UNIVERSITY OF MUMBAI

Page 1 of 7

DECLARATION OF REVALUATION MARKS OF INDIVIDUAL SUBJECTS

FACULTY OF ARTS 1ST HALF' 2017

SR. SEAT | MARKS AFTER
EXAMINATION SUBJECTS
NO. NO. REVALUATION

1 |BMM Sem-VI (CBSGS)(75:25) Contemporary Isuues 3011 23
Advertising-Fi ial M t for Marketing &

2 |BMM Sem-Vi (CBSGS)(75:25) ver !s!ng inancial Management for Marketing 3011 25
Advertising
Advertising-Fi ial M t for Marketing &

3 |BMM Sem-VI (CBSGS)(75:25) ver !s!ng inancial Management for Marketing 3028 17
Advertising
Advertising-Fi ial M t for Marketing &

4 |BMM Sem-VI (CBSGS)(75:25) ver !s!ng inancial Management for Marketing 3058 13
Advertising
Advertising-Fi ial M t for Marketing &

5 |BMM Sem-VI (CBSGS)(75:25) ver !s!ng inancial Management for Marketing 3005 25
Advertising

6 |BMM Sem-VI (CBSGS)(75:25) Contemporary Isuues 3096 6

7 [BMM sem-vi (cBSGS)(75:25) Advertis?ng—FinanciaI Management for Marketing & 3109 14
Advertising

8 |BMM Sem-VI (CBSGS)(75:25) Contemporary Isuues 3194 13

9 [BMM sem-vi (cBSGS)(75:25) Advertis?ng—FinanciaI Management for Marketing & 3202 2
Advertising

10 |BMM Sem-VI (CBSGS)(75:25) Contemporary Isuues 3278 19

11 |BMM Sem-VI (CBSGS)(75:25) Contemporary Isuues 3314 18

12 |BMM Sem-VI (CBSGS)(75:25) Contemporary Isuues 3324 4

13 |BMM Sem-VI (CBSGS)(75:25) Journalism: Internet and Issues in the Global Media 3407 20
Advertising-Fi ial M t for Marketing &

14 [BMM sem-vI (CBSGS)(75:25) ver !s!ng inancial Management for Marketing 3512 16
Advertising

15 |BMM Sem-VI (CBSGS)(75:25) Contemporary Isuues. 3555 20

16 |BMM Sem-VI (CBSGS)(75:25) Contemporary Isuues 3577 17

17 |BMM Sem-VI (CBSGS)(75:25) Contemporary Isuues. 3613 4

18 |BMM Sem-VI (CBSGS)(75:25) Advertis?ng-FinanciaI Management for Marketing & 3625 8
Advertising
Advertising-Fi ial M t for Marketing &

19 [BMM sem-vi (cBSGS)(75:25) ver !s!ng inancial Management for Marketing 3665 18
Advertising

20 |BMM Sem-VI (CBSGS)(75:25) Contemporary Isuues 3673 24
Advertising-Fi ial M t for Marketing &

21 |BMM Sem-VI (CBSGS)(75:25) ver !s!ng inancial Management for Marketing 3675 53
Advertising

22 |BMM Sem-VI (CBSGS)(75:25) Contemporary Issues 3723 17

23 |BMM Sem-VI (CBSGS)(75:25) Contemporary Issues 3744 8

24 |BMM Sem-VI (CBSGS)(75:25) Contemporary Issues 3745 16

25 |BMM Sem-VI (CBSGS)(75:25) Journalism-P- IV - Press Law and Ethics 3915 50

26 |BMM Sem-VI (CBSGS)(75:25) Journalism-P- IV - Press Law and Ethics 3921 14
Advertising-Fi ial M t for Marketing &

27 |BMM Sem-VI (CBSGS)(75:25) vertising-rinancial Vianagement for viarketing 3952 23
Advertising
Advertising-Fi ial M t for Marketing &

28 |BMM Sem-VI (CBSGS)(75:25) vertising-Financial Management for Marketing 4007 30

Advertising
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29 |BMM Sem-VI (CBSGS)(75:25) Advertising-Legal Environment and Advertising Ethics 4009 36
Advertising-Fi ial M t for Marketing &

30 [BMM sem-vi (cBSGS)(75:25) ver !s!ng inancial Management for Marketing 4026 20
Advertising
Advertising-Fi ial M t for Marketing &

31 |BMM Sem-VI (CBSGS)(75:25) vertising-rinancial Vianagement for Viarketing 4040 24
Advertising

32 |BMM Sem-VI (CBSGS)(75:25) Contemporary Isuues 4062 12

33 |BMM Sem-VI (CBSGS)(75:25) Contemporary Isuues 4075 7
Advertising-Fi ial M t for Marketing &

34 |BMM Sem-VI (CBSGS)(75:25) vertising-rinancial Vianagement for Viarketing 4156 22
Advertising
Advertising-Fi ial M t for Marketing &

35 [BMM sem-Vi (CBSGS)(75:25) ver !s!ng inancial Management for Marketing 4157 20
Advertising

36 |BMM Sem-VI (CBSGS)(75:25) Contemporary Isuues 4166 20
Advertising-Fi ial M t for Marketing &

37 |BMM Sem-VI (CBSGS)(75:25) vertising-rinancial Vianagement for Viarketing 4202 11
Advertising

38 |BMM Sem-VI (CBSGS)(75:25) Contemporary Isuues 4208 10

39 |BMM Sem-VI (CBSGS)(75:25) Advert?s?ng-FinanciaI Management for Marketing & 4216 9
Advertising
Advertising-Fi ial M t for Marketing &

40 |BMM Sem-VI (CBSGS)(75:25) vertising-rinancial Vianagement for Viarketing 4218 23
Advertising
Advertising-Fi ial M t for Marketing &

41 |BMM Sem-VI (CBSGS)(75:25) vertising-rinancial Mahagement for Marketing 4230 25
Advertising
Advertising-Fi ial M t for Marketing &

42 |BMM sem-VI (CBSGS)(75:25) ver !s!ng inancial Management for Marketing 4249 31
Advertising
Advertising-Fi ial M t for Marketing &

43 |BMM Sem-VI (CBSGS)(75:25) vertising-rinancial Vianagement for Viarketing 4326 22
Advertising

44 [BMM Sem-VI (CBSGS)(75:25) Contemporary Isuues 4334 8
Advertising-Fi ial M t for Marketing &

45 |BMM Sem-VI (CBSGS)(75:25) vertising-rinancial Vianagement for Viarketing 4344 17
Advertising

46 |BMM Sem-VI (CBSGS)(75:25) Contemporary Isuues 4347 32

47 |BMM Sem-VI (CBSGS)(75:25) Contemporary Issues 4400 8

48 |BMM Sem-VI (CBSGS)(75:25) Contemporary Isuues 4403 7

49 |BMM Sem-VI (CBSGS)(75:25) Contemporary Isuues 4505 12

50 |BMM Sem-VI (CBSGS)(75:25) Contemporary Isuues. 4508 24

51 |BMM Sem-VI (CBSGS)(75:25) Advertising-Legal Environment and Advertising Ethics 4546 30

52 |BMM Sem-VI (CBSGS)(75:25) Contemporary Issues 4550 22

53 |BMM Sem-VI (CBSGS)(75:25) Advert?s?ng-FinanciaI Management for Marketing & 4550 7
Advertising
Advertising-Fi ial M t for Marketing &

54 [BMM sem-vi (CBSGS)(75:25) ver !s!ng inancial Management for Marketing 4601 55
Advertising
Advertising-Fi ial M t for Marketing &

55 |BMM Sem-VI (CBSGS)(75:25) vertising-rinanclal lanagement for fviarketing 4634 16
Advertising

56 |BMM Sem-VI (CBSGS)(75:25) Contemporary Isuues 4651 2
Advertising-Fi ial M t for Marketing &

57 [BMM sem-vi (CBSGS)(75:25) vertising-Financial Management for Marketing 4660 31

Advertising
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Advertising-Fi ial M t for Marketing &

58 [BMM Sem-VI (CBSGS)(75:25) ver !s!ng inancial Management for Marketing 4670 23
Advertising

59 |BMM Sem-VI (CBSGS)(75:25) Contemporary Isuues 4681 25
Advertising-Fi ial M t for Marketing &

60 |BMM Sem-Vi (CBSGS)(75:25) ver !s!ng inancial Management for Marketing 4701 30
Advertising

61 |BMM Sem-VI (CBSGS)(75:25) Contemporary Isuues 4709 7
Advertising-Fi ial M t for Marketing &

62 |BMM sem-vi (CBSGS)(75:25) ver !s!ng inancial Management for Marketing 4752 23
Advertising
Advertising-Fi ial M t for Marketing &

63 |BMM Sem-VI (CBSGS)(75:25) ver !s!ng inancial Management for Marketing 4826 22
Advertising
Advertising-Fi ial M t for Marketing &

64 |BMM Sem-VI (CBSGS)(75:25) vertising-rinancial Vianagement for Viarketing 4844 21
Advertising

65 |BMM Sem-VI (CBSGS)(75:25) Contemporary Isuues 4880 25

66 |BMM Sem-VI (CBSGS)(75:25) Advert?s?ng-FinanciaI Management for Marketing & 4910 5
Advertising

67 |BMM Sem-VI (CBSGS)(75:25) Contemporary Isuues 4920 9

68 |BMM Sem-VI (CBSGS)(75:25) Contemporary Isuues 4981 11
Advertising-Fi ial M t for Marketing &

69 |BMM Sem-VI (CBSGS)(75:25) ver !s!ng inancial Management for Marketing 5013 18
Advertising

70 |BMM Sem-VI (CBSGS)(75:25) Contemporary Issues 5048 21

71 |BMM Sem-VI (CBSGS)(75:25) Contemporary Isuues 5050 6

72 |BMM Sem-VI (CBSGS)(75:25) Contemporary Isuues 5052 16
Advertising-Fi ial M t for Marketing &

73 |BMM Sem-VI (CBSGS)(75:25) vertising-rinancial Vianagement for Viarketing 5063 23
Advertising

74 |BMM Sem-VI (CBSGS)(75:25) Contemporary Issues 5083 30

75 |BMM Sem-VI (CBSGS)(75:25) Contemporary Issues 5104 24

76 |BMM Sem-VI (CBSGS)(75:25) Advertising-Legal Environment and Advertising Ethics 5109 31

77 |BMM Sem-VI (CBSGS)(75:25) Contemporary Isuues 5114 30

78 |BMM Sem-VI (CBSGS)(75:25) Contemporary Isuues 5128 19

79 |BMM Sem-VI (CBSGS)(75:25) Contemporary Isuues 5173 30
Advertising-Fi ial M t for Marketing &

80 [BMM sem-vi (CBSGS)(75:25) ver !s!ng inancial Management for Marketing 5216 67
Advertising

81 |BMM Sem-VI (CBSGS)(75:25) Contemporary Isuues 5282 21
Advertising-Fi ial M t for Marketing &

82 [BMM sem-vi (cBSGS)(75:25) ver !s!ng inancial Management for Marketing 5204 13
Advertising
Advertising-Fi ial M t for Marketing &

83 [BMM sem-vi (CBSGS)(75:25) ver !s!ng inancial Management for Marketing 5208 20
Advertising

84 |BMM Sem-VI (CBSGS)(75:25) Contemporary Isuues 5317 25
Advertising-Fi ial M t for Marketing &

85 [BMM sem-Vi (CBSGS)(75:25) ver !s!ng inancial Management for Marketing 323 23
Advertising
Advertising-Fi ial M t for Marketing &

86 |BMM Sem-VI (CBSGS)(75:25) vertising-Financial Management for Marketing 5337 10

Advertising
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87 |BMM Sem-VI (CBSGS)(75:25) Contemporary Isuues 5419 24
88 |BMM Sem-VI (CBSGS)(75:25) Contemporary Isuues 5441 15
89 |BMM Sem-VI (CBSGS)(75:25) Contemporary Isuues 5470 3
90 |BMM Sem-VI (CBSGS)(75:25) Journalism: Internet and Issues in the Global Media 5470 15
91 |BMM Sem-VI (CBSGS)(75:25) Contemporary Isuues 5488 16
92 |BMM Sem-VI (CBSGS)(75:25) Contemporary Isuues 5496 23
93 |BMM Sem-VI (CBSGS)(75:25) Contemporary Isuues 5536 34
94 |BMM Sem-VI (CBSGS)(75:25) Contemporary Isuues 5639 24
95 |BMM Sem-VI (CBSGS)(75:25) Contemporary Isuues 5650 14
96 |BMM Sem-VI (CBSGS)(75:25) Journalism: Business & Magazine Journalism 5684 30
97 |BMM Sem-VI (CBSGS)(75:25) Contemporary Isuues 5711 10
98 |BMM Sem-VI (CBSGS)(75:25) Journalism: Business & Magazine Journalism 5711 30
99 |BMM Sem-VI (CBSGS)(75:25) Journalism: Business & Magazine Journalism 5722 30
100 |BMM Sem-VI (CBSGS)(75:25) Contemporary Issues 5753 18
101 |BMM Sem-VI (CBSGS)(75:25) Contemporary Isuues 5782 38
102 |BMM Sem-VI (CBSGS)(75:25) Contemporary Isuues 5814 21
103 |BMM Sem-VI (CBSGS)(75:25) Contemporary Isuues 5833 30
104 |BMM Sem-VI (CBSGS)(75:25) Contemporary Issues 5904 10
105 |BMM Sem-VI (CBSGS)(75:25) Advertising-Legal Environment and Advertising Ethics 5904 15
Advertising-Fi ial M t for Marketing &
106 |BMM Sem-VI (CBSGS)(75:25) vertising-rinancial Vianagement for Viarketing 5927 7
Advertising
Advertising-Fi ial M t for Marketing &
107 |BMM Sem-VI (CBSGS)(75:25) vertising-rinancial Vianagement for Viarketing 5932 13
Advertising
108 |BMM Sem-VI (CBSGS)(75:25) Contemporary Isuues 5947 7
109 |BMM Sem-VI (CBSGS)(75:25) Contemporary Isuues 6014 23
110 |BMM Sem-VI (CBSGS)(75:25) Contemporary Isuues 6026 25
111 |BMM Sem-VI (CBSGS)(75:25) Contemporary Issues 6033 8
Advertising-Fi ial M t for Marketing &
112 |BMM Sem-VI (CBSGS)(75:25) vertising-rinancial Mahagement for Marketing 6062 22
Advertising
113 |BMM Sem-VI (CBSGS)(75:25) Contemporary Isuues 6068 18
Advertising-Fi ial M t for Marketing &
114 |BMM Sem-VI (CBSGS)(75:25) vertising-rinancial Mahagement for Viarketing 6091 15
Advertising
Advertising-Fi ial M t for Marketing &
115 |BMM Sem-VI (CBSGS)(75:25) vertising-rinancial lanagement for iviarketing 6111 11
Advertising
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116 |BMM Sem-VI (CBSGS)(75:25) Journalism: Internet and Issues in the Global Media 6197 30
117 |BMM Sem-VI (CBSGS)(75:25) Contemporary Isuues. 6199 18
118 |BMM Sem-VI (CBSGS)(75:25) Journalism: Internet and Issues in the Global Media 6219 21
119 |BMM Sem-VI (CBSGS)(75:25) Contemporary Isuues 6252 30
120 |BMM Sem-VI (CBSGS)(75:25) Contemporary Isuues 6304 30
Advertising-Fi ial M t for Marketing &
121 |BMM Sem-VI (CBSGS)(75:25) vertising-rinancial Vianagement for viarketing 6321 22
Advertising
Advertising-Fi ial M t for Marketing &
122 |BMM Sem-VI (CBSGS)(75:25) vertising-rinancial Vianagement for viarketing 6325 23
Advertising
Advertising-Fi ial M t for Marketing &
123 |BMM Sem-VI (CBSGS)(75:25) vertising-rinancial Vianagement for Viarketing 6356 20
Advertising
Advertising-Fi ial M t for Marketing &
124 |BMM Sem-VI (CBSGS)(75:25) vertising-rinancial Mahagement for Marketing 6362 22
Advertising
125 |BMM Sem-VI (CBSGS)(75:25) Contemporary Isuues 6405 12
126 |BMM Sem-VI (CBSGS)(75:25) Advertising-Legal Environment and Advertising Ethics 6405 19
Advertising-Fi ial M t for Marketing &
127 |BMM Sem-VI (CBSGS)(75:25) vertising-rinancial Mahagement for Marketing 6406 17
Advertising
Advertising-Fi ial M t for Marketing &
128 |BMM Sem-VI (CBSGS)(75:25) vertising-rinancial Vianagement for Viarketing 6416 37
Advertising
Advertising-Fi ial M t for Marketing &
129 |BMM Sem-VI (CBSGS)(75:25) vertising-rinancial Vianagement for Viarketing 6422 34
Advertising
130 |BMM Sem-VI (CBSGS)(75:25) Contemporary Isuues 6433 23
131 |BMM Sem-VI (CBSGS)(75:25) Contemporary Isuues 6438 22
132 |BMM Sem-VI (CBSGS)(75:25) Contemporary Isuues 6451 33
Advertising-Fi ial M t for Marketing &
133 |BMM Sem-VI (CBSGS)(75:25) vertising-rinancial Vianagement for Viarketing 6459 11
Advertising
134 |BMM Sem-VI (CBSGS)(75:25) Contemporary Issues 6462 20
Advertising-Fi ial M t for Marketing &
135 |BMM Sem-VI (CBSGS)(75:25) vertising-rinancial Vianagement for Viarketing 6475 18
Advertising
136 |BMM Sem-VI (CBSGS)(75:25) Contemporary Issues 6478 11
Advertising-Fi ial M t for Marketing &
137 |BMM Sem-VI (CBSGS)(75:25) vertising-rinancial Vianagement for Viarketing 6482 30
Advertising
138 |BMM Sem-VI (CBSGS)(75:25) Contemporary Issues 6510 30
139 |BMM Sem-VI (CBSGS)(75:25) Contemporary Isuues 6547 8
140 |BMM Sem-VI (CBSGS)(75:25) Journalism: Internet and Issues in the Global Media 6605 15
141 |BMM Sem-VI (CBSGS)(75:25) Contemporary Issues 6656 10
142 |BMM Sem-VI (CBSGS)(75:25) Contemporary Issues 6665 19
143 |BMM Sem-VI (CBSGS)(75:25) Advertising-Legal Environment and Advertising Ethics 6665 9
144 |BMM Sem-VI (CBSGS)(75:25) Contemporary Isuues. 6699 30
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145 |BMM Sem-VI (CBSGS)(75:25) Contemporary Issues 6714 1

146 |BMM Sem-VI (CBSGS)(75:25) Contemporary Issues 6764 21

147 |BMM Sem-VI (CBSGS)(75:25) Contemporary Issues 6787 8
Advertising-Fi ial M t for Marketing &

148 |BMM Sem-VI (CBSGS)(75:25) vertising-rinancial Vianagement for Viarketing 6881 52
Advertising

149 |BMM Sem-VI (CBSGS)(75:25) Contemporary Issues 6938 16
Advertising-Fi ial M t for Marketing &

150 |BMM Sem-VI (CBSGS)(75:25) ver !s!ng inancial Management for Marketing 6938 3
Advertising

151 |BMM Sem-VI (CBSGS)(75:25) Contemporary Issues 6960 18

152 |BMM Sem-VI (CBSGS)(75:25) LEGAL ENVIRONMENT ADVER. ETHICS 6984 36
Advertising-Fi ial M t for Marketing &

153 |BMM Sem-VI (CBSGS)(75:25) vertising-rinancial Vianagement for Viarketing 7047 22
Advertising

154 |BMM Sem-VI (CBSGS)(75:25) Journalism: Internet and Issues in the Global Media 7076 21

155 |BMM Sem-VI (CBSGS)(75:25) Contemporary Issues 7135 21
Advertising-Fi ial M t for Marketing &

156 |BMM Sem-VI (CBSGS)(75:25) vertising-rinancial Vianagement for Viarketing 7142 16
Advertising

157 |BMM Sem-VI (CBSGS)(75:25) Advertising-Legal Environment and Advertising Ethics 7156 21

158 |BMM Sem-VI (CBSGS)(75:25) Contemporary Isuues 7174 9

159 |BMM Sem-VI (CBSGS)(75:25) Contemporary Isuues 7176 31

160 |BMM Sem-VI (CBSGS)(75:25) Contemporary Isuues 7209 38

161 |BMM Sem-VI (CBSGS)(75:25) Contemporary Isuues 7211 7
Advertising-Fi ial M t for Marketing &

162 |BMM Sem-VI (CBSGS)(75:25) vertising-rinancial Vianagement for Viarketing 7211 16
Advertising

163 |BMM Sem-VI (CBSGS)(75:25) Contemporary Isuues 7217 22
Advertising-Fi ial M t for Marketing &

164 |BMM Sem-VI (CBSGS)(75:25) vertising-rinancial Vianagement for Viarketing 7217 8
Advertising

165 |BMM Sem-VI (CBSGS)(75:25) Advertising-Legal Environment and Advertising Ethics 7222 18

166 |BMM Sem-VI (CBSGS)(75:25) Contemporary Isuues 7276 24
Advertising-Fi ial M t for Marketing &

167 |BMM Sem-VI (CBSGS)(75:25) vertising-rinancial Vianagement for Viarketing 7282 19
Advertising
Advertising-Fi ial M t for Marketing &

168 |BMM Sem-VI (CBSGS)(75:25) vertising-rinanclal lanagement for fviarketing 7297 15
Advertising
Advertising-Fi ial M t for Marketing &

169 |BMM Sem-VI (CBSGS)(75:25) vertising-rinanclal lanagement for fviarketing 7305 30
Advertising
Advertising-Fi ial M t for Marketing &

170 |BMM Sem-VI (CBSGS)(75:25) vertising-rinanclal lanagement for fviarketing 7317 21
Advertising

171 |BMM Sem-VI (CBSGS)(75:25) Contemporary Isuues 7330 9
Advertising-Fi ial M t for Marketing &

172 |BMM Sem-VI (CBSGS)(75:25) vertising-rinancial Mahagement for Viarketing 7338 19
Advertising
Advertising-Fi ial M t for Marketing &

173 |BMM Sem-VI (CBSGS)(75:25) vertising-rinancial lanagement for iviarketing 7345 10
Advertising
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174 |BMM Sem-VI (CBSGS)(75:25) Advertising: Financial Management for Marketingand 4 8006 7
Note :-

1) The marks declared are marks obtains after revaluation in individual subject only for the information of
students.

2) Final revaluation result will be declared only after revaluation of all subjects applied for revaluation.

3) Printing and supply of individual marksheets will be be only after completion of revaluation of all the
cases and caring out the amendments in the results as per provisions of the ordiances in force. Ordinance
5048 is application for corrections.

4) Date of supply of mark sheets will be declared later.

DATE: -14.11.17
MUMBAL: - 400 098
AU-14.11.17 forDIRECTOR
BOARD OF EXAMINATIONS AND EVALUATION



