSGS) (75:25) |Advertising : Brand Building 1041332 38
90 |BMM (Sem-V) (CBSGS) (75:25) |Advertising : Brand Building 1041398 32
91 |BMM (Sem-V) (CBSGS) (75:25) |Advertising : Brand Building 1041431 36
92 |BMM (Sem-V) (CBSGS) (75:25) |Advertising : Brand Building 1041514 36
93 |BMM (Sem-V) (CBSGS) (75:25) |Advertising : Brand Building 1041530 20
94 |BMM (Sem-V) (CBSGS) (75:25) |Advertising : Brand Building 1041671 22
95 |BMM (Sem-V) (CBSGS) (75:25) |Advertising : Brand Building 1041681 30
96 |BMM (Sem-V) (CBSGS) (75:25) |Advertising : Brand Building 1041695 30
97 |BMM (Sem-V) (CBSGS) (75:25) |Advertising : Brand Building 1041712 32
98 |BMM (Sem-V) (CBSGS) (75:25) |Advertising : Brand Building 1041732 40
99 |BMM (Sem-V) (CBSGS) (75:25) |Advertising : Brand Building 1041736 32
100 |BMM (Sem-V) (CBSGS) (75:25) |Advertising : Brand Building 1041793 39
101 |BMM (Sem-V) (CBSGS) (75:25) |Advertising : Brand Building 1041857 21
102 |BMM (Sem-V) (CBSGS) (75:25) |Advertising : Brand Building 1041875 30
103 |BMM (Sem-V) (CBSGS) (75:25) |Advertising : Brand Building 1041886 30




So | EXAMINATION SUBJECTS o I ovtiah
104 |BMM (Sem-V) (CBSGS) (75:25) |Advertising : Brand Building 1041893 39
105 |BMM (Sem-V) (CBSGS) (75:25) |Advertising : Brand Building 1041897 31
106 |BMM (Sem-V) (CBSGS) (75:25) |Advertising : Brand Building 1041898 39
107 |BMM (Sem-V) (CBSGS) (75:25) |Advertising : Brand Building 1041925 18
108 |BMM (Sem-V) (CBSGS) (75:25) |Advertising : Brand Building 1042039 30
109 |BMM (Sem-V) (CBSGS) (75:25) |Advertising : Brand Building 1042051 24
110 |BMM (Sem-V) (CBSGS) (75:25) |Advertising : Brand Building 1042072 18
111 |BMM (Sem-V) (CBSGS) (75:25) |Advertising : Brand Building 1042085 30
112 |BMM (Sem-V) (CBSGS) (75:25) |Advertising : Brand Building 1042137 18
113 |BMM (Sem-V) (CBSGS) (75:25) |Advertising : Brand Building 1042402 18

Note :-

1) The marks declared are marks obtains after revaluation in individual subject only for the

information of students.

2) Final revaluation result will be declared only after revaluation of all subjects applied for

revaluation.

3) Printing and supply of individual marksheets will be be only after completion of revaluation of all
the cases and caring out the amendments in the results as per provisions of the ordiances in force.
Ordinance 5048 is application for corrections.

4) Date of supply of mark sheets will be declared later.
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