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DECLARATION OF REVALUATION MARKS OF INDIVIDUAL SUBJECTS

FACULTY OF ARTS 1ST HALF' 2018

SR. SEAT | MARKS AFTER
EXAMINATION SUBJECTS
NO. NO. REVALUATION

1 [T.Y.B.M.M (SEM-VI) (75:25) |Advertising-Agency Management 161 34

2 |T.Y.B.M.M (SEM-VI) (75:25) |Advertising-Agency Management 165 32
A tising-The Principles & Practi f Direct

3 |TY.B.M.M (SEM-VI) (75:25) dver |.5|ng e Principles & Practice of Direc 166 24
Marketing
Advertising-The Principles & Practi f Direct

4 |T.Y.B.MM (SEM-VI) (75:25) [FCvertising-ine Frincipies & Fractice of Ui 176 36
Marketing
A tising-The Principles & Practi f Direct

5 |T.Y.B.M.M (SEM-VI) (75:25) dver |.5|ng e Principles & Practice of Direc 179 24
Marketing

6 |T.Y.B.M.M (SEM-VI) (75:25) |Advertising-Digital Media 184 22

7 [T.v.B.MM (SEM-VI) (75:25) Adverti.sing—The Principles & Practice of Direct 249 20
Marketing

8 |T.Y.B.M.M (SEM-VI) (75:25) |Advertising-Digital Media 302 39

9 |T.v.B.M.M (SEM-VI) (75:25) Adverti.sing—The Principles & Practice of Direct 351 24
Marketing

10 [T.Y.B.M.M (SEM-VI) (75:25) |Advertising-Digital Media 356 31

11 |T.Y.B.M.M (SEM-VI) (75:25) Adverti.sing—The Principles & Practice of Direct 356 25
Marketing

12 |T.Y.B.M.M (SEM-VI) (75:25) Adverti.sing—The Principles & Practice of Direct 361 30
Marketing

13 |T.Y.B.M.M (SEM-VI) (75:25) |Advertising-Digital Media 438 35

14 |[T.Y.B.M.M (SEM-VI) (75:25) |Journalism-P- IV - Press Law and Ethics 438 41

15 |T.v.B.M.M (SEM-VI) (75:25) Jourr'1alism: Internet and Issues in the Global 438 50
Media

16 |[T.Y.B.M.M (SEM-VI) (75:25) |Journalism-P- IV - Press Law and Ethics 447 53

17 |[T.Y.B.M.M (SEM-VI) (75:25) |Journalism: Business & Magazine Journalism 451 24

18 |T.Y.B.M.M (SEM-VI) (75:25) |Journalism-P- IV - Press Law and Ethics 462 36

19 |[T.Y.B.M.M (SEM-VI) (75:25) |Journalism: Business & Magazine Journalism 463 60

20 |T.Y.B.M.M (SEM-VI) (75:25) [Journalism: Business & Magazine Journalism 474 62

21 |T.Y.B.M.M (SEM-VI) (75:25) Jourr'1alism: Internet and Issues in the Global 474 m
Media

22 |T.Y.B.M.M (SEM-VI) (75:25) |Advertising-Digital Media 477 38
J lism: Int tand | in the Global

23 |T.Y.B.M.M (SEM-VI) (75:25) [ o0 naism: internet andissuesin the &ioba 490 32
Media

24 |T.Y.B.M.M (SEM-VI) (75:25) |Advertising-Digital Media 503 41

25 |T.Y.B.M.M (SEM-VI) (75:25) [Journalism: Business & Magazine Journalism 503 46
J lism: Int tand | in the Global

26 |T.Y.B.M.M (SEM-VI) (75:25) [ o0 naism:internetandissuesin the &ioba 503 35
Media

ism: i bal

27 |T.Y.B.MM (SEM-VI) (75:25) Jourr.1a||sm Internet and Issues in the Globa 513 46
Media

28 |T.Y.B.M.M (SEM-VI) (75:25) |Advertising-Digital Media 651 18
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29 |T.Y.B.M.M (SEM-VI) (75:25) Adverti:sing-The Principles & Practice of Direct 660 34
Marketing

30 |T.Y.B.M.M (SEM-VI) (75:25) |Advertising-Digital Media 786 15

31 |T.Y.B.M.M (SEM-VI) (75:25) Adverti:sing-The Principles & Practice of Direct 286 18
Marketing

32 |T.Y.B.M.M (SEM-VI) (75:25) Jourr.1a|ism: Internet and Issues in the Global 951 24
Media

33 |T.Y.B.M.M (SEM-VI) (75:25) |Advertising-Digital Media 1000 34

34 |T.Y.B.M.M (SEM-VI) (75:25) Adverti:sing-The Principles & Practice of Direct 1040 38
Marketing

35 |T.Y.B.M.M (SEM-VI) (75:25) |Advertising-Agency Management 1111 49

36 |T.Y.B.M.M (SEM-VI) (75:25) |Advertising-Agency Management 1408 11

37 |T.Y.B.M.M (SEM-VI) (75:25) |Advertising-Digital Media 1649 36

38 |T.Y.B.M.M (SEM-VI) (75:25) |Advertising-Agency Management 1839 31

39 |T.Y.B.M.M (SEM-VI) (75:25) |Advertising-Digital Media 1961 24

40 |[T.Y.B.M.M (SEM-VI) (75:25) |Advertising-Agency Management 2044 30

41 |[T.Y.B.M.M (SEM-VI) (75:25) |Advertising-Agency Management 2145 25

42 [T.Y.B.M.M (SEM-VI) (75:25) |Advertising-Agency Management 2148 39

43 |TY.B.MM (SEM-VI) (75:25) Advertisihg.-FinanciaI Management for Marketing 2969 37
& Advertising
J lism: Int tand | in the Global

44 |T.Y.B.M.M (SEM-VI) (75:25) [ oo nansm:internetandissues in the tioba 2514 56
Media

45 [T.Y.B.M.M (SEM-VI) (75:25) |Journalism-P- IV - Press Law and Ethics 2514 49

46 |[T.Y.B.M.M (SEM-VI) (75:25) |Journalism-P- IV - Press Law and Ethics 2602 25

47 [T.Y.B.M.M (SEM-VI) (75:25) |Journalism-P- IV - Press Law and Ethics 2630 25

48 [T.Y.B.M.M (SEM-VI) (75:25) |Journalism-P- IV - Press Law and Ethics 2635 51

49 |[T.Y.B.M.M (SEM-VI) (75:25) |Advertising-Digital Media 2635 44

50 |T.Y.B.M.M (SEM-VI) (75:25) [Journalism-P- 1V - Press Law and Ethics 2721 17

51 |T.Y.B.M.M (SEM-VI) (75:25) |Advertising-Agency Management 3114 23

52 |T.Y.B.M.M (SEM-VI) (75:25) Adverti'sing-The Principles & Practice of Direct 3125 55
Marketing

53 |T.Y.B.M.M (SEM-VI) (75:25) Adverti'sing-The Principles & Practice of Direct 3129 49
Marketing

54 |T.Y.B.M.M (SEM-VI) (75:25) [Journalism-P- IV - Press Law and Ethics 3206 35

55 |T.Y.B.M.M (SEM-VI) (75:25) |Journalism: Business & Magazine Journalism 3218 17

56 |T.Y.B.M.M (SEM-VI) (75:25) [Journalism-P- 1V - Press Law and Ethics 3220 16

57 |T.Y.B.M.M (SEM-VI) (75:25) |Advertising-Agency Management 3300 34
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58 |T.Y.B.M.M (SEM-VI) (75:25) Advertisihg_-FinanciaI Management for Marketing 3322 30
& Advertising

59 |T.Y.B.M.M (SEM-VI) (75:25) |Advertising-Digital Media 3567 38

60 |T.Y.B.M.M (SEM-VI) (75:25) [Journalism-P- 1V - Press Law and Ethics 3661 49

61 |T.Y.B.M.M (SEM-VI) (75:25) [Journalism: Business & Magazine Journalism 3661 57

62 |T.Y.B.M.M (SEM-VI) (75:25) |Advertising-Digital Media 3661 42

63 |T.Y.B.M.M (SEM-VI) (75:25) |Advertising - Contemporary Issues 3849 30

64 |T.Y.B.M.M (SEM-VI) (75:25) [Journalism: Business & Magazine Journalism 3866 27

65 |T.Y.B.M.M (SEM-VI) (75:25) Adverti?sing-The Principles & Practice of Direct 3972 47
Marketing

66 |T.Y.B.M.M (SEM-VI) (75:25) |Advertising-Agency Management 4213 21

67 |T.Y.B.M.M (SEM-VI) (75:25) Adverti?sing-The Principles & Practice of Direct 4337 33
Marketing

68 |T.Y.B.M.M (SEM-VI) (75:25) |Advertising-Agency Management 4392 42

69 |T.Y.B.M.M (SEM-VI) (75:25) |Advertising-Digital Media 4440 39

70 |T.Y.B.M.M (SEM-VI) (75:25) Adv.ertising-LegaI Environment and Advertising 4441 23
Ethics

71 |T.Y.B.M.M (SEM-VI) (75:25) Advertisihg.-FinanciaI Management for Marketing 4441 30
& Advertising

72 |T.Y.B.M.M (SEM-VI) (75:25) |Advertising-Digital Media 4472 23

73 |T.Y.B.M.M (SEM-VI) (75:25) |Advertising-Agency Management 4474 30

74 |T.Y.B.M.M (SEM-VI) (75:25) |Advertising-Agency Management 4492 26

75 |T.Y.B.M.M (SEM-VI) (75:25) |Advertising-Digital Media 4497 30

76 |T.Y.B.M.M (SEM-VI) (75:25) |Advertising-Digital Media 4599 24

77 |TY.B.MM (SEM-VI) (75:25) Adverti?c,ing-The Principles & Practice of Direct 4599 15
Marketing

78 |T.Y.B.M.M (SEM-VI) (75:25) |Advertising-Agency Management 4602 39

79 |T.Y.B.M.M (SEM-VI) (75:25) |Advertising-Digital Media 4603 33

80 |T.Y.B.M.M (SEM-VI) (75:25) |Advertising-Digital Media 4617 35

81 |T.Y.B.M.M (SEM-VI) (75:25) Ad\{ertising-LegaI Environment and Advertising 4631 17
Ethics

82 |T.Y.B.M.M (SEM-VI) (75:25) |Advertising-Agency Management 4631 22

83 |T.Y.B.M.M (SEM-VI) (75:25) |Advertising - Contemporary Issues 4631 15

84 |T.Y.B.M.M (SEM-VI) (75:25) |Advertising-Digital Media 4631 22

85 |T.Y.B.M.M (SEM-VI) (75:25) [Journalism-P- IV - Press Law and Ethics 4676 31

86 |T.Y.B.M.M (SEM-VI) (75:25) [Journalism-P- IV - Press Law and Ethics 4694 31
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87 |T.Y.B.M.M (SEM-VI) (75:25) [Journalism-P- 1V - Press Law and Ethics 4696 23
88 |T.Y.B.M.M (SEM-VI) (75:25) [Journalism-P- 1V - Press Law and Ethics 4703 30
89 |T.Y.B.M.M (SEM-VI) (75:25) [Journalism-P- 1V - Press Law and Ethics 4705 14
90 |T.Y.B.M.M (SEM-VI) (75:25) [Journalism-P- 1V - Press Law and Ethics 4724 19
91 |T.Y.B.M.M (SEM-VI) (75:25) [Journalism-P- 1V - Press Law and Ethics 4751 22
J lism: Int tand | in the Global
92 |T.Y.B.M.M (SEM-VI) (75:25) [ Curnaiism:internetandissuesinthe Gioba 4764 30
Media
93 |T.Y.B.M.M (SEM-VI) (75:25) [Journalism-P- 1V - Press Law and Ethics 4770 17
94 |T.Y.B.M.M (SEM-VI) (75:25) [Journalism-P- 1V - Press Law and Ethics 4772 35
95 |T.Y.B.M.M (SEM-VI) (75:25) |Advertising-Digital Media 4816 31
Note :-

1) The marks declared are marks obtains after revaluation in individual subject only for the

information of students.
2) Final revaluation result will be declared only after revaluation of all subjects applied for

revaluation.
3) Printing and supply of individual marksheets will be be only after completion of revaluation of all
the cases and caring out the amendments in the results as per provisions of the ordiances in force.

Ordinance 5048 is application for corrections.

4) Date of supply of mark sheets will be declared later.
DATE: -13.08.18
MUMBAI: - 400 098
AU -13.08.18

forDIRECTOR

BOARD OF EXAMINATIONS AND EVALUATION



