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J

Q.P. Code : 21527

[Time: Three Hours]

Please check whether you have got the right question paper.
N.B: 1. Question No.1 is compulsory.
2. Attempt any FOUR questions from the remaining.
3. All questions carry equal marks.

Q.1.  Explain the following concepts (ANY FOUR):

a) International Marketing
b) IBRD

¢) Trading Blocs

d) Political Environment
e) Letter of Credit

) Export Incentives

g) International Advertising

Q.2.  Describe briefly the various features and challenges for International Marketing.

Q.3.  Explain in detail Comparative Cost Theory and Factor Endowment theory.

Q.4.  Discuss the role of i) WTO and ii) International Monetary Fund.

Q.5.  What factors determine the selection of international market? Explain.

Q.6.  Discuss in detail the procedure of export financing.

Q.7.  Case Study:

[ Marks: 100]
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Kaya is beauty brand which has established dominance in home market. They are looking forward
to expand their business internationally. They are looking forward to South- Asian Markets for

their future growth. For smooth functioning of the business you are required to suggest:

(1) Export-lmport Procedure
(2) Documents required to export products in International Market
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