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Marketing Research
(DEC-2017)

[Time: Two and half /Three Hours]

N.B: 1. All questions are compulsory.

Q.P. Code :01440

[ Marks:80/100]

2. Regular students prior to academic year 2011-12 should answer only section | of 80 marks

in 2%/;hours.

3. IDOL and other students should answer both the sections within 3 hours for 100 marks.

Section |
Q.1 A Explain briefly the following terms(any eight)
Marketing research
Brand image
Structured questionnaire
Primary data
Machine tabulation
Coding
Technical report
Professional ethics
Rural market
Telephone survey
Sampling.
Q.2 Answer any two of the following.
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a. Explain the importance of marketing research.
b. Discuss the features of good Marketing Information System.

c. Distinguish between Marketing Research and Marketing Information System?

Q.3 Answer any two of the following
a. What is test marketing? Explain its advantages and disadvantages.
b. Explain the qualities of a good field investigator.
c. Write a note on shop audit.

Q.4 Answer any two of the following.
a. Explain the primary sources of data collection.
b. Explain the steps in data processing
c. Discuss the types of research reports

Q.5 Answer any two of the following.
a) What are the limitations of professional marketing research agencies?
b) Explain the importance of marketing research in rural marketing.
c) Write a note on service marketing.
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Section Il
(N.B. for IDOL and other students)

Q.6  Write short notes on any four of the following.

a.

o Qo0 T

Price research

Consumer panel

Separate Marketing Research Department
S PSS

Financial security marketing

Garbage analysis.
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