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1
T.Y.B.M.M (SEM-VI) 

(75:25) 
Advertising - Contemporary Issues 32 8

2
T.Y.B.M.M (SEM-VI) 

(75:25) 
Advertising - Contemporary Issues 117 18

3
T.Y.B.M.M (SEM-VI) 

(75:25) 
Advertising: Advertising and Marketing Research 128 41

4
T.Y.B.M.M (SEM-VI) 

(75:25) 
Advertising - Contemporary Issues 161 24

5
T.Y.B.M.M (SEM-VI) 

(75:25) 

Advertising-Legal Environment and Advertising 

Ethics
218 30

6
T.Y.B.M.M (SEM-VI) 

(75:25) 
Advertising - Contemporary Issues 280 19

7
T.Y.B.M.M (SEM-VI) 

(75:25) 
Advertising: Advertising and Marketing Research 351 23

8
T.Y.B.M.M (SEM-VI) 

(75:25) 
Advertising: Advertising and Marketing Research 422 32

9
T.Y.B.M.M (SEM-VI) 

(75:25) 
Journalism - News Media Management 438 35

10
T.Y.B.M.M (SEM-VI) 

(75:25) 
Journalism - News Media Management 447 52

11
T.Y.B.M.M (SEM-VI) 

(75:25) 
Journalism - News Media Management 450 42

12
T.Y.B.M.M (SEM-VI) 

(75:25) 
Journalism - News Media Management 463 41

13
T.Y.B.M.M (SEM-VI) 

(75:25) 
Journalism - News Media Management 490 43

14
T.Y.B.M.M (SEM-VI) 

(75:25) 
Journalism - News Media Management 503 35

15
T.Y.B.M.M (SEM-VI) 

(75:25) 

Advertising-Legal Environment and Advertising 

Ethics
536 32

16
T.Y.B.M.M (SEM-VI) 

(75:25) 

Advertising-Legal Environment and Advertising 

Ethics
569 30

17
T.Y.B.M.M (SEM-VI) 

(75:25) 

Advertising-Legal Environment and Advertising 

Ethics
575 30

18
T.Y.B.M.M (SEM-VI) 

(75:25) 

Advertising-Legal Environment and Advertising 

Ethics
578 21

19
T.Y.B.M.M (SEM-VI) 

(75:25) 
Advertising - Contemporary Issues 620 17

20
T.Y.B.M.M (SEM-VI) 

(75:25) 
Advertising - Contemporary Issues 722 13

21
T.Y.B.M.M (SEM-VI) 

(75:25) 

Advertising-Financial Management for Marketing & 

Advertising
792 19

22
T.Y.B.M.M (SEM-VI) 

(75:25) 

Advertising-Legal Environment and Advertising 

Ethics
963 32

23
T.Y.B.M.M (SEM-VI) 

(75:25) 

Advertising-Legal Environment and Advertising 

Ethics
973 31

24
T.Y.B.M.M (SEM-VI) 

(75:25) 
Advertising - Contemporary Issues 993 21

25
T.Y.B.M.M (SEM-VI) 

(75:25) 
Advertising: Advertising and Marketing Research 1069 9

26
T.Y.B.M.M (SEM-VI) 

(75:25) 
Advertising - Contemporary Issues 1069 10

27
T.Y.B.M.M (SEM-VI) 

(75:25) 

Advertising-Financial Management for Marketing & 

Advertising
1289 11

28
T.Y.B.M.M (SEM-VI) 

(75:25) 

Advertising-Financial Management for Marketing & 

Advertising
1296 21

29
T.Y.B.M.M (SEM-VI) 

(75:25) 
Advertising - Contemporary Issues 1316 16

30
T.Y.B.M.M (SEM-VI) 

(75:25) 
Advertising: Advertising and Marketing Research 1342 30

31
T.Y.B.M.M (SEM-VI) 

(75:25) 
Advertising - Contemporary Issues 1342 32
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32
T.Y.B.M.M (SEM-VI) 

(75:25) 
Advertising-Digital Media 1363 23

33
T.Y.B.M.M (SEM-VI) 

(75:25) 
Advertising - Contemporary Issues 1408 7

34
T.Y.B.M.M (SEM-VI) 

(75:25) 

Advertising-Legal Environment and Advertising 

Ethics
1411 30

35
T.Y.B.M.M (SEM-VI) 

(75:25) 
Advertising: Advertising and Marketing Research 1442 17

36
T.Y.B.M.M (SEM-VI) 

(75:25) 

Advertising-Legal Environment and Advertising 

Ethics
1486 30

37
T.Y.B.M.M (SEM-VI) 

(75:25) 

Advertising-Legal Environment and Advertising 

Ethics
1555 21

38
T.Y.B.M.M (SEM-VI) 

(75:25) 

Advertising-Legal Environment and Advertising 

Ethics
1564 30

39
T.Y.B.M.M (SEM-VI) 

(75:25) 

Advertising-Legal Environment and Advertising 

Ethics
1567 35

40
T.Y.B.M.M (SEM-VI) 

(75:25) 

Advertising-Legal Environment and Advertising 

Ethics
1641 24

41
T.Y.B.M.M (SEM-VI) 

(75:25) 

Advertising-Financial Management for Marketing & 

Advertising
1642 11

42
T.Y.B.M.M (SEM-VI) 

(75:25) 

Advertising-Financial Management for Marketing & 

Advertising
1682 18

43
T.Y.B.M.M (SEM-VI) 

(75:25) 

Advertising-Legal Environment and Advertising 

Ethics
1700 58

44
T.Y.B.M.M (SEM-VI) 

(75:25) 

Advertising-Legal Environment and Advertising 

Ethics
1704 31

45
T.Y.B.M.M (SEM-VI) 

(75:25) 
Advertising: Advertising and Marketing Research 1721 31

46
T.Y.B.M.M (SEM-VI) 

(75:25) 
Advertising - Contemporary Issues 1734 30

47
T.Y.B.M.M (SEM-VI) 

(75:25) 

Advertising-Legal Environment and Advertising 

Ethics
1840 33

48
T.Y.B.M.M (SEM-VI) 

(75:25) 
Advertising: Advertising and Marketing Research 1931 33

49
T.Y.B.M.M (SEM-VI) 

(75:25) 

Advertising-Financial Management for Marketing & 

Advertising
1943 18

50
T.Y.B.M.M (SEM-VI) 

(75:25) 
Advertising: Advertising and Marketing Research 1959 42

51
T.Y.B.M.M (SEM-VI) 

(75:25) 
Advertising: Advertising and Marketing Research 2054 37

52
T.Y.B.M.M (SEM-VI) 

(75:25) 

Advertising-Financial Management for Marketing & 

Advertising
2105 13

53
T.Y.B.M.M (SEM-VI) 

(75:25) 
Advertising: Advertising and Marketing Research 2145 31

54
T.Y.B.M.M (SEM-VI) 

(75:25) 
Advertising: Advertising and Marketing Research 2148 33

55
T.Y.B.M.M (SEM-VI) 

(75:25) 
Advertising - Contemporary Issues 2233 21

56
T.Y.B.M.M (SEM-VI) 

(75:25) 

Advertising-Legal Environment and Advertising 

Ethics
2267 38

57
T.Y.B.M.M (SEM-VI) 

(75:25) 

Advertising-Legal Environment and Advertising 

Ethics
2338 15

58
T.Y.B.M.M (SEM-VI) 

(75:25) 

Advertising-Financial Management for Marketing & 

Advertising
2339 22

59
T.Y.B.M.M (SEM-VI) 

(75:25) 
Advertising-Digital Media 2347 26

60
T.Y.B.M.M (SEM-VI) 

(75:25) 
Advertising: Advertising and Marketing Research 2376 40

61
T.Y.B.M.M (SEM-VI) 

(75:25) 
Advertising: Advertising and Marketing Research 2391 41

62
T.Y.B.M.M (SEM-VI) 

(75:25) 

Advertising-Legal Environment and Advertising 

Ethics
2443 18

63
T.Y.B.M.M (SEM-VI) 

(75:25) 
Advertising - Contemporary Issues 2457 31

64
T.Y.B.M.M (SEM-VI) 

(75:25) 
Advertising: Advertising and Marketing Research 2457 38
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65
T.Y.B.M.M (SEM-VI) 

(75:25) 
Journalism - News Media Management 2597 22

66
T.Y.B.M.M (SEM-VI) 

(75:25) 
Journalism - News Media Management 2649 43

67
T.Y.B.M.M (SEM-VI) 

(75:25) 
Journalism: Internet and Issues in the Global Media 2657 24

68
T.Y.B.M.M (SEM-VI) 

(75:25) 
Journalism - News Media Management 2718 15

69
T.Y.B.M.M (SEM-VI) 

(75:25) 

Advertising-Legal Environment and Advertising 

Ethics
2857 30

70
T.Y.B.M.M (SEM-VI) 

(75:25) 

Advertising-Legal Environment and Advertising 

Ethics
2903 31

71
T.Y.B.M.M (SEM-VI) 

(75:25) 
Advertising: Advertising and Marketing Research 2907 24

72
T.Y.B.M.M (SEM-VI) 

(75:25) 
Advertising: Advertising and Marketing Research 2949 30

73
T.Y.B.M.M (SEM-VI) 

(75:25) 
Advertising: Advertising and Marketing Research 2952 40

74
T.Y.B.M.M (SEM-VI) 

(75:25) 
Advertising - Contemporary Issues 2972 30

75
T.Y.B.M.M (SEM-VI) 

(75:25) 
Advertising: Advertising and Marketing Research 3008 34

76
T.Y.B.M.M (SEM-VI) 

(75:25) 

Advertising-Legal Environment and Advertising 

Ethics
3084 30

77
T.Y.B.M.M (SEM-VI) 

(75:25) 
Advertising: Advertising and Marketing Research 3114 30

78
T.Y.B.M.M (SEM-VI) 

(75:25) 
Advertising: Advertising and Marketing Research 3138 32

79
T.Y.B.M.M (SEM-VI) 

(75:25) 
Advertising: Advertising and Marketing Research 3140 32

80
T.Y.B.M.M (SEM-VI) 

(75:25) 
Advertising - Contemporary Issues 3218 15

81
T.Y.B.M.M (SEM-VI) 

(75:25) 
Advertising: Advertising and Marketing Research 3274 31

82
T.Y.B.M.M (SEM-VI) 

(75:25) 
Advertising: Advertising and Marketing Research 3300 26

83
T.Y.B.M.M (SEM-VI) 

(75:25) 
Advertising - Contemporary Issues 3300 19

84
T.Y.B.M.M (SEM-VI) 

(75:25) 

Advertising-Legal Environment and Advertising 

Ethics
3342 19

85
T.Y.B.M.M (SEM-VI) 

(75:25) 
Advertising - Contemporary Issues 3466 40

86
T.Y.B.M.M (SEM-VI) 

(75:25) 
Advertising - Contemporary Issues 3506 22

87
T.Y.B.M.M (SEM-VI) 

(75:25) 
Advertising: Advertising and Marketing Research 3545 39

88
T.Y.B.M.M (SEM-VI) 

(75:25) 
Journalism: Internet and Issues in the Global Media 3637 19

89
T.Y.B.M.M (SEM-VI) 

(75:25) 
Journalism: Internet and Issues in the Global Media 3645 31

90
T.Y.B.M.M (SEM-VI) 

(75:25) 
Journalism - News Media Management 3661 40

91
T.Y.B.M.M (SEM-VI) 

(75:25) 
Advertising: Advertising and Marketing Research 3753 21

92
T.Y.B.M.M (SEM-VI) 

(75:25) 
Advertising: Advertising and Marketing Research 3792 40

93
T.Y.B.M.M (SEM-VI) 

(75:25) 
Advertising: Advertising and Marketing Research 3842 22

94
T.Y.B.M.M (SEM-VI) 

(75:25) 
Advertising: Advertising and Marketing Research 4007 30

95
T.Y.B.M.M (SEM-VI) 

(75:25) 
Advertising - Contemporary Issues 4027 9

96
T.Y.B.M.M (SEM-VI) 

(75:25) 

Advertising-Legal Environment and Advertising 

Ethics
4115 19

97
T.Y.B.M.M (SEM-VI) 

(75:25) 

Advertising-Legal Environment and Advertising 

Ethics
4184 22
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98
T.Y.B.M.M (SEM-VI) 

(75:25) 

Advertising-Legal Environment and Advertising 

Ethics
4185 30

99
T.Y.B.M.M (SEM-VI) 

(75:25) 

Advertising-Legal Environment and Advertising 

Ethics
4233 23

100
T.Y.B.M.M (SEM-VI) 

(75:25) 

Advertising-Legal Environment and Advertising 

Ethics
4346 33

101
T.Y.B.M.M (SEM-VI) 

(75:25) 

Advertising-Legal Environment and Advertising 

Ethics
4377 26

102
T.Y.B.M.M (SEM-VI) 

(75:25) 
Advertising - Contemporary Issues 4432 8

103
T.Y.B.M.M (SEM-VI) 

(75:25) 
Advertising - Contemporary Issues 4442 18

104
T.Y.B.M.M (SEM-VI) 

(75:25) 

Advertising-Financial Management for Marketing & 

Advertising
4443 19

105
T.Y.B.M.M (SEM-VI) 

(75:25) 
Advertising - Contemporary Issues 4474 10

106
T.Y.B.M.M (SEM-VI) 

(75:25) 

Advertising-Legal Environment and Advertising 

Ethics
4485 9

107
T.Y.B.M.M (SEM-VI) 

(75:25) 
Advertising: Advertising and Marketing Research 4495 38

108
T.Y.B.M.M (SEM-VI) 

(75:25) 

Advertising-Legal Environment and Advertising 

Ethics
4539 30

109
T.Y.B.M.M (SEM-VI) 

(75:25) 

Advertising-Legal Environment and Advertising 

Ethics
4585 36

110
T.Y.B.M.M (SEM-VI) 

(75:25) 

Advertising-Legal Environment and Advertising 

Ethics
4586 35

111
T.Y.B.M.M (SEM-VI) 

(75:25) 

Advertising-Financial Management for Marketing & 

Advertising
4588 30

112
T.Y.B.M.M (SEM-VI) 

(75:25) 
Advertising - Contemporary Issues 4602 7

113
T.Y.B.M.M (SEM-VI) 

(75:25) 
Advertising - Contemporary Issues 4612 30

114
T.Y.B.M.M (SEM-VI) 

(75:25) 

Advertising-Financial Management for Marketing & 

Advertising
5008 24

A.U - 12.10.18 forDIRECTOR

BOARD OF EXAMINATIONS AND EVALUATION

2)  Final revaluation result will be declared only after revaluation of all  subjects applied for 

revaluation.

3)  Printing and supply of individual marksheets will be be only after completion of revaluation of all 

the cases and caring out the amendments in the results as per provisions of the ordiances in force.  

Ordinance 5048 is application for corrections.

4)  Date of supply of mark sheets will be declared later.

DATE: -12.10.18

MUMBAI: - 400 098

Note :-

1)  The marks declared are marks obtains after revaluation in individual subject only for the 

information of students.


