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DECLARATION OF REVALUATION MARKS OF INDIVIDUAL SUBJECTS

FACULTY OF ARTS 1ST HALF' 2018

SR. SEAT MARKS AFTER
EXAMINATION SUBJECTS
NO. NO. REVALUATION

T.Y.B.M.M (SEM-VI

1 (75:25) ( ) Advertising: Legal Environment and Advertising Ethics. 153 24

5 T.Y.B.M.M (SEM-VI) Advertising-Financial Management for Marketing & 183 7
(75:25) Advertising

3 T.Y.B.M.M (SEM-VI) Advertising-Financial Management for Marketing & 209 16
(75:25) Advertising

4 T.Y.B.M.M (SEM-VI) Advertising-Financial Management for Marketing & 218 20
(75:25) Advertising
T.Y.B.M.M (SEM-VI

5 ( ) Advertising - Contemporary Issues 295 30
(75:25)

6 T.Y.B.M.M (SEM-VI) Advertising-Financial Management for Marketing & 333 3
(75:25) Advertising

7 T.Y.B.M.M (SEM-VI) Advertising-Financial Management for Marketing & 346 18
(75:25) Advertising

3 T.Y.B.M.M (SEM-VI) Advertising-Financial Management for Marketing & 353 21
(75:25) Advertising

9 T.Y.B.M.M (SEM-VI) Advertising-Financial Management for Marketing & 578 7
(75:25) Advertising

10 T.Y.B.M.M (SEM-VI) Advertising-Financial Management for Marketing & 791 7
(75:25) Advertising

1 T.Y.B.M.M (SEM-VI) Advertising-Financial Management for Marketing & 229 20
(75:25) Advertising

12 T.Y.B.M.M (SEM-VI) Advertising-Financial Management for Marketing & 246 7
(75:25) Advertising
T.Y.B.M.M (SEM-VI

13 (75:25) ( ) Advertising: Legal Environment and Advertising Ethics. 776 25

14 T.Y.B.M.M (SEM-VI) Advertising-Financial Management for Marketing & 286 5
(75:25) Advertising

15 T.Y.B.M.M (SEM-VI) Advert!s!ng-FlnanuaI Management for Marketing & 1054 10
(75:25) Advertising

16 T.Y.B.M.M (SEM-VI) Advertising-Financial Management for Marketing & 1069 5
(75:25) Advertising

17 T.Y.B.M.M (SEM-VI) Advertising-Financial Management for Marketing & 1172 8
(75:25) Advertising
T.Y.B.M.M (SEM-VI

18 ( ) Advertising - Contemporary Issues 1182 21
(75:25)

19 T.Y.B.M.M (SEM-VI) Advertising-Financial Management for Marketing & 1202 9
(75:25) Advertising

20 T.Y.B.M.M (SEM-VI) Advertising-Financial Management for Marketing & 1247 8
(75:25) Advertising

1 T.Y.B.M.M (SEM-VI) Advert!s!ng-FlnanuaI Management for Marketing & 1285 12
(75:25) Advertising

29 T.Y.B.M.M (SEM-VI) Advert!s!ng-FlnanuaI Management for Marketing & 1295 20
(75:25) Advertising
T.Y.B.M.M (SEM-VI

23 ( ) Advertising-Legal Environment and Advertising Ethics 1408 26

(75:25)
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SR. SEAT MARKS AFTER
EXAMINATION SUBJECTS
NO. NO. REVALUATION
24 T.Y.B.M.M (SEM-VI) Advertising-Financial Management for Marketing & 1423 4
(75:25) Advertising
25 T.Y.B.M.M (SEM-VI) Advert!s!ng-FmanmaI Management for Marketing & 1446 23
(75:25) Advertising
2% T.Y.B.M.M (SEM-VI) Advertising-Financial Management for Marketing & 1499 7
(75:25) Advertising
57 T.Y.B.M.M (SEM-VI) Advertising-Financial Management for Marketing & 1564 7
(75:25) Advertising
T.Y.B.M.M (SEM-VI
28 ( ) Advertising - Contemporary Issues 1583 20
(75:25)
T.Y.B.M.M (SEM-VI
29 ( ) Advertising - Contemporary Issues 1597 12
(75:25)
30 T.Y.B.M.M (SEM-VI) Advert!s!ng—FlnanuaI Management for Marketing & 1691 26
(75:25) Advertising
T.Y.B.M.M (SEM-VI) .
31 Advertising - Contemporary Issues 1629 20
(75:25)
32 T.Y.B.M.M (SEM-VI) Advert!s!ng—FlnanuaI Management for Marketing & 1641 16
(75:25) Advertising
33 T.Y.B.M.M (SEM-VI) Advert?s?ng—FinanciaI Management for Marketing & 1723 30
(75:25) Advertising
34 T.Y.B.M.M (SEM-VI) Advert!s!ng—FlnanuaI Management for Marketing & 1823 13
(75:25) Advertising
35 T.Y.B.M.M (SEM-VI) Advert?s?ng—FinanciaI Management for Marketing & 1839 17
(75:25) Advertising
36 T.Y.B.M.M (SEM-VI) Advert?s?ng-FinanciaI Management for Marketing & 1840 25
(75:25) Advertising
T.Y.B.M.M (SEM-VI) L.
37 Advertising - Contemporary Issues 1846 24
(75:25)
38 T.Y.B.M.M (SEM-VI) Advert!s!ng-FlnanuaI Management for Marketing & 2113 16
(75:25) Advertising
39 T.Y.B.M.M (SEM-VI) Advert?s?ng-FinanciaI Management for Marketing & 5143 30
(75:25) Advertising
40 T.Y.B.M.M (SEM-VI) Advert!s!ng-FlnanuaI Management for Marketing & 2149 14
(75:25) Advertising
a1 T.Y.B.M.M (SEM-VI) Advert!s!ng-FlnanuaI Management for Marketing & 9935 27
(75:25) Advertising
42 T.Y.B.M.M (SEM-VI) Advertising-Financial Management for Marketing & 9937 6
(75:25) Advertising
43 T.Y.B.M.M (SEM-VI) Advertising-Financial Management for Marketing & 2963 3
(75:25) Advertising
T.Y.B.M.M (SEM-VI
44 ( ) Advertising - Contemporary Issues 2269 23
(75:25)
45 T.Y.B.M.M (SEM-VI) Advertising-Financial Management for Marketing & 2970 9
(75:25) Advertising
.Y.B.M. EM- ising-Fi i i
46 T.Y.B.M.M (SEM-VI) Advert!s!ng Financial Management for Marketing & 2990 24
(75:25) Advertising
.Y.B.M. EM- ising-Fi i i
47 T.Y.B.M.M (SEM-VI) Advert!s!ng Financial Management for Marketing & 5343 16
(75:25) Advertising
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SR. SEAT MARKS AFTER
EXAMINATION SUBJECTS
NO. NO. REVALUATION
T.Y.B.M.M (SEM-VI
48 ( ) Advertising - Contemporary Issues 2386 14
(75:25)
49 T.Y.B.M.M (SEM-VI) Advert!s!ng-FmanmaI Management for Marketing & 2843 91
(75:25) Advertising
50 T.Y.B.M.M (SEM-VI) Advert?s?ng-FinanciaI Management for Marketing & 2895 30
(75:25) Advertising
51 T.Y.B.M.M (SEM-VI) Advertising-Financial Management for Marketing & 2917 4
(75:25) Advertising
52 T.Y.B.M.M (SEM-VI) Advert!s!ng-FmanmaI Management for Marketing & 2923 16
(75:25) Advertising
53 T.Y.B.M.M (SEM-VI) Advert?s?ng-FinanciaI Management for Marketing & 2932 10
(75:25) Advertising
54 T.Y.B.M.M (SEM-VI) Advertising-Financial Management for Marketing & 5951 8
(75:25) Advertising
55 T.Y.B.M.M (SEM-VI) Advert!s!ng—FlnanuaI Management for Marketing & 2997 12
(75:25) Advertising
56 T.Y.B.M.M (SEM-VI) Advert?s?ng—FinanciaI Management for Marketing & 3108 30
(75:25) Advertising
57 T.Y.B.M.M (SEM-VI) Advert!s!ng—FlnanuaI Management for Marketing & 3115 10
(75:25) Advertising
58 T.Y.B.M.M (SEM-VI) Advert?s?ng—FinanciaI Management for Marketing & 3359 33
(75:25) Advertising
59 T.Y.B.M.M (SEM-VI) Advert?s?ng—FinanciaI Management for Marketing & 3545 16
(75:25) Advertising
T.Y.B.M.M (SEM-VI) .. . - .
60 (75:25) Advertising-Legal Environment and Advertising Ethics 3687 39
T.Y.B.M.M (SEM-VI) .
61 Advertising - Contemporary Issues 4063 17
(75:25)
62 T.Y.B.M.M (SEM-VI) Advert!s!ng-FlnanuaI Management for Marketing & 4120 17
(75:25) Advertising
T.Y.B.M.M (SEM-VI) .
63 Advertising - Contemporary Issues 4130 21
(75:25)
T.Y.B.M.M (SEM-VI) .. . - .
64 (75:25) Advertising-Legal Environment and Advertising Ethics 4141 25
65 T.Y.B.M.M (SEM-VI) Advert!s!ng-FlnanuaI Management for Marketing & 4147 23
(75:25) Advertising
66 T.Y.B.M.M (SEM-VI) Advert?s?ng-FinanciaI Management for Marketing & 4196 13
(75:25) Advertising
67 T.Y.B.M.M (SEM-VI) Advert!s!ng-Flnanual Management for Marketing & 4217 12
(75:25) Advertising
.Y.B.M. EM- ising-Fi i i
68 T.Y.B.M.M (SEM-VI) Advert!s!ng Financial Management for Marketing & 4233 13
(75:25) Advertising
.Y.B.M. EM- ising-Fi i i
69 T.Y.B.M.M (SEM-VI) Advert!s!ng Financial Management for Marketing & 4758 30
(75:25) Advertising
.Y.B.M. EM- ising-Fi i i
20 T.Y.B.M.M (SEM-VI) Advert!s!ng Financial Management for Marketing & 4346 15
(75:25) Advertising
.Y.B.M. EM- ising-Fi i i
71 T.Y.B.M.M (SEM-VI) Advertising-Financial Management for Marketing & 4362 35

(75:25)

Advertising
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NO. NO. REVALUATION

79 T.Y.B.M.M (SEM-VI) Advert!s!ng-FmanmaI Management for Marketing & 4377 13
(75:25) Advertising

73 T.Y.B.M.M (SEM-VI) Advertising-Financial Management for Marketing & 4471 1
(75:25) Advertising
T.Y.B.M.M (SEM-VI) .. . - .

74 (75:25) Advertising-Legal Environment and Advertising Ethics 4474 27
T.Y.B.M.M (SEM-VI

75 (75:25) ( ) Advertising-Legal Environment and Advertising Ethics 4492 32

76 T.Y.B.M.M (SEM-VI) Advertising-Financial Management for Marketing & 4530 6
(75:25) Advertising
T.Y.B.M.M (SEM-VI

77 (75:25) ( ) Advertising-Legal Environment and Advertising Ethics 4602 22

78 T.Y.B.M.M (SEM-VI) Advert!s!ng-FlnanuaI Management for Marketing & 4617 20
(75:25) Advertising

29 T.Y.B.M.M (SEM-VI) Advert!s!ng-FlnanuaI Management for Marketing & 4631 15
(75:25) Advertising

80 T.Y.B.M.M (SEM-VI) Advertising-Financial Management for Marketing & 4639 7
(75:25) Advertising

Note :-

1) The marks declared are marks obtains after revaluation in individual subject only for the information
of students.

2) Final revaluation result will be declared only after revaluation of all subjects applied for revaluation.

3) Printing and supply of individual marksheets will be be only after completion of revaluation of all the
cases and caring out the amendments in the results as per provisions of the ordiances in force. Ordinance
5048 is application for corrections.

4) Date of supply of mark sheets will be declared later.

DATE: -12.09.18
MUMBALI: - 400 098
AU -12.09.18 forDIRECTOR

BOARD OF EXAMINATIONS AND EVALUATION



