UNIVERSITY OF MUMBALI
No. UG/ [FH of 2016-17

CIRCULAR:-

A reference is invited to the syllabi relating to the Master of Arts (M.A.)
Programme yvide this office Circular No.UG/89 of 2013-14, dated 30" December,
2013 and the Principals of the affiliated Colleges in Arts and the Heads of
Recognized Institutions concerned are hereby informed that the recommendation
made by the Ad-hoc Board of Studies in Mass Media at its meeting held on 25"
May, 2016 has been accepted by the Academic Council at its meeting held 14" July,
2016 vide item No.4.74 and that in accordance therewith, the revised syllabus as per
the Choice Based Credit System for (Sem. I & II) of M.A. Programme in
Entertainment, Media & Advertising, which is available on the University’s web site
(Wwww.mu.ac.in) and that the same has been brought into force with effect from the

academic year 2016-17.
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To

The Principals of the affiliated Colleges in Arts and the Heads of Recognized
Institutions concerned.
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Copy forwarded with Compliments for information to:-

1) The Co-ordinator, Faculty of Arts,
2) The Professor-cum-Director, Institute of Distance and Open Learning.
3) The Director, Board of College and University Development,
4) The Co-Ordinator, University Computerization Centre,
5) The Controller of Examinations.
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AC 14-7-16

ItemNb. 4.74

/ Lhi versity of Minbai \

Revi sed Syl | abus for the
MA (0000000000000, 00000 000 O0000000000)

Senmester | to ||

\\ (As Per (BCS Wth effect fromthe acadenic /

year 2016-17 Tfor Senester T to IT)




REMSED SYLLABS INOLWDNG SOHBME F CORSES SOHBME F EXAMNATIAN AND
MOW GF INSTRCIION FCR THE MASTER (F ARTS (0000000000000, 00000 OO0
00000000000).

HAE STRLCIURE

The fees for the course wll be Rs 96, 000/ - for the entire course incl usi ve

of tuition fees.

Not e: The breakup per senester wll be as follows R 24,000/ - per senester.
Admssion fees : 1000/ -

Tuition fees -16000/-

Li brary Fees — 1000/-

Qonputer Lab fees — 6000/-

Additional Refundabl e Security deposit of Rs 10,000/ - will be charged to the
students and w Il be refunded to thempost the conpl etion of the course

provided there is no loss to either equipnent& |ibrary naterial .

000000 00 Ooooooooooo: ooooooa.
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Ohe mininumqual i fication for O 0000 0000 teachers™ is Master in Medi &/
PO0DO0O0 ROOODOOOO / Adverti sing/ Gommuni cati on/ Journal i sm/ Oi | mO0Oudi es/
Oel evi si on studi es/ 000 00000/ OOOO0 OOOOOOOOOO and NET/ SET.

PREAMBLE

1. Basic concepts

Cedits: Acourse that is taught for 4 hours a week for a period of 15 weeks

wll carry six credits.

Qourse credits: To qualify in a given course, a student wll have to acquire
six credits in the course. Qut of these, four credits are central teaching
conponent and two credits are for the sel f-study conponent. The sel f -st udy
conponent W Il consist of academic tasks outside the classroomthat wll be
assigned by the teacher fromtine to tine. The sel f-study conponent assigned
inthis nmanner wll be related to or an extension of but not in lieu of the
prescribed syl | abus. The sel f-study conponent wi |l be given a wei ghtage of
33% in the evaluation of the student. In case of courses wth practical
conponent/ fiel d-work conponents, four credits are for theory course and two

credits shall be practical conponent/ filed-work conponent.

A student who acquires a mninumof 100 credits over four senesters wll be

declared eligible for the anard of the MA degree.

Qourses: There shall be five types of courses: (i) Gore Qourse; (ii) Hective
Qourse; (iii) Interdisciplinary/ Goss-disciplinary Gourses; (iv) Audit Courses;

(v) Project-based Qourses; (vi) Ability Enhancenent Gourses.

(i) Qore Qourse: ore courses are courses that inpart instruction in the basic
non-speci al i zed aspects of a discipline that constitute the mni numbasic
conpetency in that discipline, regardl ess of any specialization that the

| earner mght choose in the future. Gore-Gourses shall be offered by the
parent departnent. Gore courses shall be for six credits. Mni num50% courses

of the MA progranme over four senesters nust be core courses.

(ii) Hective ourses: Hective courses shall be courses offered by the parent
departnent that inpart instructions in specialized advanced/ supportive
aspects of the relevant discipline. Each departnent shall offer a pool of such
courses fromwhi ch a student can choose. Hective Qourses shall be for six

credits. The syl labus for each el ective course wll have a preanbl e clearly



stating the course and the | earner objectives for the elective, along wth the

pre-requisites if any and a detailed |ist of references.

(iii) Interdisciplinary/ Qoss Osciplinary Qurses (I/ C courses): |/ C courses
shal| be offered by parent departnent and departnents other that parent
departnent. Qhe ‘course basket’ shal |l be created for the sane. Each MA program
has to offer a mini numof two courses and naxi numof four courses in the
basket. BEvery 1/ C course shall be for six credits. A student may opt for an

I/ Ccourse offered by his/ her parent departnent.

(iv) Audit Qourses: Sudents can audit a course fromthe parent departnent as
wel | as fromother departnents in addition to the core, elective and I/ C
courses that are nandatory, wth the prior permssion of the head/ s of the
rel evant departnent/s. Such a student wll have to apply inwiting at nost a
week after the rel evant course has commenced. For the audit course, a student
shall attend lectures of the audited course. The student cannot appear for the
senest er-end exanmnation for the audited course. Hwever, the student shall
appear for the internal examnation/ assessnent. The audit course appears on
the nark-sheet only when the student passes the internal assessnent wth

mni num50% narks, failing to which, the student cannot claimthe audit for
that course. The internal narks shall not be displayed on final nark-sheet.
The internal marks shall not be used for the credit conputation. A student is

permtted to audit naxi numfour courses in the MA program

(v) Ability Enhancenent Gourse: The ability enhancenent courses are skills
based course. The ability enhancenent courses are to be offered at fourth

senest er.

(vi) Project based courses: Project based courses shal |l consist of a
dissertation. Each dissertation course wll carry 10 credits. BEvery | earner

shal | choose one project based course.
2. Riles for programmes not having a practical conponent
2.1 : Four core courses shall be offered in senesters 1 and 2 each.

2.2 : Hve elective courses shall be offered in the third senester. No ot her

courses wll be offered inthe third senester.

2.3 : The fourth senester shall consist of one ability enhancenent course, one
interdisciplinary/ cross disciplinary courses (I/ C courses) and one proj ect

based cour se.



2.4 : BEach departnent wll offer at least one I/ C course during senester 4.
The | earner can choose any one course fromthis basket, including the course
of fered by hi s/ her parent departnent. The preanble to this course wll clearly

specify the prerequisites for this course.

2.5 : Alearner wll have to apply to the rel evant departnent in witing no
later than two weeks after the commencenent of the fourth senester for taking

the 1/ Ccourse offered by that departnent.

2.6 : Alearner can relinquish an I/ C course chosen by him her no later than
two weeks after the cormencenent of the fourth senester by applying to the
Head of the Departnent whose |/ C course the student w shes to opt for. The
application wll have to be endorsed by the head of the Departnent whose I/ C

course the student has relinqui shed and the Head of the parent depart nent.

2.7 : The Head of the Departnent offering a specific I/ Ccourse will convey
the marks of the internal examnation obtai ned by students taking the course
to the Head of the parent departnent before the cormencenent of the end

senester examnation of the parent departnent.

3. Ossertati on courses

3.1 : Dssertation based courses wll be offered in the fourth senester. BEvery
learner wll have to choose one dissertation course, which will be for twelve
credits. The project based course wll be in the formof a dissertation based
on alive project or a research assignnent related to the specific discipline

of the parent departnent.

3.2 : Bvery Teacher fromevery departnent w !l announce four to five broad
topics at the begi nning of the second senester, refl ecting degree of rel evance
and rigor suitable to a post graduate programme, al ong wth an indicative
reading list. These wll be screened by the Board of Sudies in the subject
and a final |ist of approved topics along wth areading list wll be

displayed in the first week of the third senester.

3.3 : The student wll submt a list of his/ her three nost preferred topics in
the order of preference by the fifth week of the third senester to the Head of

the parent depart nent.



3.4 : BEach Departnent wll constitute a dissertati on coomttee consisting of
the Head of the Departnent (Chairperson) and two other teachers fromthe
departnent. The purpose of this conmttee is to oversee the functioning of the

di ssertation conponent in the departnent.

3.5 :Al Master Degree holders wth NI/ SET (in Gonmuni cation/ Journal i smi H I m
Sudies/ Public Relations/ Hectronic Media/ Tel evision Sudies/ 000 00000/
00000 0000000000) 0000 0000000000 00 oooood, all PhD schol ars and recogni zed
post graduate teachers 00 0000 0000000000000 OO0 OODOOOOOOOO w il be gui des for

the di ssertation conponent .

3.6 : The dissertation conmttee wll allocate students to guides in order of

the average of narks obtained in senesters 1 and 2.

3.7 : If it is felt necessary, the dissertation coomittee can assign a co-

gui de to a student, dependi ng upon specific disciplinary needs.

The student wll nake a prelimnary presentation in the seventh week of the
fourth senester. The presentation wll be attended by the guide and a
committee consisting of two other teachers fromthe departnent. The conmittee

w || nake necessary suggestions to inprove the dissertation.

3.8 : The student will nake a final presentation in the 10'" to the 12'" week
of senester four. The presentation wll be eval uated by the sane conmttee
that evaluated the prelimnary presentation. The criteria for eval uation w ||

be as fol | ows:
i) 10 narks for the quality of presentation
ii) 15 marks for answers to questions

3.9 : The narks given by the three nenbers of the eval uation coomttee wll be
averaged i n each head and the total narks decided by totaling the averages

under the three heads.

3.10 : The student wll submt a bound hard copy of the dissertation to the
Departnent by the end of the fourth senester, along wth a soft copy on a

a Db

3.11 : The final dissertation will have a word |imt of 8000-10000 words and

wll be typed in one and a hal f spacing on one side of the paper.

3.12 : The final dissertation wll be evaluated out of 50 narks by the guide,
50 narks by any other teacher in the Departnent and 100 narks by an external

exam ner by way of viva voce.



3.13 :The dissertation wll be given a grade point as per the foll ow ng

schene:

Note : Hble M ce Chancel lor is appointing a coomttee to finalized the
gradati on chart.

3.14 : A student who gets a letter grade ‘F in the course wll be deened to

have failed in the course.

3.15 : A student who feels aggrieved by the grading received wll have the
option of applying to the project conmttee for re-eval uation of the
dissertation wthin a period of one week after the declaration of the result.
If the dissertation conmttee feels that the claimis justified, it shall
appoint a fresh examner who wll submt his/ her evaluation in a week's tine.
If the narks by the re-eval uati ng exam ner exceed the narks of the original
examner by a nargin of 10% or nore, the latter set of narks wll be

consi dered final .

3.16 : The student who has got a letter grade ‘F in the dissertation wll have
the option of resubmtting a revised version wthin 2 nonths fromthe date of
decl aration of the result. If a student fails this tine too, he/ she wll not

get any nore chances and will be ineligible to be anarded the MA degr ee.

3.17 : If a student is unable to submt his/ her dissertation in the
stipulated tine or fails to nmake the presentations at the appoi nted tine,

he/ she w il be deened to have failed the course and will have the option of
submtting wthin 2 nonths fromthe date of declaration of the result. If a
student fails this tine too, he/ she will not get any nore chances and wll be

ineligible to be anarded the MA degree.

3.18 : The schedul e for prelimnary presentation, final presentati on and
di ssertation submssion will be displayed in the first week of the fourth

senest er .
3.19: Bhica Sandards regarding Dealing wth Hinan Parti ci pants:

Sudents shoul d refrain fromacts which he or she knows, or under the

ci rcunst ances has reason to know spoil the acadenmic integrity of the academc
program Mol ations of academc integrity include, and not limted to:
plagiarism violation of the rights and wel fare of human participants in
research and practice; cheating, know ngly furnishing fal se infornation;

m sconduct as a nenber of departnent or college, and harmto self and ot hers.

4. Bval uation of non-project courses



4.1 : The examnations shal|l be of two kinds:
(i) Internal Assessnent
(ii) Senester End Examinati on.

4.2 :The | earner who obtains |less than 40 % of the aggregate narks of the
rel evant examnation in that course either in the internal assessnent or in
the end —senester examination wll be awarded the letter grade "F in that

cour se.

4.3 : Internal Assessnent: The internal assessnent shall be for 40 narks. Two
internal assessnent examnations shal |l be schedul ed for a course. The internal
examnation is to be conducted by the course teacher. The schedul e for the
internal assessnent is announced wthin two weeks of the commencenent of the
senester. G the two exans one wll be inthe formof a witten test involving
theory and the other will be in the formof extension work or assignnent or
termwork. The answer-sheets for internal examnation shall be nasked before
eval uation. The eval uat ed answer-sheets and narks shal | be shown to the

students on the date announced i n advance.

4.4 : The existing rules for noderation of answer sheets will be followed in

the case of internal exaninati ons in core courses.

4.5 : Senester-BEnd BExamnati on: The senester end examnation shall be for 60

nar ks.

4.6 : If astudent is absent fromthe internal or end senester examnation in
any course including the dissertation course, he/ she will get a grade point of

0 and a letter grade of "F.

4.7 :If astudent failsinthe internal examnation of a core or elective
course, he/ she will have to appear for the internal examnation of the course

when the course is offered again.

4.8 : If astudent fails in the end-senester examnation of a core or elective
course, he/ she may reappear for the sane examnation when it is held again in
the follow ng senester. A student can appear at the nost three tines,
including the original attenpt. If a student obtains a letter grade Fin all
the three attenpts, he/ she wll have to seek fresh adnmssion to the MA

pr ogr anme.

4.9 : If a student obtains the letter grade ‘F in any course in a given

senester, the letter grade ‘F wll continue to be shown in the grade card for



that senester even when the student passes the course subsequent!y in anot her

senest er.

410 : If a student obtains mninuim40% narks in the internal assessnent and
fails to obtain mni num40% percent narks in the end-senester exanmination of
any course in any of the senester, the narks of the internal examnation shall

be carried forward.

411 : The letter grade and the grade point for the course wll be conputed as

per 3.13

412 : In any senester, the students GPAw || be cal cul ated as fol | ons:

decg

grade point average (GPA) = =——wherec,= credits for that course offered in
[#

1

i=1

that senester and g= grade point obtained in that course offered in that

senest er.

Qunul ati ve G ade Point Average (CG3PA,) at the end of senmester mis cal cul ated

as fol | ons:
chifgy‘
(CGPA,)= =L , where, ¢,is the credits for the i'" course offered in

2.2

=1 =1
senester j and gy.i s the grade point obtained in the i'" course in senester j.

There shal | be no roundi ng of GPA and GGPA

4,13 : The senester wse GPA and G3A shal | be printed on the grade card of
the student along wth table in 3.13

4.14 : The final senester grade card shall al so have the aggregate percentage
narks scored by the student in all the courses in which the student has

obtai ned the rel evant credits.

4.15 : The rules for gracing: the existing ordi nance for gracing shall

continue to be used.
416 : The rules for ATKT wll be as per Uhiversity norns.

5. Riles for MA programmes with practical conponent/ field work conponents are

as fol |l ows:

5.1 : Four core courses shall be offered in senesters 1 and 2 each.



5.2 :FHve elective courses shall be offered in the third senester. No ot her

courses Wil be offered in the third senester.

5.3 : The fourth senester shall consist of one ability enhancenent course (6
credits), one interdisciplinary/ cross disciplinary course (6 credits) and one

proj ect based course (10 credits).

5.4 : The senester having Practical Gonponent / Held Wrk Gonponent shall be
gi ven four teaching hours per week per theory (core/ el ective) course. Each

coref/ el ective course shall have 4 credits i n such senester.

5.5 : There shall be 2 credits Practical Gonponents/ Held Vrk Gonponent per
theory course (core/ el ective) in a senester one to three. The credits for

practical and theory courses are obtai ned separately.

5.6 : There shall be 8 credits Practical Gonponent/ Feld VWrk Gonponent in
senester one and two. There shall be 10 credits Practical Gonponent/ Held
Vrk Conponent in senester three. There shall be no practical/field work
conponent in senester four. The practical/field work conponent shall be

el ective in senester three.

6. BEval uati on of non-proj ect courses and practical conponent /field work

conponent for courses having practical/field work conponent.
6.1: The examnations shall be of two kinds:

(i)Internal Assessnment = 40 narks conprising of a class test and

practical / fiel d/ extensi on conponent .
(ii)Senmester End Examinati on = 60 narks.

6.2 : The learner who obtains less than 40 % of the aggregate narks of the
rel evant examnation (16/ 40 for Internal and 24/ 60 for Senester End) in
that course either inthe internal assessnent or in the end —senest er

examnation wll be awarded the letter grade F in that course.

6.3 : Internal Assessnent for theory courses: The internal assessnent shall be
for 40 narks. Two internal assessnent examnations shal | be schedul ed for a
course. The internal examnation is to be conducted by the course teacher. The
schedul e for the internal assessnent is announced wthin two weeks of the
conmencenent of the senester. G the two exans one wll be in the formof a
witten test involving theory and the other wll be in the formof extension

work or assignnent or termwork. The answer-sheets for internal examnation

10



shal | be nasked before eval uati on. The eval uat ed answer-sheets and narks shal |

be shown to the students on the date announced i n advance.

6.4 : Internal Assessnent for practical conponent/ field work conponent. The
eval uated practical/ field work submssion naterial and marks shal | be shown

to the students on the date announced i n advance.

6.5 : The existing rules for noderati on of answer sheets wll be followed in
the case of internal examnations in core courses excluding practical

conponent/ field work conponent.

6.6 : Senester-Bnd Examnati on: The senester end examination shall be for 60
nmarks for theory courses (core / elective) and for practical conponent/ field
wor k conponent. The senester—end examnation for practical conponent/ filed

wor k conponent shal | be conduct ed separat el y.

6.7 : If astudent is absent fromthe internal or end senester examnation in
any course including the project course and practical/ fiel d-work conponent,

he/ she will get a grade point of ‘O’ and a |etter grade of ‘F.

6.8 : If astudent fails inthe internal examnation of a core or elective
course, or practical/field work conponent, he/ she wll have to appear for the

internal examnation of the course if and when the course is offered again.

6.9 : If astudent fails in the end-senester examnation of a core or elective
course or practical/filed work conponent, he/ she nay reappear for the sane
examnation when it is held againin the foll ow ng senester. A student can
appear at the nost three tines, including the original attenpt. If a student
obtains a letter grade Fin all the three attenpts, he/ she wll have to seek

fresh admssion to the MA programme.

6.10 : If a student obtains the letter grade Fin any course in a given
senester including practical/filed work conponent, the letter grade F w |
continue to be shown in the grade card for that senester even when the student

passes the course subsequent!ly in another senester.

6.11 : If a student obtains mninum40% narks in the internal assessnent and
fails to obtain mni num40% percent narks in the end-senester exam nation of
any course in any of the senester, the narks of the internal examnation shall

be carried forward.

6.12 : The letter grade and the grade point for the course wll be conputed as

in 3.13.



6.13 : In any senester, the students GPAw | be cal culated as fol | ows:

Zcig-i
grade point average (GPA) = =L——wherec,= credits for that course offered in

C.

i
i=1

that senester and g= grade point obtained in that course offered in that

senest er.

Qunul ative Gade Point Average (CG3PA,) at the end of senester mis cal cul ated

as foll ows:

b3 A

2.2.08

(CGPA,)= 5,7 , vhere, ¢,is the credits for the i ™" course offered in

P P

2.2

=1 =1

senester j and g;ji s the grade point obtained in the i'" course in senester j.

There shall be no roundi ng of GPA and G3PA

6.14 : The senester wse GPA and G3PA shal | be printed on the grade card of
the student along wth table 3.13.

6.15 : The final senester grade card shall al so have the aggregate percentage
narks scored by the student in all the courses including practical/filed work

conponent in which the student has obtai ned the rel evant credits.

6.16 : Incase, if it isrequired to scale the internal assessnent narks and
end-senester examnation narks to 400 narks per senester and 1600 narks for
entire MA course, then internal assessnent narks, end-senester exam nation

narks and total narks shall be multiplied by factor 0.8.

6.17: The rules for gracing: the existing ordinance for gracing shall continue

to be used.

7. SOHBVE F QORSES

Senester |
Qourse@de | Nane of Qourse Ter mwor k
A Qre Quurses 0000000 000 Qedits
00000oooa
PAEMA 101 | Entertai nnent Media & 60 6
Advertising : An Querview
PABMA 102 | Gonmuni cation Kills & 60 6
personal ity devel opnent




PABMVA 103 | Princi pl es of Managenent 60 6

PABMA 104 | HIm TV, Aninati on Managenent 60 6
Tot al 240 24
Senester |1
Qoursede | Nane of Qourse Ter mwor k
A Qore Qour ses 00000000 OO0 Qedits
ooooooooa
PABMA 205 | Marketing Managenent 60 6
PABMA 206 I ntegrated Mirketing 60 6

Gonmuni cat i ons

PABMVA 207 | Basics of Hnance & Accounting 60 6
PABMA 208 Entrepreneurship & Innovation 60 6
Tot al 240 24

CORSE CXE PABMA 101

Entertai nnent Media & Advertising : An Overview

(bj ecti ves:

Tomakeunder st andt hedynam csi nt heMedi a,Ent ert ai nnent andadverti si ng.
Toexpl ai nt hedynani csof cont ent del i very.

Tonakeunder st andt hebasi csof nonet i zat i onf r onvar i oussour ces.

Anover vi ewof gaming and ani nat i oni ndustry.

Lhit -1 :Sze of MME industry-Indian &Qobal: Key Fgs and Trendsof the
i ndustry, Key pl ayer s/conpani es oper at i ngi neachsegnent ,Spr ead acr oss

val uechai nof maj orentertai nnent congl oner at es.

Lhit-11: Indianand QGobal HIm Industry: MarketS ze,grow hrate,international
trends, etc,PoductLife GCycleforfilned entertai nnent:Misicrel ease,theatrical
rel ease,honevi deori ght s,DTHNew Media (MDIPTV),nobil erights, satellite,cable
and terrestrial t el ecast ,ner chandi si ngand

['i censi ngri ght s,over seasr el ease,sequel s,et c.

Lhit -11l1 : Dynamcsofeachcontent deliveryplatfornfor filnedentertai nnent:
H | nD stri buti on,HoneM deo,Musi cSal es
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(physi cal anddi gital ),Satel | itetel ecast,overseasdi stribution, NewMedi a andonline

downl oadri ght s, Mer chandi si ng rights. Revenueshari ng
nodel sandagr eenent s,r evenueear ni ngpot ent i al ,f | owof r evenueacr 0ss
val uechai nandshar eof r evenue contri but i onof eachpl at f or m nt het ot al r evenue

coll ectionofafil m

Lhit-1V : Case studies and exanples: B ockbuster hit and flop filns and

their per f or nance on each cont ent del i very
pl at f or mr easonsbehi ndt hef i | nsper f or nance, etc. Pot ent i al of regi onal ci nena
inlndia and i t sdynam cs; I nternat i onal st udi onodel s andits
adapt at i oni nl ndi a; Car eer opportuni tiesinfil nedent ertai nnent space,P racy:
Val ueandvol une,copyri ght,| PRor ot ect i onneasur esl i ke CRVigovt .1 aws,regul at i ons
andact s t ocount er pi racy, ot her pri vat ebodi es

i nvol vedi nvi gi | ancef or copyri ght pr ot ecti on.

Lhi t -V | ndi anand@ obal gam ngl ndust ry
:Mar ket S ze,growt hrat e,i nt er nati onal t rends,naj ori nt er nat i onal

gam ngst udi os,et c.,Evol uti on of gamng:8bit toconsol egamng.Gamng pl at f or ns: PC
consol e,onl i negam ng,nobi | egam ng,nul ti -pl ayer gam ngandt hei r

potenti al .F at f or nsandPr oduct Li f eGycl ef or gani ngent er t ai nnent : PCGonsol eganes

(A ayS at i on,X-box, N nt endo,ot her s),sequel s, etc.
H | nbasedl ndi anandl nt er nat i onal ganming franchi ses:Sal es perfor mance, successful

casest udi es, etc. Career opportunitiesi ngam ngspace.

Lhit-M : I ndi an and QG obal Ani nation

I ndust ryMar ket S ze,growt hrat e,i nt er nati onal t rends,naj ori nt er nati onal ani nat i onst

udi os,et c.,I ndi anand I nternational franchi ses:A conpar at i vest udy.
Dynam csof | ndi an Ani nat i onl ndust ry: Revenue generated from expl oi tati onof each
cont ent del i verypl at f or mCasest udi esof | nt er nat i onal andl ndi ansuccessf ul

ani nati onfi | ns: Soi der nan,Bat man,Kr i sh,Hanunanandnanynor e. Mer chandi si ngand
Li censi ng: Sal esPotenti al ,case studies of International andl ndi anproperti es.

Careeropportuni ties i nani nat i onspace.

Lhit-M1 :Industry  sizeandgronth ratefor sat el | i t ebroadcast i ng: My or
channel sandt hei r pr ogr anmm nggenr esvi z; GECJort s,K ds, Musi c,news,
et c.Uhder st andi hgconcept sof r each,vi ewer shi pandTRPs,t hei r ef f ect

onadverti si ngrat es,current adspotrat es of vari ous channel s,prinetineratesv/s RXB
rates, etc., ont ent acqui si ti onandpr oduct i onnodel sof vari ous

channel s,i ncl udi ngl i censi ng of i nternati onal real i t yshow or nat s.
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Lhit-M1I: Lhder st andi ngdynani csof r evenue st r eansof
sat el | i t echannel si .esubscri pti onv/ sadverti si ngrevenues:Di giti sati on—

Advant ages& Qovt . Mandat e/ Rul i ng. Fut ur et r end-Goncept of enbeddedadverti si ng.
Resour cer equi r enent s f orvari oust ypesof

channel sdependi ngont hei r cont ent st r at egy.Car eer opport uni ti esi nsat el | i t ebr oadcas

ti ngspace.
Lhit-1X : S ze of adverti si ng I ndi anand@ obal adverti si ngi ndustry:
I nt er dependencebet weenadver ti si ngandent er t ai nnent i ndust ryi nt he

ent i r eecosyst emUhder st andi ngr ol eof adverti si ngagenci es.Topadver ti si ngagenci esa
ndt hei r canpai gns.Share of traditional anddigital advertising platforns inthe

total revenuepie.

RecommendedReadi ngs:

- The Insider's Quide tolndependentH I mD stribution bySacey Parks.

- The Gonpl et el ndependent Mbvi e Mar ket i ngHandbookby Mar kSt evenBosko.

- Mar ket i ngt oMbvi egoers: A Handbookof S rat egi es andTacti csby Robert Mari ch.
- Movi e Marketing:Qpening the A ctureand Gving It LegsbyTi i uLukk.

Mar ket i ng&Sel |1 ngYour H | iy oundt heVdr | d: AGui def or | ndependent FH | maker sbyJohnD
uri e,Anni ka Pham &Nei | Vét son.

- I ndi an Medi a Busi ness- Vani t akhandekar .

* % % %k ¥

GARSE AXE PABWA 102

Gomuni cation Skills & Personal ity Devel opnent

(bj ecti ves:

To devel op the conmmuni cation skills.

To bring clarity of thought and communi cati on.

To apply the principles of better communi cations while presenting for a
project, work or in day to day life.

To devel op and enhance the inage of the |earner.

To understand the inportance of Verbal and non-verbal conmuni cation.

15



Lhit- | :Fundanental s of Cormuni cation: Devel oping reading & witing skills
(Mrrathi, Hndi and English), Editing & Sunmari zing (Marathi, Hndi and
English), Ga Gommunication (Marathi, Hndi and English), Thi nking.

Lhit - Il : Enhanced Gormuni cati on Skills Devel opnent: Enhanci ng conmuni cation
skills — verbal , Enhanci ng communi cati on skills nonverbal , Body type- posture,

body | anguage readi ng, Anal yzi ng body | anguage signal s and neani ngs.

Lhit -111 : Psychol ogy of communication: Gestures, expressions facia |anguage,
eye contact, shake hands, sitting posture, Mintaining confort distance from
peopl e, mrroring, Dressing sense, corporate dressing, formal, sem-fornal,
casual , dressing for various occasions & events, Uhderstandi ng personalities,
auditory/ visual s / kinesthetic, eye novenent, faci al expressi ons, enotions,

sml e.

Lhit- IV : Personality Devel opment: Verbal communi cation, voi ce training,
speech, clarity, grammar speed, vol une, enunci ation, pronunci ation, ends of
sent ences, hunor pauses, Stress nanagenent, breat hing pattern, mnd psyching,
right attitude, understanding your limtations and strengths, Tabl e nanners &
etiquettes correct use of spoons, fork, knife, etc. Choosi ng the right

accessories i.e, shoes, handbags, jewel ry, etc.
Text books:
1 Qucial nversations: Tools for Tal king Wen Sakes are H gh, by Kerry

Pat t er son.

2. Presenting to Wn: The Art off Telling Your Sory, by Jerry Véi snann.

Ref er ence Books:

1 Verbal Judo: The G Gentle Art of Persuasion, by George J. Thonpson.
2. Wite to the Top: Witing for Corporate Success, by Deborah Dunai ne.

A% % % %
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PR NO PLES G- MANAGEMVENT
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Tounder st andt heconcept andi npor t anceof nanagenent .

Tounder st andt hevar i ousschool sof Managenent t hought .

Tol ear nabout nanagenent pl anni ngandi npl yi ngt hemindai | yl i f e.

Tounder st andt hesoci al ,et hi cal andpsychol ogi cal aspect sof nanagenent .

Lhit-1 : (oncept andl nport anceof Minagenent : Defi ni ti on,Nat ure andScope,Rol es

andPri nci pl es,Evol uti onof Managenent .

Lhit-11:
O f f er ent School sof Managenent t hought : O f f er ent School sof Managenent t hought ,

Managenent f unct i onsandski | | s, Casest udi esoncont enpor ar yManagenent Theor y.

Lhi t -1 1| : Mnagenent
A anni ng: Goncept ,Nat ur eandl npor t ance, A anni ngt ypesandSt eps,Cor por at e
andFunct i onal A anni ng,Srat egi ¢ andQper ati onal H anni ng, Probl ens andPr ospect s

of H anni ng,A anni ng prem sesandf or ecasti ng, deci si onnaki ng.

Lhit-1V : Fundanental s of O gani zi ng: Forns of O gani zati onS ruct ure, Desi gnof
Qgani zati on Sructure, Exanpl e of anQ gani sat i onal & r uct ur eof MNG
Aut hor i t yandResponsi bi | i ty,Responsi bi | i t yandowni ngt heresponsi bility in an

organi zati on, Gonflict and coordi nati on.

Lhit-V :Fundanental s of Saffing: Recruitnent, Trai ning and Perfornance
Appraisal -Case Sudy on Performance Mnagenent.

Lhit -M :Psychol ogi cal Aspect sof Minagenent :
Mot i vat i onTheor i es,Leader shi p,Gormuni cat i on,Fundanent al sof D recti ng,Gntrol | ng,

Qperati onal Gntrol Techni ques.

Lhit-M 1 :Social &BRhical Aspectsof Minagenent: Soci al Responsi bil it yof
Manager s,Busi nessg hi cs, B hi cs,Moral i t yandval ues,

Qul t ureandB& hi cs-Rel at i onshi pbet weenE& hi csand Gor por at eExcel | ence.

Lhi t -M | : Soci al andEconom cResponsi bi | i ti esof Busi ness: Rol eLegi sl at i onandot her

bodi es in enforcing ethical behavi or inbusiness.

TEXT BOXXS

o Mnagenent -Text andCasesby V SPRao and VHari Kri shna.

o Fundanent al sof Managenent by S ephenP. Robbi ns and David A Decenzo.
o Fundanent al sof Managenent byGiffin.

ACO Tl ONALREFERENCES,
o Principles of Minagenent-l1Edition ByP.CTripathi & P.NReddy.
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SPEAQ AL NOTES:

o The IndianCEQ An Endanger edSpeci es.

o Mnagerial skills.

o ontenporary Managenent Theory: Case S udi es.
o The nmarqueeGarnent Retailer.

0 Recruitnentpol i cyof aM\NC

A% % % % %

CARSE GXE : PAEMNIO4

A LMAND TH.EM S OGN AND AN MATI N MANACEVENT

To nake understand the dynamcs of film industry.

To learn about the production process of filns.

To understand narketing pronotions for filns.

To understand the distribution nanagenent for fil ns.

To |l earn tal ent nanagenent .

To understand the business of aninmation and gamng industries.
To know about the interconnectivity inanination and gam ng.

To understand the process of VWX and usage.

To | earn about the possibl e avenues of revenues in the industry.

Lhit- | : AHImlIndustry Orerview Indian FImlndustry : Sze and Gowh, Flm
Gontent Qeation, S oryboardi ng.

Lhit- Il : HIimPronoti on and Mirketing: H | mMrketing Managenent : Functi ons

and Policies, HImPronmoti on Met hodol ogi es.

Lhit- Il : Merchandising and the Al mlndustry: Mrchandi zi ng A anni ng and
Production, Case S udi es.

Lhit- IV : Ostribution Mainagenent: FImR ghts, FHImAuctions and
Uhderwriting, Managi ng Theatres,O strict-Wse Dstribution : Policies and

Practi ces.

Lhit- V:Talent Spotting, Minagenent and Casting: Artist and



Repertoi re Managenent, Casting and Tal ent Pronotion : Rol e of Agenci es.

Lhit- M : Introduction to Aninmati on, VFX and Gamng Processes.

Lhit- M| : Qosting for Animati on, VFX and Ganming Industries : Gase S udi es;
P xar, Pent nedia, Avatar, Gd of Vdr, Wrld of Wrcraft.

Lhit- MIIl : Challenges of New Media: Metrics and Galibration, I nfringenents

and G oss-Media Analysis, Reach v/ s cost of delivery.

Lhit- IX : New Mdia Business Pronotions: Overview Interconnectivity

bet ween nedi uns, G oss Medi a penetration, Merchandi sing and brand connecti ons.

Text Books :

e TEACH YORSHELF : H LM STWI ES -BUKLAND W

e |NSOERS GJLCE TO H LM H NANCE- ALBERSTAT P.

e PROIOUCERS BUS NESS HANDBAK 2 BD -LEE J. D

e TOINAINTY AND BEYONDS THE STARY F Pl XAR AN MATI ON STUD G5 - KAREN
PAI K

e M SUAL HHECTS PRIDUCER UNCERSTAND NG THE ART AND BUSI NESS OF WX -
GHARLES H NANCE

e AN MATI ON BUS NESS HANDBAK, KAREN RAUGST.

e AN MITON FROM SCR PT TO SCREEN - SHAMUS AULHANE

* % % %k ¥

CORSE GXE : PAEMA 205

MRKETT NG MANACEVENT

(bj ectives: To introduce the concept of nar ket i ngnanagenent .
Toeducat eabout t he i nport anceof narketing intoday’s worl d.

Tohel punder stand t he various tool s neededf or narketing nanagenent .
To | ear nabout t henar ket i ng pl anandnar ket resear ch.

To hel p getinsight intoconsuner consunpti onbehavi or.

To under st andl MC andi ts i nport ance.

Lhit =1 : IntroductiontoMirketing:Definitions and Functi onsof Mar ket i ng,
Fundanent al Mar ket i ngGoncept sand Tool s.

Lhi t-11: QGonsuner A anmewor ks: Qust oner Qi ent at i on,

Buyer Behavi our F anewor ks,Anal yzi ngQust oner Mar ket s.
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Lhit-111 :Mrketing Metrics:

A anni ngl nvent or i es,Resear chandFor ecast i ng,Usi ngMar ket i ngMet ri csto
Anal yzeNewMar ket s,New Pr oduct Devel opnent andSet t i ngPr oduct S rat egi es—
CaseSt udy: Launchi ngAppl €'s i phone.

Lhit-1V :Mrrketing Functions: Product and Physical Ostribution: D ffusion
and Product Research,

Channel sof O stri but i on,Vendor Managenent ,\Wol esal i ng,Ret ai | i ngandLogi sti cs.

Lhi t -V: Mirketi ngRuncti ons:
Prici ng:Pri ci ng-Penet rat i onVs.Ski nmi ng,Nuner i cal Anal ysesof Pri ci ngUsi ngVBExcel .

Lhit-M : BrandEqui tyand Brand Managenent :

I nt roduct i ont oBr andvanagenent -Brandl dentity, Brand Managenent: Qreating Brand
Posi ti oni ng,CGaseS udy: Vr | dSpace-Posi ti oni nga Radi o

(hannel ,Br andMvainagenent : Deal i ngwi th Posi ti oni ng— CGaseSt udy: NDTVand

MBN Qo-Mar ket i ng.

Lhit- MI: Unhderstandi ngStrat egy: Marketi ng Srategy: Anal yzi ng Busi ness
Mar ket s,Mar ket i ng S rat egy: Under st andi ngSegnent at i onandPosi t i oni ng.

Lhit- MII : Introductionto
Adverti si ng:I ntroduct i ont ol nt egr at edMar ket i ngComuni cat i ons,Adverti si ng,Sal esPr

onot i ons,Publicity.

Lhit-1X :Orect Mrketing Srategy: Orect Murketing Srategy, Interactive
Mar ket i ng.

Lhit- X :Gobal Mirketing
S rat egy: Deci di ngWet her t ovar ket G obal | y,Deci di ngWii chMar ket st oEnt er ,G obal Mar k

et i ngPr ogr anme.

Lhit-X : Introducti ont ot heconcept of | MG
Introducti on&Famil i ari zati on,Defini ti onof Pronoti on&Pronoti on M x,Tool s of

Pronot i onM x,I MC Pl anni ngProcess,Q eati ve Srategy, Media Srat egy.

TEXT BOK

o ‘Marketing Managenent’, PhilipKotler andKevi nLaneKel | er,12t hEdi ti on,Prenti ce
Hall of India Pvt Ltd.

o Mrketing Managenent -Ranaswany&Nanakunar i .

ACD TI ONALREFERENCES:
o Srategic Mrketing Minagenent, Davi dAaker.
0 Srategi cBrandMvanagenent ,Kevi nKel | er, Prentice Hall India Edition.
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o Journal of Marketing, Aug2001— Aug 2007.
o Journal of Gnsuner Research, Aug 2001 —Aug2007.

LI STF TUICR ALS.
0 Devel opi ngNew Product | deas.

0 FRepositioning A an.

% % % % %

GARSE AXE PABVA 206

| NTEGRTED MARKETI NG GCOMMIN CATI ONS

(bj ecti ves:

Tounder st andt hei nt ri caci esi nvol vedi nl MC

Tounder st andt hel MX ool s.

Tol ear nt hepr ocessf or devel opi ng ef f ective | MO Xx.

To under st andt hecorr el at i onbet weent headverti si ngt ool s anddesi gni nl MC

Lhit-I: The Gommuni cati onsProcess —Theor yandQoncept s:
I nt roduct i ont oGonmuni cati on, H enents i nt he communi cat i onpr ocess,Basi cnodel s of

communi cat i on,Miss conmuni cat i ons:| ntroducti on & nodel s.

Lhit- Il : Mirketi ngQommuni cations i nCont ext:

Qver vi ewMar ket i ngGommuni cat i ons’pl ace i nstrat egi cnar ket i ng,

I nt egr at edMar ket i ngGommuni cat i ons-Def i ni ti on,A an,Conponent sof | MGCGor por at el nag
e andBrand Managenent ,Gonsuner Buyer Behavi our, B-2-BBuyer Behavi our,

Pronoti ons (pportunity Anal ysis.

Lhit-111: Advertising

:1 MCAdver ti si ngTool s,Adverti si ng,Def i ni ti onandt ypes,Rol eof advert i si ngi nt hel MJor
ocess,A anni ng and resear ch -Canpai gn nanagenent , Gonmuni cati on nar ket

anal ysi s, Communi cations and adverti si ng obj ecti ves,Budget ,Medi a sel ecti on,

Ceativebrief.

Lhit-1 V- Adverti si ngDesi gn: Adverti si ngt heori es,Adverti si ng
appeal s,Messagestrat egi es, Executional franewor ks,adcr eat i on-

Adverti si ngef f ecti veness.
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Lhi t-V :Advertising Medi aSel ecti on:Medi aStr at egy,Medi a

pl anni ng,Medi am x-Medi asel ect i on.

Lhit-M: GOH BVENTSY PROMOI ONSAS GOMMIN CATIONTAOLS : OCH Introduction to
QM Types of QH Medi a, How when/ whyi t

shoul dbeused,Howcant henedi unibeusedef f ect i vel y,Event s,I nt r oduct i on, Typesof event s,
Keyel enent sof anevent ,How

doyouevent sef f ecti vel y,Pronot i ons, Typesof pr onot i ons,Howt oconeupw t hapr onoi dea,

How doyouexecut et heprono i dea ef f ecti vel y.

TEXT BOXXS
0
| nt egr at edAdverti si ng,Pronot i onandMar ket i ngComrmuni cat i ons,Kennet hE d ow
andDonal dBaack, SecondEdi tion,Prentice Hall of |ndia.
o Mrketi ngComuni cat i onsManagenent ,Goncept s & Theori es,Cases and

practices,Paul Qopl ey, H sevier.

SPEQ AL NOTES

0o Gonmuni cations — Introductions and Mdel s.

0o Mss Gomuni cations — I ntroducti onand Mdel s.

LI STGF TUIAR ALS

o Ceativead canpai gnpl anni ng.

0 Presentationsoni ndi vidual nedi a |ike print, TVradi ojinternet, filns,rural

nedi a,out door ,et c.

* % % % ¥

CORSE GXE PABMA 207

BAS CS G- H NANCE AND AGOGLNT NG

(bj ect i ves:

Tounder st andabout cor por at ef i nanceandt henuancesof f i nances.
Tounder st andt hebasi csof economi ¢ t heory.
To | earnvarious accountingterns and usage.

To | ear naccount i ngand bal ancesheet prepari ng.
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Lhit-l: Principl esof Qorporat ed nance:l nt roducti ont o
H nanci al Ter nsandGoncept s,Pr esent Val ueof Fut ure Returns,| nternal Rat eof
Ret urnand D scount edCash H owMet hods,FH nanci al Proj ecti ons,I nt r oduct i ont oFut ur es

andCapi t al Mar ket s,H nanci al | nst runent s.

Lhit-11 :Basi cM cro-Econom cTheory: Denand-Suppl y,I nt roduct i on
t oM cr o-Econoni cTheory, Rent,I nterest andVéges, Dynam cs of Gonpetition:

Uhder standi ng Equilibrium QigopolisticMirkets.

Lhit-111:Prici ngMedi aPropertiesforD fferent Medi a:Tel evi si onPri ci ng,Pri nt Medi a
Pricing, Anination Pricing.

Lhit-1V :Introduction to Accounti ng andGost Accounting Fundanental s: Tri al
Bal ances,Ledger sand Jour nal Entri es,Account i ngRul es, CGost Account i ngDef i ni ti ons

and terns,Cost Accounting Tutorial usi ngTal | y.

Lhi t -V Bal anceSheet
andProf i tabi | i t yAnal ysi s: Uhder st andi ngSchedul eM | | ,Prof i t andLoss S at enent
Anal ysi s,H nanci al Rat i os.

TEXT BOOS

0 Doubl eEntry Book Keepi ng,Part |,TSG ewal .

o Principles of Mcroeconomcs: International Editionwth

MyEconLabCour seConpass w t h E-BookSt udent .

Access (ode CGard, Karl Case,Ray Fair, PearsonPrentice Hall ,Anthony OBrien.
o Qorporat eH nance, Ross,Véstfi el dandJaffe,7th Edition Tata MGawH | |.

ACO TI ONALREFERENCES

o ‘QorporateH nance:Qore Principles and Applications’, Véstfield, Ross, Jaffe

andJor dan.
LI STGF TUIAGR ALS
o Hnancial Analysis.

0 S ockvdtch.

* % % % %
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GORSE CXE PABMA 208

A LM PRIDUCTI ON AND GONTENTH PELI NE

To educat eabout thebasi cs i nvol vedi nanedi a proj ect nanagenent .

To educat eabout t he basi cproj ect producti onwor kf | ow andnanagenent .
Toeducat eabout t he rol eof aproj ect nanager.

To hel punderstand the details invol vi nganewbusi ness proj ector proposal .

Lhit-l : Building the Script:ldeati on,Research &devel opnent ,Concept &Tr eat nent
not e, ory,Screenpl ayand O al oguest o tapnat i onal andi nt er nat i onal

nar ket s,| nport ance of scri pti nt hebusi nessar enat oday.

Lhit-11: Pre Production: Basedonscri pt, pl anni ngt he castandcrew Locati on,Recce
andt he desi gnofthe fil mSchedul i ng & Budgeti ng,Scri pt Br eakdowns,P anni ngt he
filnproducti on.

Lhit-111: Production:Q gani zi ngt hepr oduct i on: The vari ousdepar t nent sof
Caner a,Soundand Art, Tal ent— D recti on& Mnagenent, Budgeting, Gash H ow

nanagenent, M S&Budget Control ,Overal | product i onnanagenent .

Lhit-IV: Shooti ng andQri sisMinagenent: Day to day shooting pl anni ng, Budget
pl anni ng, crosschecks, Executive producer hiring, Qisis nanagenent,

A ternate pl anni ngi n caseof cancel | ati ons,P oper r ecor di ng.

Lhit- V: Post Production: Edits -FA cture& Sound, Processi ng,M xi ng
&Speci al Hfects, Negative Qutting, (ptical ,0 andt heH nal Negat i ve.

TEXT BOOS

- The Producer sBusi ness Handbookby our Dean JohnLeeJr.

- Produci ng andDi rectingthe Short H I m&W deo byDavid Kirving & PeterW
Rea.

- H | m product i onmanagenent By Basti and eve.

- Witing theKiller Treatnent:SellingYourSory wthout A Script byM chael
Hal peri n.

- Witing Treatnents That Sel | :How t oG eat e andMar ket Your Soryldeas to the
MotionA cture and TV.

- HALYWOPEGONOM ST- BPSTH NEDMRD,
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- FI LMAKERSE  F NANO NABUS NESSPLANS FCR NCEPENDENTSG 7 EDLEM SONLAJ SE
- FI LMPREUCTI ONVANAGEMVENT-ALEVEB.

ADO T ONALREAD NG
- Produci ng andDi recti ngthe Short H I m&Wi deo byDavid Klrving &
Pet er WRea(Chapt er 2).

Wi ti ngf or Enot i onal | npact : AdvancedDr anat i cTechni quest oAt t r act ,Engage,andFasci na
te theReader f rom Begi nni ngt oEnd by Karl Igl esi as.
- Industry, 2nd Ed. byKennethAtchity &Chi-Li Véng.

TheScreenwr i t er’sBi bl e: AConpl et eGui det oWi ti ng,For nat ti ng,andSel | i ngYour Scri pt 4
""Edi ti on byDavi dTrotti er.

- Screen craft Series (Mols. D rection;ProductionDesi gn).

SPEA AL NOES

- Keyel enent sa busi nessManager shoul d know on producti on.

- How t ohandl esuddensi tuations ata shooting and work around budget s.

* % % %k % k
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