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Paper / Subject Code: 22916 / Applied Component Group : Paper | : Export Marketing.

Q.P. Code :32550
[Time: 2 Hours] [ Marks:60]

Please check whether you have got the right question paper.
N.B:1. Only college students admitted during the year 2013-2014 should attempt this question
Paper.

2. Figure to the right indicate full marks.
3. All questions are compulsory.

Answer any two from the following: 15°
a. Define Export Marketing: Explain the importance of Export Marketing to the firm.
b. Explain the causes of poor share of India’s exports in world trade.
c. Write a note on: Foreign Trade Policy 2009-14

Answer _any two from the followings: 15
a. Explain the various Non-tariff barriers in the international trade
b. Describe the positive implications of Trading blocs on International marketing.
c. Write a note on: ASEAN

Answer any two of the following: 15
a. Explain the new product development process.
b. Discuss the methods of entry in the foreign market.
c. Explain the role of FIEO.

Answer the following: 15
A] State whether the following statements are True or False:-

1. Foreign Trade Policy is usually for 8 years.

2. Domestic marketing is affected by trading blocs.

3. In Indirect exporting, services of middlemen are not required.
4. Anti-dumping duty is the example of tariff barrier.

5. DGFT issues IEC number to the exporters.

B] Give full form of the following:

i. SAARC
ii. APEDA
iii. EIC
iv. GSTP
v. ICA
C] Match the following:
Group A Group B
i) NAFTA a) Human Skeleton
i) Canalised item b) Export Promotion Organizations
iii) Commaodity boards ¢) Member countries USA, Canada,
Mexico
iv) Town of Excellence d) Petroleum products
V) Prohibited item e) Madurai
f) India, Pakistan Sri Lanka, member
countries
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Please check whether you have got the right question paper.
N.B: ¢) da1f01er & 2093 ¢y ALY FAew ddeledn Aeediardr & geaf3ar 3.
) Y TR HsIuY Aferard .
3) oIS 3 YR qut IO EfRiaT.
¥) HS SIS YAUTIhI JHTOT HIeTal.

Grelleldehl HIVIAET Glel T s, L
d. SRIfde SNRIT ARAET 910 REar 3AuIrARTRT SR faere .
&. facel sgmaR &RoT Q00k-2y T foigT.

GTeileldehl _ShIUTRl el 92=T ISl 23
3. AR AR [afaer R s 3sae fagre &
. RS fAUuEArar Gl e 8V IhRTcHs IRomH faere .
®. U.TH.3.U.UA.(ASEAN). &9 forgr

GrelTeldehl _HIUIdal aled U2 HisdT. L
3. A & fasrr gfshar fasre .
¥. el soRYSa yaer sxvgrear fafaer ggdi =T .
%. U, 3A.S.3.(FIEO) = #ffAe faerg &

Greltel gesT Hgdl. 2y
3. el YT ¥ 37Yar 318T o foigr.
i facel SR YRUT § ¢ auiedr Faarsr 3.
i, el fquurer & SUTORY e T gld.
ii. 39Tl [AaTa AYuTd ALITYar Jardl IRST A4d.
iv.  HSAEII! STl § STl 3SUBATT 3eTex0T 37Te.
V. faeer IR Taaared § RaTaerE g fFaTd dekfas s#d ¢35 Fid.
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. el §a qof &9 fergr:
. TH U U 3R 4. (SAARC).
ii. T 9 $ 9 T(APEDA).
iii. 3. 3mg "@L(EIC).
iv. STTg . (GSTP).
V. 3EELT(ICA).

%. ST ATET
T 3 EIra ¥

i. ATFAT(NAFTA) 3. AT gISTar st

ii.  heTolles a&q v, foate ger deea

iii.  aF] HSD ®.  F.UH.UHAS AR FoEC

gar
iV, 3cgse T AT g 3. U Fd 3d9Tere)
V. EIGEIBGRCEESH . HGUS.
%, HARA Gifhedid, Aeldl THHS
ger
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