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Marketing Research

[DEC - 2018) [Time: Three Hours] [ Marks:100]

check whether you have got the right question paper.
N.B: 1) All questions are compulsory.

2) IDOL students should answer both the sections within 3 hours.
SECTION-I

Q.1 Explain briefly the following terms (any 8) 16
a) Product research
b) Shop audit
¢) Tabulation
d) Questionnaire
e) Cluster sampling
f) Mail survey
g) Purchase panel
h) Test marketing
i) Primary data
j) Conjoint analysis
k) Controlled observation

Q.2 Answer any two of the following: 16
a) Distinguish between marketing research and marketing information system.
b) Explain the problems of marketing research.
¢) Explain the impact of liberalization on marketing research.

Q.3 Answer any two of the following: 16
a) Define promotion research. Explain the elements of promotion research.
b) Explain the benefits and limitations of disk research.
c) Explain the probability methods of sampling.

Q.4 Answer any two of the following: 16
a) Explain different types of questious used in questionnaire.
b) Explain the steps in data processing.
c) Define research report? Explain its components.

Q.5 Answer any two of the following: 16
a) Explain the merits and demerits of professional research agencies.
b) Explain the factors contributing to the growth of rural marketing.
c) What is ethics in marketing research? What are the issues relating to it in marketing research?

SECTION-II
Q.6 Write short notes on (any four) 20
a) Garbage analysis
b) Process of product research
c) Consumer panel
d) Editing of data
e) SPSS
f)  Secondary market research
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Please check whether you have got the right question paper.
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