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REVALUATION

1 T.Y.B.M.M (SEM-V) (75:25) Journalism : Indian Regional Journalism. 6163 21

2 T.Y.B.M.M (SEM-V) (75:25) Journalism : Indian Regional Journalism. 6169 30

3 T.Y.B.M.M (SEM-V) (75:25) Journalism : Indian Regional Journalism. 6498 33

4 T.Y.B.M.M (SEM-V) (75:25) Journalism : Journalism and Public Opinion. 6953 19
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5 T.Y.B.M.M (SEM-VI) (75:25) Advertising - Contemporary Issues 127 36

6 T.Y.B.M.M (SEM-VI) (75:25) Advertising-Agency Management 268 39

7 T.Y.B.M.M (SEM-VI) (75:25) Advertising-Agency Management 333 45

8 T.Y.B.M.M (SEM-VI) (75:25) Advertising - Contemporary Issues 568 18

9 T.Y.B.M.M (SEM-VI) (75:25) 
Advertising-The Principles & Practice of Direct 

Marketing
569 24

10 T.Y.B.M.M (SEM-VI) (75:25) Advertising - Contemporary Issues 569 19

11 T.Y.B.M.M (SEM-VI) (75:25) Advertising-Agency Management 578 23

12 T.Y.B.M.M (SEM-VI) (75:25) Advertising: Advertising and Marketing Research 580 30

13 T.Y.B.M.M (SEM-VI) (75:25) Advertising-Agency Management 627 25

14 T.Y.B.M.M (SEM-VI) (75:25) Advertising-Agency Management 652 20

15 T.Y.B.M.M (SEM-VI) (75:25) 
Advertising-The Principles & Practice of Direct 

Marketing
681 30

16 T.Y.B.M.M (SEM-VI) (75:25) Advertising-Agency Management 685 30

17 T.Y.B.M.M (SEM-VI) (75:25) Advertising: Advertising and Marketing Research 687 23

18 T.Y.B.M.M (SEM-VI) (75:25) Advertising: Advertising and Marketing Research 763 22

19 T.Y.B.M.M (SEM-VI) (75:25) Advertising-Agency Management 764 30

20 T.Y.B.M.M (SEM-VI) (75:25) Advertising: Advertising and Marketing Research 835 37

21 T.Y.B.M.M (SEM-VI) (75:25) Advertising - Contemporary Issues 873 32

22 T.Y.B.M.M (SEM-VI) (75:25) Advertising: Advertising and Marketing Research 1004 41

23 T.Y.B.M.M (SEM-VI) (75:25) Advertising: Advertising and Marketing Research 1073 31
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24 T.Y.B.M.M (SEM-VI) (75:25) Advertising - Contemporary Issues 1073 18

25 T.Y.B.M.M (SEM-VI) (75:25) Advertising - Contemporary Issues 1096 18

26 T.Y.B.M.M (SEM-VI) (75:25) Advertising: Advertising and Marketing Research 1096 25

27 T.Y.B.M.M (SEM-VI) (75:25) Advertising: Advertising and Marketing Research 1135 33

28 T.Y.B.M.M (SEM-VI) (75:25) Advertising-Agency Management 1152 21

29 T.Y.B.M.M (SEM-VI) (75:25) Advertising: Advertising and Marketing Research 1154 30

30 T.Y.B.M.M (SEM-VI) (75:25) Advertising: Advertising and Marketing Research 1216 32

31 T.Y.B.M.M (SEM-VI) (75:25) Advertising: Advertising and Marketing Research 1232 31

32 T.Y.B.M.M (SEM-VI) (75:25) 
Advertising-The Principles & Practice of Direct 

Marketing
1289 30

33 T.Y.B.M.M (SEM-VI) (75:25) Advertising - Contemporary Issues 1363 30

34 T.Y.B.M.M (SEM-VI) (75:25) Advertising: Advertising and Marketing Research 1412 26

35 T.Y.B.M.M (SEM-VI) (75:25) Advertising - Contemporary Issues 1465 19

36 T.Y.B.M.M (SEM-VI) (75:25) Advertising: Advertising and Marketing Research 1496 42

37 T.Y.B.M.M (SEM-VI) (75:25) Advertising: Advertising and Marketing Research 1525 32

38 T.Y.B.M.M (SEM-VI) (75:25) Advertising: Advertising and Marketing Research 1534 26

39 T.Y.B.M.M (SEM-VI) (75:25) Advertising-Agency Management 1564 33

40 T.Y.B.M.M (SEM-VI) (75:25) Advertising - Contemporary Issues 1632 30

41 T.Y.B.M.M (SEM-VI) (75:25) Advertising - Contemporary Issues 1635 36

42 T.Y.B.M.M (SEM-VI) (75:25) Advertising-Agency Management 1641 19

43 T.Y.B.M.M (SEM-VI) (75:25) Advertising-Agency Management 1670 41

44 T.Y.B.M.M (SEM-VI) (75:25) Advertising-Agency Management 1673 22

45 T.Y.B.M.M (SEM-VI) (75:25) Advertising - Contemporary Issues 1691 21

46 T.Y.B.M.M (SEM-VI) (75:25) Advertising: Advertising and Marketing Research 1700 39

47 T.Y.B.M.M (SEM-VI) (75:25) Advertising - Contemporary Issues 1778 32

48 T.Y.B.M.M (SEM-VI) (75:25) 
Advertising-The Principles & Practice of Direct 

Marketing
1793 33
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49 T.Y.B.M.M (SEM-VI) (75:25) Advertising: Advertising and Marketing Research 1815 41

50 T.Y.B.M.M (SEM-VI) (75:25) 
Advertising-The Principles & Practice of Direct 

Marketing
1943 41

51 T.Y.B.M.M (SEM-VI) (75:25) Advertising-Agency Management 2005 33

52 T.Y.B.M.M (SEM-VI) (75:25) Advertising - Contemporary Issues 2028 36

53 T.Y.B.M.M (SEM-VI) (75:25) Advertising: Advertising and Marketing Research 2041 37

54 T.Y.B.M.M (SEM-VI) (75:25) Advertising - Contemporary Issues 2042 30

55 T.Y.B.M.M (SEM-VI) (75:25) Advertising: Advertising and Marketing Research 2081 41

56 T.Y.B.M.M (SEM-VI) (75:25) Advertising - Contemporary Issues 2128 34

57 T.Y.B.M.M (SEM-VI) (75:25) Advertising: Advertising and Marketing Research 2222 35

58 T.Y.B.M.M (SEM-VI) (75:25) Advertising - Contemporary Issues 2226 39

59 T.Y.B.M.M (SEM-VI) (75:25) Advertising: Advertising and Marketing Research 2246 24

60 T.Y.B.M.M (SEM-VI) (75:25) Advertising: Advertising and Marketing Research 2283 22

61 T.Y.B.M.M (SEM-VI) (75:25) Advertising: Advertising and Marketing Research 2285 37

62 T.Y.B.M.M (SEM-VI) (75:25) Advertising - Contemporary Issues 2285 36

63 T.Y.B.M.M (SEM-VI) (75:25) Advertising: Advertising and Marketing Research 2338 30

64 T.Y.B.M.M (SEM-VI) (75:25) Advertising - Contemporary Issues 2339 30

65 T.Y.B.M.M (SEM-VI) (75:25) Advertising: Advertising and Marketing Research 2347 30

66 T.Y.B.M.M (SEM-VI) (75:25) Advertising: Advertising and Marketing Research 2497 32

67 T.Y.B.M.M (SEM-VI) (75:25) Advertising - Contemporary Issues 2639 30

68 T.Y.B.M.M (SEM-VI) (75:25) Advertising-Agency Management 2771 38

69 T.Y.B.M.M (SEM-VI) (75:25) Advertising-Agency Management 2787 42

70 T.Y.B.M.M (SEM-VI) (75:25) Advertising-Agency Management 2815 32

71 T.Y.B.M.M (SEM-VI) (75:25) Advertising-Agency Management 2916 38

72 T.Y.B.M.M (SEM-VI) (75:25) Advertising - Contemporary Issues 2919 53

73 T.Y.B.M.M (SEM-VI) (75:25) Advertising: Advertising and Marketing Research 2929 36
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74 T.Y.B.M.M (SEM-VI) (75:25) Advertising-Agency Management 2967 44

75 T.Y.B.M.M (SEM-VI) (75:25) Advertising: Advertising and Marketing Research 2985 33

76 T.Y.B.M.M (SEM-VI) (75:25) Advertising-Agency Management 2987 16

77 T.Y.B.M.M (SEM-VI) (75:25) Advertising-Agency Management 3025 27

78 T.Y.B.M.M (SEM-VI) (75:25) Advertising-Agency Management 3115 18

79 T.Y.B.M.M (SEM-VI) (75:25) Advertising: Advertising and Marketing Research 3480 25

80 T.Y.B.M.M (SEM-VI) (75:25) Advertising: Advertising and Marketing Research 3497 25

81 T.Y.B.M.M (SEM-VI) (75:25) Advertising: Advertising and Marketing Research 3530 30

82 T.Y.B.M.M (SEM-VI) (75:25) Journalism: Internet and Issues in the Global Media 3571 36

83 T.Y.B.M.M (SEM-VI) (75:25) Advertising - Contemporary Issues 3634 18

84 T.Y.B.M.M (SEM-VI) (75:25) Advertising: Advertising and Marketing Research 3708 26

85 T.Y.B.M.M (SEM-VI) (75:25) Advertising - Contemporary Issues 3742 15

86 T.Y.B.M.M (SEM-VI) (75:25) Advertising: Advertising and Marketing Research 3816 41

87 T.Y.B.M.M (SEM-VI) (75:25) Advertising: Advertising and Marketing Research 3824 36

88 T.Y.B.M.M (SEM-VI) (75:25) Advertising - Contemporary Issues 3944 43

89 T.Y.B.M.M (SEM-VI) (75:25) Advertising-Agency Management 4017 30

90 T.Y.B.M.M (SEM-VI) (75:25) Advertising-Agency Management 4109 43

91 T.Y.B.M.M (SEM-VI) (75:25) Advertising-Agency Management 4147 30

92 T.Y.B.M.M (SEM-VI) (75:25) Advertising-Agency Management 4237 34

93 T.Y.B.M.M (SEM-VI) (75:25) Advertising: Advertising and Marketing Research 4277 34

94 T.Y.B.M.M (SEM-VI) (75:25) Advertising: Advertising and Marketing Research 4336 48

95 T.Y.B.M.M (SEM-VI) (75:25) Advertising: Advertising and Marketing Research 4380 39

96 T.Y.B.M.M (SEM-VI) (75:25) Advertising-Agency Management 4381 30

97 T.Y.B.M.M (SEM-VI) (75:25) Advertising: Advertising and Marketing Research 4468 43

98 T.Y.B.M.M (SEM-VI) (75:25) Advertising - Contemporary Issues 4468 30
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99 T.Y.B.M.M (SEM-VI) (75:25) Advertising: Advertising and Marketing Research 4500 33

100 T.Y.B.M.M (SEM-VI) (75:25) 
Advertising-The Principles & Practice of Direct 

Marketing
4509 51

101 T.Y.B.M.M (SEM-VI) (75:25) Advertising: Advertising and Marketing Research 4538 18

102 T.Y.B.M.M (SEM-VI) (75:25) 
Advertising-The Principles & Practice of Direct 

Marketing
4563 30

103 T.Y.B.M.M (SEM-VI) (75:25) Advertising - Contemporary Issues 4563 38

104 T.Y.B.M.M (SEM-VI) (75:25) Advertising-Agency Management 4595 20

105 T.Y.B.M.M (SEM-VI) (75:25) Advertising - Contemporary Issues 4644 34

A.U - 29.10.18 forDIRECTOR

BOARD OF EXAMINATIONS AND EVALUATION

2)  Final revaluation result will be declared only after revaluation of all  subjects applied for revaluation.

3)  Printing and supply of individual marksheets will be be only after completion of revaluation of all 

the cases and caring out the amendments in the results as per provisions of the ordiances in force.  

Ordinance 5048 is application for corrections.

4)  Date of supply of mark sheets will be declared later.

DATE: -29.10.18

MUMBAI: - 400 098

Note :-

1)  The marks declared are marks obtains after revaluation in individual subject only for the information 

of students.


