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SR. 

NO.
EXAMINATION SUBJECTS

SEAT 

NO.

MARKS AFTER 

REVALUATION

1 T.Y.B.M.M (SEM-V) (75:25) Advertising : Copywriting. 6117 31

2 T.Y.B.M.M (SEM-V) (75:25) Advertising : Copywriting. 6283 20

3 T.Y.B.M.M (SEM-V) (75:25) Advertising : Copywriting. 6293 15

4 T.Y.B.M.M (SEM-V) (75:25) Advertising : Copywriting. 6691 24

5 T.Y.B.M.M (SEM-V) (75:25) Advertising : Copywriting. 6870 15

6 T.Y.B.M.M (SEM-V) (75:25) Advertising : Copywriting. 6875 19

7 T.Y.B.M.M (SEM-V) (75:25) Advertising : Copywriting. 6877 16

8 T.Y.B.M.M (SEM-V) (75:25) Advertising : Copywriting. 6912 25

SR. 

NO.
EXAMINATION SUBJECTS

SEAT 

NO.

MARKS AFTER 

REVALUATION

9 T.Y.B.M.M (SEM-VI) (75:25) Advertising - Contemporary Issues 353 8

10 T.Y.B.M.M (SEM-VI) (75:25) 
Advertising-The Principles & Practice of Direct 

Marketing
1700 44

11 T.Y.B.M.M (SEM-VI) (75:25) Advertising-Agency Management 1961 26

12 T.Y.B.M.M (SEM-VI) (75:25) 
Advertising-The Principles & Practice of Direct 

Marketing
2292 44

13 T.Y.B.M.M (SEM-VI) (75:25) Advertising - Contemporary Issues 3967 6

14 T.Y.B.M.M (SEM-VI) (75:25) Advertising-Agency Management 3967 15

15 T.Y.B.M.M (SEM-VI) (75:25) Advertising-Digital Media 4511 21

16 T.Y.B.M.M (SEM-VI) (75:25) Advertising-Digital Media 4538 22

A.U - 19.11.18 forDIRECTOR

BOARD OF EXAMINATIONS AND EVALUATION

2)  Final revaluation result will be declared only after revaluation of all  subjects applied for revaluation.

3)  Printing and supply of individual marksheets will be be only after completion of revaluation of all the 

cases and caring out the amendments in the results as per provisions of the ordiances in force.  Ordinance 

5048 is application for corrections.

4)  Date of supply of mark sheets will be declared later.

DATE: -19.11.18

MUMBAI: - 400 098

UNIVERSITY OF MUMBAI

DECLARATION OF REVALUATION MARKS OF INDIVIDUAL SUBJECTS

FACULTY OF ARTS  1ST  HALF' 2018

Note :-

1)  The marks declared are marks obtains after revaluation in individual subject only for the information of 

students.


