UNIVERSITY OF MUMBAI

DECLARATION OF REVALUATION MARKS OF INDIVIDUAL SUBJECTS

FACULTY OF ARTS 2ND HALF' 2019

SR. SEAT MARKS AFTER
EXAMINATION SUBJECTS

NO. NO. REVALUATION
Advertising : Advertising in Cont

1 [BMM (sem-v) (CBSGS) (75:25) |2 CVErtSING - ACVETHISING In LONTEMpOrary 1 535343 24
Society

2 |BMM (Sem-V) (CBSGS) (75:25) [Journalism : Journalism & Public Opinion 1037306 32
Advertising : Advertising in Cont

3 |BMM (Sem-V) (CBSGS) (75:25) [~ CVETSING s ACVErtising In Lontemporary | 535356 30
Society
Advertising : Advertising in Cont

4 |BMM (Sem-V) (CBSGS) (75:25) |- o o' -°!Ng : AGVErtisng in Lontemporary | 443749 31
Society
Advertising : Advertising in Cont

5 |BMM (Sem-V) (CBSGS) (75:25) [~CVe o8 - ACVErtising In Lontemporary | 532606 15
Society
Advertising : Advertising in Cont

6 |BMM (Sem-V) (CBSGS) (75:25) [~ CVETSING - ACVErtising In Lontemporary | 032607 15
Society

7 |BMM (Sem-V) (CBSGS) (75:25) |Journalism : Reporting 1037730 42
Advertising : Advertising in Cont

8 |BMM (Sem-V) (CBSGS) (75:25) |- o < -°!Ng : AGVErtisng in Lontemporary | 4137878 16
Society
Advertising : Advertising in Cont

9 |BMM (Sem-V) (CBSGS) (75:25) |- C < -1°!Ng : AGVErtisng in Lontemporary | 4437841 30
Society
Advertising : Advertising in Cont

10 [BMM (Sem-V) (CBSGS) (75:25) |~ CVEr>ING - ACVETLISINg In Lontemporary | 532g5 21
Society
Advertising : Advertising in Cont

11 [BMM (Sem-V) (CBSGS) (75:25) |- CVEr>ING - ACVETLISINg In Lontemporary | 53261 18
Society
Advertising : Advertising in Cont

12 [BMM (Sem-V) (CBSGS) (75:25) |~ CVEr>ING - ACVETLIsing In Lontemporary |4 532917 30
Society
Advertising : Advertising in Cont

13 [BMM (Sem-V) (CBSGS) (75:25) |- CVE T >ING - ACVETLISINg In Lontemporary |- 535975 16
Society
Advertising : Advertising in Cont

14 [BMM (Sem-V) (CBSGS) (75:25) |- CVerH>ING - ACVETLISINg In Lontemporary |- 539003 12
Society
Advertising : Advertising in Cont

15 [BMM (Sem-V) (CBSGS) (75:25) |- OV >ING - ACVETLISINg In Lontemporary |4 n3gn5g 14
Society
Advertising : Advertising in Cont

16 [BMM (Sem-V) (CBSGS) (75:25) |- C Ve >ING - ACVETLISINg In Lontemporary |- 534475 15
Society
Advertising : Advertising in Cont

17 [BMM (Sem-V) (CBSGS) (75:25) |~ CVEr>ING - ACVETLIsiNg In Lontemporary | o3a01 23
Society

18 |BMM (Sem-V) (CBSGS) (75:25) |Advertising : Brand Building 1038123 36
Ad tisi : Ad tisi in Cont

19 [BMM (Sem-V) (CBSGS) (75:25) |- CVEr>ING - ACVETLISINg In Lontemporary |4 n3g141 22
Society
Ad tisi : Ad tisi in Cont

20 |BMM (Sem-V) (CBSGS) (75:25) |-C Vo' -1°!Ng - AGVErtising in Lontemporary |4 n3g445 16
Society
Ad tisi : Ad tisi in Cont

21 |BMM (Sem-V) (CBSGS) (75:25) |- C o' -°!Ng : AdVertising in Lontemporary 4 y3g45, 36
Society
Ad tisi : Ad tisi in Cont

22 |BMM (Sem-V) (CBSGS) (75:25) |- C o' -°!ng : AdVertising in Lontemporary | 4 138602 30
Society
Ad tisi : Ad tisi in Cont

23 |BMM (Sem-V) (CBSGS) (75:25) |-C o' -*!Ng : AGVertising in Lontemporary |4 3615 6

Society




SR. SEAT MARKS AFTER
EXAMINATION SUBJECTS

NO. NO. REVALUATION
Ad tisi : Ad tisi in Cont

24 [BMM (sem-V) (CBSGS) (75:25) |-C Ve oING s AGVEILISINg In Lontemporary | 530694 23
Society
Ad tisi : Ad tisi in Cont

25 [BMM (sem-V) (CBSGS) (75:25) |~ CVe T oING s AGVErLISINg In Lontemporary | 53704 14
Society
Ad tisi : Ad tisi in Cont

26 |BMM (Sem-V) (CBSGS) (75:25) |-C Vo' 1*Ing - Advertising in Lontemporary | 4438793 32
Society
Ad tisi : Ad tisi in Cont

27 [BMM (sem-v) (CBSGS) (75:25) |2 CVErSING s AGVErtising In Lontemporary | 530006 15
Society
Ad tisi : Ad tisi in Cont

28 [BMM (sem-V) (CBSGS) (75:25) |2 CVeroINg s AGVertising In Lontemporary | 530957 36
Society
Ad tisi : Ad tisi in Cont

29 [BMM (sem-V) (cBSGS) (75:25) |2 CVErtsINg : Advertising in Lontemporary - 535933 31
Society
Advertising : Advertising in Cont

30 [BMM (Sem-V) (CBSGS) (75:25) |- C o oG AGVErLSINg In LONTEMPOrary 1 4 530961 21
Society
Advertising : Advertising in Cont

31 [BMM (Sem-v) (CBSGS) (75:25) |- 0V noing - AGVEILISING In ONTEMPOTALY | ) 539004 30
Society
Advertising : Advertising in Cont

32 [BMM (sem-V) (CBSGS) (75:25) |- CVersINg s AdVertising In Lontemporary | 539446 22
Society
Advertising : Advertising in Cont

33 |BMM (Sem-V) (CBSGS) (75:25) |0 o -°/ng : AAVErtisng in Lontemporary 1 4439069 24
Society
Advertising : Advertising in Cont

34 [BMM (sem-V) (CBSGS) (75:25) |- OV siNg  AdVertising In Lontemporary | 53947, 18
Society
Advertising : Advertising in Cont

35 [BMM (Sem-V) (CBSGS) (75:25) |- C e oG AGVErLSINg In LONTEMPOrary 1 539478 12
Society

36 |BMM (Sem-V) (CBSGS) (75:25) [Journalism : Journalism & Public Opinion 1039196 37

37 |BMM (Sem-V) (CBSGS) (75:25) [Journalism : Journalism & Public Opinion 1039220 30
Advertising : Advertising in Cont

38 [BMM (Sem-V) (CBSGS) (75:25) |- C e 1oiNg  AGVErLSINg In LoNtemMporary | - 53937 30
Society
Advertising : Advertising in Cont

39 |BMM (Sem-V) (CBSGS) (75:25) |0 o -°INg : AQVErtisng in Lontemporary 4539391 22
Society
Advertising : Advertising in Cont

40 |BMM (Sem-V) (CBSGS) (75:25) |0 o' oing - AGVETLISING I LOMEMPOTary 1439407 20
Society
A dvertisin < Advertising

41 |BMM (Sem-V) (CBSGS) (75:25) dv'ertlsmg dvertising in Contemporary 1039478 271
Society
Advertising : Advertising in Cont

42 |BMM (Sem-V) (CBSGS) (75:25) |- o o' >!NG - AGVErtising In Lontemporary | 539533 17
Society
Advertising : Advertising in Cont

43 |BMM (Sem-V) (CBSGS) (75:25) |- 0 o' HoINg : AGVETLISINg In LONteMPOrary 44539584 23
Society
Advertising : Advertising in Cont

44 |BMM (Sem-V) (CBSGS) (75:25) |0 o' H1°IN8 : AGVErtisng In Lontemporary 4439751 24
Society
Advertising : Advertising in Cont

45 |BMM (Sem-V) (CBSGS) (75:25) |0 o' -1°IN& : AGVErtiSng In LoNtemporary 4439736 30
Society
Advertising : Advertising in Cont

46 |BMM (Sem-V) (CBSGS) (75:25) |0 o' -1°IN& : AGVErtiSng In LONteMpOrary 44539747 21
Society
Advertising : Advertising in Cont

47 |BMM (Sem-V) (CBSGS) (75:25) |0 o' H1°IN& : AGVErtisng In Lontemporary 4439811 30

Society




SR. SEAT MARKS AFTER
EXAMINATION SUBJECTS

NO. NO. REVALUATION
Advertising : Advertising in Cont

48 |BMM (Sem-V) (CBSGS) (75:25) |- o o' oG - AGVErtISNg In LONTEMPOrary |4 n39g16 30
Society
Advertising : Advertising in Cont

49 |BMM (Sem-V) (CBSGS) (75:25) |- 0 o' oG - AGVErtISNg In LONTEMPOrary |1 n39g36 30
Society
Advertising : Advertising in Cont

50 [BMM (Sem-V) (CBSGS) (75:25) |- O Ve oG AGVertising In Lontemporary | 539037 34
Society

51 |BMM (Sem-V) (CBSGS) (75:25) |Advertising : Brand Building 1039907 30
Advertising : Advertising in Cont

52 [BMM (sem-V) (CBSGS) (75:25) |- OV oINg s AGVertising In Lontemporary | 539997 30
Society

53 |BMM (Sem-V) (CBSGS) (75:25) [Journalism : Journalism & Public Opinion 1039975 36

54 |BMM (Sem-V) (CBSGS) (75:25) [Journalism : Journalism & Public Opinion 1039986 22

55 |BMM (Sem-V) (CBSGS) (75:25) [Journalism : Journalism & Public Opinion 1040003 30

56 |BMM (Sem-V) (CBSGS) (75:25) [Journalism : Journalism & Public Opinion 1040057 38
A ising : A L

57 |BMM (Sem-V) (CBSGS) (75:25) dv'ertlsmg dvertising in Contemporary 1040191 20
Society
Advertising : Advertising in Cont

58 [BMM (Sem-V) (CBSGS) (75:25) | c o6 - AGVErtising I ~ONtemporary 14449193 30
Society
Advertising : Advertising in Cont

59 [BMM (Sem-V) (CBSGS) (75:25) | c o6 - AGVErtising I =ONtemPorary 14440203 13
Society
A ising : A L

60 |BMM (Sem-V) (CBSGS) (75:25) dv'ertlsmg dvertising in Contemporary 1040241 30
Society
A ising : A L

61 |BMM (Sem-V) (CBSGS) (75:25) dv'ertlsmg dvertising in Contemporary 1040246 2
Society
A ising : A L

62 |BMM (Sem-V) (CBSGS) (75:25) dv'ertlsmg dvertising in Contemporary 1040449 271
Society
A ising : A L

63 |BMM (Sem-V) (CBSGS) (75:25) dv'ertlsmg dvertising in Contemporary 1040537 2
Society
Advertising : Advertising in Cont

64 [BMM (Sem-V) (CBSGS) (75:25) | o' long : AGVErHsing I LONteMPOrany 1 4540602 19
Society

65 |BMM (Sem-V) (CBSGS) (75:25) |Advertising : Brand Building 1040729 22
Advertising : Advertising in Cont

66 [BMM (Sem-V) (CBSGS) (75:25) | o' long - AGVErHsing I LONtemMPOrany: 1 4549729 30
Society
Advertising : Advertising in Cont

67 [BMM (Sem-V) (CBSGS) (75:25) | o' o8 - AGVErtising I ZONtemporary: 11 q40954 24
Society
Advertising : Advertising in Cont

68 [BMM (Sem-V) (CBSGS) (75:25) | o' \ong - AGVErtIsing N LoNtemporary 1 4540968 21
Society

69 |BMM (Sem-V) (CBSGS) (75:25) |Advertising : Brand Building 1040980 20
Advertising : Advertising in Cont

70 [BMM (Sem-V) (CBSGS) (75:25) | o' \ong - AGVErtising N LONtemporary: 14441151 30
Society
Advertising : Advertising in Cont

71 [BMM (Sem-V) (CBSGS) (75:25) | o' \ong - AGVErtIsing I LONtemporary 14441159 46

Society




SR. SEAT MARKS AFTER
EXAMINATION SUBJECTS

NO. NO. REVALUATION
Ad tisi : Ad tisi in Cont

72 [BMM (sem-v) (CBSGS) (75:25) |2 CVErSINg s AGVErtising In Lontemporary 14,4479 19
Society
Ad tisi : Ad tisi in Cont

73 [BMM (sem-V) (CBSGS) (75:25) |2 OV oINg s AGVErtising In Lontemporary |4, 1g¢ 40
Society
Ad tisi : Ad tisi in Cont

74 [BMM (sem-Vv) (CBSGS) (75:25) |- OV oING s AGVErLISINg In Lontemporary | /4194 40
Society
Ad tisi : Ad tisi in Cont

75 [BMM (sem-V) (CBSGS) (75:25) |2 CVErTsINg  Advertising in Lontemporary 14,4495 30
Society
Ad tisi : Ad tisi in Cont

76 [BMM (Sem-V) (CBSGS) (75:25) |- OV oINg s AGVertising In Lontemporary | 44,4515 31
Society
Ad tisi : Ad tisi in Cont

77 [BMM (sem-v) (CBSGS) (75:25) |2 CVEroINg s AGVertising In Lontemporary 1 44,4519 30
Society
Advertising : Advertising in Cont

78 [BMM (Sem-V) (cBSGS) (75:25) |2 CVe oNg  ACVErtIsing I LONTEMPOTary: 14441555 13
Society
Advertising : Advertising in Cont

79 [BMM (Sem-v) (cBSGS) (75:25) |2 OV oINg : AGVErtising I LONTEMPOrary: 14441573 16
Society
Advertising : Advertising in Cont

80 |BMM (Sem-V) (CBSGS) (75:25) Vertising - AGVErtising In Lontemporary | 4941290 14
Society
Advertising : Advertising in Cont

81 |BMM (Sem-V) (CBSGS) (75:25) Vertising - AGVErtising In LoNtemporary: 1 141294 21
Society
Advertising : Advertising in Cont

82 [BMM (Sem-v) (CBSGS) (75:25) |- C e oG AGVErLISINg In LONTEMPOAY 1 4441379 34
Society
Advertising : Advertising in Cont

83 |BMM (Sem-V) (CBSGS) (75:25) |0 o -°/n& : AAVErtisng in Lontemporary 1 1441336 20
Society
Advertising : Advertising in Cont

84 |BMM (Sem-V) (CBSGS) (75:25) Vertising - AQVErtising In Lontemporary 14941405 16
Society
Advertising : Advertising in Cont

85 [BMM (Sem-V) (CBSGS) (75:25) |- C e oG AGVEILISINg In LONTEMPOTAY 1 1641479 44
Society
Advertising : Advertising in Cont

86 |BMM (Sem-V) (CBSGS) (75:25) |0 o -°INg : AQVErtisng in LoNtemporary 1 1441439 31
Society
Advertising : Advertising in Cont

87 |BMM (Sem-V) (CBSGS) (75:25) Vertising - AQVErtising In Lontemporary | 4041442 24
Society

88 |BMM (Sem-V) (CBSGS) (75:25) [Journalism : Journalism & Public Opinion 1041465 30

89 |BMM (Sem-V) (CBSGS) (75:25) |Journalism : Reporting 1041468 21
Advertising : Advertising in Cont

90 [BMM (Sem-V) (CBSGS) (75:25) |- C e oG AGVErLSINg In LONteMporary | 4441557 23
Society
Advertising : Advertising in Cont

91 [BMM (Sem-Vv) (CBSGS) (75:25) |- C e oiNg  AGVEILSINg In Lontemporary 1 4441559 21
Society

92 |BMM (Sem-V) (CBSGS) (75:25) [Journalism : Journalism & Public Opinion 1041638 37

93 |BMM (Sem-V) (CBSGS) (75:25) [Journalism : Journalism & Public Opinion 1041647 25

94 |BMM (Sem-V) (CBSGS) (75:25) [Journalism : Journalism & Public Opinion 1041649 16
Advertising : Advertising in Cont

95 [BMM (Sem-V) (CBSGS) (75:25) |- C e oiNg : AGVEILSINg In Lontemporary 1 4541671 20

Society




SR. SEAT MARKS AFTER
EXAMINATION SUBJECTS

NO. NO. REVALUATION
Advertising : Advertising in Cont

96 [BMM (Sem-V) (CBSGS) (75:25) |- OV oiNg : AGVertising In Lontemporary | 4,1 6g¢ 21
Society
Advertising : Advertising in Cont

97 |BMM (Sem-V) (CBSGS) (75:25) |- o o6+ AQVETHISINg In LONtEMporary | 41 g¢s5 21
Society
Advertising : Advertising in Cont

98 [BMM (sem-V) (CBSGS) (75:25) |- OV oINg  AGVertising In Lontemporary | 4,006 13
Society
Advertising : Advertising in Cont

99 [BMM (sem-V) (CBSGS) (75:25) |- OV oINg s AGVertising In Lontemporary | 4,1097 30
Society
Advertising : Advertising in Cont

100 [BMM (Sem-V) (CBSGS) (75:25) [~ CVErHIsNg : AGVErtising In Lontemporary 114541914 15
Society
Advertising : Advertising in Cont

101 [BMM (Sem-V) (CBSGS) (75:25) [ C e HIoINg : AQVETLISINg In Lontemporary: 14441930 30
Society

102 |BMM (Sem-V) (CBSGS) (75:25) [Journalism : Journalism & Public Opinion 1041944 36
A icing « A S

103 |BMM (Sem-V) (CBSGS) (75:25) dv'ertlsmg dvertising in Contemporary 1041948 17
Society
A icing © A S

104 |BMM (Sem-V) (CBSGS) (75:25) dv'ertlsmg dvertising in Contemporary 1042133 271
Society
A icing « A S

105 |BMM (Sem-V) (CBSGS) (75:25) dv'ertlsmg dvertising in Contemporary 1042139 20
Society

106 |BMM (Sem-V) (CBSGS) (75:25) |Advertising : Brand Building 1042227 30
A icing © A S

107 |BMM (Sem-V) (CBSGS) (75:25) dv'ertlsmg dvertising in Contemporary 1042227 271
Society
A icing « A S

108 |BMM (Sem-V) (CBSGS) (75:25) dv'ertlsmg dvertising in Contemporary 1042402 17
Society

109 |BMM (Sem-V) (CBSGS) (75:25) [Advertising : Media Planning & Buying 1037286 19

110 |BMM (Sem-V) (CBSGS) (75:25) |Advertising : Media Planning & Buying 1037338 20

111 |BMM (Sem-V) (CBSGS) (75:25) |Advertising : Brand Building 1037414 20

112 |BMM (Sem-V) (CBSGS) (75:25) [Advertising : Media Planning & Buying 1037490 18
Advertising : Advertising in Cont

113 |BMM (Sem-V) (CBSGS) (75:25) v'er IsIng vertising In ~ontemporary 1037647 30
Society
Advertising : Advertising in Cont

114 |BMM (Sem-V) (CBSGS) (75:25) v'er IsIng vertising In ~ontemporary 1037699 46
Society

115 |BMM (Sem-V) (CBSGS) (75:25) [Journalism : Feature & Opinion 1037827 41
Advertising : Advertising in Cont

116 |BMM (Sem-V) (CBSGS) (75:25) [0 o' "o!NE s AGVErLISING In LONteMPOrary | 537833 36
Society
Advertising : Advertising in Cont

117 |BMM (Sem-V) (CBSGS) (75:25) |- o " ong : AGVErtISINg In ZontemMporary: | - 537869 30
Society
Advertising : Advertising in Cont

118 |BMM (Sem-V) (CBSGS) (75:25) [0 o o!NE s AGVEILISING I LONtEMPOrary | 537943 22
Society

119 |BMM (Sem-V) (CBSGS) (75:25) [Advertising : Media Planning & Buying 1038126 15




SR. SEAT MARKS AFTER
EXAMINATION SUBJECTS

NO. NO. REVALUATION
Advertising : Advertising in Cont

120 |BMM (Sem-V) (CBSGS) (75:25) |0 o oN& : AGVErtisIg in Lontemporary: | 536175 33
Society

121 |BMM (Sem-V) (CBSGS) (75:25) [Journalism : Journalism & Public Opinion 1038236 34

122 |BMM (Sem-V) (CBSGS) (75:25) [Journalism : Journalism & Public Opinion 1038269 39

123 |BMM (Sem-V) (CBSGS) (75:25) |Advertising : Media Planning & Buying 1038670 30

124 |BMM (Sem-V) (CBSGS) (75:25) |Advertising : Media Planning & Buying 1038822 16

125 |BMM (Sem-V) (CBSGS) (75:25) |Advertising : Media Planning & Buying 1038839 30

126 |BMM (Sem-V) (CBSGS) (75:25) |Advertising : Media Planning & Buying 1038854 5

127 |BMM (Sem-V) (CBSGS) (75:25) |Advertising : Media Planning & Buying 1039048 14
Advertising : Advertising in Cont

128 |BMM (Sem-V) (CBSGS) (75:25) v'er ISIng vertising In ~ontemporary 1039067 20
Society
Advertising : Advertising in Cont

129 |BMM (Sem-V) (CBSGS) (75:25) v'er ISIng vertising In ~ontemporary 1039075 30
Society

130 |BMM (Sem-V) (CBSGS) (75:25) [Journalism : Feature & Opinion 1039140 19
Advertising : Advertising in Cont

131 |BMM (Sem-V) (CBSGS) (75:25) v'er ISIng vertising In ~ontemporary 1039452 30
Society
A ising : A S

132 |BMM (Sem-V) (CBSGS) (75:25) dv'ertlsmg dvertising in Contemporary 1039477 2
Society
Advertising : Advertising in Cont

133 |BMM (Sem-V) (CBSGS) (75:25) [0 o' 1oINg + ACVETLISING In LONTEMPOTary | 9539573 31
Society

134 |BMM (Sem-V) (CBSGS) (75:25) [Journalism : Journalism & Public Opinion 1039695 30
Advertising : Advertising in Cont

135 |BMM (Sem-V) (CBSGS) (75:25) [0 o' 1oINg - AGVETLISING In FONTEMPOTary | 9 540455 30
Society
Advertising : Advertising in Cont

136 |BMM (Sem-V) (CBSGS) (75:25) [0 e  1oING - AGVErHISIng In LONtemporary: 1540476 30
Society
Advertising : Advertising in Cont

137 |BMM (Sem-V) (CBSGS) (75:25) [0 c oG - AGVErHISINg In LONtemporary: 4540507 30
Society
Advertising : Advertising in Cont

138 |[BMM (Sem-V) (CBSGS) (75:25) [0 c oG - AGVErHISINg In LONTemMPOrary: 1540526 30
Society

139 |BMM (Sem-V) (CBSGS) (75:25) |Advertising : Media Planning & Buying 1040907 13

140 |BMM (Sem-V) (CBSGS) (75:25) |Advertising : Media Planning & Buying 1041179 30

141 |BMM (Sem-V) (CBSGS) (75:25) |Advertising : Media Planning & Buying 1041218 22

142 |BMM (Sem-V) (CBSGS) (75:25) |Advertising : Media Planning & Buying 1041255 10

143 |BMM (Sem-V) (CBSGS) (75:25) [Journalism : Reporting 1041649 20




SR. SEAT MARKS AFTER
EXAMINATION SUBJECTS

NO. NO. REVALUATION

144 |BMM (Sem-V) (CBSGS) (75:25) |Advertising : Media Planning & Buying 1041799 11
Ad tisi : Ad tisi in Cont

145 |BMM (Sem-V) (CBSGS) (75:25) |0V HSING : AGVETLISING In LONtemMporary | 541064 23
Society
Ad tisi : Ad tisi in Cont

146 [BMM (Sem-V) (CBSGS) (75:25) |- CVErHIsINg : AGVErLising In Lontemporary 114541934 32
Society
Ad tisi : Ad tisi in Cont

147 [BMM (Sem-V) (CBSGS) (75:25) [-C e HeINg : AGVETLISING In Lontemporary: 14445036 31
Society
Ad tisi : Ad tisi in Cont

148 [BMM (Sem-V) (CBSGS) (75:25) [ C e HIeING : AGVETLISING In LONtemMporary: 14445049 17
Society
Ad tisi : Ad tisi in Cont

149 [BMM (Sem-V) (CBSGS) (75:25) [ C e HIeINg : AGVETLISINg In LoNtemporary: |- 4537590 36
Society
Advertising : Advertising in Cont

150 [BMM (Sem-V) (CBSGS) (75:25) [ C o' 'ong : ACVETHISING IN LONtEMPOrary: 14437356 32
Society
Advertising : Advertising in Cont

151 [BMM (Sem-v) (CBSGS) (75:25) [~ ¢V oING - ACVETLISING In LONTEMPOrary | 535353 20
Society
A dvertisine < Advertising

152 |BMM (Sem-V) (CBSGS) (75:25) dv'ertlsmg dvertising in Contemporary 1037426 34
Society
A dvertisine < Advertising

153 |BMM (Sem-V) (CBSGS) (75:25) dv'ertlsmg dvertising in Contemporary 1037433 a4
Society
A dvertisine < Advertising

154 [BMM (Sem-V) (CBSGS) (75:25) |/ \dVertising : Advertising in Contemporary | o0 33
Society
Advertising : Advertising in Cont

155 [BMM (Sem-V) (CBSGS) (75:25) [ C o' 'ong : AGVETHISING IN LONtEMPOrary: 14437449 30
Society
Advertising : Advertising in Cont

156 [BMM (Sem-V) (CBSGS) (75:25) [0 o' 'o/Ng : ACGVETHISING IN LONtEMPOrary: 14437491 30
Society

157 |BMM (Sem-V) (CBSGS) (75:25) [Advertising : Media Planning & Buying 1037535 39

158 |BMM (Sem-V) (CBSGS) (75:25) |Advertising : Media Planning & Buying 1037540 10
Advertising : Advertising in Cont

159 [BMM (Sem-V) (CBSGS) (75:25) [ C o' 'oNg : AGVETHISING IN LONtEMPOrary: 14437978 18
Society
Advertising : Advertising in Cont

160 [BMM (Sem-V) (CBSGS) (75:25) [~ Ve >ING - AVETLISING In LoNtemporary | ) 539g5 46
Society
Advertising : Advertising in Cont

161 [BMM (Sem-V) (CBSGS) (75:25) [ C o' 'o!NG : ACGVETHISING IN LONtEMPOrary: 1 4537987 30
Society
Advertising : Advertising in Cont

162 [BMM (Sem-V) (CBSGS) (75:25) [~ CVer 1°INg : AGVETLISINg IN LONTEMPOTATY: 1 438064 30
Society
Advertising : Advertising in Cont

163 [BMM (Sem-V) (CBSGS) (75:25) |2 Ve >ING - AQVETLISING In Lontemporary | ) 38397 35
Society

164 |BMM (Sem-V) (CBSGS) (75:25) [Advertising : Media Planning & Buying 1038681 32
Advertising : Advertising in Cont

165 [BMM (Sem-V) (CBSGS) (75:25) [~ CVer>ING - AQVETLISINg In Lontemporary | ) o3g626 30
Society
Advertising : Advertising in Cont

166 |BMM (Sem-V) (CBSGS) (75:25) [~ VM >ING - AQVETLISINg In Lontemporary | ) o3g6gg 35
Society
Advertising : Advertising in Cont

167 |BMM (Sem-V) (CBSGS) (75:25) [~ Ve >ING - AVETLISINg In Lontemporary | n3810 33

Society




SR. SEAT MARKS AFTER
EXAMINATION SUBJECTS

NO. NO. REVALUATION
Advertising : Advertising in Cont

168 [BMM (Sem-V) (CBSGS) (75:25) [ O <" '!Ng : AQVETLISING In Lontemporary: |4 538759 30
Society

169 |BMM (Sem-V) (CBSGS) (75:25) |Advertising : Consumer Behaviour 1038943 16
Advertising : Advertising in Cont

170 |[BMM (Sem-V) (CBSGS) (75:25) |0 o' oN& : AGVErtiSINg In LONtemMPOrary: | 539346 24
Society
Advertising : Advertising in Cont

171 |[BMM (Sem-V) (CBSGS) (75:25) [0 o' o!N8 : AGVErLISINg In LoNtemporary | 439643 30
Society

172 |BMM (Sem-V) (CBSGS) (75:25) |Advertising : Consumer Behaviour 1039813 11

173 |BMM (Sem-V) (CBSGS) (75:25) |Advertising : Consumer Behaviour 1039816 17
Advertising : Advertising in Cont

174 |BMM (Sem-V) (CBSGS) (75:25) v'er ISIng vertising In ~ontemporary 1039966 30
Society
Advertising : Advertising in Cont

175 |BMM (Sem-V) (CBSGS) (75:25) [0 c o8 - AGVErHISINg In LONtemporary: 4540102 30
Society
Advertising : Advertising in Cont

176 |BMM (Sem-V) (CBSGS) (75:25) [0 o' o8 - AGVErHISINg In LONtemporary: 1540109 20
Society

177 |BMM (Sem-V) (CBSGS) (75:25) |Advertising : Media Planning & Buying 1040464 31

178 |BMM (Sem-V) (CBSGS) (75:25) |Advertising : Media Planning & Buying 1040602 20

179 |BMM (Sem-V) (CBSGS) (75:25) |Advertising : Brand Building 1040654 15

180 |BMM (Sem-V) (CBSGS) (75:25) |Advertising : Consumer Behaviour 1040805 31
Advertising : Advertising in Cont

181 |BMM (Sem-V) (CBSGS) (75:25) |- o "oing : AGVErtISING In LoNteMPOrarny | 544946 30
Society

182 |BMM (Sem-V) (CBSGS) (75:25) |Advertising : Brand Building 1041149 19

183 |BMM (Sem-V) (CBSGS) (75:25) [Advertising : Media Planning & Buying 1041151 6

184 |BMM (Sem-V) (CBSGS) (75:25) |Advertising : Brand Building 1041235 14

185 |BMM (Sem-V) (CBSGS) (75:25) [Advertising : Media Planning & Buying 1041237 22

186 |BMM (Sem-V) (CBSGS) (75:25) [Advertising : Media Planning & Buying 1041405 16

187 |BMM (Sem-V) (CBSGS) (75:25) |Advertising : Consumer Behaviour 1041451 37

188 |BMM (Sem-V) (CBSGS) (75:25) |Advertising : Media Planning & Buying 1041458 18

189 |BMM (Sem-V) (CBSGS) (75:25) [Advertising : Media Planning & Buying 1041535 15

190 |BMM (Sem-V) (CBSGS) (75:25) [Advertising : Media Planning & Buying 1041553 34
Advertising : Advertising in Cont

191 |BMM (Sem-V) (CBSGS) (75:25) |- o " ong : AGVErtISINg In LontemMPOrarny | 441600 33

Society




SR. SEAT MARKS AFTER
EXAMINATION SUBJECTS

NO. NO. REVALUATION
Ad tisi : Ad tisi in Cont

192 [BMM (Sem-V) (CBSGS) (75:25) [~ C e HIoING : AQVETHISING In LONtemMpOrary: 14441747 30
Society

193 |BMM (Sem-V) (CBSGS) (75:25) |Advertising : Media Planning & Buying 1041876 30
Ad tisi : Ad tisi in Cont

194 [BMM (Sem-V) (CBSGS) (75:25) |- C e HIoINg : AQVETLISINg In Lontemporary: |- 4441997 30
Society
Ad tisi : Ad tisi in Cont

195 [BMM (Sem-V) (CBSGS) (75:25) [~ CVErHIoINg : AGVETLISINg In Lontemporary 1539814 43
Society
Ad tisi : Ad tisi in Cont

196 [BMM (Sem-V) (CBSGS) (75:25) |- C <" 'o!N8 : AQVETLISING IN LONteMPOrary: | 4539841 47
Society
Ad tisi : Ad tisi in Cont

197 [BMM (Sem-V) (CBSGS) (75:25) |- C e HIeINg : AQVETLISINg In LONtemMporary: 14444778 42
Society
A dvertisin < Advertising

198 |BMM (Sem-V) (CBSGS) (75:25) S:;'izrt':/'s'ng dvertising in Contemporary | 511 /)¢ 43

Note :-
1) The marks declared are marks obtains after revaluation in individual subject only for the

information of students.
2) Final revaluation result will be declared only after revaluation of all subjects applied for

revaluation.

3) Printing and supply of individual marksheets will be be only after completion of revaluation of all
the cases and caring out the amendments in the results as per provisions of the ordiances in force.
Ordinance 5048 is application for corrections.

4) Date of supply of mark sheets will be declared later.
DATE: -03.02.20
MUMBAI: - 400 098
A.U - 03.02.20 forDIRECTOR
BOARD OF EXAMINATIONS AND EVALUATION




