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DECLARATION OF REVALUATION MARKS OF INDIVIDUAL SUBJECTS

FACULTY OF ARTS 1ST HALF' 2019

SR. SEAT | MARKS AFTER

o, EXAMINATION SUBJECTS 6. | REVALUATION

1 [B.M.M. (Sem. VI)(CBSGS)(75:25) |Advertising-Digital Media 4033064 36

2 [B.M.M. (Sem. VI)(CBSGS)(75:25) |Advertising-Digital Media 4033074 40
Advertising: Advertising and Marketi

3 [B.M.M. (Sem. VI)(CBSGS)(75:25) | VeI >NE: AAVErtising and Viarketing 4033139 20
Research.

4 |B.M.M. (Sem. VI)(CBSGS)(75:25) |Advertising-Digital Media 4033143 31
Advertising: Advertising and Marketi

5 [B.M.M. (Sem. VI)(CBSGS)(75:25) | CVc o6 AAVErtising and Viarketing 4033146 30
Research.
Advertising: Advertising and Marketi

6 [B.M.M. (Sem. VI)(CBSGS)(75:25) |~ CVEr°Ing: AGVETHsing and Marketing 4033164 26
Research.
Advertising: Advertising and Marketi

7 |B.M.M. (Sem. VI)(CBSGS)(75:25) |~ CVEroINg: AGVETTIsing and Marketing 4033188 30
Research.
Advertising: Advertising and Marketi

8 |B.M.M. (Sem. VI)(CBSGS)(75:25) |V c !N ACVErtising and Viarketing 4033254 24
Research.
Advertising: Advertising and Marketi

9 |B.M.M. (Sem. VI)(CBSGS)(75:25) |CVc !N ACVErtising and Viarketing 4033266 39
Research.

10 |B.M.M. (Sem. VI)(CBSGS)(75:25) |Advertising: Contemporary Issues. 4033266 38

11 |B.M.M. (Sem. VI)(CBSGS)(75:25) |Advertising-Digital Media 4033302 24

12 |B.M.M. (Sem. VI)(CBSGS)(75:25) |Advertising-Digital Media 4033304 21
Advertising: Advertising and Marketi

13 [B.M.M. (Sem. VI)(CBSGS)(75:25) |- CVer>/n6: AGVErtIsing and Marketing 4033304 29
Research.

14 |B.M.M. (Sem. VI)(CBSGS)(75:25) |Advertising-Digital Media 4033337 36

15 |B.M.M. (Sem. VI)(CBSGS)(75:25) |Advertising-Digital Media 4033355 33
Advertising: Advertising and Marketi

16 |B.M.M. (Sem. VI)(CBSGS)(75:25) |- CVe">!n6: AGVErtising and Marketing 4033361 19
Research.
Advertising: Advertising and Marketi

17 |B.M.M. (Sem. VI)(CBSGS)(75:25) |~ CVer>/n6: AGVErtising and Marketing 4033368 24
Research.
Advertising: Advertising and Marketi

18 |B.M.M. (Sem. VI)(CBSGS)(75:25) |- CVe">!n6: AGVETtIsing and Marketing 4033377 30
Research.
Advertising: Advertising and Marketi

19 [B.M.M. (Sem. VI)(CBSGS)(75:25) |~ CVe">!n6: AGVErtIsing and Marketing 4033486 22
Research.
Advertising: Advertising and Marketi

20 |B.M.M. (Sem. VI)(CBSGS)(75:25) | c -°!Ng: AGVErtising and Viarketing 4033512 26
Research.

21 |B.M.M. (Sem. VI)(CBSGS)(75:25) |Advertising-Digital Media 4033562 31
Advertising: Advertising and Marketi

22 [B.M.M. (Sem. VI)(CBSGS)(75:25) |~ Ve sING: Advertising and Viarketing 4033590 26
Research.

23 |B.M.M. (Sem. VI)(CBSGS)(75:25) |Advertising-Digital Media 4033707 23
Advertising: Advertising and Marketi

24 |B.M.M. (Sem. VI)(CBSGS)(75:25) | c -'°!Ng: AQVErtising and Viarketing 4033824 27

Research.
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Advertising: Advertising and Marketi

25 [B.M.M. (Sem. VI)(CBSGS)(75:25) |~CVe"s!N6: Advertising and Viarketing 4033836 17
Research.
Advertising: Advertising and Marketi

26 [B.M.M. (Sem. VI)(CBSGS)(75:25) |~CVe"s!N6: Advertising and Viarketing 4033847 27
Research.

27 |B.M.M. (Sem. VI)(CBSGS)(75:25) [Advertising-Digital Media 4033871 17

28 [B.M.M. (Sem. VI)(CBSGS)(75:25) [Journalism: Issues of Global Media 4033889 28

29 [B.M.M. (Sem. VI)(CBSGS)(75:25) [Journalism: Issues of Global Media 4033931 31
Advertising: Advertising and Marketing

30 |B.M.M. (Sem. VI)(CBSGS)(75:25) 4033944 20
Research.
Advertising: Advertising and Marketin

31 |B.M.M. (Sem. VI)(CBSGS)(75:25) |~ CVC"*!N8: AGVETtising "ne 4033952 25
Research.
Advertising: Advertising and Marketin

32 |B.M.M. (Sem. VI)(CBSGS)(75:25) |~ CVC"*!N8: AGVETtising "ne 4033954 10
Research.
Advertising: Advertising and Marketin

33 |B.M.M. (Sem. VI)(CBSGS)(75:25) |~ CVC"°!N8: AGVETtising "ne 4033991 18
Research.
Advertising: Advertising and Marketi

34 |B.M.M. (Sem. VI)(CBSGS)(75:25) |-C ¢ !N AQVErtising and Viarketing 4034057 32
Research.
Advertising: Advertising and Marketin

35 |B.M.M. (Sem. VI)(CBSGS)(75:25) |~ CVC"°!N8: AGVETtising "ne 4034097 36
Research.

36 |B.M.M. (Sem. VI)(CBSGS)(75:25) |Advertising-Digital Media 4034111 17
Advertising: Advertising and Marketing

37 |B.M.M. (Sem. VI)(CBSGS)(75:25) 4034238 26
Research.

38 |B.M.M. (Sem. VI)(CBSGS)(75:25) |Advertising-Digital Media 4034246 26
Advertising: Advertising and Marketing

39 |B.M.M. (Sem. VI)(CBSGS)(75:25) 4034354 30
Research.
Advertising: Advertising and Marketi

40 |B.M.M. (Sem. VI)(CBSGS)(75:25) | ¢ °!Ng: AdVertising and Viarketing 4034366 21
Research.
Advertising: Advertising and Marketi

41 [B.M.M. (Sem. VI)(CBSGS)(75:25) |0 c' sINg: AGVETHSIng and Marketing 4034380 30
Research.
Advertising: Advertising and Marketi

42 |B.M.M. (Sem. VI)(CBSGS)(75:25) | ¢ °INg: AdVertising and Viarketing 4034384 21
Research.

43 |B.M.M. (Sem. VI)(CBSGS)(75:25) |Advertising-Digital Media 4034399 38

44 |B.M.M. (Sem. VI)(CBSGS)(75:25) |Advertising-Digital Media 4034468 22

45 |B.M.M. (Sem. VI)(CBSGS)(75:25) |Advertising-Digital Media 4034517 22

46 |B.M.M. (Sem. VI)(CBSGS)(75:25) |Advertising-Digital Media 4034581 20

47 |B.M.M. (Sem. VI)(CBSGS)(75:25) |Advertising-Digital Media 4034625 26
Advertising: Advertising and Marketi

48 |B.M.M. (Sem. VI)(CBSGS)(75:25) |0 o' 1>IN8: AGVETtising and Marketing 4034643 22
Research.

49 |B.M.M. (Sem. VI)(CBSGS)(75:25) |Advertising-Digital Media 4034643 10
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Advertising: Advertisi d Marketi

50 |B.M.M. (Sem. VI)(CBSGS)(75:25) | o c o ng: AdVertising and iarketing 4034685 24
Research.

51 [B.M.M. (Sem. VI)(CBSGS)(75:25) [Advertising-Digital Media 4034698 18

52 [B.M.M. (Sem. VI)(CBSGS)(75:25) [Journalism: Issues of Global Media 4034777 19

53 [B.M.M. (Sem. VI)(CBSGS)(75:25) |Advertising-Digital Media 4034974 19
Advertising: Advertising and Marketing

54 |B.M.M. (Sem. VI)(CBSGS)(75:25) 4035025 40
Research.
Advertising: Advertisi d Marketi

55 [B.M.M. (Sem. VI)(CBSGS)(75:25) |~ CvC o6 AdVertising and Viarketing 4035047 22
Research.

56 |B.M.M. (Sem. VI)(CBSGS)(75:25) |Advertising-Digital Media 4035047 17

57 |B.M.M. (Sem. VI)(CBSGS)(75:25) |Advertising-Digital Media 4035061 22
Advertising: Advertising and Marketing

58 [B.M.M. (Sem. VI)(CBSGS)(75:25) 4035076 22
Research.

59 [B.M.M. (Sem. VI)(CBSGS)(75:25) |[Advertising-Digital Media 4035102 32
Advertising: Advertising and Marketing

60 [B.M.M. (Sem. VI)(CBSGS)(75:25) 4035169 39
Research.

61 [B.M.M. (Sem. VI)(CBSGS)(75:25) |[Advertising-Digital Media 4035172 30
Advertising: Advertising and Marketing

62 |B.M.M. (Sem. VI)(CBSGS)(75:25) 4035216 41
Research.

63 [B.M.M. (Sem. VI)(CBSGS)(75:25) |Advertising-Digital Media 4035347 26
Advertising: Advertising and Marketing

64 [B.M.M. (Sem. VI)(CBSGS)(75:25) 4035391 36
Research.

65 [B.M.M. (Sem. VI)(CBSGS)(75:25) |[Advertising-Digital Media 4035406 21

66 [B.M.M. (Sem. VI)(CBSGS)(75:25) |Advertising-Digital Media 4035416 23
Advertising: Advertising and Marketing

67 [B.M.M. (Sem. VI)(CBSGS)(75:25) 4035459 34
Research.

68 [B.M.M. (Sem. VI)(CBSGS)(75:25) |Advertising-Digital Media 4035463 37

69 [B.M.M. (Sem. VI)(CBSGS)(75:25) |[Advertising-Digital Media 4035529 33
Advertising: Advertisi d Marketi

70 |B.M.M. (Sem. VI)(CBSGS)(75:25) |- C c '°/Ng: AGVETtISINg and Viarketing 4035568 35
Research.
Advertising: Advertisi d Marketi

71 |B.M.M. (Sem. VI)(CBSGS)(75:25) | C c - '°/Ng: AQVETHISINg and Viarketing 4035572 33
Research.

72 |B.M.M. (Sem. VI)(CBSGS)(75:25) |Advertising-Digital Media 4035610 19

73 |B.M.M. (Sem. VI)(CBSGS)(75:25) |Advertising-Digital Media 4035625 30

74 |B.M.M. (Sem. VI)(CBSGS)(75:25) |Advertising-Digital Media 4035647 33
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75 |B.M.M. (Sem. VI)(CBSGS)(75:25) |Advertising-Digital Media 4035707 21

76 [B.M.M. (Sem. VI)(CBSGS)(75:25) [Advertising-Digital Media 4035736 31

77 |B.M.M. (Sem. VI)(CBSGS)(75:25) |[Advertising-Digital Media 4035744 20
Advertising: Advertisi Marketi

78 |BMM. (Sem. VI)(CBSGS)(75:25) |/dVertising: Advertising and Marketing 4035779 42
Research.
Advertising: Advertisi Marketi

79 |B.M.M. (Sem. VI)(CBSGS)(75:25) | \CVertising: Advertising and Marketing 4035831 24
Research.
Advertising: Advertisi Marketi

80 [B.M.M. (Sem. VI)(CBSGS)(75:25) | \@Vertising: Advertising and Marketing 4035839 30
Research.
Advertising: Advertisi Marketi

81 [B.M.M. (Sem. VI)(CBSGS)(75:25) | \OVertising: Advertising and Marketing 4035849 30
Research.
Advertising: Advertisi Marketi

82 |B.M.M. (Sem. VI)(CBSGS)(75:25) | @Vertising: Advertising and Marketing 4035893 24
Research.
Advertising: Advertisi Marketi

83 [B.M.M. (Sem. VI)(CBSGS)(75:25) | \OVertising: Advertising and Marketing 4035894 16
Research.
Advertising: Advertisi Marketi

84 |B.M.M. (Sem. VI)(CBSGS)(75:25) | \@Vertising: Advertising and Marketing 4035907 32
Research.
Advertising: Advertisi Marketi

85 |B.M.M. (Sem. VI)(CBSGS)(75:25) | \OVertising: Advertising and Marketing 4035922 26
Research.

86 |B.M.M. (Sem. VI)(CBSGS)(75:25) |Advertising-Digital Media 4035994 32
Advertising: Advertisi Marketi

87 |B.M.M. (Sem. VI)(CBSGS)(75:25) |/dVertising: Advertising and Marketing 4036010 26
Research.
Advertising: Advertisi Marketi

88 |B.M.M. (Sem. VI)(CBSGS)(75:25) |/dVertising: Advertising and Marketing 4036030 22
Research.
Advertising: Advertisi Marketi

89 |B.M.M. (Sem. VI)(CBSGS)(75:25) |/dVertising: Advertising and Marketing 4036042 33
Research.
Advertising: Advertisi Marketi

90 |B.M.M. (Sem. VI)(CBSGS)(75:25) |/\dVertising: Advertising and Marketing 4036051 38
Research.
Advertising: Advertisi Marketi

91 |B.M.M. (Sem. VI)(CBSGS)(75:25) |/ \OVertising: Advertising and Marketing 4036081 25
Research.
Advertising: Advertisi Marketi

92 |B.M.M. (Sem. VI)(CBSGS)(75:25) | OVertising: Advertising and Marketing 4036082 30
Research.
Advertising: Advertisi Marketi

93 [B.M.M. (Sem. VI)(CBSGS)(75:25) |/ \OVertising: Advertising and Marketing 4036087 28
Research.
Advertising: Advertisi Marketi

94 |B.M.M. (Sem. VI)(CBSGS)(75:25) |/ \0Vertising: Advertising and Marketing 4036089 21
Research.
Advertising: Advertising and Marketi

95 |B.M.M. (Sem. VI)(CBSGS)(75:25) | c > ng: AAVErtising and Viarketing 4036100 24
Research.

96 |B.M.M. (Sem. VI)(CBSGS)(75:25) |Advertising-Digital Media 4036145 23

97 |B.M.M. (Sem. VI)(CBSGS)(75:25) [Journalism: Issues of Global Media 4036260 28
Advertising: Advertising and Marketi

98 |B.M.M. (Sem. VI)(CBSGS)(75:25) |0 o' 1>IN6: AGVETtising and Marketing 4036352 31
Research.
Advertising: Advertising and Marketi

99 |B.M.M. (Sem. VI)(CBSGS)(75:25) |0 o' >IN6: AGVETtising and Marketing 4036381 30

Research.
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Advertising: Advertising and Marketi

100 [B.M.M. (Sem. VI)(CBSGS)(75:25) |~ CVEr>!N8: AGVErising and Marketing 4036387 32
Research.
Advertising: Advertising and Marketi

101 [B.M.M. (Sem. VI)(CBSGS)(75:25) |~ CVer>!N8: AGVErising and Marketing 4036389 26
Research.
Advertising: Advertising and Marketi

102 [B.M.M. (Sem. VI)(CBSGS)(75:25) |- C'e >N6: AdVErtising and Viarketing 4036427 41
Research.
Advertising: Advertising and Marketi

103 [B.M.M. (Sem. VI)(CBSGS)(75:25) |~ CVEr>!N8: AGVErtising and Marketing 4036504 26
Research.
Advertising: Advertising and Marketi

104 [B.M.M. (Sem. VI)(CBSGS)(75:25) |~ CVEr>!N8: AGVErtising and Marketing 4036532 40
Research.

105 |B.M.M. (Sem. VI)(CBSGS)(75:25) |Advertising-Digital Media 4036547 34

106 |B.M.M. (Sem. VI)(CBSGS)(75:25) |Advertising-Digital Media 4036550 33

107 |B.M.M. (Sem. VI)(CBSGS)(75:25) |Advertising-Digital Media 4036568 27

108 |B.M.M. (Sem. VI)(CBSGS)(75:25) [Journalism: Issues of Global Media 4036596 52
Advertising: Advertising and Marketing

109 [B.M.M. (Sem. VI)(CBSGS)(75:25) 4036801 34
Research.
Advertising: Advertising and Marketi

110 [B.M.M. (Sem. VI)(CBSGS)(75:25) |- CVEr>!N8: AGVErtising and Marketing 4036816 20
Research.
Advertising: Advertising and Marketi

111 [B.M.M. (Sem. VI)(CBSGS)(75:25) |~ CVEr5!N8: AGVErtising and Marketing 4037008 15
Research.
Advertising: Advertising and Marketi

112 [B.M.M. (Sem. VI)(CBSGS)(75:25) |- C'o >N6: AVErtising and Viarketing 4037024 22
Research.
Advertising: Advertising and Marketi

113 [B.M.M. (Sem. VI)(CBSGS)(75:25) |- ¢VEr5!N8: AGVErtising and Marketing 4037108 33
Research.
Advertising: Advertising and Marketi

114 [B.M.M. (Sem. VI)(CBSGS)(75:25) |- CVEr5!n8: AGVErtising and Marketing 4037123 29
Research.
Advertising: Advertising and Marketi

115 [B.M.M. (Sem. VI)(CBSGS)(75:25) |- CVEr>!N8: AGVErTising and Marketing 4037141 34
Research.

116 |B.M.M. (Sem. VI)(CBSGS)(75:25) |Advertising-Digital Media 4037142 35

117 [B.M.M. (Sem. VI)(CBSGS)(75:25) |Advertising-Digital Media 4037144 22

118 |B.M.M. (Sem. VI)(CBSGS)(75:25) [Journalism: Issues of Global Media 4037166 36
Advertising: Advertising and Marketing

119 [B.M.M. (Sem. VI)(CBSGS)(75:25) 4037218 21
Research.
Advertising: Advertising and Marketi

120 |B.M.M. (Sem. VI)(CBSGS)(75:25) | C'c oG- AAVErtising and Viarketing 4037267 24
Research.

121 [B.M.M. (Sem. VI)(CBSGS)(75:25) |Advertising-Digital Media 4037339 23
Advertising: Advertising and Marketi

122 |B.M.M. (Sem. VI)(CBSGS)(75:25) | C'c -°ng: AdVErtising and Viarketing 4037340 40
Research.

123 [B.M.M. (Sem. VI)(CBSGS)(75:25) |Advertising-Digital Media 4037340 26
Advertising: Advertising and Marketi

124 |B.M.M. (Sem. VI)(CBSGS)(75:25) | C'c -°ng: AQVErtising and Viarketing 4037344 34

Research.
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125 [B.M.M. (sem. VI)(CBSGS)(75:25) |/\dVertising: Advertising and Marketing 4037346 20
Research.

126 [B.M.M. (Sem. VI)(CBSGS)(75:25) |/dVertising: Advertising and Marketing 4037383 45
Research.

127 |B.M.M. (Sem. VI)(CBSGS)(75:25) |Advertising-Digital Media 4037383 31

128 |B.M.M. (Sem. VI)(CBSGS)(75:25) |Journalism: Issues of Global Media 4037540 28

Note :-

1) The marks declared are marks obtains after revaluation in individual subject only for the information of
students.

2) Final revaluation result will be declared only after revaluation of all subjects applied for revaluation.

3) Printing and supply of individual marksheets will be be only after completion of revaluation of all the cases
and caring out the amendments in the results as per provisions of the ordiances in force. Ordinance 5048 is
application for corrections.

4) Date of supply of mark sheets will be declared later.
DATE: -13.08.19
MUMBAI: - 400 098
AU -13.08.19 forDIRECTOR
BOARD OF EXAMINATIONS AND EVALUATION



