M.COM (PART-I)
: - Management Group :-

MARKETING STRATEGY AND PLAN
(REV-2015) (PAPER-II) (JUNE - 2018)

Q. P. Code: 51171

Duration: 3 Hours Maximum Marks: 100
Section | Marks: 50

Note:- 1) Question No. | is Compulsory.

2) Attempt any two out of the remaining four guestions.

Qla Explain the following: 20
i). Customer perceived value (CPV).
I1). Measuring customer satisfaction.
iii). Customer base.
Iv). Customer satisfaction and loyalty.
OR
Q 1b Discuss the macro environmental trends with specific
reference to India?

Q2. What are the functional strategies that a company has to 15
formulate?
Q3. Explain the criteria for choosing brand elements. 15
Q4. What are the three levels of strategy? 15
Q5. What are the steps in the marketing research process? 15
Section Il Marks: 50

Note:- 1) Question No. 6 is Compulsory.

2) Attempt any two out of the remaining four gquestions.

Q6a Discuss the strategies adopted at each stage of the product 20

life cycle.
OR

Q6b Explain retailing and wholesaling in detail.

Q7. What are the steps in setting the price? 15

Q8. Discuss the role of sales promotion, publicity and personal 15
selling in IMC.

Qo. Discuss the factors contributing to new product 15
development.

Q 10. Explain the types of marketing control. 15
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