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Please check whether you have got the right question paper.
N.B: 1. All Questions are compulsory.
2. Figures to the right indicate full marks.

Attempt any two of the following:-
a) Suggest various lines of improvement in rural marketing in India.
b) Explain the role of cooperative credit in rural finance.
c) Explain the role of Regional Rural Bank in rural finance.

Attempt any two of the following:-
a) Examine the role of regulated market in rural marketing.
b) Explain the role played by State Trading Corporation in rural marketing.
c) Explain Public Distribution System and its role in strengthening rural distribution.

Attempt any two of the following:-
a) Examine significance of CACP.
b) Describe various features of APMC ACT of 1963.
c) Write a note on AGMARK.

Attempt any two of the following:-
a) Explain function of NCDC
b) Write a note on future developments in rural marketing.
c) State importance of Panchayat Mandi in rural market in India.

A. State the following statements are True or false with reasons. (Any Four)
1) Non institutional sources of finance have limitations.
2) Regulated market is managed by government.
3) CACP recommends maximum support prices.
4) Panchayat mandi is market managed by state government.
5) Consumer Protection Act is passed to protect rights of consumers.
6) AGMARK is mark of quality assurance.

B. Choose the correct alternative and Rewrite the statement. (Any Seven)

1) goods are not graded under Agricultural Produce Grading Act.
a) Agricultural
b) Forest
c) Industrial
d) Consumer

2) APEDA stands for
a) The Agricultural and Processed Food Products Export Development Authority
b) Agricultural Products Export Development Authority
c) Agricultural Produce Export Development Authority
d) Agricultural Products Export Distribution Authority
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3)

4)

5)

6)

7)

8)

9)

Standardization of quality is related to
a) Quantity, color of product

b) Packaging of product

c) Brand of product

d) Producer of product

APMCis market.

a) Seller’s

b) Consumer’s

c) Regulated

d) Informal

Consumer Protection Act was passed in the year
a) 1987

b) 1995

c) 1986

d) 2001

AGMARK is considered as a mark of in India.

a) Quantity
b) Quality
c) Efficiency
d) Brand
Main problem of rural marketing in India is
a) Underdeveloped market
b) llliterate consumers
c) Low per capitaincome
d) All the above
FCl is a national level bank.
a) Agricultural produce
b) Food
c) Raw material
d) Imported goods
is the main feature of rural market.

a) Seasonality

b) Development
c) Consumer friendly
d) Efficiency.
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