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MARKETING STRATEGIES AND PLANS
(REY) (DEC-2018)
. y |
Duration: 3 Hours Maximum Marks: 100
Section | Marks: 50

Note:- 1) Question No. | is Compulsory.

2) Attempt any two out of the remaining four guestions.

Qla .Whatis CRM? Discuss the benefits and challenges of CRM. 20
OR
Q 1lb . What are the strategies adopted by market followers and
nichers?
Q2. Explain the steps involved in developing marketing strategies. 15
Q3. Explain the meaning and importance of brand equity. 15
Q4. What are the essentials for the success of a marketing 15
strategy?
Q5. What are the components of modern MIS? 15
Section 11 Marks: 50

Note:- 1) Question No. 6 is Compulsory.

2) Attempt any two out of the remaining four questions.

Q6a. Explain the new company capabilities and new customer 20

capabilities.

OR

Q6b . Discuss the tools of Integrated Marketing Communication

(IMC) mix.
Q7. Explain the consumer adoption process. 15
Q8. Explain the steps in marketing control. 15
Q9. Discuss the IMC process. 15
Q 10. Explain the meaning and functions of wholesalers. 15
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