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Please check whether you have got the right question paper.
N.B: 1. All questions are compulsory.

2. IDOL students should attempt section-1 and section-I1 for 100 marks.

Section-1

Q.1  Explain briefly the following terms (any 8)
a) Marketing information system
b) Market research
c) Sampling
d) Product innovation
e) Telephone survey
f) Dealer survey
g) Coding
h) Secondary data
i) Professional ethics
J) Bibliography
k) Test marketing.

Q.2 Answer any two of the following:
a) What is marketing research? Explain its features.
b) Discuss the limitations of marketing research.
c) Explain the importance of marketing information system.

Q.3 Answer any two of the following:
a) Define product research. Explain its scope.
b) Distinguish between primary data and secondary data.
c) What is marketing audit? Explain the methods of conducting marketing audit.

Q.4 Answer any two of the following:
a) Explain the essentials of a good questionnaire.
b) What is research report? Explain its types.
c) Describe the stages involved in data processing.

Q.5  Answer any two of the following:
a) Explain the importance of professional agencies in marketing research?

b) What is rural marketing? Explain the factors contributing to the growth of rural marketing.

c) Write note on professional ethics to be adopted in marketing research.

SECTION-II
Q.6 Write short notes on any four of the following:
a) Qualities of a field investigator
b) Advertising research
¢) Consumer panel
d) Importance of separate marketing research department
e) Sales research
f) Contents of marketing research report
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Please check whether you have got the right question paper.
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