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1) Question 1 is compulsory.
2) Attempt ANY TWO out of the remaining four questions.(Q.2 to Q.5)
3) Figures to the right side indicate full marks.
4) English question paper is main paper.
Define Marketing Strategy. Explain in detail the requirements of a successful
marketing strategy.
OR
What are the various competitive strategies adopted by a Market Leader?
Describe in detail the features of Marketing Plan.
Explain in detail, Porter’s Five Forces Model.
What are the marketing activities undertaken for building customer loyalty?
Define Brand Element. Explain different approaches in selecting brand name.
Section H
1) Question 6 is compulsory.
2) Attempt ANY TWO out of the remaining four questions.(Q.7 to Q.10)
3) Figures to the right side indicate full marks.
4) English question paper is main paper.

Explain the various strategies adopted during the different stages of product life
cycle.
OR
Discuss the elements of Integrated Marketing Communication in detail.
Describe the process of pricing.
State and explain the various types of retailers
Briefly explain the tools used in advertising.
What are the tools and techniques of Marketing Control? Explain in brief.
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