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REVI SED SYLLABUS I NCLUDI NG SCHEME OF COURSES, SCHEME OF EXAMI NATI ON, AND 

MEDI UM OF I NSTRUCTI ON FOR THE MASTER OF ARTS (�������������, ����� ��� 

�����������). 

FEE STRUCTURE:  

The f ees f or  t he cour se wi l l  be Rs 96, 000/ ‐ f or  t he ent i r e cour se i ncl usi ve 

of  t ui t i on f ees. 

Not e:The br eakup per  semest er  wi l l  be as f ol l ows Rs 24,000/ ‐ per  semest er . 

Admi ssi on f ees : 1000/ ‐ 

Tui t i on f ees -16000/‐ 

Li br ar y Fees – 1000/‐ 

Comput er  Lab f ees – 6000/‐ 

Addi t i onal  Ref undabl e Secur i t y deposi t  of  Rs 10,000/ ‐ wi l l  be char ged t o t he 

st udent s and wi l l  be r ef unded t o t hem post  t he compl et i on of  t he cour se 

pr ovi ded t her e i s no l oss t o ei t her  equi pment & l i br ar y mat er i al . 

 

������ �� �����������: �������.  

�������� ���� ��� ������ �� ������� ��� ����������� �� ������� �� ����� �� 

������� ��������.  

 

������ ��������: 60 

 

TEACHERS̀ ������������� : 
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�he mi ni mum qual i f i cat i on f or  � ���� ���� t eacher s`  i s Mast er  i n Medi a/  

P����� R�������� / Adver t i si ng/  Communi cat i on/ Jour nal i sm /  �i l m ��udi es/  

�el evi si on st udi es/ ��� �����/ ����� ���������� and NET/ SET. 

 

PREAMBLE   

 

1. Basi c concept s 

 

Cr edi t s: A cour se t hat  i s t aught  f or  4 hour s a week f or  a per i od of  15 weeks 

wi l l  car r y si x cr edi t s.  

Cour se cr edi t s: To qual i f y i n a gi ven cour se, a st udent  wi l l  have t o acqui r e 

si x cr edi t s i n t he cour se. Out  of  t hese, f our  cr edi t s ar e cent r al  t eachi ng 

component  and t wo cr edi t s ar e f or  t he sel f -st udy component . The sel f -st udy 

component  wi l l  consi st  of  academi c t asks out si de t he cl assr oom t hat  wi l l  be 

assi gned by t he t eacher  f r om t i me t o t i me. The sel f -st udy component  assi gned 

i n t hi s manner  wi l l  be r el at ed t o or  an ext ensi on of  but  not  i n l i eu of  t he 

pr escr i bed syl l abus. The sel f -st udy component  wi l l  be gi ven a wei ght age of  

33% i n t he eval uat i on of  t he st udent . I n case of  cour ses wi t h pr act i cal  

component /  f i el d-wor k component s, f our  cr edi t s ar e f or  t heor y cour se and t wo 

cr edi t s shal l  be pr act i cal  component / f i l ed-wor k component . 

A st udent  who acqui r es a mi ni mum of  100 cr edi t s over  f our  semest er s wi l l  be 

decl ar ed el i gi bl e f or  t he awar d of  t he M.A. degr ee.  

Cour ses: Ther e shal l  be f i ve t ypes of  cour ses: (i ) Cor e Cour se; (i i ) El ect i ve 

Cour se; (i i i ) I nt er di sci pl i nar y/ Cr oss-di sci pl i nar y Cour ses; (i v) Audi t  Cour ses; 

(v) Pr oj ect -based Cour ses; (vi ) Abi l i t y Enhancement  Cour ses. 

( i ) Cor e Cour se: Cor e cour ses ar e cour ses t hat  i mpar t  i nst r uct i on i n t he basi c 

non-speci al i zed aspect s of  a di sci pl i ne t hat  const i t ut e t he mi ni mum basi c 

compet ency i n t hat  di sci pl i ne, r egar dl ess of  any speci al i zat i on t hat  t he 

l ear ner  mi ght  choose i n t he f ut ur e. Cor e-Cour ses shal l  be of f er ed by t he 

par ent  depar t ment . Cor e cour ses shal l  be f or  si x cr edi t s. Mi ni mum 50% cour ses 

of  t he MA pr ogr amme over  f our  semest er s must  be cor e cour ses.  

( i i ) El ect i ve Cour ses: El ect i ve cour ses shal l  be cour ses of f er ed by t he par ent  

depar t ment  t hat  i mpar t  i nst r uct i ons i n speci al i zed/ advanced/ suppor t i ve 

aspect s of  t he r el evant  di sci pl i ne. Each depar t ment  shal l  of f er  a pool  of  such 

cour ses f r om whi ch a st udent  can choose. El ect i ve Cour ses shal l  be f or  si x 

cr edi t s. The syl l abus f or  each el ect i ve cour se wi l l  have a pr eambl e cl ear l y 
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st at i ng t he cour se and t he l ear ner  obj ect i ves f or  t he el ect i ve, al ong wi t h t he 

pr e-r equi si t es i f  any and a det ai l ed l i st  of  r ef er ences.  

( i i i ) I nt er di sci pl i nar y/ Cr oss Di sci pl i nar y Cour ses (I / C cour ses): I / C cour ses 

shal l  be of f er ed by par ent  depar t ment  and depar t ment s ot her  t hat  par ent  

depar t ment . One ‘cour se basket ’ shal l  be cr eat ed f or  t he same. Each MA pr ogr am 

has t o of f er  a mi ni mum of  t wo cour ses and maxi mum of  f our  cour ses i n t he 

basket . Ever y I / C cour se shal l  be f or  si x cr edi t s.  A st udent  may opt  f or  an 

I / C cour se of f er ed by hi s/ her  par ent  depar t ment .  

( i v) Audi t  Cour ses: St udent s can audi t  a cour se f r om t he par ent  depar t ment  as 

wel l  as f r om ot her  depar t ment s i n addi t i on t o t he cor e, el ect i ve and I / C 

cour ses t hat  ar e mandat or y, wi t h t he pr i or  per mi ssi on of  t he head/ s of  t he 

r el evant  depar t ment / s. Such a st udent  wi l l  have t o appl y i n wr i t i ng at  most  a 

week af t er  t he r el evant  cour se has commenced. For  t he audi t  cour se, a st udent  

shal l  at t end l ect ur es of  t he audi t ed cour se. The st udent  cannot  appear  f or  t he 

semest er -end exami nat i on f or  t he audi t ed cour se. However , t he st udent  shal l  

appear  f or  t he i nt er nal  exami nat i on/ assessment . The audi t  cour se appear s on 

t he mar k-sheet  onl y when t he st udent  passes t he i nt er nal  assessment  wi t h 

mi ni mum 50% mar ks, f ai l i ng t o whi ch, t he st udent  cannot  cl ai m t he audi t  f or  

t hat  cour se. The i nt er nal  mar ks shal l  not  be di spl ayed on f i nal  mar k-sheet . 

The i nt er nal  mar ks shal l  not  be used f or  t he cr edi t  comput at i on. A st udent  i s 

per mi t t ed t o audi t  maxi mum f our  cour ses i n t he MA pr ogr am.  

(v) Abi l i t y Enhancement  Cour se: The abi l i t y enhancement  cour ses ar e ski l l s 

based cour se. The abi l i t y enhancement  cour ses ar e t o be of f er ed at  f our t h 

semest er .   

(vi ) Pr oj ect  based cour ses: Pr oj ect  based cour ses shal l  consi st  of  a 

di sser t at i on. Each di sser t at i on cour se wi l l  car r y 10 cr edi t s. Ever y l ear ner  

shal l  choose one pr oj ect  based cour se. 

2. Rul es f or  pr ogr ammes not  havi ng a pr act i cal  component  

2.1 : Four  cor e cour ses shal l  be of f er ed i n semest er s 1 and 2 each. 

2.2 : Fi ve el ect i ve cour ses shal l  be of f er ed i n t he t hi r d semest er . No ot her  

cour ses wi l l  be of f er ed i n t he t hi r d semest er . 

2.3 : The f our t h semest er  shal l  consi st  of  one abi l i t y enhancement  cour se, one 

i nt er di sci pl i nar y/ cr oss di sci pl i nar y cour ses (I / C cour ses) and one pr oj ect  

based cour se.  
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2.4 : Each depar t ment  wi l l  of f er  at  l east  one I / C cour se dur i ng semest er  4. 

The l ear ner  can choose any one cour se f r om t hi s basket , i ncl udi ng t he cour se 

of f er ed by hi s/ her  par ent  depar t ment . The pr eambl e t o t hi s cour se wi l l  cl ear l y 

speci f y t he pr er equi si t es f or  t hi s cour se.  

2.5 : A l ear ner  wi l l  have t o appl y t o t he r el evant  depar t ment  i n wr i t i ng no 

l at er  t han t wo weeks af t er  t he commencement  of  t he f our t h semest er  f or  t aki ng 

t he I / C cour se of f er ed by t hat  depar t ment .  

2.6 : A l ear ner  can r el i nqui sh an I / C cour se chosen by hi m/ her  no l at er  t han 

t wo weeks af t er  t he commencement  of  t he f our t h semest er  by appl yi ng t o t he 

Head of  t he Depar t ment  whose I / C cour se t he st udent  wi shes t o opt  f or . The 

appl i cat i on wi l l  have t o be endor sed by t he head of  t he Depar t ment  whose I / C 

cour se t he st udent  has r el i nqui shed and t he Head of  t he par ent  depar t ment .  

2.7 : The Head of  t he Depar t ment  of f er i ng a speci f i c I / C cour se wi l l  convey 

t he mar ks of  t he i nt er nal  exami nat i on obt ai ned by st udent s t aki ng t he cour se 

t o t he Head of  t he par ent  depar t ment  bef or e t he commencement  of  t he end 

semest er  exami nat i on of  t he par ent  depar t ment .     

 

 

3. Di sser t at i on cour ses 

3.1 : Di sser t at i on based cour ses wi l l  be of f er ed i n t he f our t h semest er . Ever y 

l ear ner  wi l l  have t o choose one di sser t at i on cour se, whi ch wi l l  be f or  t wel ve 

cr edi t s. The pr oj ect  based cour se wi l l  be i n t he f or m of  a di sser t at i on based 

on a l i ve pr oj ect  or  a r esear ch assi gnment  r el at ed t o t he speci f i c di sci pl i ne 

of  t he par ent  depar t ment .  

3.2 : Ever y Teacher  f r om ever y depar t ment  wi l l  announce f our  t o f i ve br oad 

t opi cs at  t he begi nni ng of  t he second semest er , r ef l ect i ng degr ee of  r el evance 

and r i gor  sui t abl e t o a post  gr aduat e pr ogr amme, al ong wi t h an i ndi cat i ve 

r eadi ng l i st . These wi l l  be scr eened by t he Boar d of  St udi es i n t he subj ect  

and a f i nal  l i st  of  appr oved t opi cs al ong wi t h a r eadi ng l i st  wi l l  be 

di spl ayed i n t he f i r st  week of  t he t hi r d semest er .  

3.3 : The st udent  wi l l  submi t  a l i st  of  hi s/ her  t hr ee most  pr ef er r ed t opi cs i n 

t he or der  of  pr ef er ence by t he f i f t h week of  t he t hi r d semest er  t o t he Head of  

t he par ent  depar t ment .  
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3.4 : Each Depar t ment  wi l l  const i t ut e a di sser t at i on commi t t ee consi st i ng of  

t he Head of  t he Depar t ment  (Chai r per son) and t wo ot her  t eacher s f r om t he 

depar t ment . The pur pose of  t hi s commi t t ee i s t o over see t he f unct i oni ng of  t he 

di sser t at i on component  i n t he depar t ment . 

3.5 :Al l  Mast er  Degr ee hol der s wi t h NET/ SET (i n Communi cat i on/ Jour nal i sm/ Fi l m 

St udi es/  Publ i c Rel at i ons/ El ect r oni c Medi a/ Tel evi si on St udi es/ ��� �����/ 

����� ����������) ���� ���������� �� ������, al l  PhD schol ar s and r ecogni zed 

post  gr aduat e t eacher s �� ���� ������������� ��� ���������� wi l l  be gui des f or  

t he di sser t at i on component .  

3.6 : The di sser t at i on commi t t ee wi l l  al l ocat e st udent s t o gui des i n or der  of  

t he aver age of  mar ks obt ai ned i n semest er s 1 and 2.  

3.7 : I f  i t  i s f el t  necessar y, t he di sser t at i on commi t t ee can assi gn a co-

gui de t o a st udent , dependi ng upon speci f i c di sci pl i nar y needs. 

The st udent  wi l l  make a pr el i mi nar y pr esent at i on i n t he sevent h week of  t he 

f our t h semest er . The pr esent at i on wi l l  be at t ended by t he gui de and a 

commi t t ee consi st i ng of  t wo ot her  t eacher s f r om t he depar t ment . The commi t t ee 

wi l l  make necessar y suggest i ons t o i mpr ove t he di sser t at i on. 

3.8 : The st udent  wi l l  make a f i nal  pr esent at i on i n t he 10t h t o t he 12t h week 

of  semest er  f our . The pr esent at i on wi l l  be eval uat ed by t he same commi t t ee 

t hat  eval uat ed t he pr el i mi nar y pr esent at i on. The cr i t er i a f or  eval uat i on wi l l  

be as f ol l ows: 

i ) 10 mar ks f or  t he qual i t y of  pr esent at i on  

i i ) 15 mar ks f or  answer s t o quest i ons 

3.9 : The mar ks gi ven by t he t hr ee member s of  t he eval uat i on commi t t ee wi l l  be 

aver aged i n each head and t he t ot al  mar ks deci ded by t ot al i ng t he aver ages 

under  t he t hr ee heads.  

3.10 : The st udent  wi l l  submi t  a bound har d copy of  t he di sser t at i on t o t he 

Depar t ment  by t he end of  t he f our t h semest er , al ong wi t h a sof t  copy on a 

CD/ DVD. 

3.11 : The f i nal  di sser t at i on wi l l  have a wor d l i mi t  of  8000-10000 wor ds and 

wi l l  be t yped i n one and a hal f  spaci ng on one si de of  t he paper .  

3.12 : The f i nal  di sser t at i on wi l l  be eval uat ed out  of  50 mar ks by t he gui de, 

50 mar ks by any ot her  t eacher  i n t he Depar t ment  and 100 mar ks by an ext er nal  

exami ner  by way of  vi va voce. 
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3.13 :The di sser t at i on wi l l  be gi ven a gr ade poi nt  as per  t he f ol l owi ng 

scheme: 

Not e : H̀ bl e Vi ce Chancel l or  i s appoi nt i ng a commi t t ee t o f i nal i zed t he 

gr adat i on char t .  

3.14 : A st udent  who get s a l et t er  gr ade ‘F’ i n t he cour se wi l l  be deemed t o 

have f ai l ed i n t he cour se. 

3.15 : A st udent  who f eel s aggr i eved by t he gr adi ng r ecei ved wi l l  have t he 

opt i on of  appl yi ng t o t he pr oj ect  commi t t ee f or  r e-eval uat i on of  t he 

di sser t at i on wi t hi n a per i od of  one week af t er  t he decl ar at i on of  t he r esul t . 

I f  t he di sser t at i on commi t t ee f eel s t hat  t he cl ai m i s j ust i f i ed, i t  shal l  

appoi nt  a f r esh exami ner  who wi l l  submi t  hi s/ her  eval uat i on i n a week’s t i me. 

I f  t he mar ks by t he r e-eval uat i ng exami ner  exceed t he mar ks of  t he or i gi nal  

exami ner  by a mar gi n of  10% or  mor e, t he l at t er  set  of  mar ks wi l l  be 

consi der ed f i nal .  

3.16 : The st udent  who has got  a l et t er  gr ade ‘F’ i n t he di sser t at i on wi l l  have 

t he opt i on of  r esubmi t t i ng a r evi sed ver si on wi t hi n 2 mont hs f r om t he dat e of  

decl ar at i on of  t he r esul t . I f  a st udent  f ai l s t hi s t i me t oo, he/ she wi l l  not  

get  any mor e chances and wi l l  be i nel i gi bl e t o be awar ded t he MA degr ee.  

3.17 : I f  a st udent  i s unabl e t o submi t   hi s/ her  di sser t at i on i n t he 

st i pul at ed t i me or  f ai l s t o make t he pr esent at i ons at  t he appoi nt ed t i me, 

he/ she wi l l  be deemed t o have f ai l ed t he cour se and wi l l  have t he opt i on of  

submi t t i ng wi t hi n 2 mont hs f r om t he dat e of  decl ar at i on of  t he r esul t . I f  a 

st udent  f ai l s t hi s t i me t oo, he/ she wi l l  not  get  any mor e chances and wi l l  be 

i nel i gi bl e t o be awar ded t he MA degr ee. 

3.18  : The schedul e f or  pr el i mi nar y pr esent at i on, f i nal  pr esent at i on and 

di sser t at i on submi ssi on wi l l  be di spl ayed i n t he f i r st  week of  t he f our t h 

semest er .  

3.19: Et hi cal  St andar ds r egar di ng Deal i ng wi t h Human Par t i ci pant s:  

St udent s shoul d r ef r ai n f r om act s whi ch he or  she knows, or  under  t he 

ci r cumst ances has r eason t o know, spoi l  t he academi c i nt egr i t y of  t he academi c 

pr ogr am. Vi ol at i ons of  academi c i nt egr i t y i ncl ude, and not  l i mi t ed t o: 

pl agi ar i sm; vi ol at i on of  t he r i ght s and wel f ar e of  human par t i ci pant s i n 

r esear ch and pr act i ce; cheat i ng, knowi ngl y f ur ni shi ng f al se i nf or mat i on; 

mi sconduct  as a member  of  depar t ment  or  col l ege, and har m t o sel f  and ot her s.  

4. Eval uat i on of  non-pr oj ect  cour ses 
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4.1 : The exami nat i ons shal l  be of  t wo ki nds:  

( i ) I nt er nal  Assessment   

( i i ) Semest er  End Exami nat i on.  

4.2 :The l ear ner  who obt ai ns l ess t han 40 % of  t he aggr egat e mar ks of  t he 

r el evant  exami nat i on  i n t hat  cour se ei t her  i n t he i nt er nal  assessment  or  i n 

t he end –semest er  exami nat i on wi l l  be awar ded t he l et t er  gr ade ` F’ i n t hat  

cour se.  

4.3 : I nt er nal  Assessment : The i nt er nal  assessment  shal l  be f or  40 mar ks. Two 

i nt er nal  assessment  exami nat i ons shal l  be schedul ed f or  a cour se. The i nt er nal  

exami nat i on i s t o be conduct ed by t he cour se t eacher . The schedul e f or  t he 

i nt er nal  assessment  i s announced wi t hi n t wo weeks of  t he commencement  of  t he 

semest er . Of  t he t wo exams one wi l l  be i n t he f or m of  a wr i t t en t est  i nvol vi ng 

t heor y and t he ot her  wi l l  be i n t he f or m of  ext ensi on wor k or  assi gnment  or  

t er m wor k. The answer -sheet s f or  i nt er nal  exami nat i on shal l  be masked bef or e 

eval uat i on. The eval uat ed answer -sheet s and mar ks shal l  be shown t o t he 

st udent s on t he dat e announced i n advance. 

4.4 : The exi st i ng r ul es f or  moder at i on of  answer  sheet s wi l l  be f ol l owed i n 

t he case of  i nt er nal  exami nat i ons i n cor e cour ses.  

4.5 : Semest er -End Exami nat i on: The semest er  end exami nat i on shal l  be f or  60 

mar ks.  

4.6 : I f  a st udent  i s absent  f r om t he i nt er nal  or  end semest er  exami nat i on i n 

any cour se i ncl udi ng t he di sser t at i on cour se, he/ she wi l l  get  a gr ade poi nt  of  

0 and a l et t er  gr ade of  ` F’.  

4.7  : I f  a st udent  f ai l s i n t he i nt er nal  exami nat i on of  a cor e or  el ect i ve 

cour se, he/ she wi l l  have t o appear  f or  t he i nt er nal  exami nat i on of  t he cour se 

when t he cour se i s of f er ed agai n.  

4.8 : I f  a st udent  f ai l s i n t he end-semest er  exami nat i on of  a cor e or  el ect i ve 

cour se, he/ she may r eappear  f or  t he same exami nat i on when i t  i s hel d agai n i n 

t he f ol l owi ng semest er . A st udent  can appear  at  t he most  t hr ee t i mes, 

i ncl udi ng t he or i gi nal  at t empt . I f  a st udent  obt ai ns a l et t er  gr ade F i n al l  

t he t hr ee at t empt s, he/  she wi l l  have t o seek f r esh admi ssi on t o t he MA 

pr ogr amme.  

4.9 : I f  a st udent  obt ai ns t he l et t er  gr ade ‘F’ i n any cour se i n a gi ven 

semest er , t he l et t er  gr ade ‘F’ wi l l  cont i nue t o be shown i n t he gr ade car d f or  
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t hat  semest er  even when t he st udent  passes t he cour se subsequent l y i n anot her  

semest er . 

4.10 : I f  a st udent  obt ai ns mi ni mum 40% mar ks i n t he i nt er nal  assessment  and 

f ai l s t o obt ai n mi ni mum 40% per cent  mar ks i n t he end-semest er  exami nat i on of  

any cour se i n any of  t he semest er , t he mar ks of  t he i nt er nal  exami nat i on shal l  

be car r i ed f or war d.  

4.11 : The l et t er  gr ade and t he gr ade poi nt  f or  t he cour se wi l l  be comput ed as 

per  3.13  

4.12 : I n any semest er , t he st udent s GPA wi l l  be cal cul at ed as f ol l ows: 

wher e = cr edi t s f or  t hat  cour se of f er ed i n 

t hat  semest er  and = gr ade poi nt  obt ai ned i n t hat  cour se of f er ed i n t hat  

semest er .  

Cumul at i ve Gr ade Poi nt  Aver age (CGPAm) at  t he end of  semest er  m i s cal cul at ed 

as f ol l ows:  

 , wher e, i s t he cr edi t s f or  t he i t h cour se of f er ed i n 

semest er  j  and  i s t he gr ade poi nt  obt ai ned i n t he i t h cour se i n semest er  j . 

Ther e shal l  be no r oundi ng of  GPA and CGPA.  

4.13 : The semest er  wi se GPA and CGPA shal l  be pr i nt ed on t he gr ade car d of  

t he st udent  al ong wi t h t abl e i n 3.13  

4.14 : The f i nal  semest er  gr ade car d shal l  al so have t he aggr egat e per cent age 

mar ks scor ed by t he st udent  i n al l  t he cour ses i n whi ch t he st udent  has 

obt ai ned t he r el evant  cr edi t s.  

4.15 : The r ul es f or  gr aci ng: t he exi st i ng or di nance f or  gr aci ng shal l  

cont i nue t o be used.  

4.16 : The r ul es f or  ATKT wi l l  be as per  Uni ver si t y nor ms. 

5. Rul es f or  MA pr ogr ammes wi t h pr act i cal  component / f i el d wor k component s ar e 

as f ol l ows:  

5.1 : Four  cor e cour ses shal l  be of f er ed i n semest er s 1 and 2 each. 
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5.2 :Fi ve el ect i ve cour ses shal l  be of f er ed i n t he t hi r d semest er . No ot her  

cour ses wi l l  be of f er ed i n t he t hi r d semest er .  

5.3 : The f our t h semest er  shal l  consi st  of  one abi l i t y enhancement  cour se (6 

cr edi t s), one i nt er di sci pl i nar y/ cr oss di sci pl i nar y cour se (6 cr edi t s) and one 

pr oj ect  based cour se (10 cr edi t s).  

5.4 : The semest er  havi ng Pr act i cal  Component  /  Fi el d Wor k Component  shal l  be 

gi ven f our  t eachi ng hour s per  week per  t heor y (cor e/ el ect i ve) cour se. Each 

cor e/ el ect i ve cour se shal l  have 4 cr edi t s i n such semest er .  

5.5 : Ther e shal l  be 2 cr edi t s Pr act i cal  Component s/  Fi el d Wor k Component  per  

t heor y cour se (cor e/ el ect i ve) i n a semest er  one t o t hr ee. The cr edi t s f or  

pr act i cal  and t heor y cour ses ar e obt ai ned separ at el y.  

5.6 : Ther e shal l  be 8 cr edi t s Pr act i cal  Component /  Fi el d Wor k Component  i n 

semest er  one and t wo. Ther e shal l  be 10 cr edi t s Pr act i cal  Component /  Fi el d 

Wor k Component  i n semest er  t hr ee. Ther e shal l  be no pr act i cal / f i el d wor k 

component  i n semest er  f our . The pr act i cal / f i el d wor k component  shal l  be 

el ect i ve i n semest er  t hr ee.  

6. Eval uat i on of  non-pr oj ect  cour ses and pr act i cal  component  / f i el d wor k 

component  f or  cour ses havi ng pr act i cal / f i el d wor k component . 

6.1:  The exami nat i ons shal l  be of  t wo ki nds:  

( i )I nt er nal  Assessment  = 40 mar ks compr i si ng of  a cl ass t est  and 

pr act i cal / f i el d/ ext ensi on component . 

( i i )Semest er  End Exami nat i on = 60 mar ks. 

6.2 : The l ear ner  who obt ai ns l ess t han 40 % of  t he aggr egat e mar ks of  t he 

r el evant  exami nat i on (16/ 40 f or  I nt er nal  and 24/ 60 f or  Semest er  End)  i n 

t hat  cour se ei t her  i n t he i nt er nal  assessment  or  i n t he end –semest er  

exami nat i on wi l l  be awar ded t he l et t er  gr ade F i n t hat  cour se.  

6.3 : I nt er nal  Assessment  f or  t heor y cour ses: The i nt er nal  assessment  shal l  be 

f or  40 mar ks. Two i nt er nal  assessment  exami nat i ons shal l  be schedul ed f or  a 

cour se. The i nt er nal  exami nat i on i s t o be conduct ed by t he cour se t eacher . The 

schedul e f or  t he i nt er nal  assessment  i s announced wi t hi n t wo weeks of  t he 

commencement  of  t he semest er . Of  t he t wo exams one wi l l  be i n t he f or m of  a 

wr i t t en t est  i nvol vi ng t heor y and t he ot her  wi l l  be i n t he f or m of  ext ensi on 

wor k or  assi gnment  or  t er m wor k. The answer -sheet s f or  i nt er nal  exami nat i on 
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shal l  be masked bef or e eval uat i on. The eval uat ed answer -sheet s and mar ks shal l  

be shown t o t he st udent s on t he dat e announced i n advance. 

6.4 : I nt er nal  Assessment  f or  pr act i cal  component /  f i el d wor k component . The 

eval uat ed pr act i cal / f i el d wor k submi ssi on mat er i al  and mar ks shal l  be shown 

t o t he st udent s on t he dat e announced i n advance. 

6.5 : The exi st i ng r ul es f or  moder at i on of  answer  sheet s wi l l  be f ol l owed i n 

t he case of  i nt er nal  exami nat i ons i n cor e cour ses excl udi ng pr act i cal  

component /  f i el d wor k component .  

6.6 : Semest er -End Exami nat i on: The semest er  end exami nat i on shal l  be f or  60 

mar ks f or  t heor y cour ses (cor e / el ect i ve) and f or  pr act i cal  component / f i el d 

wor k component . The semest er –end exami nat i on f or  pr act i cal  component /  f i l ed 

wor k component  shal l  be conduct ed separ at el y.  

6.7 : I f  a st udent  i s absent  f r om t he i nt er nal  or  end semest er  exami nat i on i n 

any cour se i ncl udi ng t he pr oj ect  cour se and pr act i cal / f i el d-wor k component , 

he/ she wi l l  get  a gr ade poi nt  of  ‘0’ and a l et t er  gr ade of  ‘F’.  

6.8 : I f  a st udent  f ai l s i n t he i nt er nal  exami nat i on of  a cor e or  el ect i ve 

cour se, or  pr act i cal / f i el d wor k component , he/ she wi l l  have t o appear  f or  t he 

i nt er nal  exami nat i on of  t he cour se i f  and when t he cour se i s of f er ed agai n.  

6.9 : I f  a st udent  f ai l s i n t he end-semest er  exami nat i on of  a cor e or  el ect i ve 

cour se or  pr act i cal / f i l ed wor k component , he/ she may r eappear  f or  t he same 

exami nat i on when i t  i s hel d agai n i n t he f ol l owi ng semest er . A st udent  can 

appear  at  t he most  t hr ee t i mes, i ncl udi ng t he or i gi nal  at t empt . I f  a st udent  

obt ai ns a l et t er  gr ade F i n al l  t he t hr ee at t empt s, he/  she wi l l  have t o seek 

f r esh admi ssi on t o t he MA pr ogr amme.  

6.10 : I f  a st udent  obt ai ns t he l et t er  gr ade F i n any cour se i n a gi ven 

semest er  i ncl udi ng pr act i cal / f i l ed wor k component , t he l et t er  gr ade F wi l l  

cont i nue t o be shown i n t he gr ade car d f or  t hat  semest er  even when t he st udent  

passes t he cour se subsequent l y i n anot her  semest er . 

6.11 : I f  a st udent  obt ai ns mi ni mum 40% mar ks i n t he i nt er nal  assessment  and 

f ai l s t o obt ai n mi ni mum 40% per cent  mar ks i n t he end-semest er  exami nat i on of  

any cour se i n any of  t he semest er , t he mar ks of  t he i nt er nal  exami nat i on shal l  

be car r i ed f or war d.  

6.12 : The l et t er  gr ade and t he gr ade poi nt  f or  t he cour se wi l l  be comput ed as 

i n 3.13. 
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6.13 : I n any semest er , t he st udent s GPA wi l l  be cal cul at ed as f ol l ows: 

wher e = cr edi t s f or  t hat  cour se of f er ed i n 

t hat  semest er  and = gr ade poi nt  obt ai ned i n t hat  cour se of f er ed i n t hat  

semest er .  

Cumul at i ve Gr ade Poi nt  Aver age (CGPAm) at  t he end of  semest er  m i s cal cul at ed 

as f ol l ows:  

 , wher e, i s t he cr edi t s f or  t he i t h cour se of f er ed i n 

semest er  j  and  i s t he gr ade poi nt  obt ai ned i n t he i t h cour se i n semest er  j . 

Ther e shal l  be no r oundi ng of  GPA and CGPA. 

6.14 : The semest er  wi se GPA and CGPA shal l  be pr i nt ed on t he gr ade car d of  

t he st udent  al ong wi t h t abl e 3.13. 

6.15 : The f i nal  semest er  gr ade car d shal l  al so have t he aggr egat e per cent age 

mar ks scor ed by t he st udent  i n al l  t he cour ses i ncl udi ng pr act i cal / f i l ed wor k 

component  i n whi ch t he st udent  has obt ai ned t he r el evant  cr edi t s.  

6.16 : I n case, i f  i t  i s r equi r ed t o scal e t he i nt er nal  assessment  mar ks and 

end-semest er  exami nat i on mar ks t o 400 mar ks per  semest er  and 1600 mar ks f or  

ent i r e MA cour se, t hen i nt er nal  assessment  mar ks, end-semest er  exami nat i on 

mar ks and t ot al  mar ks shal l  be mul t i pl i ed by f act or  0.8. 

6.17: The r ul es f or  gr aci ng: t he exi st i ng or di nance f or  gr aci ng shal l  cont i nue 

t o be used. 

7. SCHEME OF COURSES  

 
Semest er  I  
 

Cour seCode Name of  Cour se 
A. Cor e Cour ses 

Ter m wor k 

�������� ��� 
��������� 

Cr edi t s 

PAEMA 101 Ent er t ai nment  Medi a & 

Adver t i si ng :  An Over vi ew  

3960 6 

PAEMA 102 Communi cat i on Ski l l s & 

per sonal i t y devel opment   

3960 6 
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PAEMA 103 Pr i nci pl es of  Management   3960 6 

PAEMA 104 Fi l m, TV, Ani mat i on Management  3960 6 

Tot al  39240 24 
 
 
Semest er  I I  
  
Cour seCode Name of  Cour se   

A. Cor e Cour ses 
Ter m wor k 

�������� ��� 
��������� 

Cr edi t s 

PAEMA 205 Mar ket i ng Management  3960 6 

PAEMA 206 I nt egr at ed Mar ket i ng 

Communi cat i ons 

3960 6 

PAEMA 207 Basi cs of  Fi nance & Account i ng 3960 6 

PAEMA 208 Ent r epr eneur shi p & I nnovat i on  3960 6 

Tot al  39240 3924 
 
COURSE CODE: PAEMA 101 

 

Ent er t ai nment  Medi a & Adver t i si ng :  An Over vi ew  

 

Obj ect i ves: 

Tomakeunder st andt hedynami csi nt heMedi a,Ent er t ai nment andadver t i si ng. 

Toexpl ai nt hedynami csof  cont ent del i ver y. 

Tomakeunder st andt hebasi csof monet i zat i onf r omvar i oussour ces. 

Anover vi ewof gami ng and ani mat i oni ndust r y. 

 

Uni t  -I  :Si ze of  M&E  i ndust r y‐I ndi an &Gl obal :  Key Fi gs and Tr endsof  t he 

i ndust r y, Key pl ayer s/compani es oper at i ngi neachsegment ,Spr ead acr oss 

val uechai nof  maj or ent er t ai nment  congl omer at es. 

 

Uni t -I I : I ndi anand Gl obal Fi l m I ndust r y: Mar ket Si ze,gr owt hr at e,i nt er nat i onal  

t r ends, et c,Pr oduct Li f e Cycl ef or f i l med ent er t ai nment :Musi cr el ease,t heat r i cal  

r el ease,homevi deor i ght s,DTH,New Medi a (VOD,I PTV),mobi l er i ght s, sat el l i t e,cabl e 

and t er r est r i al t el ecast ,mer chandi si ngand 

l i censi ngr i ght s,over seasr el ease,sequel s,et c. 

 

Uni t  -I I I  : Dynami csof eachcont ent  del i ver ypl at f or mf or  f i l medent er t ai nment : 

Fi l mDi st r i but i on,HomeVi deo,Musi cSal es 
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(physi cal anddi gi t al ),Sat el l i t et el ecast ,over seasdi st r i but i on, NewMedi a andonl i ne 

downl oadr i ght s, Mer chandi si ng r i ght s. Revenueshar i ng 

model sandagr eement s,r evenueear ni ngpot ent i al ,f l owof  r evenueacr oss 

val uechai nandshar eof r evenue cont r i but i onof eachpl at f or mi nt het ot al r evenue 

col l ect i onof af i l m. 

 

Uni t -I V : Case st udi es  and exampl es: Bl ockbust er   hi t  and f l op f i l ms and 

t hei r  per f or mance  on each cont ent  del i ver y 

pl at f or m,r easonsbehi ndt hef i l msper f or mance, et c. Pot ent i al of r egi onal ci nema 

i nI ndi a and i t sdynami cs; I nt er nat i onal st udi omodel s andi t s 

adapt at i oni nI ndi a;Car eer  oppor t uni t i esi nf i l medent er t ai nment space,Pi r acy: 

Val ueandvol ume,copyr i ght ,I PRpr ot ect i onmeasur esl i ke DRM,govt .l aws,r egul at i ons 

andact s t ocount er  pi r acy, ot her  pr i vat ebodi es 

i nvol vedi nvi gi l ancef or copyr i ght pr ot ect i on. 

 

Uni t -V: I ndi anandGl obal  gami ngI ndust r y 

:Mar ket Si ze,gr owt hr at e,i nt er nat i onal t r ends,maj or i nt er nat i onal  

gami ngst udi os,et c.,Evol ut i on of gami ng:8bi t  t oconsol egami ng.Gami ng pl at f or ms:PC, 

consol e,onl i negami ng,mobi l egami ng,mul t i -pl ayer gami ngandt hei r  

pot ent i al .Pl at f or msandPr oduct Li f eCycl ef or gami ngent er t ai nment :PC,Consol egames   

(Pl aySt at i on,X‐box, Ni nt endo,ot her s),sequel s, et c. 

Fi l mbasedI ndi anandI nt er nat i onal gami ng f r anchi ses:Sal es per f or mance, successf ul  

casest udi es, et c. Car eer  oppor t uni t i esi ngami ngspace.  

 

Uni t -VI  : I ndi an and Gl obal Ani mat i on : 

I ndust r yMar ket Si ze,gr owt hr at e,i nt er nat i onal t r ends,maj or i nt er nat i onal ani mat i onst

udi os,et c.,I ndi anand I nt er nat i onal f r anchi ses:A compar at i vest udy. 

Dynami csof I ndi an Ani mat i onI ndust r y:Revenue gener at ed f r om expl oi t at i onof  each 

cont ent  del i ver ypl at f or m.Casest udi esof I nt er nat i onal andI ndi ansuccessf ul  

ani mat i onf i l ms: Spi der man,Bat man,Kr i sh,Hanumanandmanymor e. Mer chandi si ngand 

Li censi ng:Sal esPot ent i al ,case st udi es of  I nt er nat i onal andI ndi anpr oper t i es. 

Car eer oppor t uni t i es i nani mat i onspace.  

 

Uni t -VI I  :I ndust r y si zeandgr owt h r at ef or  sat el l i t ebr oadcast i ng:Maj or  

channel sandt hei r  pr ogr ammi nggenr esvi z; GEC,Spor t s,Ki ds, Musi c,news, 

et c.Under st andi ngconcept sof r each,vi ewer shi pandTRPs,t hei r ef f ect  

onadver t i si ngr at es,cur r ent adspot r at es of var i ous channel s,pr i met i mer at esv/s ROS 

r at es, et c., Cont ent  acqui si t i onandpr oduct i onmodel sof var i ous 

channel s,i ncl udi ngl i censi ng of i nt er nat i onal r eal i t yshowf or mat s. 
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Uni t -VI I I : Under st andi ngdynami csof r evenue st r eamsof  

sat el l i t echannel si .esubscr i pt i onv/ sadver t i si ngr evenues:Di gi t i sat i on–

Advant ages&Govt . Mandat e/ Rul i ng. Fut ur et r end‐Concept of embeddedadver t i si ng. 

Resour cer equi r ement s f or var i oust ypesof  

channel sdependi ngont hei r cont ent st r at egy.Car eer oppor t uni t i esi nsat el l i t ebr oadcas

t i ngspace. 

 

Uni t -I X : Si ze of adver t i si ng I ndi anandGl obal adver t i si ngi ndust r y: 

I nt er dependencebet weenadver t i si ngandent er t ai nment  i ndust r yi nt he 

ent i r eecosyst em,Under st andi ngr ol eof adver t i si ngagenci es.Topadver t i si ngagenci esa

ndt hei r  campai gns.Shar e of  t r adi t i onal  anddi gi t al adver t i si ng pl at f or ms i nt he 

t ot al  r evenuepi e. 

 

RecommendedReadi ngs: 

 

•   The I nsi der 's Gui de t oI ndependent Fi l m Di st r i but i on bySt acey Par ks. 

•   The Compl et eI ndependent Movi e Mar ket i ngHandbookby Mar kSt evenBosko. 

•   Mar ket i ngt oMovi egoer s: A Handbookof  St r at egi es andTact i csby Rober t Mar i ch. 

•   Movi e Mar ket i ng:Openi ng t he Pi ct ur eand Gi vi ng I t  LegsbyTi i uLukk. 

•   

Mar ket i ng&Sel l i ngYour Fi l mAr oundt heWor l d:AGui def or I ndependent Fi l mmaker sbyJohnD

ur i e,Anni ka Pham &Nei l Wat son. 

•   I ndi an Medi a Busi ness‐ Vani t aKhandekar . 

 

***** 

 

COURSE CODE: PAEMA 102 

 

Communi cat i on Ski l l s & Per sonal i t y Devel opment  

 

Obj ect i ves:  

To devel op t he communi cat i on ski l l s. 

To br i ng cl ar i t y of  t hought  and communi cat i on. 

To appl y t he pr i nci pl es of  bet t er  communi cat i ons whi l e pr esent i ng f or  a 

pr oj ect , wor k or  i n day t o day l i f e. 

To devel op and enhance t he i mage of  t he l ear ner . 

To under st and t he i mpor t ance of  Ver bal  and non-ver bal  communi cat i on. 
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Uni t - I  :Fundament al s of  Communi cat i on: Devel opi ng r eadi ng & wr i t i ng ski l l s 

(Mar at hi , Hi ndi  and Engl i sh), Edi t i ng & Summar i zi ng (Mar at hi , Hi ndi  and 

Engl i sh), Or al  Communi cat i on (Mar at hi , Hi ndi  and Engl i sh), Thi nki ng. 

 

Uni t  - I I  : Enhanced Communi cat i on Ski l l s Devel opment : Enhanci ng communi cat i on 

ski l l s – ver bal , Enhanci ng communi cat i on ski l l s nonver bal , Body t ype- post ur e, 

body l anguage r eadi ng, Anal yzi ng body l anguage si gnal s and meani ngs. 

 

Uni t  -I I I  : Psychol ogy of  communi cat i on: Gest ur es, expr essi ons f aci al  l anguage, 

eye cont act , shake hands, si t t i ng post ur e, Mai nt ai ni ng comf or t  di st ance f r om 

peopl e, mi r r or i ng, Dr essi ng sense, cor por at e dr essi ng, f or mal , semi -f or mal , 

casual , dr essi ng f or  var i ous occasi ons & event s, Under st andi ng per sonal i t i es, 

audi t or y/ vi sual s /  ki nest het i c, eye movement , f aci al  expr essi ons, emot i ons, 

smi l e. 

 

Uni t - I V : Per sonal i t y Devel opment : Ver bal  communi cat i on, voi ce t r ai ni ng, 

speech, cl ar i t y, gr ammar  speed, vol ume, enunci at i on, pr onunci at i on, ends of  

sent ences, humor  pauses, St r ess management , br eat hi ng pat t er n, mi nd psychi ng, 

r i ght  at t i t ude, under st andi ng your  l i mi t at i ons and st r engt hs, Tabl e manner s & 

et i quet t es cor r ect  use of  spoons, f or k, kni f e, et c. Choosi ng t he r i ght  

accessor i es i .e, shoes, handbags, j ewel r y, et c. 

 

Text  books:  

1. Cr uci al  Conver sat i ons: Tool s f or  Tal ki ng When St akes ar e Hi gh, by Ker r y 

Pat t er son. 

2. Pr esent i ng t o Wi n: The Ar t  of f  Tel l i ng Your  St or y, by Jer r y Wei smann. 

 

 

Ref er ence Books:  

 

1. Ver bal  Judo: The G. Gent l e Ar t  of  Per suasi on, by Geor ge J. Thompson. 

2. Wr i t e t o t he Top: Wr i t i ng f or  Cor por at e Success, by Debor ah Dumai ne. 

 

**** 

 

COURSE CODE: PAEMA 103 

 

PRI NCI PLES OF MANAGEMENT 
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Tounder st andt heconcept andi mpor t anceof management . 
Tounder st andt hevar i ousschool sof Management  t hought . 
Tol ear nabout management pl anni ngandi mpl yi ngt hemi ndai l yl i f e. 
Tounder st andt hesoci al ,et hi cal  andpsychol ogi cal  aspect sof management . 
 

Uni t -I  : Concept andI mpor t anceof Management : Def i ni t i on,Nat ur e andScope,Rol es 

andPr i nci pl es,Evol ut i onof  Management . 

Uni t -I I : 

Di f f er ent School sof Management t hought :Di f f er ent School sof Management t hought , 

Management f unct i onsandski l l s, Casest udi esoncont empor ar yManagement Theor y. 

Uni t -I I I :Management  

Pl anni ng:Concept ,Nat ur eandI mpor t ance,Pl anni ngt ypesandSt eps,Cor por at e 

andFunct i onal Pl anni ng,St r at egi c andOper at i onal  Pl anni ng, Pr obl ems andPr ospect s 

of  Pl anni ng,Pl anni ng pr emi sesandf or ecast i ng, deci si onmaki ng. 

Uni t -I V : Fundament al s of Or gani zi ng:For ms of  Or gani zat i onSt r uct ur e, Desi gnof  

Or gani zat i on St r uct ur e, Exampl e of anOr gani sat i onal St r uct ur eof MNC, 

Aut hor i t yandResponsi bi l i t y,Responsi bi l i t yandowni ngt her esponsi bi l i t y i n an 

or gani zat i on, Conf l i ct  and coor di nat i on. 

Uni t -V :Fundament al s of  St af f i ng: Recr ui t ment , Tr ai ni ng and Per f or mance  

Appr ai sal  ‐Case  St udy  on  Per f or mance  Management . 

Uni t  -VI  :Psychol ogi cal Aspect sof  Management : 

Mot i vat i onTheor i es,Leader shi p,Communi cat i on,Fundament al sof Di r ect i ng,Cont r ol l i ng, 

Oper at i onal Cont r ol  Techni ques. 

Uni t -VI I  :Soci al  &Et hi cal  Aspect sof Management : Soci al  Responsi bi l i t yof  

Manager s,Busi nessEt hi cs, Et hi cs,Mor al i t yandval ues, 

Cul t ur eandEt hi cs‐Rel at i onshi pbet weenEt hi csand Cor por at eExcel l ence. 

Uni t -VI I :Soci al andEconomi cResponsi bi l i t i esof Busi ness:Rol eLegi sl at i onandot her  

bodi es i n enf or ci ng et hi cal  behavi or  i nbusi ness. 

TEXT BOOKS: 

o  Management ‐Text andCasesby V SPRao and VHar i Kr i shna. 

o  Fundament al sof  Management  by St ephenP. Robbi ns and Davi d A. Decenzo. 

o  Fundament al sof  Management  byGr i f f i n. 

 

ADDI TI ONALREFERENCES: 

o  Pr i nci pl es of  Management ‐I I Edi t i on ByP.C.Tr i pat hi  & P.N.Reddy. 
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SPECI AL NOTES: 

o  The I ndi anCEO: An Endanger edSpeci es. 

o  Manager i al  ski l l s. 

o  Cont empor ar y Management Theor y: Case St udi es. 

o  The mar queeGar ment  Ret ai l er . 

o  Recr ui t ment pol i cyof aMNC. 

 

***** 

 

COURSE CODE : PAEMA104 

 

FI LM AND TELEVI SI ON AND ANI MATI ON MANAGEMENT  

 

To  make  under st and  t he  dynami cs  of   f i l m  i ndust r y. 

To l ear n  about   t he  pr oduct i on  pr ocess  of   f i l ms. 

To under st and mar ket i ng pr omot i ons f or  f i l ms. 

To under st and t he di st r i but i on management  f or  f i l ms. 

To l ear n t al ent  management . 

To under st and  t he  busi ness  of   ani mat i on  and  gami ng  i ndust r i es. 

To  know  about   t he  i nt er connect i vi t y  i nani mat i on and gami ng. 

To under st and t he pr ocess of  VFX and usage. 

To l ear n about  t he possi bl e avenues of  r evenues i n t he i ndust r y. 

 

Uni t - I  : Fi l m I ndust r y Over vi ew: I ndi an Fi l m I ndust r y : Si ze and Gr owt h, Fi l m 

Cont ent  Cr eat i on, St or yboar di ng. 

 

Uni t - I I  : Fi l m Pr omot i on and Mar ket i ng: Fi l m Mar ket i ng Management : Funct i ons 

and Pol i ci es, Fi l m Pr omot i on Met hodol ogi es. 

 

Uni t - I I I  : Mer chandi si ng and t he Fi l m I ndust r y: Mer chandi zi ng Pl anni ng and 

Pr oduct i on, Case St udi es. 

 

Uni t - I V : Di st r i but i on Management : Fi l m Ri ght s, Fi l m Auct i ons and 

Under wr i t i ng, Managi ng Theat r es,Di st r i ct ‐Wi se Di st r i but i on : Pol i ci es and 

Pr act i ces. 

 

Uni t - V :Tal ent  Spot t i ng, Management  and Cast i ng: Ar t i st  and 
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Reper t oi r e Management , Cast i ng and Tal ent  Pr omot i on : Rol e of  Agenci es. 

 

Uni t - VI  : I nt r oduct i on t o Ani mat i on, VFX and Gami ng Pr ocesses. 

 

Uni t - VI I  : Cost i ng f or  Ani mat i on, VFX and Gami ng I ndust r i es : Case St udi es; 

Pi xar , Pent  medi a, Avat ar , God of  War , Wor l d of  War cr af t . 

 

Uni t - VI I I  : Chal l enges of  New Medi a: Met r i cs and Cal i br at i on, I nf r i ngement s 

and Cr oss‐Medi a Anal ysi s, Reach  v/ s  cost   of   del i ver y. 

 

Uni t -  I X  : New  Medi a  Busi ness  Pr omot i ons:  Over vi ew;  I nt er connect i vi t y  

bet ween medi ums, Cr oss Medi a penet r at i on, Mer chandi si ng and br and connect i ons. 

 

Text  Books :  

 

• TEACH YOURSELF : FI LM STUDI ES ‐BUCKLAND W. 
• I NSI DERS GUI DE TO FI LM FI NANCE‐ ALBERSTAT P. 
• PRODUCERS BUSI NESS HANDBOOK 2 ED ‐LEE J. D.  
• TO I NFI NI TY AND BEYONDS: THE STORY OF PI XAR ANI MATI ON STUDI OS - KAREN 

PAI K. 
• VI SUAL EFFECTS PRODUCER: UNDERSTANDI NG THE ART AND BUSI NESS OF VFX ‐ 

CHARLES FI NANCE. 
• ANI MATI ON BUSI NESS HANDBOOK, KAREN RAUGUST. 
• ANI MATI ON FROM SCRI PT TO SCREEN - SHAMUS CULHANE. 

***** 

COURSE CODE : PAEMA 205 

 

MARKETI NG MANAGEMENT 

 

Obj ect i ves: To i nt r oduce t he concept of mar ket i ngmanagement . 
Toeducat eabout t he i mpor t anceof  mar ket i ng i nt oday’s wor l d. 
Tohel punder st and t he var i ous t ool s neededf or  mar ket i ng management . 
To l ear nabout t hemar ket i ng pl anandmar ket  r esear ch. 
To hel p get i nsi ght  i nt oconsumer  consumpt i onbehavi or . 
To under st andI MC andi t s i mpor t ance. 
 

Uni t  –I  : I nt r oduct i ont oMar ket i ng:Def i ni t i ons and Funct i onsof Mar ket i ng, 

Fundament al Mar ket i ngConcept sand Tool s. 

Uni t -I I : Consumer Fr amewor ks:Cust omer Or i ent at i on, 

Buyer Behavi our Fr amewor ks,Anal yzi ngCust omer  Mar ket s. 
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Uni t -I I I  :Mar ket i ng Met r i cs: 

Pl anni ngI nvent or i es,Resear chandFor ecast i ng,Usi ngMar ket i ngMet r i cst o 

Anal yzeNewMar ket s,New Pr oduct Devel opment andSet t i ngPr oduct St r at egi es–

CaseSt udy:Launchi ngAppl e’s i phone. 

Uni t -I V :Mar ket i ng Funct i ons:  Pr oduct  and Physi cal  Di st r i but i on: Di f f usi on 

and Pr oduct  Resear ch, 

Channel sof Di st r i but i on,Vendor Management ,Whol esal i ng,Ret ai l i ngandLogi st i cs. 

Uni t -V: Mar ket i ngFunct i ons: 

Pr i ci ng:Pr i ci ng‐Penet r at i onVs.Ski mmi ng,Numer i cal Anal ysesof Pr i ci ngUsi ngMSExcel . 

Uni t -VI : Br andEqui t yand Br and Management : 

I nt r oduct i ont oBr andManagement ‐Br andI dent i t y, Br and Management : Cr eat i ng Br and 

Posi t i oni ng,CaseSt udy:Wor l dSpace‐Posi t i oni nga Radi o 

Channel ,Br andManagement :Deal i ngwi t h Posi t i oni ng– CaseSt udy: NDTVand 

MSN:Co‐Mar ket i ng. 

Uni t - VI I : Under st andi ngSt r at egy:Mar ket i ng St r at egy:Anal yzi ng Busi ness 

Mar ket s,Mar ket i ng St r at egy:Under st andi ngSegment at i onandPosi t i oni ng. 

Uni t - VI I I  : I nt r oduct i ont o 

Adver t i si ng:I nt r oduct i ont oI nt egr at edMar ket i ngCommuni cat i ons,Adver t i si ng,Sal esPr

omot i ons,Publ i ci t y. 

Uni t -I X :Di r ect  Mar ket i ng St r at egy: Di r ect  Mar ket i ng St r at egy, I nt er act i ve 

Mar ket i ng. 

Uni t - X :Gl obal  Mar ket i ng 

St r at egy:Deci di ngWhet her t oMar ket Gl obal l y,Deci di ngWhi chMar ket st oEnt er ,Gl obal Mar k

et i ngPr ogr amme. 

Uni t -XI : I nt r oduct i ont ot heconcept of I MC: 

I nt r oduct i on&Fami l i ar i zat i on,Def i ni t i onof Pr omot i on&Pr omot i on Mi x,Tool s of  

Pr omot i onMi x,I MC Pl anni ngPr ocess,Cr eat i ve St r at egy, Medi a St r at egy. 

TEXT BOOK: 

o  ‘Mar ket i ng Management ’, Phi l i pKot l er  andKevi nLaneKel l er ,12t hEdi t i on,Pr ent i ce 

Hal l  of  I ndi a Pvt  Lt d. 

o  Mar ket i ng Management ‐Ramaswamy&Namakumar i . 

 

ADDI TI ONALREFERENCES: 

o  St r at egi c Mar ket i ng Management , Davi dAaker . 

o  St r at egi cBr andManagement ,Kevi nKel l er , Pr ent i ce Hal l  I ndi a Edi t i on. 
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o  Jour nal  of Mar ket i ng, Aug2001– Aug 2007. 

o  Jour nal  of Consumer  Resear ch, Aug 2001 –Aug2007. 

 

LI STOF TUTORI ALS: 

o  Devel opi ngNew Pr oduct  I deas. 

o  Reposi t i oni ng Pl an. 

 

***** 

 

 

COURSE CODE: PAEMA 206 

 

I NTEGRTED MARKETI NG COMMUNI CATI ONS 

 

Obj ect i ves: 

Tounder st andt hei nt r i caci esi nvol vedi nI MC. 
Tounder st andt heI MCt ool s. 
Tol ear nt hepr ocessf or devel opi ng ef f ect i ve I MCmi x. 
To under st andt hecor r el at i onbet weent headver t i si ngt ool s anddesi gni nI MC. 
 

Uni t -I : The Communi cat i onsPr ocess –Theor yandConcept s: 

I nt r oduct i ont oCommuni cat i on, El ement s i nt he communi cat i onpr ocess,Basi cmodel s of  

communi cat i on,Mass communi cat i ons:I nt r oduct i on & model s. 

Uni t - I I  : Mar ket i ngCommuni cat i ons i nCont ext : 

Over vi ew,Mar ket i ngCommuni cat i ons’pl ace i nst r at egi cmar ket i ng, 

I nt egr at edMar ket i ngCommuni cat i ons‐Def i ni t i on,Pl an,Component sof I MC,Cor por at eI mag

e andBr and Management ,Consumer  Buyer  Behavi our , B‐2‐BBuyer  Behavi our , 

Pr omot i ons Oppor t uni t y Anal ysi s. 

Uni t -I I I : Adver t i si ng 

: I MCAdver t i si ngTool s,Adver t i si ng,Def i ni t i onandt ypes,Rol eof adver t i si ngi nt heI MCpr

ocess,Pl anni ng and r esear ch ‐Campai gn management , Communi cat i on mar ket  

anal ysi s, Communi cat i ons and adver t i si ng obj ect i ves,Budget ,Medi a sel ect i on, 

Cr eat i vebr i ef . 

Uni t -I V: Adver t i si ngDesi gn:Adver t i si ngt heor i es,Adver t i si ng 

appeal s,Messagest r at egi es, Execut i onal  f r amewor ks,adcr eat i on‐ 

Adver t i si ngef f ect i veness. 
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Uni t -V :Adver t i si ng Medi aSel ect i on:Medi aSt r at egy,Medi a 

pl anni ng,Medi ami x‐Medi asel ect i on. 

Uni t -VI : OOH/ EVENTS/  PROMOTI ONSAS COMMUNI CATI ONTOOLS : OOH, I nt r oduct i on t o 

OOH, Types of  OOH Medi a, How/ when/ whyi t  

shoul dbeused,Howcant hemedi umbeusedef f ect i vel y,Event s,I nt r oduct i on,Typesof event s,

Keyel ement sof  anevent ,How 

doyouevent sef f ect i vel y,Pr omot i ons,Typesof pr omot i ons,Howt ocomeupwi t hapr omoi dea, 

How doyouexecut et hepr omo i dea ef f ect i vel y. 

TEXT BOOKS: 

o

 I nt egr at edAdver t i si ng,Pr omot i onandMar ket i ngCommuni cat i ons,Kennet hE.Cl ow

andDonal dBaack, SecondEdi t i on,Pr ent i ce Hal l of  I ndi a. 

o  Mar ket i ngCommuni cat i onsManagement ,Concept s &Theor i es,Cases and 

pr act i ces,Paul  Copl ey, El sevi er . 

 

SPECI AL NOTES: 

o  Communi cat i ons – I nt r oduct i ons and Model s. 

o  Mass Communi cat i ons – I nt r oduct i onand Model s. 

LI STOF TUTORI ALS: 

o  Cr eat i vead campai gnpl anni ng. 

o  Pr esent at i onsoni ndi vi dual medi a l i ke pr i nt ,TV,r adi o,i nt er net , f i l ms,r ur al  

medi a,out door ,et c. 

 

***** 

 

 

COURSE CODE: PAEMA 207 

 

BASI CS OF FI NANCE AND ACCOUNTI NG 

 

Obj ect i ves: 

Tounder st andabout cor por at ef i nanceandt henuancesof f i nances. 
Tounder st andt hebasi csof economi c t heor y. 
To l ear nvar i ous account i ngt er ms and usage. 
To l ear naccount i ngand bal ancesheet  pr epar i ng. 
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Uni t -I : Pr i nci pl esof Cor por at eFi nance:I nt r oduct i ont o 

Fi nanci al Ter msandConcept s,Pr esent Val ueof Fut ur e Ret ur ns,I nt er nal  Rat eof  

Ret ur nand Di scount edCash Fl owMet hods,Fi nanci al Pr oj ect i ons,I nt r oduct i ont oFut ur es 

andCapi t al Mar ket s,Fi nanci al I nst r ument s. 

 

Uni t -I I  :Basi cMi cr o‐Economi cTheor y:Demand‐Suppl y,I nt r oduct i on 

t oMi cr o‐Economi cTheor y, Rent ,I nt er est  andWages, Dynami cs of Compet i t i on: 

Under st andi ng Equi l i br i um, Ol i gopol i st i cMar ket s. 

 

Uni t -I I I :Pr i ci ngMedi aPr oper t i esf or Di f f er ent Medi a:Tel evi si onPr i ci ng,Pr i nt Medi a 

Pr i ci ng,  Ani mat i on Pr i ci ng. 

 

Uni t -I V :I nt r oduct i on t o Account i ng andCost  Account i ng  Fundament al s: Tr i al  

Bal ances,Ledger sand Jour nal Ent r i es,Account i ngRul es, Cost Account i ngDef i ni t i ons 

and t er ms,Cost Account i ng Tut or i al usi ngTal l y. 

 

Uni t -V: Bal anceSheet  

andPr of i t abi l i t yAnal ysi s:Under st andi ngSchedul eVI I I ,Pr of i t andLoss St at ement  

Anal ysi s,Fi nanci al Rat i os. 

 

 

TEXT BOOKS: 

o  Doubl eEnt r y Book Keepi ng,Par t  I ,TSGr ewal . 

o  Pr i nci pl es of  Mi cr oeconomi cs: I nt er nat i onal Edi t i onwi t h 

MyEconLabCour seCompass wi t h E‐BookSt udent . 

Access Code Car d, Kar l  Case,Ray Fai r , Pear sonPr ent i ce Hal l ,Ant hony O'Br i en. 

o  Cor por at eFi nance, Ross,West f i el dandJaf f e,7t h Edi t i on,Tat a McGr awHi l l . 

 

ADDI TI ONALREFERENCES: 

o  ‘Cor por at eFi nance:Cor e Pr i nci pl es and Appl i cat i ons’, West f i el d, Ross, Jaf f e 

andJor dan. 

 

LI STOF TUTORI ALS: 

o  Fi nanci al  Anal ysi s. 

o  St ockWat ch. 

 

***** 
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COURSE CODE: PAEMA 208 

 

FI LM PRODUCTI ON AND CONTENTPI PELI NE 

 

To educat eabout  t hebasi cs i nvol vedi namedi a pr oj ect  management . 
To educat eabout t he basi cpr oj ect  pr oduct i onwor kf l ow andmanagement . 
Toeducat eabout t he r ol eof  apr oj ect  manager . 
To hel punder st and t he det ai l s i nvol vi nganewbusi ness pr oj ect or  pr oposal . 
 

Uni t -I  : Bui l di ng t he Scr i pt : I deat i on,Resear ch &devel opment ,Concept &Tr eat ment  

not e,St or y,Scr eenpl ayand Di al oguest o t apnat i onal andi nt er nat i onal  

mar ket s,I mpor t ance of scr i pt i nt hebusi nessar enat oday. 

 

Uni t -I I : Pr e Pr oduct i on: Basedonscr i pt , pl anni ngt he cast andcr ew, Locat i on,Recce 

andt he desi gnof t he f i l m Schedul i ng & Budget i ng,Scr i pt Br eakdowns,Pl anni ngt he 

f i l mpr oduct i on. 

 

Uni t -I I I : Pr oduct i on:Or gani zi ngt hepr oduct i on:The var i ousdepar t ment sof  

Camer a,Soundand Ar t , Tal ent — Di r ect i on& Management , Budget i ng, Cash Fl ow 

management , MI S&Budget  Cont r ol ,Over al l pr oduct i onmanagement . 

 

Uni t -I V: Shoot i ng andCr i si sManagement : Day  t o  day  shoot i ng pl anni ng, Budget   

pl anni ng, cr osschecks,  Execut i ve pr oducer   hi r i ng,  Cr i si s management , 

Al t er nat e pl anni ngi n caseof cancel l at i ons,Pr oper r ecor di ng. 

 

Uni t - V: Post  Pr oduct i on: Edi t s ‐Pi ct ur e& Sound, Pr ocessi ng,Mi xi ng 

&Speci al Ef f ect s, Negat i ve Cut t i ng, Opt i cal ,Dl andt heFi nal Negat i ve. 

 

 

TEXT BOOKS: 

•   The Pr oducer sBusi ness Handbookby our Dean JohnLeeJr . 

•   Pr oduci ng andDi r ect i ngt he Shor t Fi l m &Vi deo byDavi d K.I r vi ng & Pet er W. 

Rea. 

•   Fi l m pr oduct i onmanagement By Bast i anCl eve. 

•   Wr i t i ng t heKi l l er  Tr eat ment :Sel l i ngYour St or y wi t hout A Scr i pt  byMi chael  

Hal per i n. 

•   Wr i t i ng Tr eat ment s That Sel l :How t oCr eat e andMar ket Your  St or yI deas t o t he 

Mot i onPi ct ur e and TV. 

•   HOLLYWOODECONOMI ST‐ EPSTEI NEDWARD. 
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•   FI LMMAKERS& FI NANCI NGBUSI NESSPLANS FORI NDEPENDENTS6/ED‐LEVI SONLOUI SE. 

•   FI LMPRODUCTI ONMANAGEMENT‐CLEVEB. 

 

ADDI TI ONALREADI NG: 

•   Pr oduci ng andDi r ect i ngt he Shor t Fi l m &Vi deo byDavi d K.I r vi ng & 

Pet er W.Rea(Chapt er  2). 

• 

Wr i t i ngf or Emot i onal I mpact :AdvancedDr amat i cTechni quest oAt t r act ,Engage,andFasci na

t e t heReader f r om Begi nni ngt oEnd by Kar l  I gl esi as. 

•   I ndust r y, 2nd Ed. byKennet hAt chi t y &Chi ‐Li  Wong. 

•   

TheScr eenwr i t er ’sBi bl e:ACompl et eGui det oWr i t i ng,For mat t i ng,andSel l i ngYour Scr i pt 4
t hEdi t i on byDavi dTr ot t i er . 

•   Scr een cr af t  Ser i es (Vol s. Di r ect i on;Pr oduct i onDesi gn). 

 

SPECI AL NOTES:  

 

•   Keyel ement sa busi nessManager  shoul d know on pr oduct i on. 

•   How t ohandl esuddensi t uat i ons at a shoot i ng and wor k ar ound budget s. 

 

****** 

25 
 


	4.74
	4.74 MA (Entertainment, Media and Advertising)
	University of Mumbai


