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1 BMM (Sem-V) (CBSGS) (75:25)
Advertising : Advertising in Contemporary 

Society
1037303 24

2 BMM (Sem-V) (CBSGS) (75:25) Journalism : Journalism & Public Opinion 1037306 32

3 BMM (Sem-V) (CBSGS) (75:25)
Advertising : Advertising in Contemporary 

Society
1037356 30

4 BMM (Sem-V) (CBSGS) (75:25)
Advertising : Advertising in Contemporary 

Society
1037492 31

5 BMM (Sem-V) (CBSGS) (75:25)
Advertising : Advertising in Contemporary 

Society
1037606 15

6 BMM (Sem-V) (CBSGS) (75:25)
Advertising : Advertising in Contemporary 

Society
1037607 15

7 BMM (Sem-V) (CBSGS) (75:25) Journalism : Reporting 1037730 42

8 BMM (Sem-V) (CBSGS) (75:25)
Advertising : Advertising in Contemporary 

Society
1037828 16

9 BMM (Sem-V) (CBSGS) (75:25)
Advertising : Advertising in Contemporary 

Society
1037841 30

10 BMM (Sem-V) (CBSGS) (75:25)
Advertising : Advertising in Contemporary 

Society
1037850 21

11 BMM (Sem-V) (CBSGS) (75:25)
Advertising : Advertising in Contemporary 

Society
1037861 18

12 BMM (Sem-V) (CBSGS) (75:25)
Advertising : Advertising in Contemporary 

Society
1037917 30

13 BMM (Sem-V) (CBSGS) (75:25)
Advertising : Advertising in Contemporary 

Society
1037975 16

14 BMM (Sem-V) (CBSGS) (75:25)
Advertising : Advertising in Contemporary 

Society
1038003 12

15 BMM (Sem-V) (CBSGS) (75:25)
Advertising : Advertising in Contemporary 

Society
1038058 14

16 BMM (Sem-V) (CBSGS) (75:25)
Advertising : Advertising in Contemporary 

Society
1038075 15

17 BMM (Sem-V) (CBSGS) (75:25)
Advertising : Advertising in Contemporary 

Society
1038081 23

18 BMM (Sem-V) (CBSGS) (75:25) Advertising : Brand Building 1038123 36

19 BMM (Sem-V) (CBSGS) (75:25)
Advertising : Advertising in Contemporary 

Society
1038141 22

20 BMM (Sem-V) (CBSGS) (75:25)
Advertising : Advertising in Contemporary 

Society
1038445 16

21 BMM (Sem-V) (CBSGS) (75:25)
Advertising : Advertising in Contemporary 

Society
1038452 36

22 BMM (Sem-V) (CBSGS) (75:25)
Advertising : Advertising in Contemporary 

Society
1038602 30

23 BMM (Sem-V) (CBSGS) (75:25)
Advertising : Advertising in Contemporary 

Society
1038615 6
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24 BMM (Sem-V) (CBSGS) (75:25)
Advertising : Advertising in Contemporary 

Society
1038624 23

25 BMM (Sem-V) (CBSGS) (75:25)
Advertising : Advertising in Contemporary 

Society
1038704 14

26 BMM (Sem-V) (CBSGS) (75:25)
Advertising : Advertising in Contemporary 

Society
1038793 32

27 BMM (Sem-V) (CBSGS) (75:25)
Advertising : Advertising in Contemporary 

Society
1038886 15

28 BMM (Sem-V) (CBSGS) (75:25)
Advertising : Advertising in Contemporary 

Society
1038927 36

29 BMM (Sem-V) (CBSGS) (75:25)
Advertising : Advertising in Contemporary 

Society
1038933 31

30 BMM (Sem-V) (CBSGS) (75:25)
Advertising : Advertising in Contemporary 

Society
1038961 21

31 BMM (Sem-V) (CBSGS) (75:25)
Advertising : Advertising in Contemporary 

Society
1039004 30

32 BMM (Sem-V) (CBSGS) (75:25)
Advertising : Advertising in Contemporary 

Society
1039046 22

33 BMM (Sem-V) (CBSGS) (75:25)
Advertising : Advertising in Contemporary 

Society
1039069 24

34 BMM (Sem-V) (CBSGS) (75:25)
Advertising : Advertising in Contemporary 

Society
1039072 18

35 BMM (Sem-V) (CBSGS) (75:25)
Advertising : Advertising in Contemporary 

Society
1039078 12

36 BMM (Sem-V) (CBSGS) (75:25) Journalism : Journalism & Public Opinion 1039196 37

37 BMM (Sem-V) (CBSGS) (75:25) Journalism : Journalism & Public Opinion 1039220 30

38 BMM (Sem-V) (CBSGS) (75:25)
Advertising : Advertising in Contemporary 

Society
1039378 30

39 BMM (Sem-V) (CBSGS) (75:25)
Advertising : Advertising in Contemporary 

Society
1039391 22

40 BMM (Sem-V) (CBSGS) (75:25)
Advertising : Advertising in Contemporary 

Society
1039407 20

41 BMM (Sem-V) (CBSGS) (75:25)
Advertising : Advertising in Contemporary 

Society
1039478 21

42 BMM (Sem-V) (CBSGS) (75:25)
Advertising : Advertising in Contemporary 

Society
1039533 17

43 BMM (Sem-V) (CBSGS) (75:25)
Advertising : Advertising in Contemporary 

Society
1039584 23

44 BMM (Sem-V) (CBSGS) (75:25)
Advertising : Advertising in Contemporary 

Society
1039721 24

45 BMM (Sem-V) (CBSGS) (75:25)
Advertising : Advertising in Contemporary 

Society
1039736 30

46 BMM (Sem-V) (CBSGS) (75:25)
Advertising : Advertising in Contemporary 

Society
1039747 21

47 BMM (Sem-V) (CBSGS) (75:25)
Advertising : Advertising in Contemporary 

Society
1039811 30
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48 BMM (Sem-V) (CBSGS) (75:25)
Advertising : Advertising in Contemporary 

Society
1039816 30

49 BMM (Sem-V) (CBSGS) (75:25)
Advertising : Advertising in Contemporary 

Society
1039836 30

50 BMM (Sem-V) (CBSGS) (75:25)
Advertising : Advertising in Contemporary 

Society
1039837 34

51 BMM (Sem-V) (CBSGS) (75:25) Advertising : Brand Building 1039907 30

52 BMM (Sem-V) (CBSGS) (75:25)
Advertising : Advertising in Contemporary 

Society
1039907 30

53 BMM (Sem-V) (CBSGS) (75:25) Journalism : Journalism & Public Opinion 1039975 36

54 BMM (Sem-V) (CBSGS) (75:25) Journalism : Journalism & Public Opinion 1039986 22

55 BMM (Sem-V) (CBSGS) (75:25) Journalism : Journalism & Public Opinion 1040003 30

56 BMM (Sem-V) (CBSGS) (75:25) Journalism : Journalism & Public Opinion 1040057 38

57 BMM (Sem-V) (CBSGS) (75:25)
Advertising : Advertising in Contemporary 

Society
1040191 20

58 BMM (Sem-V) (CBSGS) (75:25)
Advertising : Advertising in Contemporary 

Society
1040193 30

59 BMM (Sem-V) (CBSGS) (75:25)
Advertising : Advertising in Contemporary 

Society
1040203 13

60 BMM (Sem-V) (CBSGS) (75:25)
Advertising : Advertising in Contemporary 

Society
1040241 30

61 BMM (Sem-V) (CBSGS) (75:25)
Advertising : Advertising in Contemporary 

Society
1040246 24

62 BMM (Sem-V) (CBSGS) (75:25)
Advertising : Advertising in Contemporary 

Society
1040449 21

63 BMM (Sem-V) (CBSGS) (75:25)
Advertising : Advertising in Contemporary 

Society
1040537 24

64 BMM (Sem-V) (CBSGS) (75:25)
Advertising : Advertising in Contemporary 

Society
1040602 19

65 BMM (Sem-V) (CBSGS) (75:25) Advertising : Brand Building 1040729 22

66 BMM (Sem-V) (CBSGS) (75:25)
Advertising : Advertising in Contemporary 

Society
1040729 30

67 BMM (Sem-V) (CBSGS) (75:25)
Advertising : Advertising in Contemporary 

Society
1040954 24

68 BMM (Sem-V) (CBSGS) (75:25)
Advertising : Advertising in Contemporary 

Society
1040968 21

69 BMM (Sem-V) (CBSGS) (75:25) Advertising : Brand Building 1040980 20

70 BMM (Sem-V) (CBSGS) (75:25)
Advertising : Advertising in Contemporary 

Society
1041151 30

71 BMM (Sem-V) (CBSGS) (75:25)
Advertising : Advertising in Contemporary 

Society
1041159 46
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72 BMM (Sem-V) (CBSGS) (75:25)
Advertising : Advertising in Contemporary 

Society
1041178 19

73 BMM (Sem-V) (CBSGS) (75:25)
Advertising : Advertising in Contemporary 

Society
1041186 40

74 BMM (Sem-V) (CBSGS) (75:25)
Advertising : Advertising in Contemporary 

Society
1041194 40

75 BMM (Sem-V) (CBSGS) (75:25)
Advertising : Advertising in Contemporary 

Society
1041195 30

76 BMM (Sem-V) (CBSGS) (75:25)
Advertising : Advertising in Contemporary 

Society
1041212 31

77 BMM (Sem-V) (CBSGS) (75:25)
Advertising : Advertising in Contemporary 

Society
1041218 30

78 BMM (Sem-V) (CBSGS) (75:25)
Advertising : Advertising in Contemporary 

Society
1041255 13

79 BMM (Sem-V) (CBSGS) (75:25)
Advertising : Advertising in Contemporary 

Society
1041273 16

80 BMM (Sem-V) (CBSGS) (75:25)
Advertising : Advertising in Contemporary 

Society
1041290 14

81 BMM (Sem-V) (CBSGS) (75:25)
Advertising : Advertising in Contemporary 

Society
1041294 21

82 BMM (Sem-V) (CBSGS) (75:25)
Advertising : Advertising in Contemporary 

Society
1041329 34

83 BMM (Sem-V) (CBSGS) (75:25)
Advertising : Advertising in Contemporary 

Society
1041336 20

84 BMM (Sem-V) (CBSGS) (75:25)
Advertising : Advertising in Contemporary 

Society
1041405 16

85 BMM (Sem-V) (CBSGS) (75:25)
Advertising : Advertising in Contemporary 

Society
1041429 44

86 BMM (Sem-V) (CBSGS) (75:25)
Advertising : Advertising in Contemporary 

Society
1041430 31

87 BMM (Sem-V) (CBSGS) (75:25)
Advertising : Advertising in Contemporary 

Society
1041442 24

88 BMM (Sem-V) (CBSGS) (75:25) Journalism : Journalism & Public Opinion 1041465 30

89 BMM (Sem-V) (CBSGS) (75:25) Journalism : Reporting 1041468 21

90 BMM (Sem-V) (CBSGS) (75:25)
Advertising : Advertising in Contemporary 

Society
1041557 23

91 BMM (Sem-V) (CBSGS) (75:25)
Advertising : Advertising in Contemporary 

Society
1041559 21

92 BMM (Sem-V) (CBSGS) (75:25) Journalism : Journalism & Public Opinion 1041638 37

93 BMM (Sem-V) (CBSGS) (75:25) Journalism : Journalism & Public Opinion 1041647 25

94 BMM (Sem-V) (CBSGS) (75:25) Journalism : Journalism & Public Opinion 1041649 16

95 BMM (Sem-V) (CBSGS) (75:25)
Advertising : Advertising in Contemporary 

Society
1041671 20
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96 BMM (Sem-V) (CBSGS) (75:25)
Advertising : Advertising in Contemporary 

Society
1041686 21

97 BMM (Sem-V) (CBSGS) (75:25)
Advertising : Advertising in Contemporary 

Society
1041865 21

98 BMM (Sem-V) (CBSGS) (75:25)
Advertising : Advertising in Contemporary 

Society
1041886 13

99 BMM (Sem-V) (CBSGS) (75:25)
Advertising : Advertising in Contemporary 

Society
1041897 30

100 BMM (Sem-V) (CBSGS) (75:25)
Advertising : Advertising in Contemporary 

Society
1041914 15

101 BMM (Sem-V) (CBSGS) (75:25)
Advertising : Advertising in Contemporary 

Society
1041930 30

102 BMM (Sem-V) (CBSGS) (75:25) Journalism : Journalism & Public Opinion 1041944 36

103 BMM (Sem-V) (CBSGS) (75:25)
Advertising : Advertising in Contemporary 

Society
1041948 17

104 BMM (Sem-V) (CBSGS) (75:25)
Advertising : Advertising in Contemporary 

Society
1042133 21

105 BMM (Sem-V) (CBSGS) (75:25)
Advertising : Advertising in Contemporary 

Society
1042139 20

106 BMM (Sem-V) (CBSGS) (75:25) Advertising : Brand Building 1042227 30

107 BMM (Sem-V) (CBSGS) (75:25)
Advertising : Advertising in Contemporary 

Society
1042227 21

108 BMM (Sem-V) (CBSGS) (75:25)
Advertising : Advertising in Contemporary 

Society
1042402 17

109 BMM (Sem-V) (CBSGS) (75:25) Advertising : Media Planning & Buying 1037286 19

110 BMM (Sem-V) (CBSGS) (75:25) Advertising : Media Planning & Buying 1037338 20

111 BMM (Sem-V) (CBSGS) (75:25) Advertising : Brand Building 1037414 20

112 BMM (Sem-V) (CBSGS) (75:25) Advertising : Media Planning & Buying 1037490 18

113 BMM (Sem-V) (CBSGS) (75:25)
Advertising : Advertising in Contemporary 

Society
1037647 30

114 BMM (Sem-V) (CBSGS) (75:25)
Advertising : Advertising in Contemporary 

Society
1037699 46

115 BMM (Sem-V) (CBSGS) (75:25) Journalism : Feature & Opinion 1037827 41

116 BMM (Sem-V) (CBSGS) (75:25)
Advertising : Advertising in Contemporary 

Society
1037833 36

117 BMM (Sem-V) (CBSGS) (75:25)
Advertising : Advertising in Contemporary 

Society
1037869 30

118 BMM (Sem-V) (CBSGS) (75:25)
Advertising : Advertising in Contemporary 

Society
1037943 22

119 BMM (Sem-V) (CBSGS) (75:25) Advertising : Media Planning & Buying 1038126 15
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120 BMM (Sem-V) (CBSGS) (75:25)
Advertising : Advertising in Contemporary 

Society
1038172 33

121 BMM (Sem-V) (CBSGS) (75:25) Journalism : Journalism & Public Opinion 1038236 34

122 BMM (Sem-V) (CBSGS) (75:25) Journalism : Journalism & Public Opinion 1038269 39

123 BMM (Sem-V) (CBSGS) (75:25) Advertising : Media Planning & Buying 1038670 30

124 BMM (Sem-V) (CBSGS) (75:25) Advertising : Media Planning & Buying 1038822 16

125 BMM (Sem-V) (CBSGS) (75:25) Advertising : Media Planning & Buying 1038839 30

126 BMM (Sem-V) (CBSGS) (75:25) Advertising : Media Planning & Buying 1038854 5

127 BMM (Sem-V) (CBSGS) (75:25) Advertising : Media Planning & Buying 1039048 14

128 BMM (Sem-V) (CBSGS) (75:25)
Advertising : Advertising in Contemporary 

Society
1039067 20

129 BMM (Sem-V) (CBSGS) (75:25)
Advertising : Advertising in Contemporary 

Society
1039075 30

130 BMM (Sem-V) (CBSGS) (75:25) Journalism : Feature & Opinion 1039140 19

131 BMM (Sem-V) (CBSGS) (75:25)
Advertising : Advertising in Contemporary 

Society
1039452 30

132 BMM (Sem-V) (CBSGS) (75:25)
Advertising : Advertising in Contemporary 

Society
1039477 24

133 BMM (Sem-V) (CBSGS) (75:25)
Advertising : Advertising in Contemporary 

Society
1039573 31

134 BMM (Sem-V) (CBSGS) (75:25) Journalism : Journalism & Public Opinion 1039695 30

135 BMM (Sem-V) (CBSGS) (75:25)
Advertising : Advertising in Contemporary 

Society
1040455 30

136 BMM (Sem-V) (CBSGS) (75:25)
Advertising : Advertising in Contemporary 

Society
1040476 30

137 BMM (Sem-V) (CBSGS) (75:25)
Advertising : Advertising in Contemporary 

Society
1040507 30

138 BMM (Sem-V) (CBSGS) (75:25)
Advertising : Advertising in Contemporary 

Society
1040526 30

139 BMM (Sem-V) (CBSGS) (75:25) Advertising : Media Planning & Buying 1040907 13

140 BMM (Sem-V) (CBSGS) (75:25) Advertising : Media Planning & Buying 1041179 30

141 BMM (Sem-V) (CBSGS) (75:25) Advertising : Media Planning & Buying 1041218 22

142 BMM (Sem-V) (CBSGS) (75:25) Advertising : Media Planning & Buying 1041255 10

143 BMM (Sem-V) (CBSGS) (75:25) Journalism : Reporting 1041649 20



SR. 

NO.
EXAMINATION SUBJECTS

SEAT 

NO.

MARKS AFTER 

REVALUATION

144 BMM (Sem-V) (CBSGS) (75:25) Advertising : Media Planning & Buying 1041799 11

145 BMM (Sem-V) (CBSGS) (75:25)
Advertising : Advertising in Contemporary 

Society
1041864 23

146 BMM (Sem-V) (CBSGS) (75:25)
Advertising : Advertising in Contemporary 

Society
1041934 32

147 BMM (Sem-V) (CBSGS) (75:25)
Advertising : Advertising in Contemporary 

Society
1042036 31

148 BMM (Sem-V) (CBSGS) (75:25)
Advertising : Advertising in Contemporary 

Society
1042049 17

149 BMM (Sem-V) (CBSGS) (75:25)
Advertising : Advertising in Contemporary 

Society
1037290 36

150 BMM (Sem-V) (CBSGS) (75:25)
Advertising : Advertising in Contemporary 

Society
1037326 32

151 BMM (Sem-V) (CBSGS) (75:25)
Advertising : Advertising in Contemporary 

Society
1037353 20

152 BMM (Sem-V) (CBSGS) (75:25)
Advertising : Advertising in Contemporary 

Society
1037426 34

153 BMM (Sem-V) (CBSGS) (75:25)
Advertising : Advertising in Contemporary 

Society
1037433 44

154 BMM (Sem-V) (CBSGS) (75:25)
Advertising : Advertising in Contemporary 

Society
1037441 33

155 BMM (Sem-V) (CBSGS) (75:25)
Advertising : Advertising in Contemporary 

Society
1037449 30

156 BMM (Sem-V) (CBSGS) (75:25)
Advertising : Advertising in Contemporary 

Society
1037491 30

157 BMM (Sem-V) (CBSGS) (75:25) Advertising : Media Planning & Buying 1037535 39

158 BMM (Sem-V) (CBSGS) (75:25) Advertising : Media Planning & Buying 1037540 10

159 BMM (Sem-V) (CBSGS) (75:25)
Advertising : Advertising in Contemporary 

Society
1037978 18

160 BMM (Sem-V) (CBSGS) (75:25)
Advertising : Advertising in Contemporary 

Society
1037982 46

161 BMM (Sem-V) (CBSGS) (75:25)
Advertising : Advertising in Contemporary 

Society
1037987 30

162 BMM (Sem-V) (CBSGS) (75:25)
Advertising : Advertising in Contemporary 

Society
1038064 30

163 BMM (Sem-V) (CBSGS) (75:25)
Advertising : Advertising in Contemporary 

Society
1038397 35

164 BMM (Sem-V) (CBSGS) (75:25) Advertising : Media Planning & Buying 1038681 32

165 BMM (Sem-V) (CBSGS) (75:25)
Advertising : Advertising in Contemporary 

Society
1038686 30

166 BMM (Sem-V) (CBSGS) (75:25)
Advertising : Advertising in Contemporary 

Society
1038688 35

167 BMM (Sem-V) (CBSGS) (75:25)
Advertising : Advertising in Contemporary 

Society
1038710 33
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168 BMM (Sem-V) (CBSGS) (75:25)
Advertising : Advertising in Contemporary 

Society
1038759 30

169 BMM (Sem-V) (CBSGS) (75:25) Advertising : Consumer Behaviour 1038943 16

170 BMM (Sem-V) (CBSGS) (75:25)
Advertising : Advertising in Contemporary 

Society
1039346 24

171 BMM (Sem-V) (CBSGS) (75:25)
Advertising : Advertising in Contemporary 

Society
1039603 30

172 BMM (Sem-V) (CBSGS) (75:25) Advertising : Consumer Behaviour 1039813 11

173 BMM (Sem-V) (CBSGS) (75:25) Advertising : Consumer Behaviour 1039816 17

174 BMM (Sem-V) (CBSGS) (75:25)
Advertising : Advertising in Contemporary 

Society
1039966 30

175 BMM (Sem-V) (CBSGS) (75:25)
Advertising : Advertising in Contemporary 

Society
1040102 30

176 BMM (Sem-V) (CBSGS) (75:25)
Advertising : Advertising in Contemporary 

Society
1040109 20

177 BMM (Sem-V) (CBSGS) (75:25) Advertising : Media Planning & Buying 1040464 31

178 BMM (Sem-V) (CBSGS) (75:25) Advertising : Media Planning & Buying 1040602 20

179 BMM (Sem-V) (CBSGS) (75:25) Advertising : Brand Building 1040654 15

180 BMM (Sem-V) (CBSGS) (75:25) Advertising : Consumer Behaviour 1040805 31

181 BMM (Sem-V) (CBSGS) (75:25)
Advertising : Advertising in Contemporary 

Society
1040946 30

182 BMM (Sem-V) (CBSGS) (75:25) Advertising : Brand Building 1041149 19

183 BMM (Sem-V) (CBSGS) (75:25) Advertising : Media Planning & Buying 1041151 6

184 BMM (Sem-V) (CBSGS) (75:25) Advertising : Brand Building 1041235 14

185 BMM (Sem-V) (CBSGS) (75:25) Advertising : Media Planning & Buying 1041237 22

186 BMM (Sem-V) (CBSGS) (75:25) Advertising : Media Planning & Buying 1041405 16

187 BMM (Sem-V) (CBSGS) (75:25) Advertising : Consumer Behaviour 1041451 37

188 BMM (Sem-V) (CBSGS) (75:25) Advertising : Media Planning & Buying 1041458 18

189 BMM (Sem-V) (CBSGS) (75:25) Advertising : Media Planning & Buying 1041535 15

190 BMM (Sem-V) (CBSGS) (75:25) Advertising : Media Planning & Buying 1041553 34

191 BMM (Sem-V) (CBSGS) (75:25)
Advertising : Advertising in Contemporary 

Society
1041600 33
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192 BMM (Sem-V) (CBSGS) (75:25)
Advertising : Advertising in Contemporary 

Society
1041747 30

193 BMM (Sem-V) (CBSGS) (75:25) Advertising : Media Planning & Buying 1041876 30

194 BMM (Sem-V) (CBSGS) (75:25)
Advertising : Advertising in Contemporary 

Society
1041997 30

195 BMM (Sem-V) (CBSGS) (75:25)
Advertising : Advertising in Contemporary 

Society
1039814 43

196 BMM (Sem-V) (CBSGS) (75:25)
Advertising : Advertising in Contemporary 

Society
1039841 47

197 BMM (Sem-V) (CBSGS) (75:25)
Advertising : Advertising in Contemporary 

Society
1040728 42

198 BMM (Sem-V) (CBSGS) (75:25)
Advertising : Advertising in Contemporary 

Society
1041428 43

BOARD OF EXAMINATIONS AND EVALUATION

3)  Printing and supply of individual marksheets will be be only after completion of revaluation of all 

the cases and caring out the amendments in the results as per provisions of the ordiances in force.  

Ordinance 5048 is application for corrections.

4)  Date of supply of mark sheets will be declared later.

DATE: -03.02.20

MUMBAI: - 400 098

A.U - 03.02.20 forDIRECTOR

2)  Final revaluation result will be declared only after revaluation of all  subjects applied for 

revaluation.

Note :-

1)  The marks declared are marks obtains after revaluation in individual subject only for the 

information of students.


