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DECLARATION OF REVALUATION MARKS OF INDIVIDUAL SUBJECTS

FACULTY OF ARTD 2ND HALF' 2018

’32 EXAMINATION SUBJECTS SNEQT II:\QA;\I/:{AFT_SUQEFTSE
1 [B.M.M. (Sem. V)(CBSGS)(75:25) (Old) |Advertising : Consumer Behaviour 5001006 54
2 |B.M.M. (Sem. V)(CBSGS)(75:25) (Old) |Advertising : Consumer Behaviour 5001068 44
3 |B.M.M. (Sem. V)(CBSGS)(75:25) (Old) |Advertising : Consumer Behaviour 5001169 36
4 |B.M.M. (Sem. V)(CBSGS)(75:25) (Old) |Advertising : Consumer Behaviour 5001459 34
5 |B.M.M. (Sem. V)(CBSGS)(75:25) (Old) :g:;gsmg + Advertising in Contemporary 5001542 32
6 |B.M.M. (Sem. V)(CBSGS)(75:25) (Old) g\::ieegsmg + Advertising in Contemporary 5001598 30
7 |B.M.M. (Sem. V)(CBSGS)(75:25) (Old) |Advertising : Media Planning & Buying 5001647 14
8 |B.M.M. (Sem. V)(CBSGS)(75:25) (Old) |Advertising : Consumer Behaviour 5001703 18
9 |B.M.M. (Sem. V)(CBSGS)(75:25) (Old) g\::izgsi”g +Advertising in Contemporary 5001728 32
10 |B.M.M. (Sem. V)(CBSGS)(75:25) (Old) |Advertising : Media Planning & Buying 5001728 38
11 [B.M.M. (Sem. V)(CBSGS)(75:25) (Old) |Advertising : Consumer Behaviour 5001896 37
12 |B.M.M. (Sem. V)(CBSGS)(75:25) (Old) |Advertising : Media Planning & Buying 5002065 30
13 [B.M.M. (Sem. V)(CBSGS)(75:25) (Old) |Advertising : Consumer Behaviour 5002415 61
14 |B.M.M. (Sem. V)(CBSGS)(75:25) (Old) |Advertising : Consumer Behaviour 5002722 39
15 [B.M.M. (Sem. V)(CBSGS)(75:25) (Old) [|Advertising : Consumer Behaviour 5002917 53
16 |B.M.M. (Sem. V)(CBSGS)(75:25) (Old) |Advertising : Consumer Behaviour 5003039 18
17 |[B.M.M. (Sem. V)(CBSGS)(75:25) (Old) |Advertising : Media Planning & Buying 5003054 25
18 |B.M.M. (Sem. V)(CBSGS)(75:25) (Old) |Advertising : Consumer Behaviour 5003094 40
19 [B.M.M. (Sem. V)(CBSGS)(75:25) (Old) |Advertising : Media Planning & Buying 5003137 30
20 |B.M.M. (Sem. V)(CBSGS)(75:25) (Old) |Advertising : Consumer Behaviour 5003153 13
21 |B.M.M. (Sem. V)(CBSGS)(75:25) (Old) |Advertising : Consumer Behaviour 5003179 11
22 |B.M.M. (Sem. V)(CBSGS)(75:25) (Old) |Advertising : Media Planning & Buying 5003180 32
23 |B.M.M. (Sem. V)(CBSGS)(75:25) (Old) |Advertising : Consumer Behaviour 5003283 38
24 |B.M.M. (Sem. V)(CBSGS)(75:25) (Old) |Advertising : Consumer Behaviour 5003296 38
25 |B.M.M. (Sem. V)(CBSGS)(75:25) (Old) |Advertising : Consumer Behaviour 5003305 39
26 |B.M.M. (Sem. V)(CBSGS)(75:25) (Old) |Advertising : Media Planning & Buying 5003351 30
27 |B.M.M. (Sem. V)(CBSGS)(75:25) (Old) |Advertising : Consumer Behaviour 5003419 34
28 |B.M.M. (Sem. V)(CBSGS)(75:25) (Old) |Advertising : Media Planning & Buying 5003512 14
29 |B.M.M. (Sem. V)(CBSGS)(75:25) (Old) |Advertising : Media Planning & Buying 5003528 31
30 |B.M.M. (Sem. V)(CBSGS)(75:25) (Old) |Advertising : Consumer Behaviour 5003702 46
31 |B.M.M. (Sem. V)(CBSGS)(75:25) (Old) |Advertising : Consumer Behaviour 5003731 34
32 |B.M.M. (Sem. V)(CBSGS)(75:25) (Old) |Advertising : Consumer Behaviour 5003742 33
33 |B.M.M. (Sem. V)(CBSGS)(75:25) (Old) |Advertising : Consumer Behaviour 5003949 45
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34 |B.M.M. (Sem. V)(CBSGS)(75:25) (Old) |Advertising : Consumer Behaviour 5003953 49
35 |B.M.M. (Sem. V)(CBSGS)(75:25) (Old) |Advertising : Consumer Behaviour 5003964 43
36 |B.M.M. (Sem. V)(CBSGS)(75:25) (Old) |Advertising : Consumer Behaviour 5003973 45
37 |B.M.M. (Sem. V)(CBSGS)(75:25) (Old) |Advertising : Consumer Behaviour 5004014 36
38 |B.M.M. (Sem. V)(CBSGS)(75:25) (Old) |Advertising : Consumer Behaviour 5004057 30
39 |B.M.M. (Sem. V)(CBSGS)(75:25) (Old) |Advertising : Consumer Behaviour 5004110 46
40 [B.M.M. (Sem. V)(CBSGS)(75:25) (Old) |Advertising : Consumer Behaviour 5004130 31
41 |B.M.M. (Sem. V)(CBSGS)(75:25) (Old) |Advertising : Consumer Behaviour 5004153 40
42 [B.M.M. (Sem. V)(CBSGS)(75:25) (Old) |Advertising : Consumer Behaviour 5004174 30
43 |B.M.M. (Sem. V)(CBSGS)(75:25) (Old) |Advertising : Consumer Behaviour 5004176 45
44 [B.M.M. (Sem. V)(CBSGS)(75:25) (Old) |Advertising : Consumer Behaviour 5004540 21
45 |B.M.M. (Sem. V)(CBSGS)(75:25) (Old) |Advertising : Media Planning & Buying 5004544 17
46 [B.M.M. (Sem. V)(CBSGS)(75:25) (Old) |Advertising : Consumer Behaviour 5004560 34
47 |B.M.M. (Sem. V)(CBSGS)(75:25) (Old) |Advertising : Consumer Behaviour 5004592 20
48 |[B.M.M. (Sem. V)(CBSGS)(75:25) (Old) |Advertising : Media Planning & Buying 5004698 26
49 |B.M.M. (Sem. V)(CBSGS)(75:25) (Old) [|Advertising : Consumer Behaviour 5005129 32
50 |B.M.M. (Sem. V)(CBSGS)(75:25) (Old) |Advertising : Consumer Behaviour 5005164 38
51 |B.M.M. (Sem. V)(CBSGS)(75:25) (Old) |Advertising : Consumer Behaviour 5005168 38
52 |B.M.M. (Sem. V)(CBSGS)(75:25) (Old) |Advertising : Consumer Behaviour 5005179 44
53 |B.M.M. (Sem. V)(CBSGS)(75:25) (Old) |Advertising : Media Planning & Buying 5005277 36
54 |B.M.M. (Sem. V)(CBSGS)(75:25) (Old) ::;Z;::Sing + Advertising in Contemporary 5005287 33
55 |B.M.M. (Sem. V)(CBSGS)(75:25) (Old) |Advertising : Media Planning & Buying 5005287 23
56 |B.M.M. (Sem. V)(CBSGS)(75:25) (Old) [|Journalism : Indian Regional Journalism 5005361 30
57 |B.M.M. (Sem. V)(CBSGS)(75:25) (Old) |Advertising : Consumer Behaviour 5005536 37

Note :-

1) The marks declared are marks obtains after revaluation in individual subject only for the information of
students.

2) Final revaluation result will be declared only after revaluation of all subjects applied for revaluation.

3) Printing and supply of individual marksheets will be be only after completion of revaluation of all the cases
and caring out the amendments in the results as per provisions of the ordiances in force. Ordinance 5048 is
application for corrections.

4) Date of supply of mark sheets will be declared later.
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