T.Y.B.Com {April — 2016}
MARKETING RESEARCH

Q.P. Code: 17674

(2%2/ 3 Hours) [ Total Marks :80/100

N.B.: (1) All questionsare compulsory
(2) Regular students enrolled during and prior to 2010-11 only are required

to attempt section 1 for 80 marks in 2%; hours.
(3) 1.D.O.L students and other students should answer both the sections
within 3 hours for 100 marks.

Section I
1. Explain briefly the following terms (any eight) 16
‘(a) Market Research
(b) Target Marketing
(c) Test Marketing
(d) Shop audit
(e) Sample
() Check list
(g) Bibliography
(h) Popular report
(i)° Coding
() Branding
2.- Answer any two of the following. 16
(a) Explain the importance of Marketing Research.
(b) What are the benefits of Marketing Information System?
{c) Discuss the limitations ot Marking Research.
3. Answer any two of the following:- 16
(a) Explain the features of primary data. :
(b) Discuss the features of Consumer Research?
(c) What are the advantages and disadvantages of mail survey method?
4. Answer any two of the following:- : 16
(a) Discuss the steps in Marketing Research process.
(b) What are the qualities of a good investigator?
(c) What are the requisites of a good questionnaire?
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Q.P. Code : 17674

Answer any two of the following:-
(a) Explain the features of Indian Rural Market.
(b) Explain the types of Research Reports.
(c) Evaluate the merits of a seperate Marketing Research Department.

Section I
(For L.D.O.L Students only)

Write notes on any four of the following:-
(a) Marketing audit.
(b) Oparation Research Group.
(c) Product research.
(d) Classification and Tabulation.
(e) Secondary data.
(f) Professional ethics.

[TURN OVER

ZB-Con. 3764-16.

16

20



Q.P. Code : 17674
3

(FRTS FATR).
(% /3 TMR) (@UT{IUT : ¢0/%00

gEat: () @9 WA wis sier sna.
(R) RErirs o€ 0%0-28 wefie @ woff yaw Saeed fFafia fogmeaidt ¢o
TorET fWET ¢ B Y TETHE Bad died. | -
(3) @ma.dh.3f.ue. = et o s faemeaih € favm oo TunisRr

T qEiEe gsaEd.

(¥) U@ $US Y THIT AT,

v ¢

Y. Welels! ST e g1 e T Fq. 25
() TERYS FINEA
(@) fogom 9
(%) faum et
(3) THMAT FHEU
(8) g

(%) wedresvll T

() wed =

(8) THH AT

() AThdRT

(B) wufag

R EEferishy HIveaTdl A S I fora | %8
(31) TomuE e TS TS .
() fogom wfedt yomefe SR |
() oo GeeRTeT Tl AR ==l W

3. WAl BT g TEE Ieat faEr | %8
(31) wrufies qearEl Hfyme e w.
(§) UTESH SIgaTE! SRS @i,
(%) TUT Fa&ol UgdY BRI~ T H.
‘ [TURN OVER

ZB-Con. 3764-16.



Q.P. Code

Y. Welals! ST e WA e forgr.
(a7) foraum weite wlskersan g w9
(F) =irear My ol |,
() ey SeATaEEaT AT WS B d O

y, WS HIUEE 9 T S faE.
. (31) ard wnfior seRySst e wmm.
(¥) HRY TEAR THR T F.
(%) T R geied e weEe g,

T 2
(et €300, reneatardl wed)

. YieFra four forer (Fvedl 9 w)
| (%) TouvE kg

(@) e fad

() =& WY

(g) wftewtor 9 IRofiEd

(3) gzam wght
(%) saETRes Ffaredn

...............

ZB-Con. 3764-16.

: 17674

5

8%

0



