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;g EXAMINATION SUBJECTS SIEQT L\QAI?\EQAT_SUAAI':I'TEFI\QI
1 [BMM (Sem-V) (CBSGS) (75:25) Advertising : Brand Building 1037274 41
2 |BMM (Sem-V) (CBSGS) (75:25) Advertising : Consumer Behaviour 1037491 13
3 |BMM (Sem-V) (CBSGS) (75:25) Advertising : Consumer Behaviour 1037492 30
4 |BMM (Sem-V) (CBSGS) (75:25) Advertising : Brand Building 1037580 38
5 |BMM (Sem-V) (CBSGS) (75:25) Journalism : Journalism & Public Opinion 1037746 18
6 |BMM (Sem-V) (CBSGS) (75:25) Journalism : Reporting 1037790 35
7 |BMM (Sem-V) (CBSGS) (75:25) Journalism : Journalism & Public Opinion 1037827 44
8 |BMM (Sem-V) (CBSGS) (75:25) Advertising : Consumer Behaviour 1037883 18
9 |BMM (Sem-V) (CBSGS) (75:25) Advertising : Consumer Behaviour 1037888 0
10 |BMM (Sem-V) (CBSGS) (75:25) Advertising : Consumer Behaviour 1037911 18
11 [BMM (Sem-V) (CBSGS) (75:25) Advertising : Consumer Behaviour 1037927 13
12 |BMM (Sem-V) (CBSGS) (75:25) Advertising : Consumer Behaviour 1037943 13
13 |BMM (Sem-V) (CBSGS) (75:25) Advertising : Consumer Behaviour 1037975 11
14 |BMM (Sem-V) (CBSGS) (75:25) Advertising : Consumer Behaviour 1037982 32
15 [BMM (Sem-V) (CBSGS) (75:25) Advertising : Brand Building 1038020 34
16 |BMM (Sem-V) (CBSGS) (75:25) Advertising : Consumer Behaviour 1038074 30
17 [BMM (Sem-V) (CBSGS) (75:25) Advertising : Consumer Behaviour 1038084 16
18 |BMM (Sem-V) (CBSGS) (75:25) Advertising : Consumer Behaviour 1038141 11
19 [BMM (Sem-V) (CBSGS) (75:25) Advertising : Media Planning & Buying 1038274 20
20 |BMM (Sem-V) (CBSGS) (75:25) Advertising : Media Planning & Buying 1038342 22
21 |BMM (Sem-V) (CBSGS) (75:25) Advertising : Media Planning & Buying 1038469 24
22 |BMM (Sem-V) (CBSGS) (75:25) Advertising : Consumer Behaviour 1038656 33
23 |BMM (Sem-V) (CBSGS) (75:25) Advertising : Consumer Behaviour 1038730 30
24 |BMM (Sem-V) (CBSGS) (75:25) Advertising : Consumer Behaviour 1038952 13
25 |BMM (Sem-V) (CBSGS) (75:25) Advertising : Consumer Behaviour 1038960 30
26 |BMM (Sem-V) (CBSGS) (75:25) Advertising : Consumer Behaviour 1038961 34
27 |BMM (Sem-V) (CBSGS) (75:25) Advertising : Consumer Behaviour 1038972 23
28 |BMM (Sem-V) (CBSGS) (75:25) Advertising : Consumer Behaviour 1038982 30
29 |BMM (Sem-V) (CBSGS) (75:25) Advertising : Consumer Behaviour 1039020 30
30 |BMM (Sem-V) (CBSGS) (75:25) Advertising : Consumer Behaviour 1039022 16
31 |BMM (Sem-V) (CBSGS) (75:25) Journalism : Journalism & Public Opinion 1039105 37
32 |BMM (Sem-V) (CBSGS) (75:25) Journalism : Journalism & Public Opinion 1039155 47
33 |BMM (Sem-V) (CBSGS) (75:25) Journalism : Journalism & Public Opinion 1039166 53




So | EXAMINATION SUBJECTS o I ovtiah
34 |BMM (Sem-V) (CBSGS) (75:25) Journalism : Journalism & Public Opinion 1039199 33
35 |BMM (Sem-V) (CBSGS) (75:25) Advertising : Brand Building 1039277 46
36 |BMM (Sem-V) (CBSGS) (75:25) Advertising : Consumer Behaviour 1039407 18
37 |BMM (Sem-V) (CBSGS) (75:25) Advertising : Brand Building 1039419 34
38 |BMM (Sem-V) (CBSGS) (75:25) Advertising : Consumer Behaviour 1039475 21
39 |BMM (Sem-V) (CBSGS) (75:25) Advertising : Consumer Behaviour 1039477 30
40 [BMM (Sem-V) (CBSGS) (75:25) Advertising : Media Planning & Buying 1039522 30
41 |BMM (Sem-V) (CBSGS) (75:25) Advertising : Consumer Behaviour 1039533 24
42 [BMM (Sem-V) (CBSGS) (75:25) Advertising : Media Planning & Buying 1039561 30
43 |BMM (Sem-V) (CBSGS) (75:25) Advertising : Consumer Behaviour 1039572 30
44 [BMM (Sem-V) (CBSGS) (75:25) Advertising : Consumer Behaviour 1039623 30
45 |BMM (Sem-V) (CBSGS) (75:25) Journalism : Journalism & Public Opinion 1040002 35
46 [BMM (Sem-V) (CBSGS) (75:25) Journalism : Journalism & Public Opinion 1040028 47
47 |BMM (Sem-V) (CBSGS) (75:25) Journalism : Journalism & Public Opinion 1040086 43
48 [BMM (Sem-V) (CBSGS) (75:25) Advertising : Consumer Behaviour 1040106 30
49 |BMM (Sem-V) (CBSGS) (75:25) Advertising : Consumer Behaviour 1040195 30
50 |BMM (Sem-V) (CBSGS) (75:25) Advertising : Brand Building 1040594 48
51 |BMM (Sem-V) (CBSGS) (75:25) Advertising : Brand Building 1040602 30
52 |BMM (Sem-V) (CBSGS) (75:25) Advertising : Consumer Behaviour 1040626 30
53 |BMM (Sem-V) (CBSGS) (75:25) Advertising : Brand Building 1040632 38
54 |BMM (Sem-V) (CBSGS) (75:25) Advertising : Consumer Behaviour 1040926 20
55 |BMM (Sem-V) (CBSGS) (75:25) Advertising : Consumer Behaviour 1040942 16
56 |BMM (Sem-V) (CBSGS) (75:25) Advertising : Consumer Behaviour 1040980 22
57 |BMM (Sem-V) (CBSGS) (75:25) Advertising : Consumer Behaviour 1040992 30
58 |BMM (Sem-V) (CBSGS) (75:25) Journalism : Journalism & Public Opinion 1041015 45
59 |BMM (Sem-V) (CBSGS) (75:25) Journalism : Journalism & Public Opinion 1041023 43
60 |BMM (Sem-V) (CBSGS) (75:25) Journalism : Journalism & Public Opinion 1041086 41
61 |BMM (Sem-V) (CBSGS) (75:25) Advertising : Consumer Behaviour 1041290 30
62 |BMM (Sem-V) (CBSGS) (75:25) Advertising : Consumer Behaviour 1041294 16
63 |BMM (Sem-V) (CBSGS) (75:25) Advertising : Consumer Behaviour 1041389 39
64 |BMM (Sem-V) (CBSGS) (75:25) Journalism : Journalism & Public Opinion 1041483 39
65 |BMM (Sem-V) (CBSGS) (75:25) Advertising : Consumer Behaviour 1041510 20
66 |BMM (Sem-V) (CBSGS) (75:25) Advertising : Consumer Behaviour 1041559 19
67 |BMM (Sem-V) (CBSGS) (75:25) Advertising : Consumer Behaviour 1041568 20
68 |BMM (Sem-V) (CBSGS) (75:25) Advertising : Consumer Behaviour 1041723 30




So | EXAMINATION SUBJECTS o I ovtiah
69 |BMM (Sem-V) (CBSGS) (75:25) Advertising : Brand Building 1041788 37
70 |BMM (Sem-V) (CBSGS) (75:25) Journalism : Journalism & Public Opinion 1041817 45
71 |BMM (Sem-V) (CBSGS) (75:25) Advertising : Consumer Behaviour 1041846 30
72 |BMM (Sem-V) (CBSGS) (75:25) Advertising : Consumer Behaviour 1041995 20
73 |BMM (Sem-V) (CBSGS) (75:25) Advertising : Consumer Behaviour 1042039 19
74 |BMM (Sem-V) (CBSGS) (75:25) Advertising : Media Planning & Buying 1042049 30
75 |BMM (Sem-V) (CBSGS) (75:25) Advertising : Media Planning & Buying 1042168 13
Note :-

1) The marks declared are marks obtains after revaluation in individual subject only for the information
of students.

2) Final revaluation result will be declared only after revaluation of all subjects applied for revaluation.

3) Printing and supply of individual marksheets will be be only after completion of revaluation of all
the cases and caring out the amendments in the results as per provisions of the ordiances in force.
Ordinance 5048 is application for corrections.

4) Date of supply of mark sheets will be declared later.
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