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: - Management Group :-

INTERNATIONAL MARKETING
(PAPER-IV) (JUNE - 2018)

Q.P. Code : 21526

[Time: Three Hours] [ Marks: 100]

Please check whether you have got the right question paper.
N.B: 1. Question No.1 is compulsory.
2. Attempt any FOUR questions from the remaining.
3. All questions carry equal marks.

Q.1.  Explain the following concepts (ANY FOUR): 20
a) International Forums
b) Star Export House
¢) Economic Environment
d) Joint venture
e) E-marketing
f) Certificate of Origin
g) International Advertising

Q.2.  Describe the features of the International marketing and explain the driving and restraining forces 20
in international marketing.

Q.3.  Briefly explain any two Theories of International trade. 20

Q.4.  State in detail about the political and technological environment factors influencing International 20
trade.

Q.5.  Explain the functions and role of IBRD and IMF in developing international trade 20

Q.6.  Discuss the importance of Commerce Invoice and Letter of Credit.

Q.7.  Case Study: 20
Mr. Neer is a farmer.of Basmati rice in India. He had started Rice Tech International Enterprise as
his own distribution firm for exporting the basmati rice. Before selling his produce in international
market, it is necessary to register his produce under anyone of TRIPS elements. TRIPS elements
include Patents, Trade Mark, copy rights, Geographical indication, and Trade secret etc.
(TRIPS = Trade Related Intellectual Property Rights).

Note: As an advisor, suggest him following in your answer.

(1) Guide Mr. Neer about the concept of TRIPS in WTO in detail.
(2) Under which element of TRIPS, he can register his product in India. Justify your answer.
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