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DECLARATION OF REVALUATION MARKS OF INDIVIDUAL SUBJECTS

FACULTY OF ARTS 1ST HALF' 2019

SR. SEAT MARKS AFTER
NO. EXAMINATION SUBJECTS NO. REVALUATION
Advertising: Legal Environment and
1 |B.M.M. (Sem. VI)(CBSGS)(75:25) . ; 1460008 18
Advertising Ethics.
Advertising: Legal Environment and
2 |B.M.M. (Sem. VI)(CBSGS)(75:25) | o o' toing: =egal Envi 1460200 9
Advertising Ethics.
3 [B.M.M. (Sem. VI)(CBSGS)(75:25) |Advertising: Contemporary Issues. 4033008 24
4 |B.M.M. (Sem. VI)(CBSGS)(75:25) [Advertising: Contemporary Issues. 4033459 22
5 [B.M.M. (Sem. VI)(CBSGS)(75:25) |Advertising: Contemporary Issues. 4033505 35
6 |B.M.M. (Sem. VI)(CBSGS)(75:25) |Advertising: Contemporary Issues. 4033808 23
Advertising: Legal Environment and
7 |B.M.M. (Sem. VI)(CBSGS)(75:25) . - 4033849 32
Advertising Ethics.
8 |B.M.M. (Sem. VI)(CBSGS)(75:25) [Advertising: Contemporary Issues. 4033857 31
9 |B.M.M. (Sem. VI)(CBSGS)(75:25) |Advertising: Contemporary Issues. 4034197 23
Advertising: Legal Environment and
10 |B.M.M. (Sem. VI)(CBSGS)(75:25) | 0 VEMt's!N&: ~egal Envir 4034209 30
Advertising Ethics.
11 |B.M.M. (Sem. VI)(CBSGS)(75:25) |Advertising: Contemporary Issues. 4034257 30
12 |B.M.M. (Sem. VI)(CBSGS)(75:25) |Advertising: Contemporary Issues. 4034289 22
Advertising: Legal Environment and
13 |B.M.M. (Sem. VI)(CBSGS)(75:25) . - 4034984 20
Advertising Ethics.
Advertising: The Principl d Practice of
14 [B.M.M. (Sem. VI)(CBSGS)(75:25) [ ¢ o6 In€ Frincipies and Fractice of 14435153 26
Direct Marketing.
15 |[B.M.M. (Sem. VI)(CBSGS)(75:25) |Advertising: Agency Management. 4035170 25
Advertising: Legal Envi tand
16 [B.M.M. (Sem. VI)(CBSGS)(75:25) | C ertsing: tegaltnvironment an 4035833 34

Advertising Ethics.
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Advertising: Legal Environment and

17 [B.M.M. (Sem. VI)(CBSGS)(75:25) | Ve  >N6: -egalEnVi 4035865 24
Advertising Ethics.
Advertising: Legal Environment and

18 |B.M.M. (Sem. VI)(CBSGS)(75:25) . ; 4035879 15
Advertising Ethics.
Advertising: Legal Environment and

19 [B.M.M. (Sem. VI)(CBSGS)(75:25) | Ve  >N6: -ealEnVi 4035897 30
Advertising Ethics.
Advertising: Legal Environment and

20 [B.M.M. (Sem. VI)(CBSGS)(75:25) . . 4035947 32
Advertising Ethics.
Advertising: Legal Environment and

21 [B.M.M. (Sem. VI)(CBSGS)(75:25) | O C' - oIng: ~eealEnvi 4035952 27
Advertising Ethics.

22 |B.M.M. (Sem. VI)(CBSGS)(75:25) |Advertising: Contemporary Issues. 4036128 13
Journalism: Business & Magazine

23 |B.M.M. (Sem. VI)(CBSGS)(75:25 4036217 36

(Sem. Vi) )( ) Journalism (Combination of Niche-1& II).

Advertising: Legal Environment and

24 |B.M.M. (Sem. VI)(CBSGS)(75:25) . ) 4036318 22
Advertising Ethics.

25 |B.M.M. (Sem. VI)(CBSGS)(75:25) |Advertising: Contemporary Issues. 4036322 21
Advertising: Legal Environment and

26 |B.M.M. (Sem. VI)(CBSGS)(75:25) . . 4036373 30
Advertising Ethics.

27 |B.M.M. (Sem. VI)(CBSGS)(75:25) |Advertising: Agency Management. 4036373 24
Advertising: The Principles and Practice of

28 |B.M.M. (Sem. VI)(CBSGS)(75:25) . . 4036373 16
Direct Marketing.
Advertising: Legal Environment and

29 [B.M.M. (Sem. VI)(CBSGS)(75:25) | CVer>INg: Legal knvir 4036395 26
Advertising Ethics.
Advertising: Legal Environment and

30 |B.M.M. (Sem. VI)(CBSGS)(75:25) . . 4036476 32
Advertising Ethics.

31 |B.M.M. (Sem. VI)(CBSGS)(75:25) |Advertising: Contemporary Issues. 4036906 19

32 [B.M.M. (Sem. VI)(CBSGS)(75:25) |Advertising: Contemporary Issues. 4037005 30

33 |B.M.M. (Sem. VI)(CBSGS)(75:25) |Advertising: Contemporary Issues. 4037069 32
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Advertising: Legal Environment and

4037129 24
Advertising Ethics.

34 |B.M.M. (Sem. VI)(CBSGS)(75:25)

35 |B.M.M. (Sem. VI)(CBSGS)(75:25) |/OUM2!ism: Business & Magazine 4037149 49
T ' ' Journalism (Combination of Niche-1& II).

Journalism: Business & Magazine
36 |B.M.M. (Sem. VI)(CBSGS)(75:25 4037161 49
(Sem. VI)( A ) Journalism (Combination of Niche-I& II).

Advertising: Legal Environment and

37 [B.M.M. (Sem. VI)(CBSGS)(75:25) Advertising Ethics. 4037277 17
38 |B.M.M. (Sem. VI)(CBSGS)(75:25) |Advertising: Contemporary Issues. 4037335 30
39 [B.M.M. (Sem. VI)(CBSGS)(75:25) [Advertising: Contemporary Issues. 4037352 30
40 [B.M.M. (Sem. VI)(CBSGS)(75:25) [Advertising: Contemporary Issues. 4037388 21
41 |B.M.M. (Sem. VI)(CBSGS)(75:25) |Advertising: Contemporary Issues. 4037471 24

Note :-
1) The marks declared are marks obtains after revaluation in individual subject only for the information of

students.
2) Final revaluation result will be declared only after revaluation of all subjects applied for revaluation.

3) Printing and supply of individual marksheets will be be only after completion of revaluation of all the cases
and caring out the amendments in the results as per provisions of the ordiances in force. Ordinance 5048 is
application for corrections.

4) Date of supply of mark sheets will be declared later.
DATE: -23.08.19
MUMBAI: - 400 098
A.U -23.08.19 forDIRECTOR
BOARD OF EXAMINATIONS AND EVALUATION



