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DECLARATION OF REVALUATION MARKS OF INDIVIDUAL SUBJECTS

FACULTY OF ARTS 1ST HALF' 2018

SR. SEAT MARKS AFTER
EXAMINATION SUBJECTS
NO. NO. REVALUATION
1 T.Y.B.M.M (SEM-V) Consumer Behaviour. 6384 30
(75:25)
SR. SEAT MARKS AFTER
EXAMINATION SUBJECTS
NO. NO. REVALUATION
T.Y.B.M.M (SEM-VI
2 ( ) Advertising and Marketing Research 117 30
(75:25)
T.Y.B.M.M (SEM-VI
3 ( ) Advertising and Marketing Research 165 17
(75:25)
T.Y.B.M.M (SEM-VI
4 ( ) Advertising and Marketing Research 217 30
(75:25)
5 T.Y.B.M.M (SEM-VI) Legal Environment and Advertising Ethics 245 25
(75:25)
6 T.Y.B.M.M (SEM-VI) Legal Environment and Advertising Ethics 249 30
(75:25)
7 '(I';;I;SI\)/IM (SEM-VI) Financial Management for Marketing & Advertising 348 13
T.Y.B.M.M (SEM-VI
8 ( ) Legal Environment and Advertising Ethics 352 19
(75:25)
T.Y.B.M.M (SEM-VI
9 (75:25) ( ) Financial Management for Marketing & Advertising 354 30
T.Y.B.M.M (SEM-VI
10 (75:25) ( ) Financial Management for Marketing & Advertising 359 17
T.Y.B.M.M (SEM-VI
11 (75:25) ( ) Financial Management for Marketing & Advertising 361 13
T.Y.B.M.M (SEM-VI
12 (75:25) ( ) Financial Management for Marketing & Advertising 410 30
T.Y.B.M.M (SEM-VI
13 ( ) Legal Environment and Advertising Ethics 1285 23
(75:25)
T.Y.B.M.M (SEM-VI
14 (75:25) ( ) Financial Management for Marketing & Advertising 1494 24
T.Y.B.M.M (SEM-VI
15 ( ) Legal Environment and Advertising Ethics 1649 35
(75:25)
T.Y.B.M.M (SEM-VI
16 (75:25) ( ) Financial Management for Marketing & Advertising 2062 24
T.Y.B.M.M (SEM-VI
17 ( ) Advertising and Marketing Research 2223 30
(75:25)
T.Y.B.M.M (SEM-VI
18 ( ) Advertising and Marketing Research 2309 30
(75:25)
T.Y.B.M.M (SEM-VI
19 ( ) Legal Environment and Advertising Ethics 2899 25
(75:25)
T.Y.B.M.M (SEM-VI
20 ( ) Legal Environment and Advertising Ethics 2949 21
(75:25)
T.Y.B.M.M (SEM-VI
21 ( ) Advertising and Marketing Research 2972 21
(75:25)
T.Y.B.M.M (SEM-VI
22 ( ) Legal Environment and Advertising Ethics 3008 33

(75:25)
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EXAMINATION SUBJECTS
NO. NO. REVALUATION
23 T-Y.B.M.M (SEM-VI) Legal Environment and Advertising Ethics 3249 31
(75:25)
24 T-Y.B.M.M (SEM-VI) Legal Environment and Advertising Ethics 3274 23
(75:25)
25 T-Y.B.M.M (SEM-VI) Legal Environment and Advertising Ethics 3545 30
(75:25)
26 T-Y.B.M.M (SEM-VI) Legal Environment and Advertising Ethics 4117 23
(75:25)
27 :—7\;25'\)/|M (SEM-VI) Financial Management for Marketing & Advertising [ 4661 13
Note :-

1) The marks declared are marks obtains after revaluation in individual subject only for the

information of students.
2) Final revaluation result will be declared only after revaluation of all subjects applied for

revaluation.

3) Printing and supply of individual marksheets will be be only after completion of revaluation of all
the cases and caring out the amendments in the results as per provisions of the ordiances in force.
Ordinance 5048 is application for corrections.

4) Date of supply of mark sheets will be declared later.
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MUMBAL: - 400 098
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