Q. P. Code: 32765

Duration: 2 Hours Marks: 60
NOTE:

1. All questions are compulsory.
2. Figures to the right indicate marks.

3. All questions carry equal marks.

Q. 1 Answer Any Two of the following. (15)
a. Discuss the factors affecting channel decisions.
b. What is Logistics? Explain its components.
c. Write a note on ‘Online Retailing in India’.
Q. 2 Answer Any Two of the following. (15)
a) State and Explain the factors affecting promotion mix decisions.
b) Describe the steps in designing a marketing communication program.
¢) What are the various elements of promotion mix?
Q. 3 Answer Any Two of the following. (15)
a) “Consumer markets behavior differs from organizational markets behavior”, Comment.
b) Describe the steps in consumer purchase decision process.
c) Discuss the factors affecting organizational buyer behavior.
Q. 4 Answer Any Two of the following. (15)
a) State and Explain the 7 P’s of marketing mix for services.
b)Write a note on “Rural Market Scenario” in India.

c¢) Explain the strategies to cope with the challenges of rural marketing?
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