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[Time: 2)2 Hours]

Please check whether you have got the right question paper.
N.B: 1. All questions are compulsory
2. Figures to the right indicate full marks.

Answer any two from the following questions:
(a) Define International marketing and Explain its importance.
(b) Distinguish between domestic marketing and International marketing.
(c) Explain the direction of India’s export trade during the last decade.

Answer any two from the following questions:
(a) Discuss the impact of trading bloc’s on International Marketing
(b) Explain the Objectives of WTO
(c) Explain any two trading bloc of the following.
1)EU 2)NAFTA 3)SAARC 4)ASEANS

Answer any two from the following questions:
(a) Explain the tools of overseas marketing communication.
(b) State the steps involved in the new product development for overseas market.
(c) Explain the role of MNC's-

Answer any two from the following:
(a) Explain various export pricing strategies.
(b) Distinguish between skimming price and Pentration price.
(c) Discuss the factors affecting of export price

State whether the following statements are true or false
1) Indiais a member of WTO.
2) No any country in the world is independent and self-sufficient
3) EUis a powerful trading bloc
4) Direct exporting involves more risk.
5) Tariffs encourage free trade in the world.

give the full forms of the following abbreviations:-
(i)DGFT (ii)ASEAN (iii)SEZ (iv)OPEC (v) VAT

Match the pairs
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1. GroupA Group B

2. logistics a) Different countries comes together.
3. Specific duty b) NAFTA

4. Domestic marketing c) Inventory management

5. Freetrade area d) OPEC

6. International trade e) Weight of a commodity

f) Limited risk
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Please check whether you have got the right question paper.
N.B: 1. &g g1 Aisfaor 3maey 3.
2. 3STdIehsTer 37eh qUT I[0T EeIfddrd.

?. Wil PIUTHET Gl SeeT HYsa.
(37) ITRTSET TAUUTATR SATEAT SdeT AT FASE .
@) i 9o 30T IeRTET R9uTet Ireller T TS FL
() 9RAreT fAaTa AR Sear greTdel SaMaRTEr o FTase &

2. GTeilerdeh! HIUTAET alel I HIsdT.
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() SPTfde AR Foci<ar 3EIerdr  IaT .
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