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Please check whether you have got the right question paper.

1. All questions are compulsory.
2. Figures to the right indicates full marks.

Answer any two of the following. (Out of three)
Discuss the functions of marketing.

Briefly explain the evolution of marketing.

Explain in detail the different concepts of marketing.

Answer any two of the following. (Out of three)

Write a note on Indian middle class.

Explain the meaning and features of consumer behaviour.
Discuss the importance of market segmentation.

Answer any two of the following. (Out of three)

What is green marketing? Explain the importance of green marketing.

Discuss the importance of digital marketing.
What are the features of service marketing?

Answer any two of the following. (Out of three)

Define marketing information system. Explain its importance.
Discuss the definition and features of marketing research process.
Explain the micro environmental factors.

Define the terms

Macro Environment

Buying motives

Internet marketing

Product concept of Marketing
Marketing research

State whether following statements are True or False
Consumer behaviour involves studying services and ideas only.
Primary data is the data which is readily available.

Market segmentation is time consuming process.

Green marketing does not help in reducing pollution.

Test marketing means, introducing a product in a small segment of
market.
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Fill in the blanks. 05

data is the first hand information collected by the researcher.
(Primary, Secondary, Both)

gives a distinctive and separate identity of the product.
(Logo, Slogan, Brand)

is buying motive of consumer to order goods online.
(Convinces, Luxury, Emotion)
includes all the activities involved in selling goods or services

to final consumers for ultimate consumption.
(Production, Distribution, Allocation)
In marketing, the producer directly reaches to the consumer on
phone.
(Telemarkets, E-commerce, Rural)
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9. Td 97 a1
WTCATeTUshT HIVTeITE! S 3L &, (< ehh) R0
HTeh{TT=aT ShrdaTe faamrd =
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TR Feqqariiaaiicr Ueh 19 foTeT.
TTEeh T 37 STTTT AT €98 T,
EISENERISEIC R HCAE S RIS
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(AT, T, 5-8)
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(IcaTe, farawon, are)
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