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Duration: 3 Hours Maximum Marks: 100
Section | Marks: 50

Note:- 1) Question No. | is Compulsory.

2) Attempt any two out of the remaining four guestions.

Q la Define marketing strategy. Explain in detail the three levels of 20
strategy.
OR
Q 1b Discuss the impact of socio-cultural, technological, regulatory
and natural environmental factors on the marketing strategy of
a company with specific reference to India.

Q2. Explain how Michael Porter’s five forces model helps in 15
assessing the attractiveness of an industry.
Q3. Explain the steps in customer value analysis. 15
Q4.  What are the contents of a marketing plan? 15
Q5. Discuss the role of brands. 15
Section 11 Marks: 50

Note:- 1) Question No. 6 is Compulsory.

2) Attempt any two out of the remaining four guestions.

Q6b6a Discuss the factors contributing to new product development 20

and the steps in the new product development process.
OR

Q6b Explain the pricing strategies in detail.

Q7. Explain the meaning of retailing and types of retailers. 15

Q8. Explain the steps involved in creating a market and customer 15
focused company.

Qo. Explain the recent trends in advertising, sales promotion and 15
direct marketing.

Q 10. Explain the following: 15

i). Annual plan control
i). Profitability control
iii). Strategic control.
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