UNIVERSITY OF MUMBAI

DECLARATION OF REVALUATION MARKS OF INDIVIDUAL SUBJECTS

FACULTY OF ARTS 2ND HALF' 2019

SR. SEAT MARKS AFTER
EXAMINATION SUBJECTS
NO. NO. REVALUATION
1 [BMM Sem-VI (CBSGS)(75:25) Advertising: Agency Management. 1025615 26
2 |BMM Sem-VI (CBSGS)(75:25) Advertising: Agency Management. 1025648 20
Advertising: The Principl d Practice of
3 |BMM sem-Vi (CBSGS)(75:25) cvertising: The Frincipies and Fractice o 1025670 18
Direct Marketing.
4 |BMM Sem-VI (CBSGS)(75:25) Advertising: Contemporary Issues. 1025683 25
5 |BMM Sem-VI (CBSGS)(75:25) Advertising: Contemporary Issues. 1025737 30
6 |BMM Sem-VI (CBSGS)(75:25) Advertising: Contemporary Issues. 1025741 35
Advertising: The Principl d Practi f
7 |BMM sem-vi (CBSGS)(75:25) dvertising- 1he Frinciples and Fractice o 1025787 15
Direct Marketing.
Advertising: Fi ial M tf
8  |BMM Sem-VI (CBSGS)(75:25) vertising: Financla’ anagement Tor 1025787 15
Marketing and Advertising.
Advertising: Financial M tf
9 |BMM Sem-VI (CBSGS)(75:25) vertising: Financla’ anagement for 1025878 15
Marketing and Advertising.
10 |BMM Sem-VI (CBSGS)(75:25) Advertising: Contemporary Issues. 1025878 30
Advertising: Legal Envi tand
11 [BMM Sem-VI (CBSGS)(75:25) vertising: Lega’ Environment an 1025881 24
Advertising Ethics.
Advertising: Legal Envi tand
12 [BMM Sem-VI (CBSGS)(75:25) vertising: Lega’ tnvironment an 1025911 30
Advertising Ethics.
Advertising: Legal Envi tand
13 [BMM Sem-VI (CBSGS)(75:25) vertising: Lega’ tnvironment an 1025942 32
Advertising Ethics.
Advertising: Legal Envi tand
14 [BMM Sem-VI (CBSGS)(75:25) vertising: Lega’ tnvironment an 1025961 24
Advertising Ethics.
15 |BMM Sem-VI (CBSGS)(75:25) Advertising-Digital Media 1025988 26
Advertising: The Principl d Practice of
16 [BMM Sem-VI (CBSGS)(75:25) dvertising- 1he Frinciples and Fractice o 1026001 8
Direct Marketing.
17 |BMM Sem-VI (CBSGS)(75:25) Advertising-Digital Media 1026001 10
Advertising: Fi ial M tf
18 [BMM Sem-VI (CBSGS)(75:25) vertising: Financlal anagement Tor 1026001 16
Marketing and Advertising.
Advertising: Fi ial M tf
19 [BMM Sem-VI (CBSGS)(75:25) vertising: Financlal anagement for 1026019 16
Marketing and Advertising.
20 |BMM Sem-VI (CBSGS)(75:25) Advertising: Agency Management. 1026084 12
Advertising: Fi ial M tf
21 |BMM Sem-VI (CBSGS)(75:25) vertising: Financlal anagement for 1026084 24
Marketing and Advertising.
Advertising: Fi ial M tf
22 |BMM Sem-VI (CBSGS)(75:25) vertising: Financlal anagement for 1026092 30
Marketing and Advertising.
Advertising: Fi ial M tf
23 |BMM Sem-VI (CBSGS)(75:25) vertising: Financlal anagement for 1026116 34

Marketing and Advertising.




SR. SEAT MARKS AFTER
EXAMINATION SUBJECTS

NO. NO. REVALUATION

24 |BMM Sem-VI (CBSGS)(75:25) Advertising: Agency Management. 1026142 31
A tising: Legal Envi tand

25 |BMM Sem-VI (CBSGS)(75:25) dvertising: Legal Environment an 1026188 31
Advertising Ethics.
Advertising: Legal Envi tand

26 |BMM Sem-VI (CBSGS)(75:25) vertising: ~egal tnvironment an 1026199 30
Advertising Ethics.
A tising: Legal Envi tand

27 [BMM sem-vi (cBSGS)(75:25) dvertising: Legal Environment an 1026207 22
Advertising Ethics.

28 |BMM Sem-VI (CBSGS)(75:25) Journalism: Press Laws and Ethics. 1026210 13

29 |BMM Sem-VI (CBSGS)(75:25) Journalism: Press Laws and Ethics. 1026211 24

30 |BMM Sem-VI (CBSGS)(75:25) Journalism: Press Laws and Ethics. 1026215 13
Advertising: Fi ial M tf

31 [BMM Sem-VI (CBSGS)(75:25) Vertising: Financial anagement for 1026236 18
Marketing and Advertising.
A ising: Legal Envi

32 |BMM Sem-VI (CBSGS)(75:25) dvertising: Legal Environment and 1026247 21
Advertising Ethics.
A ising: Fi ial M f

33 [BMM Sem-vi (CBSGS)(75:25) dvertising: Financial Management for 1026256 11
Marketing and Advertising.
Advertising: The Principl d Practice of

34 |BMM Sem-VI (CBSGS)(75:25) i vertising .e rinciples and rractice o 1026258 30
Direct Marketing.

35 |BMM Sem-VI (CBSGS)(75:25) Advertising: Contemporary Issues. 1026265 20

36 |BMM Sem-VI (CBSGS)(75:25) Advertising: Agency Management. 1026311 35
Advertising: Fi ial M tf

37 [BMM Sem-VI (CBSGS)(75:25) Vertising: Financiat anagement for 1026355 36
Marketing and Advertising.
Advertising: The Principl d Practice of

38 [BMM Sem-VI (CBSGS)(75:25) gvertising: The Frincipies and Fractice o 1026364 30
Direct Marketing.
Advertising: Legal Envi tand

39 [BMM Sem-VI (CBSGS)(75:25) VErtising: -egal Environment an 1460030 5
Advertising Ethics.
Advertising: Fi ial M tf

40 |BMM Sem-VI (CBSGS)(75:25) vertising: rinancial Management for 1460039 15
Marketing and Advertising.

41 |BMM Sem-VI (CBSGS)(75:25) Advertising: Contemporary Issues. 1460040 31
Advertising: The Principl Practice of

42 [BMM sem-viI (CBSGS)(75:25) dvertising: The Principles and Practice o 1460086 12
Direct Marketing.

Note :-

1) The marks declared are marks obtains after revaluation in individual subject only for the information

of students.

2) Final revaluation result will be declared only after revaluation of all subjects applied for revaluation.

3) Printing and supply of individual marksheets will be be only after completion of revaluation of all the
cases and caring out the amendments in the results as per provisions of the ordiances in force. Ordinance
5048 is application for corrections.

4) Date of supply of mark sheets will be declared later.
DATE: -13.01.20

MUMBALI: - 400 098

AU -13.01.20 forDIRECTOR

BOARD OF EXAMINATIONS AND EVALUATION



