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N.B.: (1) Q.1 is compulsory.
(2) From the remaining, answer any FOUR questions.
(3) Figures to the right indicate full marks.

1. Explain the following terms (any four): 20
(a) SAARC
(b) Foreign collaboration
(c) Economic environment
(d) Advertising
(e)  Star Export House
()  Bill of lading

(g) SEZ's
2. Discuss the features and challenges in the International Marketing. 20
3. Explain in detail the Tariff and non-Tariiff barrier in International Trade. 20

4. Discuss the International Technological Environment and explain the role of 20
WTO in regulating world trade.

5. Elucidate the export procedure for Pre-shipment and write a note on e-marketing 20
in the international trade.

6. Describe the role of the following documents. - 20
a) Certificate of origin
b) Commercial invoice

7. Case Study:
Raman and Laxman designed and started manufacturing a kitchen cooking
device for Indian household. This device is also popularly known as 'Roti maker'
which is useful, easy and quick to make roti. They designed this Roti maker
with appealing features and user-friendly to capture domestic market.
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In domestic market, they targeted working women to make easy roti. Witin a
year, this device became popular in India. To promote, Roti maker they adopted
direct selling which is to avoid distributor and dealer cost and keep reasonable
price as compared to competitors. Now Raman and Laxman wanted to expand
their market internationally.
(a) Suggest the mode of entry to Raman and Laxman in international 10
market.
(b)  What are the factors to be determined in the selection of international 1
overseas market? Explain.
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