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NO.

MARKS AFTER 

REVALUATION

1 BMM (Sem-V) (CBSGS) (75:25)
Advertising : Advertising in Contemporary 

Society
1037260 45

2 BMM (Sem-V) (CBSGS) (75:25)
Advertising : Advertising in Contemporary 

Society
1037270 51

3 BMM (Sem-V) (CBSGS) (75:25) Advertising : Media Planning & Buying 1037299 22

4 BMM (Sem-V) (CBSGS) (75:25) Advertising : Media Planning & Buying 1037353 20

5 BMM (Sem-V) (CBSGS) (75:25)
Advertising : Advertising in Contemporary 

Society
1037496 36

6 BMM (Sem-V) (CBSGS) (75:25) Advertising : Media Planning & Buying 1037517 30

7 BMM (Sem-V) (CBSGS) (75:25) Advertising : Media Planning & Buying 1037559 30

8 BMM (Sem-V) (CBSGS) (75:25)
Advertising : Advertising in Contemporary 

Society
1037563 37

9 BMM (Sem-V) (CBSGS) (75:25) Advertising : Media Planning & Buying 1037587 36

10 BMM (Sem-V) (CBSGS) (75:25) Advertising : Media Planning & Buying 1037624 30

11 BMM (Sem-V) (CBSGS) (75:25) Advertising : Media Planning & Buying 1037648 30

12 BMM (Sem-V) (CBSGS) (75:25) Advertising : Media Planning & Buying 1037828 24

13 BMM (Sem-V) (CBSGS) (75:25) Advertising : Media Planning & Buying 1037878 18

14 BMM (Sem-V) (CBSGS) (75:25) Advertising : Media Planning & Buying 1037879 17

15 BMM (Sem-V) (CBSGS) (75:25) Advertising : Media Planning & Buying 1037888 2

16 BMM (Sem-V) (CBSGS) (75:25) Advertising : Media Planning & Buying 1037891 36

17 BMM (Sem-V) (CBSGS) (75:25) Advertising : Media Planning & Buying 1037937 30

18 BMM (Sem-V) (CBSGS) (75:25) Advertising : Media Planning & Buying 1037943 8

19 BMM (Sem-V) (CBSGS) (75:25) Advertising : Media Planning & Buying 1037975 30

20 BMM (Sem-V) (CBSGS) (75:25) Advertising : Media Planning & Buying 1037982 42

21 BMM (Sem-V) (CBSGS) (75:25)
Advertising : Advertising in Contemporary 

Society
1037995 36

22 BMM (Sem-V) (CBSGS) (75:25) Advertising : Media Planning & Buying 1038014 33

23 BMM (Sem-V) (CBSGS) (75:25) Advertising : Media Planning & Buying 1038034 32

24 BMM (Sem-V) (CBSGS) (75:25) Advertising : Media Planning & Buying 1038095 24
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25 BMM (Sem-V) (CBSGS) (75:25)
Advertising : Advertising in Contemporary 

Society
1038206 38

26 BMM (Sem-V) (CBSGS) (75:25) Advertising : Media Planning & Buying 1038501 30

27 BMM (Sem-V) (CBSGS) (75:25) Advertising : Media Planning & Buying 1038526 18

28 BMM (Sem-V) (CBSGS) (75:25) Advertising : Media Planning & Buying 1038536 30

29 BMM (Sem-V) (CBSGS) (75:25) Advertising : Media Planning & Buying 1038615 12

30 BMM (Sem-V) (CBSGS) (75:25)
Advertising : Advertising in Contemporary 

Society
1038702 38

31 BMM (Sem-V) (CBSGS) (75:25) Advertising : Media Planning & Buying 1038753 30

32 BMM (Sem-V) (CBSGS) (75:25)
Advertising : Advertising in Contemporary 

Society
1038794 39

33 BMM (Sem-V) (CBSGS) (75:25) Advertising : Media Planning & Buying 1038832 14

34 BMM (Sem-V) (CBSGS) (75:25) Advertising : Media Planning & Buying 1038856 22

35 BMM (Sem-V) (CBSGS) (75:25) Advertising : Media Planning & Buying 1038904 30

36 BMM (Sem-V) (CBSGS) (75:25) Advertising : Media Planning & Buying 1038949 34

37 BMM (Sem-V) (CBSGS) (75:25) Advertising : Media Planning & Buying 1038952 24

38 BMM (Sem-V) (CBSGS) (75:25) Advertising : Media Planning & Buying 1038972 9

39 BMM (Sem-V) (CBSGS) (75:25) Advertising : Media Planning & Buying 1038973 24

40 BMM (Sem-V) (CBSGS) (75:25) Advertising : Media Planning & Buying 1039004 24

41 BMM (Sem-V) (CBSGS) (75:25)
Advertising : Advertising in Contemporary 

Society
1039088 35

42 BMM (Sem-V) (CBSGS) (75:25) Advertising : Media Planning & Buying 1039292 30

43 BMM (Sem-V) (CBSGS) (75:25) Advertising : Media Planning & Buying 1039305 32

44 BMM (Sem-V) (CBSGS) (75:25) Advertising : Media Planning & Buying 1039320 32

45 BMM (Sem-V) (CBSGS) (75:25) Advertising : Media Planning & Buying 1039407 20

46 BMM (Sem-V) (CBSGS) (75:25) Advertising : Media Planning & Buying 1039437 22

47 BMM (Sem-V) (CBSGS) (75:25) Advertising : Media Planning & Buying 1039500 22

48 BMM (Sem-V) (CBSGS) (75:25) Advertising : Media Planning & Buying 1039505 30

49 BMM (Sem-V) (CBSGS) (75:25) Advertising : Media Planning & Buying 1039516 6
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50 BMM (Sem-V) (CBSGS) (75:25) Advertising : Media Planning & Buying 1039734 35

51 BMM (Sem-V) (CBSGS) (75:25) Advertising : Media Planning & Buying 1039789 30

52 BMM (Sem-V) (CBSGS) (75:25) Advertising : Media Planning & Buying 1039811 32

53 BMM (Sem-V) (CBSGS) (75:25) Advertising : Media Planning & Buying 1039816 13

54 BMM (Sem-V) (CBSGS) (75:25) Advertising : Media Planning & Buying 1039845 36

55 BMM (Sem-V) (CBSGS) (75:25) Advertising : Media Planning & Buying 1039905 30

56 BMM (Sem-V) (CBSGS) (75:25) Advertising : Media Planning & Buying 1039942 5

57 BMM (Sem-V) (CBSGS) (75:25) Advertising : Media Planning & Buying 1040103 30

58 BMM (Sem-V) (CBSGS) (75:25) Advertising : Media Planning & Buying 1040105 30

59 BMM (Sem-V) (CBSGS) (75:25) Advertising : Media Planning & Buying 1040109 30

60 BMM (Sem-V) (CBSGS) (75:25) Advertising : Media Planning & Buying 1040191 36

61 BMM (Sem-V) (CBSGS) (75:25) Advertising : Media Planning & Buying 1040195 22

62 BMM (Sem-V) (CBSGS) (75:25) Advertising : Media Planning & Buying 1040248 20

63 BMM (Sem-V) (CBSGS) (75:25) Advertising : Media Planning & Buying 1040309 21

64 BMM (Sem-V) (CBSGS) (75:25) Advertising : Media Planning & Buying 1040341 21

65 BMM (Sem-V) (CBSGS) (75:25) Advertising : Media Planning & Buying 1040347 20

66 BMM (Sem-V) (CBSGS) (75:25)
Advertising : Advertising in Contemporary 

Society
1040609 39

67 BMM (Sem-V) (CBSGS) (75:25) Advertising : Media Planning & Buying 1040722 21

68 BMM (Sem-V) (CBSGS) (75:25) Advertising : Media Planning & Buying 1040926 30

69 BMM (Sem-V) (CBSGS) (75:25) Advertising : Copywriting 1040980 40

70 BMM (Sem-V) (CBSGS) (75:25) Advertising : Media Planning & Buying 1040992 30

71 BMM (Sem-V) (CBSGS) (75:25) Advertising : Copywriting 1041202 31

72 BMM (Sem-V) (CBSGS) (75:25) Advertising : Copywriting 1041240 34

73 BMM (Sem-V) (CBSGS) (75:25) Advertising : Copywriting 1041255 36

74 BMM (Sem-V) (CBSGS) (75:25) Advertising : Media Planning & Buying 1041287 17
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75 BMM (Sem-V) (CBSGS) (75:25) Advertising : Copywriting 1041288 39

76 BMM (Sem-V) (CBSGS) (75:25)
Advertising : Advertising in Contemporary 

Society
1041332 57

77 BMM (Sem-V) (CBSGS) (75:25) Advertising : Media Planning & Buying 1041663 30

78 BMM (Sem-V) (CBSGS) (75:25) Advertising : Media Planning & Buying 1041666 32

79 BMM (Sem-V) (CBSGS) (75:25) Advertising : Media Planning & Buying 1041670 24

80 BMM (Sem-V) (CBSGS) (75:25) Advertising : Media Planning & Buying 1041675 30

81 BMM (Sem-V) (CBSGS) (75:25) Advertising : Media Planning & Buying 1041686 16

82 BMM (Sem-V) (CBSGS) (75:25) Advertising : Media Planning & Buying 1041747 20

83 BMM (Sem-V) (CBSGS) (75:25) Advertising : Media Planning & Buying 1041772 30

84 BMM (Sem-V) (CBSGS) (75:25) Advertising : Media Planning & Buying 1041948 22

85 BMM (Sem-V) (CBSGS) (75:25) Advertising : Media Planning & Buying 1041952 34

86 BMM (Sem-V) (CBSGS) (75:25) Advertising : Media Planning & Buying 1042039 20

87 BMM (Sem-V) (CBSGS) (75:25) Advertising : Media Planning & Buying 1042067 32

88 BMM (Sem-V) (CBSGS) (75:25) Advertising : Media Planning & Buying 1042141 30

89 BMM (Sem-V) (CBSGS) (75:25) Advertising : Media Planning & Buying 1042175 30

90 BMM (Sem-V) (CBSGS) (75:25) Advertising : Media Planning & Buying 1042176 30

91 BMM (Sem-V) (CBSGS) (75:25) Advertising : Media Planning & Buying 1042227 16

92 BMM (Sem-V) (CBSGS) (75:25) Advertising : Media Planning & Buying 1042402 30

BOARD OF EXAMINATIONS AND EVALUATION

3)  Printing and supply of individual marksheets will be be only after completion of revaluation of all 

the cases and caring out the amendments in the results as per provisions of the ordiances in force.  

Ordinance 5048 is application for corrections.

4)  Date of supply of mark sheets will be declared later.

DATE: -06.02.20

MUMBAI: - 400 098

A.U - 06.02.20 forDIRECTOR

2)  Final revaluation result will be declared only after revaluation of all  subjects applied for 

revaluation.

Note :-

1)  The marks declared are marks obtains after revaluation in individual subject only for the 

information of students.


