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NO.
EXAMINATION SUBJECTS

SEAT 

NO.

MARKS AFTER 

REVALUATION

1 T.Y.B.M.M (SEM-VI) (75:25) 
Journalism: Internet and Issues in the Global 

Media
447 52

2 T.Y.B.M.M (SEM-VI) (75:25) 
Journalism: Internet and Issues in the Global 

Media
507 45

3 T.Y.B.M.M (SEM-VI) (75:25) Advertising-Digital Media 586 38

4 T.Y.B.M.M (SEM-VI) (75:25) Advertising-Digital Media 652 18

5 T.Y.B.M.M (SEM-VI) (75:25) Advertising-Digital Media 683 24

6 T.Y.B.M.M (SEM-VI) (75:25) Advertising-Digital Media 1040 50

7 T.Y.B.M.M (SEM-VI) (75:25) Advertising-Digital Media 1082 25

8 T.Y.B.M.M (SEM-VI) (75:25) Advertising-Digital Media 1385 40

9 T.Y.B.M.M (SEM-VI) (75:25) Advertising-Digital Media 1465 25

10 T.Y.B.M.M (SEM-VI) (75:25) Advertising-Digital Media 1635 31

11 T.Y.B.M.M (SEM-VI) (75:25) Advertising-Digital Media 1641 22

12 T.Y.B.M.M (SEM-VI) (75:25) Advertising-Digital Media 1700 48

13 T.Y.B.M.M (SEM-VI) (75:25) Advertising-Digital Media 1760 56

14 T.Y.B.M.M (SEM-VI) (75:25) Advertising - Contemporary Issues 1961 30

15 T.Y.B.M.M (SEM-VI) (75:25) Advertising-Digital Media 2226 44

16 T.Y.B.M.M (SEM-VI) (75:25) Advertising-Digital Media 2339 30

17 T.Y.B.M.M (SEM-VI) (75:25) 
Journalism: Internet and Issues in the Global 

Media
2689 15

18 T.Y.B.M.M (SEM-VI) (75:25) 
Journalism: Internet and Issues in the Global 

Media
2738 43

19 T.Y.B.M.M (SEM-VI) (75:25) Advertising-Digital Media 2771 46

20 T.Y.B.M.M (SEM-VI) (75:25) Advertising-Digital Media 2811 34

21 T.Y.B.M.M (SEM-VI) (75:25) Advertising-Digital Media 2987 15

22 T.Y.B.M.M (SEM-VI) (75:25) 
Journalism: Internet and Issues in the Global 

Media
3216 44

23 T.Y.B.M.M (SEM-VI) (75:25) Advertising-Digital Media 3438 16

24 T.Y.B.M.M (SEM-VI) (75:25) Advertising-Digital Media 3481 30
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25 T.Y.B.M.M (SEM-VI) (75:25) Advertising-Digital Media 3623 22

26 T.Y.B.M.M (SEM-VI) (75:25) Advertising - Contemporary Issues 3642 20

27 T.Y.B.M.M (SEM-VI) (75:25) Advertising-Digital Media 3771 14

28 T.Y.B.M.M (SEM-VI) (75:25) Advertising-Digital Media 4185 16

29 T.Y.B.M.M (SEM-VI) (75:25) Advertising-Digital Media 4233 22

30 T.Y.B.M.M (SEM-VI) (75:25) Advertising-Digital Media 4271 39

31 T.Y.B.M.M (SEM-VI) (75:25) Advertising-Digital Media 4485 30

32 T.Y.B.M.M (SEM-VI) (75:25) Advertising-Digital Media 4567 52

33 T.Y.B.M.M (SEM-VI) (75:25) Advertising-Digital Media 4595 17

34 T.Y.B.M.M (SEM-VI) (75:25) 
Journalism: Internet and Issues in the Global 

Media
4668 30

35 T.Y.B.M.M (SEM-VI) (75:25) Advertising-Digital Media 4676 38

36 T.Y.B.M.M (SEM-VI) (75:25) 
Journalism: Internet and Issues in the Global 

Media
4681 26

37 T.Y.B.M.M (SEM-VI) (75:25) Advertising-Digital Media 4705 17

38 T.Y.B.M.M (SEM-VI) (75:25) 
Journalism: Internet and Issues in the Global 

Media
4743 4

39 T.Y.B.M.M (SEM-VI) (75:25) 
Journalism: Internet and Issues in the Global 

Media
4757 18

40 T.Y.B.M.M (SEM-VI) (75:25) 
Journalism: Internet and Issues in the Global 

Media
4759 11

41 T.Y.B.M.M (SEM-VI) (75:25) 
Journalism: Internet and Issues in the Global 

Media
4766 20

42 T.Y.B.M.M (SEM-VI) (75:25) 
Journalism: Internet and Issues in the Global 

Media
4772 14

43 T.Y.B.M.M (SEM-VI) (75:25) 
Journalism: Internet and Issues in the Global 

Media
4776 32

A.U - 21.08.18 forDIRECTOR

BOARD OF EXAMINATIONS AND EVALUATION

2)  Final revaluation result will be declared only after revaluation of all  subjects applied for revaluation.

3)  Printing and supply of individual marksheets will be be only after completion of revaluation of all 

the cases and caring out the amendments in the results as per provisions of the ordiances in force.  

Ordinance 5048 is application for corrections.

4)  Date of supply of mark sheets will be declared later.

DATE: -21.08.18

MUMBAI: - 400 098

Note :-

1)  The marks declared are marks obtains after revaluation in individual subject only for the information 

of students.


