UNIVERSITY OF MUMBAI

DECLARATION OF REVALUATION MARKS OF INDIVIDUAL SUBJECTS
FACULTY OF COMMERCE 1ST HALF' 2016

SR. NO. EXAMINATIONS NAME OF THE SUBJECTS SEAT NO. Igﬂéo\vif_SUAAlfl:ll—gEI
1 M.COM PART-I (SEM-II)  |STRATEGIC MANAGEMENT 45474 12
2 M.COM PART-I (SEM-II)  [STRATEGIC MANAGEMENT 45713 35
3 M.COM PART-I (SEM-II) MARKETING STRATEGIES & PLANS 45713 41
4 M.COM PART-I (SEM-II)  [STRATEGIC MANAGEMENT 45719 49
5 M.COM PART-I (SEM-II) MARKETING STRATEGIES & PLANS 45719 40
6 M.COM PART-I (SEM-II) MARKETING STRATEGIES & PLANS 45734 17
7 M.COM PART-I (SEM-II) MARKETING STRATEGIES & PLANS 45736 24
8 M.COM PART-I (SEM-II) MARKETING STRATEGIES & PLANS 45764 30
9 M.COM PART-I (SEM-II)  |STRATEGIC MANAGEMENT 45773 31
10 |M.COM PART-I (SEM-II) MARKETING STRATEGIES & PLANS 45773 31
11 |M.COM PART-I (SEM-II)  |STRATEGIC MANAGEMENT 45777 38
12 |M.COM PART-I (SEM-II) MARKETING STRATEGIES & PLANS 45777 40
13 |M.COM PART-I (SEM-II)  |STRATEGIC MANAGEMENT 46357 9
14 |M.COM PART-I (SEM-II)  [STRATEGIC MANAGEMENT 46375 26
15 |M.COM PART-I (SEM-II)  |STRATEGIC MANAGEMENT 46468 17
16 |M.COM PART-I (SEM-II)  [STRATEGIC MANAGEMENT 46553 11
17 |M.COM PART-I (SEM-II)  |STRATEGIC MANAGEMENT 46615 15
18 |M.COM PART-I (SEM-II)  [STRATEGIC MANAGEMENT 46629 8
19 |M.COM PART-I (SEM-II) MARKETING STRATEGIES & PLANS 46629 12
20 |M.COM PART-I (SEM-II) MARKETING STRATEGIES & PLANS 46638 24
21 |M.COM PART-I (SEM-II) MARKETING STRATEGIES & PLANS 46661 18
22 |M.COM PART-I (SEM-Il)  |STRATEGIC MANAGEMENT 46739 24
23 |M.COM PART-I (SEM-II) FINANCIAL SERVICES 46760 27
24 |M.COM PART-I| (SEM-II) FINANCIAL SERVICES 46774 24
25 |M.COM PART-I (SEM-II)  |STRATEGIC MANAGEMENT 46781 25
26 |M.COM PART-I (SEM-II) FINANCIAL SERVICES 46808 16
27 |M.COM PART-I (SEM-II)  |STRATEGIC MANAGEMENT 47172 17
28 |M.COM PART-I (SEM-II)  |STRATEGIC MANAGEMENT 47308 17
29 |M.COM PART-I (SEM-II)  |STRATEGIC MANAGEMENT 47312 24
30 |M.COM PART-I (SEM-II)  |STRATEGIC MANAGEMENT 47313 19
31 |M.COM PART-I (SEM-II)  |STRATEGIC MANAGEMENT 47385 12
32 |M.COM PART-I (SEM-II)  |STRATEGIC MANAGEMENT 47421 13
33 |M.COM PART-I (SEM-II)  |STRATEGIC MANAGEMENT 47422 14




34 |M.COM PART-I (SEM-I)  |STRATEGIC MANAGEMENT 47513 16
35 |M.COM PART-I (SEM-II)  |STRATEGIC MANAGEMENT 47925 30
36 |M.COM PART-I (SEM-II)  |STRATEGIC MANAGEMENT 48304 25
37 |M.COM PART-I (SEM-II)  |STRATEGIC MANAGEMENT 48307 27
38 |M.COM PART-I (SEM-Il)  |STRATEGIC MANAGEMENT 48308 24
39 |M.COM PART-I (SEM-II)  |STRATEGIC MANAGEMENT 48320 24
40 |M.COM PART-I (SEM-II)  |STRATEGIC MANAGEMENT 48979 9
41 [M.COM PART-I (SEM-Il)  |STRATEGIC MANAGEMENT 49314 16
42 |M.COM PART-I (SEM-II) MARKETING STRATEGIES & PLANS 49315 24
43 [M.COM PART-I (SEM-Il)  |STRATEGIC MANAGEMENT 49358 15
44 |M.COM PART-I (SEM-II)  |STRATEGIC MANAGEMENT 49363 17
45 [M.COM PART-I (SEM-Il)  |STRATEGIC MANAGEMENT 49400 24
46 |M.COM PART-I (SEM-II)  |STRATEGIC MANAGEMENT 49408 17
47 [M.COM PART-I (SEM-II) MARKETING STRATEGIES & PLANS 49408 34
48 |M.COM PART-I (SEM-II)  |STRATEGIC MANAGEMENT 50320 15
49 [M.COM PART-I (SEM-II) HUMAN RESOURCE MANAGEMENT 50403 44
50 |M.COM PART-I (SEM-II) MARKETING STRATEGIES & PLANS 50456 15
51 |M.COM PART-I (SEM-II) HUMAN RESOURCE MANAGEMENT 50509 24
52 |M.COM PART-I (SEM-II) FINANCIAL SERVICES 50626 14
53 |M.COM PART-I (SEM-II) FINANCIAL SERVICES 50660 19
54 |M.COM PART-I (SEM-II) FINANCIAL SERVICES 50663 16
55 |M.COM PART-I (SEM-II) MARKETING STRATEGIES & PLANS 50690 26
56 |M.COM PART-I (SEM-Il)  |STRATEGIC MANAGEMENT 50927 14
57 |M.COM PART-I (SEM-II)  |STRATEGIC MANAGEMENT 51224 34
58 |M.COM PART-I (SEM-II) HUMAN RESOURCE MANAGEMENT 51224 44
59 |M.COM PART-I (SEM-II)  |STRATEGIC MANAGEMENT 51225 26
60 |M.COM PART-I (SEM-II) HUMAN RESOURCE MANAGEMENT 51225 32
61 |M.COM PART-I (SEM-II)  |STRATEGIC MANAGEMENT 51231 10
62 |M.COM PART-I (SEM-II) MARKETING STRATEGIES & PLANS 51231 15
63 |M.COM PART-I (SEM-II) MARKETING STRATEGIES & PLANS 51232 25
64 |M.COM PART-I (SEM-II) MARKETING STRATEGIES & PLANS 51233 25
65 |M.COM PART-I (SEM-II) MARKETING STRATEGIES & PLANS 51234 27
66 |M.COM PART-I (SEM-II)  |STRATEGIC MANAGEMENT 51377 15
67 |M.COM PART-I (SEM-II)  |STRATEGIC MANAGEMENT 51614 14
68 |M.COM PART-I (SEM-II)  |STRATEGIC MANAGEMENT 51891 19
69 |M.COM PART-I (SEM-II)  |STRATEGIC MANAGEMENT 51989 14
70 |M.COM PART-I (SEM-II) MARKETING STRATEGIES & PLANS 52182 24




71  |[M.COM PART-I (SEM-II)  |STRATEGIC MANAGEMENT 52299 12

72 |M.COM PART-I (SEM-II)  [STRATEGIC MANAGEMENT 52695 24

73  |M.COM PART-I (SEM-II)  |STRATEGIC MANAGEMENT 52901 8

74 |M.COM PART-I (SEM-II)  [STRATEGIC MANAGEMENT 52987 18

75 |M.COM PART-I (SEM-II) |HUMAN RESOURCE MANAGEMENT 53141 30
Note :-

1) The marks declared are marks obtains after revaluation in individual subject only for the information

of students.

2) Final revaluation result will be declared only after revaluation of all subjects applied for revaluation.

3) Printing and supply of individual marksheets will be be only after completion of revaluation of all the
cases and caring out the amendments in the results as per provisions of the ordiances in force.

Ordinance 5048 is application for corrections.

4) Date of supply of mark sheets will be declared later.
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