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(1) Q. No 1. is Compulsory.

(2) Form Q 2 to Q 8 attempt any four questions.

(3) Figures to the night indicate full marks.

(4) Answer to each question must begin on a new page.

- 1. Explain the following concepts in not more than eight lines (any five)
(a) Need and wants
(b) Micro Environment
(c¢) Global marketing
(d) Product Positioning
(e) Core product
(f) Value pricing
(g0 SB.U
(h) Promotion
2. (a) Define marketing. State its importance in the context of global
environment.
(b) Explain the demographic and political factors of environment, which a
business firm must consider.
3. (a) Explain the marketing strategies that can be adopted by a marketer
during the maturity and the decline stage of product life cycle.
(b) Discuss the process involved in marketing communication mix.
4. (a) Explain any five product pricing strategies.
(b) What are the factors affecting organisational buying behaviour?
5 (a) Critically evaluate the B.C.G matrix.
(b) Asamarket Leader, how would a marketer design competitive strategies?
6 (a) Suggestanappropriate marketing mix for services.
(b) Highlight the major difficulties of rural marketing.
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Write short notes on any two of the following:
(a) Relationship marketing
(b) Globalisation's impact on marketing environment
(c) Ways to conduct online marketing.
(d) Consumer buying process.
(e) Sales forecasting

Case study :-

Footwear brand Seedland has got 600 outlets in India. The company is
looking to expand its international presence significantly with atleast 10
retail outlets in the next one year. The places which are under consideration
are Dubai, Moscow, Singapore, Malaysia, China, Thailand, Saudi Arabia
and Canada. The company is open to different business formats of global
entry, but it is first planning to open its own retail outlets. Each retail
outlet will require an investment worth Rs. 1.5 crore, with additional
establishment costs of starting the outlet of Rs. 5-10 crores. The company
is expected to enjoy certain benefits such as spreading of risk, economies
of scale, profits and overall growth of the company.

Questions :-
(a) Briefly explain the various alternate options available to
Seedland company to enter into global markets.
(b) Suggest certain guidelines that can be kept in mind by Seedland
company, so as to be successful in global markets.
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