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T.Y.B.COM
MARKETING RESEARCH
(Nov-2019) Time : 3 Hours Marks :-100
Please check whether you have got the right question paper
Notes:-

1. All questions are compulsory.
2. Figures to the right side indicate full marks.
3. English question paper is basis paper.

Q1 A Explain the following in 2-3 sentences ( ANY EIGHT).
Marketing Information System
Consumer Behavior

Technical Report

Event Marketing

Depth Interview

Rural Marketing

Service Marketing

Table Research

Marketing Intelligence

Price Research

Mail Survey

Q2 Answer the following in briefly. (ANY TWO)

Define Marketing Research and Explain its objectives.

Define the role of Marketing Information System in Globalization.
Explain the various method of Marketing Research.
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Q3 Answer the following in briefly. (ANY TWO)

Describe the advantages and disadvantages of personal interview.
Explain the sources of data for Marketing Research.

Write short notes on “Observation”.
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Q4 Answer the following in briefly. (ANY TWO)

Describe the features of sample.

Define the table and explain the contents and kinds of table
Explain on steps in interpretation of data.
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Answer the following in briefly. (ANY TWO) 16
Discuss on professional Marketing Research Agencies in India.

Describe the problems of Indian Rural markets

Write short notes on “International marketing”.

Write short notes of the following. (ANY FOUR) 20
Product Research

Advertising Research.

Sellers survey

Sales analysis.

Experimental research.

Commodity marketing
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