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-: BUSINESS MANAGEMENT GROUP :-
MARKETING MANAGEMENT

(PAPER - V) (NOV-2019) [Time: 3 Hours] [Marks: 100]

Please check whether you have got the right question paper.
N.B: 1) Question no.l is compulsory.
2) Attempt any four questions from Q.2 to Q.8
3) Answer to each question must begin on fresh page.
4) Figures to the right indicate full marks.

Q.1) Explain the following concepts in not more than eight lines (any five) : (20)
(a) Customer Satisfaction (b) Mission
(c) Sale Promotion (d) Service
(e) Product Life Cycle () Branding
(9) Test Marketing (h) Strategic Alliance
Q.2) (a) What is Marketing? Explain its features. (10)
(b) Discuss the impact of liberalization on the Indian marketing environment. (10)
Q.3) (a) Explain the importance of product positioning. (10)
(b) Discuss the factors influencing the Promotion-mix. (10)
Q.4) (a) What are the different objectives of pricing? (10)
(b) Write a note on methods of sales forecasting. (10)
Q.5) (a) Elaborate the various steps involved in strategic marketing process. (10)
(b) As a market leader, how would a marketer design competitive strategies? (10)

Q.6) (a) What is Service Productivity? Suggest some ways which can be used by a firm to

improve the service productivity. (10)
(b) Highlight the problems of rural marketing in India. (10)
Q.7) Write notes on any two of the following : (20)
(a) Organizational Buying process
(b) SBU

(c) Marketing Mix
(d) E-marketing
(e) Packaging

Q.8) Case Study : (20)
Coca-Cola, one of the world’s largest soft drink manufacturers became famous for
its flagship product ‘Coca-Cola’. Coca-Cola adopted different marketing strategies and built
a strong brand among the consumers. But the company was faced with stagnating sales in
the 1980s due to shift in consumer preferences from carbonated drinks to healthy drinks like
juices and green tea. With an aim to attract health conscious consumers Coca-Cola
introduced fortified carbonated drinks terming them as ‘sparking beverages’. To gain
competitive advantage in this emerging segment, Coca-Cola initiated a new marketing
campaign for its new product ‘Coke Zero’ and simultaneously launched ‘Diet Coke Plus’.
Questions:
1) If you wish to introduce your own diet cold drink in Indian market, what challenges you
may have to face? How will you overcome these challenges?
2) What alternative strategies will you adopt to boost up your diet cold drink sales?
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T.¢) TEIHE AT : (R0)
HIhT I & ST T HIS ITAUY SIeuM 3ciTash 16T d “Shishl hiell” &I THE

STEATETET TS AT, hiehT hici fofareg foau seeterT AacecdT 9 Teh Hfed Ja1 TidHT
TTeshehiHEd o shefl, Tl ShuHTeTT £ ¢ oA el feo forshie BTHIL ST ARl shROT &I
I UTEehill THal IS YAThg SR ITeh UF ST foh SIH SAT(07 I & e el B3
ANTCAT BIefl, TR STk TTEH(AT SATHNA FLUIATEAT ILIN ikl B Se5ehdl HATITIML
FHEAHCS T TR ST BT HETAT SATSTRIA SV, Bl 3Sa=9 T T Seiat |
STURATHNAT hiehl hIA AT Tordur sgeatal Sfid Fef Icurad “ehish forl” ST Hisfe1
“ZTUL ohieh TA®’ SIS J&I90T ohed.

aA:

%) SR qRETAT qHl TaId:< “STUE XM U’ R SITSTRIA STV STEeATH T STeRHIAT JraTell

Y ST ANIA? Jrel &1 SATegTIaR it HTd HUeAT?
R) TR QAT SIUE X Uil forsht ATeavaTaal shivrd! qatlt seetaT Sfieh?
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