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Paper / Subject Code: 79462 / Commerce: Paper 111

[Time: Three Hours]

Please check whether you have got the right question paper.

N.B: 1. All questions compulsory.
2. Figures to the right indicate marks.

Answer the following questions (any two)
Discuss the salient features of marketing.
What are the different functions of marketing.
Write a note on- ‘Concept of marketing’.

Answer the following questions (any two)

Explain the bases of market segmentation.

What are the factors influencing on consumer behavior?
Write a note on — ‘Behavior of Indian middle class!’

Answer the following questions (any two)
Explain the problems in Rural marketing?
What are the benefits of ‘Green marketing’
Write a note on- ‘Features of service marketing’

Answer the following questions (any two)

Discuss the marketing Research Process.

Explain the significance of marketing Information System.
Write a note on —‘External environmental factors’

Explain the following concepts.
Marketing

Selling

Consumer

Digital marketing

E-mail

State whether the following statements are true or false.

Rural marketing is not rural based.
Marketing and selling are the same concepts.
Consumer behavior never changes.

Service marketing is not applicable in India.
Newspaper is the example of secondary data.
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C) Choose the correct alternative and rewrite the sentence.
1. Is the essence of the marketing.

(place, time, exchange)

2. IS the oldest concept of marketing.
(exchange, product, production)

3. Is an important element of sociographic.
(culture, age, income)

4. Internet is the base of marketing.
(Green, Digital, Rural)

5. data is first hand collected data.
(primary, secondary, normal)
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Please check whether you have got the right question paper.

LRI C R I EC IR i
R. ISTeleREIeT 3feh 130T 1[0 SR ferdTal.

WTATAUhT HIVTCATET S Tarilt 3T forer,
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) TS forem e {3 ok o |,

8. TrTHor forqur R Tror smmenti AT SR,
2. Torqur afor fersht ® o= deheuT TR
3. TTEsh AUk el sEerd e,

¥, G fuuH ® vara SuAisd el

4. FAHT & M HHIfe ST 3.
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o o
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. & forurHT=h St HeheTT AR,
(ferf-rea, =r&q, 3care)

3. T GrHNTIiferen forvmienon= Tecar=i e 3R,
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