Q. P. Code : 29216

(Time 2 Hours) ( Marks 60)
N.B. 1. All the questions are compulsory
2. Figures to the right indicate full marks
Q1l a What is rural marketing? Explain the scope of rural marketing? 15
b. Explain the features of rural marketing.
OR
C. Describe the challenges of rural marketing.
d. Briefly describe how rural customers are different from urban customers.
Q2. a Discuss the characteristic of buying behaviour of rural consumers. 15
b. Explain the rural consumers’ purchase decision making process.
OR
C. Elucidate the role played by Khadi and Village Industries Commission
d. What is the role of agricultural co-operative banks in rural marketing?
Q3. a Explain the importance of agricultural marketing 15
b. What is the role of commodity boards?
OR
C. Elaborate the issues involved in marketing agricultural produce
d. Write a note on: Agricultural exports of India.
Q4. A Fill in the blanks by choosing the appropriate option given below: 5
1 e are weekly markets that provide excellent opportunities for reaching
rural customers.
a) Folk theatre b) Village haats  c¢) Village melas  d) Chaupal
2 - is very effective medium in promoting brands to rural consumers.
a) Newspaper advertising b) Magazine advertising c) Personal selling
d) All of these
3 e is a bank exclusively dedicated for agriculture and rural
development.
a) NBFC b) FDI c) EXIM d) NABARD
4 e is the body dedicated for development and export of agricultural
products.

a) EEPC b) APEDA c) MPEDA d) AEPC
5 E-Chaupal was initiated by---------------------
a) ITC b) TATA c) Reliance  b) HUL
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State whether the following statements are True or False: 5

Compared to urban population, the rural population is more price sensitive in India.

FCI is associated with promotion of engineering and manufactured items.

Commercial banks do not play any positive role in rural marketing.

Organic products involve excessive use of pesticides and fertilisers while farming.

Rural Development Ministry uses community websites like Facebook, Twitter, YouTube
etc. to highlight its initiatives for rural India.

Match the following: 5
Group A Group B

Adulteration a. Entrepreneurship Development Programme

Swarnajayanti Gram Swarozgar Yojana b. Certification on agricultural products

SHG c. Guidance through ICT

AGMARK d. Co-operative micro-finance group

Kisan TV and Kisan Call Centre e. Problem faced by rural consumers

OR

Write notes on any three of the following: 15
a Role of social media in rural marketing
b Project Shakti
¢ Digital village

d Impact of IT on agriculture marketing
e Challenges of online marketers in rural marketing
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