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DECLARATION OF REVALUATION MARKS OF INDIVIDUAL SUBJECTS

FACULTY OF ARTS 1ST HALF' 2019

lflg EXAMINATION SUBJECTS SNEQT L\QAI?\?AT_SU?I':FTEE
1 [B.M.M. (Sem. V)(CBSGS)(75:25) |Advertising : Brand Building 4030031 32
2 |B.M.M. (Sem. V)(CBSGS)(75:25) |Advertising : Brand Building 4030089 36
3 |B.M.M. (Sem. V)(CBSGS)(75:25) |Advertising : Brand Building 4030106 30
4 |B.M.M. (Sem. V)(CBSGS)(75:25) |Advertising : Brand Building 4030108 39
5 |B.M.M. (Sem. V)(CBSGS)(75:25) |Advertising : Brand Building 4030165 35
6 [B.M.M. (Sem. V)(CBSGS)(75:25) |Advertising : Brand Building 4030173 32
7 |B.M.M. (Sem. V)(CBSGS)(75:25) |Advertising : Advertising in Contemporary Society] 4030197 12
8 |B.M.M. (Sem. V)(CBSGS)(75:25) |Advertising : Brand Building 4030200 30
9 |B.M.M. (Sem. V)(CBSGS)(75:25) |Advertising : Advertising in Contemporary Society] 4030219 18
10 |B.M.M. (Sem. V)(CBSGS)(75:25) |Advertising : Media Planning & Buying 4030222 24
11 |B.M.M. (Sem. V)(CBSGS)(75:25) |Advertising : Brand Building 4030225 37
12 |B.M.M. (Sem. V)(CBSGS)(75:25) |Advertising : Advertising in Contemporary Society] 4030231 23
13 |B.M.M. (Sem. V)(CBSGS)(75:25) |Advertising : Brand Building 4030383 34
14 |B.M.M. (Sem. V)(CBSGS)(75:25) |Advertising : Brand Building 4030389 22
15 |B.M.M. (Sem. V)(CBSGS)(75:25) |Advertising : Copywriting 4030423 32
16 |B.M.M. (Sem. V)(CBSGS)(75:25) |Advertising : Brand Building 4030436 35
17 |B.M.M. (Sem. V)(CBSGS)(75:25) |Advertising : Brand Building 4030483 30
18 [B.M.M. (Sem. V)(CBSGS)(75:25) |Advertising : Brand Building 4030554 30
19 |B.M.M. (Sem. V)(CBSGS)(75:25) |Advertising : Brand Building 4030570 30
20 |B.M.M. (Sem. V)(CBSGS)(75:25) |Advertising : Brand Building 4030598 37
21 |B.M.M. (Sem. V)(CBSGS)(75:25) |Advertising : Brand Building 4030650 38
22 [B.M.M. (Sem. V)(CBSGS)(75:25) |Advertising : Brand Building 4030704 39
23 |B.M.M. (Sem. V)(CBSGS)(75:25) |Advertising : Brand Building 4030722 30
24 [B.M.M. (Sem. V)(CBSGS)(75:25) |Advertising : Brand Building 4030751 30
25 |B.M.M. (Sem. V)(CBSGS)(75:25) |Advertising : Brand Building 4030762 30
26 [B.M.M. (Sem. V)(CBSGS)(75:25) |Advertising : Media Planning & Buying 4030762 21
27 |B.M.M. (Sem. V)(CBSGS)(75:25) |Advertising : Brand Building 4030794 30
28 [B.M.M. (Sem. V)(CBSGS)(75:25) |Advertising : Brand Building 4030801 37
29 |B.M.M. (Sem. V)(CBSGS)(75:25) |Advertising : Brand Building 4030803 31
30 [B.M.M. (Sem. V)(CBSGS)(75:25) |Advertising : Brand Building 4030817 30
31 |B.M.M. (Sem. V)(CBSGS)(75:25) |Advertising : Brand Building 4030818 31
32 [B.M.M. (Sem. V)(CBSGS)(75:25) |Advertising : Brand Building 4030829 30
33 |B.M.M. (Sem. V)(CBSGS)(75:25) |Advertising : Brand Building 4030834 30
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34 [B.M.M. (Sem. V)(CBSGS)(75:25) |Advertising : Brand Building 4030872 33
35 [B.M.M. (Sem. V)(CBSGS)(75:25) |Advertising : Brand Building 4030874 20
36 [B.M.M. (Sem. V)(CBSGS)(75:25) |Advertising : Consumer Behaviour 4030874 18
37 [B.M.M. (Sem. V)(CBSGS)(75:25) |Advertising : Brand Building 4030885 30
38 [B.M.M. (Sem. V)(CBSGS)(75:25) |Advertising : Brand Building 4030892 33
39 [B.M.M. (Sem. V)(CBSGS)(75:25) |Advertising : Brand Building 4030896 30
40 |B.M.M. (Sem. V)(CBSGS)(75:25) |Advertising : Media Planning & Buying 4030930 30
41 |B.M.M. (Sem. V)(CBSGS)(75:25) |Advertising : Brand Building 4030959 30
42 |B.M.M. (Sem. V)(CBSGS)(75:25) [Journalism : Journalism & Public Opinion 4030990 25
43 |B.M.M. (Sem. V)(CBSGS)(75:25) |Journalism : Journalism & Public Opinion 4030997 30
44 |B.M.M. (Sem. V)(CBSGS)(75:25) |Journalism : Journalism & Public Opinion 4031001 24
45 |B.M.M. (Sem. V)(CBSGS)(75:25) |Journalism : Journalism & Public Opinion 4031005 30
46 |B.M.M. (Sem. V)(CBSGS)(75:25) |Advertising : Brand Building 4031049 30
47 |B.M.M. (Sem. V)(CBSGS)(75:25) |Advertising : Brand Building 4031059 30
48 |B.M.M. (Sem. V)(CBSGS)(75:25) |Advertising : Brand Building 4031085 30
49 |B.M.M. (Sem. V)(CBSGS)(75:25) |Advertising : Brand Building 4031091 19
50 [B.M.M. (Sem. V)(CBSGS)(75:25) |Advertising : Brand Building 4031093 30
51 |B.M.M. (Sem. V)(CBSGS)(75:25) |Journalism : Journalism & Public Opinion 4031128 34
52 |B.M.M. (Sem. V)(CBSGS)(75:25) |Advertising : Brand Building 4031143 37
53 |B.M.M. (Sem. V)(CBSGS)(75:25) |Advertising : Brand Building 4031147 23
54 [B.M.M. (Sem. V)(CBSGS)(75:25) |Advertising : Brand Building 4031149 30
55 |B.M.M. (Sem. V)(CBSGS)(75:25) |Journalism : Journalism & Public Opinion 4031175 31
56 |B.M.M. (Sem. V)(CBSGS)(75:25) |Advertising : Copywriting 4031195 38
57 |B.M.M. (Sem. V)(CBSGS)(75:25) |Journalism : Editing 4031220 8
58 [B.M.M. (Sem. V)(CBSGS)(75:25) |Advertising : Brand Building 4031292 30
59 |B.M.M. (Sem. V)(CBSGS)(75:25) |Advertising : Brand Building 4031395 19
60 |B.M.M. (Sem. V)(CBSGS)(75:25) |Advertising : Brand Building 4031404 31
61 |B.M.M. (Sem. V)(CBSGS)(75:25) |Advertising : Advertising in Contemporary Society] 4031404 30
62 [B.M.M. (Sem. V)(CBSGS)(75:25) |Advertising : Copywriting 4031404 31
63 |B.M.M. (Sem. V)(CBSGS)(75:25) |Advertising : Advertising in Contemporary Society] 4031449 30
64 [B.M.M. (Sem. V)(CBSGS)(75:25) |Advertising : Copywriting 4031449 34
65 |B.M.M. (Sem. V)(CBSGS)(75:25) |Advertising : Brand Building 4031449 24
66 [B.M.M. (Sem. V)(CBSGS)(75:25) |Advertising : Advertising in Contemporary Society] 4031450 15
67 |B.M.M. (Sem. V)(CBSGS)(75:25) |Advertising : Copywriting 4031450 24
68 [B.M.M. (Sem. V)(CBSGS)(75:25) |Advertising : Brand Building 4031450 25
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69 |B.M.M. (Sem. V)(CBSGS)(75:25) |Advertising : Brand Building 4031469 20
70 [B.M.M. (Sem. V)(CBSGS)(75:25) [Journalism : Journalism & Public Opinion 4031489 32
71 [B.M.M. (Sem. V)(CBSGS)(75:25) |Advertising : Brand Building 4031498 30
72 [B.M.M. (Sem. V)(CBSGS)(75:25) |Advertising : Brand Building 4031499 31
73 [B.M.M. (Sem. V)(CBSGS)(75:25) |Advertising : Brand Building 4031504 32
74 |B.M.M. (Sem. V)(CBSGS)(75:25)(Advertising : Brand Building 1450059 26
75 |B.M.M. (Sem. V)(CBSGS)(75:25)(Advertising : Brand Building 1450072 22
76 [B.M.M. (Sem. V)(CBSGS)(75:25)(|Advertising : Media Planning & Buying 1450083 33

Note :

1) The marks declared are marks obtains after revaluation in individual subject only for the information of
students.

2) Final revaluation result will be declared only after revaluation of all subjects applied for revaluation.

3) Printing and supply of individual marksheets will be be only after completion of revaluation of all the cases
and caring out the amendments in the results as per provisions of the ordiances in force. Ordinance 5048 is
application for corrections.

4) Date of supply of mark sheets will be declared later.
DATE: -21.08.19
MUMBAI: - 400 098
AU -21.08.19
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