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[Time: Z% Hours]

Please check whether you have got the right question paper.
N.B: 1. All questions are compulsory.
2. Figures to the right indicate full marks.

Q. 1 Answer Any two of the following:
a) Define Export Marketing. Explain the features of export marketing.
b) Describe the factors influencing export marketing.
c) Discuss the composition of India’s merchandise exports since 2010.

Q. 2 Answer Any two of the following:
a) Explain the positive impact of trading blocs on export marketing.
b) Discuss the process of global marketing research.
c) Explain the components of logistics in export marketing.

Q. 3 Answer Any two of the following:
a) Explain the highlights of Foreign Trade Policy 2015-20.
b) Explain the role of DGFT.
c) Discuss the privileges enjoyed by Export and Trading House Status holders.

Q. 4 Answer Any two of the following:
a) Write a note on marking in export marketing.
b) Explain the factors determining export price.

[ Marks:75]

(15)

(15)

(15)

(15)

c) Calculate the minimum F.O.B. price that an exporter can quote to an importer, from
the following information. Also calculate the foreign exchange that can be earned if

1US $=Rs. 70/-
Particulars Amount in(Rs)
Cost of Material 1,50,000
Packing Charges 20,000
Cost of Labour 20,000
Transportation Cost 20,000

Contribution of Profit 10% of FOB Cost
Duty Drawback 10% of FOB Price
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Q. 5 Answer the following: (15)

a) State whether the following statements are True or False:
i) Packaging facilitates the preservation and protection of the product.
ii) TRIMs agreement gives protection to patented products.
iii) Less risk is involved in export marketing as compared to domestic marketing.
iv) Petroleum products are exported through canalized agencies.
v) Standard Export Pricing Strategy involves charging same price for a product in
all the export markets.

b) Give full forms of the following:
i) OECD
ii) MMTC
iii) EPCG
iv) GATS
v) DBK

c) Match the following:

Group A Group B

i) Service Sector a) NAFTA

ii) BEP b) Prohibited item

iii) WTO c) Travel and Tourism

iv) Free Trade Area d) Canalized item

v) Exotic birds e) Assistance to developing nations
f) No profit, No loss
g) Labelling
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Please check whether you have got the right question paper.

e %) | WA SARE .
R) ISTEREI ek Tl YU T SRferaTd,
3) o3 SUSH THTHehT THIOT ATHTE,

Mg  ETeleUehl RIVIEr S Tef Wiea: (2w
37) it fomumTeh S e T AR T
7) Tafa foqumTeR TarTer TR T1eeh TS .
) T 0% 0 TTHFTAT AT ] forereh dCa=il ==l .

TR WIcicTehl ShIUTAET 319 T2 GIgaT: (3
37) Frata feromTeiier TRt T SRR TiuTy TS .
) AT oo wener wfsrafest == o,
o) oI feraumTele seqehi= =Teeh T8 .

T.3  TTAIUehT ShIUTAET 19 T2 HISAT: (2%
) VAT foraRft ST GROT 084 — o = 3ok ALY T8 AL
) AR GEHTRU SATIR eI fHeR T8 3.
%) faia a smmeTe RudtameniaT fresom= deerd foerg .

T.¥  TTATcTUchl ShiUTdET S T HgaT: (3%)
3) Tatq fomomTdie gom - fou fofer.
7) Tata fhaa atfaom we fowre .
%) WTefier HTfed=ar ATem FHid it 0k, 1, oY, fohma wrer. fafm gt ¢ smfie et = 713 wo.

qAqTe araeT &R (5.
aﬂm'@é g,40,000
W@é Ro0,000
Hﬂf{@%f Ro0,000
_olﬁg‘ol%@%f Ro0,000
T e, ww oM S, = 0%
L IATET U 31, fhad=ar 20%

Page 3 of 4



T«

WTAT T2 ArgaT:
3T) WAt farems | an s aimea o fora:
i) SEATGS S STa J HLET g i B,
if) AT e fEFd (TRIMS) FRTEI ST firesd.
iii) <t forqurmmarer Rt fadomTa i eves smam.
iv) Ugiferarm = faia Sergse TSaThd 2.
v) SaaTEr ftd fod Srauemmed we Fia aTsRusine sReqel Tk fohAa Sty .
) TTeter @aTet qut w4 foraT:
i) .3 #. € (OECD)
ii) T, T, & €. (MMTC)
iii) . 9. €. Sfi. (EPCG)
iv) Sft. @, &1, T, (GATS)
v) @I 4. %, (DBK)
) ST o
T <37 e @
i) oareA %) AT%eT (NAFTA)
ii) THFedEd foig (BEP) R) ek SR
iii) STTTfeh SATIR Fer2AT (WTO) 3) AT SATT e
iv) TR SATIR & %) HACISSE T&
v) A et el (Exotic Birds) | ) fosramsfier <umim aed
&) T T T AMRT
) gl (labelling)

Q.P. Code :20091

%k K 3k %k K % K %k k %k *k k k k *k *k

Page 4 of 4

(%%



